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TRADE 
SHOW 
SEPT.18 


ALBANY 

Warner Screening Room 

79 W. Pearl St. * 12:30 P.M. 
ATLANTA 

20th Century-Fox Screening Room 
197 Wolton St. W.W. + 7:30 P.M. 
BOSTON 

RKO Screening Room 

122 Arlington St. + 2:30 P.M. 
BUFFALO 

Poramount Screening Room 

464 Fronklin St. + 2:00 P.M. 
CHARLOTTE 

20th Centusy-Fox Screening Room 
308 S. Church St. * 2:00 P.M. 
CHICAGO 

Warner Screening Room 

1307 So. Wabash Ave. + 1:30 P.M. 
CINCINNATI 

RKO Polace Th. Screening Room 
Poloce Th. Bldg. E 6th * 8:00 P.M. 
CLEVELAND 

Warner Screening Room 

2300 Poyne Ave + 8:30 P.M. 
DALLAS 

20th Century-Fox Screening Room 
1803 Wood St. > 2:00 P.M. 
DENVER 

Paramount Screening Room 

2100 Stout St. * 2:00 P.M 

DES MOINES 

Paramount Screening Room 

1125 High St. + 12:45 P.M. 
DETROIT 

Film Exchange Building 

2310 Coss Ave. * 2:00 P.M. 
INDIANAPOLIS 

20th Century-Fox Screening Room 
326 No. Illinois St. + 1:00 P.M. 
JACKSONVILLE 

Florida Theatre Blag. Sc. Rm. 

128 E. Forsyth St. * 8:00 P.M. 
KANSAS CITY 

20th Century-Fox Screening Room 
1720 Wyandotte St. - 1:30 P.M. 
LOS ANGELES 

Warner Screening Room 

2025 $. Vermont Ave. > 2:00 P.M 
MEMPHIS 

20th Century-Fox Screening Room 
151 Vance Ave. + 2:00 P.M. 
MILWAUKEE 

Worner Theatre Screening Room 
212 W. Wisconsin Ave. * 2:00 P.M. 
MINNEAPOLIS 

Warner Screening Room 

1000 Currie Ave. * 2:00 P.M. 
NEW HAVEN 

Warner Theatre Projection Room 
70 College St. + 2:00 P.M. 
NEW ORLEANS 

20th Century-Fox Screening Room 
200 S. Liberty St. - 8:00 P.M. 
NEW YORK 

Home Office 

321 W. 44th St. * 2:30 PLM. 
OKLAHOMA 

20th Century-Fox Screening Room 
10 North Lee St. * 1:30 P.M. 
OMAHA 

20th Century-Fox Screening Room 
1502 Davenport St. > 1:00 P.M. 
PHILADELPHIA 

Warner Screening Room 

230 No. 13th St. * 2:30 P.M. 
PITTSBURGH 

20th Century-Fox Screening Room 
1715 Blvd. of Allies + 1:30 P.M. 
PORTLAND 

Jewel Box Sc R 

1947 WW. Kearney St. + 2:00 P.M. 
SALT LAKE 

20th Century-Fox Screening Room 
216 East IstSouth * 2:00 P.M. 
SAN FRANCISCO 
Paramount Pict. Screening Room 
205 Golden Gate Ave. + 1:30 P.M. 
SEATTLE 

Jewel Box Screening Room 

7318 Second Ave. + 10:30 A.M. 
ST. LOUIS 

S'renco Screening Room 

3143 Olive St. * 1:00 PM. 
WASHINGTON 

Warner Theatre Building 

13th & E. Sts. MW. + 10:30 AM. 
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A GOOD NAME 


HE current turmoil regarding alleged Communist activity 

or support by performers in the radio industry is a stern 

reminder that all who work in any branch of show busi- 
ness live by their good names. 

Actors and other professional people long have been anxious 
to please all who ask cooperation. Certainly there have been 
instances when a performer has lent his. name or talent to an 
organization or cause without the slightest idea of what was 
involved. The individual may be excused for his ignorance up 
to a point. 

The very fact that a person is a public figure by virtue of 
his talent and reputation places on him a special burden of 
not permitting his influence to be used improperly. The names 
are attractive to promoters of causes because they are names. 

The exhibitor in his own community often stands in a relation- 
ship to his public quite similar to that of a star. Beyond being 
a personality, the exhibitor conducts a business that many 
would like to divert to their own aims. The exhibitor has a 
theatre and an audience to deliver. 

It is of vital importance that every request for cooperation 
with an individual or group be weighed. If the exhibitor has 
any question about the standing or reputation of an organiza- 
tion, it is easy to check with the editor of the newspaper, the 
chamber of commerce or heads. of established civic and re- 


ligious pe 
One ill-advised tieup by a star or an exhibitor can undo the 
good of a hundred genuine public service efforts. 


LIGHT FOR DRIVE-INS 


HILE the mushroom growth of the drive-in theatre has 

\W substantially increased the exhibition plant, it has 

created a number of problems. Some complex rela- 

tionships must be worked out between the outdoor and year- 

round regular theatres. Also local governmental authorities 

must be pleased on a number of counts, including design and 
access to highways. 

It now seems that Hollywood may be facing some special 
demands from the drive-ins. For example, J. B. Steadman, 
general manager of the Star-Lite theatre of Marietta, Ohio, 
asserts that dark scenes in pictures cannot be seen beyond the 
fourth car ramp. He wants to know which pictures are bright 
throughout. 

The technical appeal of films has always depended to a great 
extent on the amount of Iight on the screen. High intensity 
arcs and fine lenses do splendid work but have their practical 
limitations. Extremely large screens and long projection throws 
result in the loss of some scenes which are effective in regular 
theatres. ; 

At this point it would be unwise for studios to limit photog- 
raphy in order to satisfy drive-in theatre requirements in every 
film. Rather, at least for now, distribution organizations can 
handle the situation by keeping a record of their releases and 
not booking to drive-ins films with low key lighting. Neither the 
interests of the drive-in exhibitor nor the distributor are served, 
if the public is antagonized. 





MARTIN QUIGLEY, JR., Editor 
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BOOKING AND SCHEDULING 


T is a long time since there has been a general or regional 
exchange of views on the problems of booking and 
scheduling. 

..While many exhibitors have worked out good systems in 
their own minds, it would seem that an exchange of general 
views on booking matters would be as profitable to all as the 
long-standing exchanges, in and out a print, on exploitation. 
There are a number of questions which should be considered: 

What type of films should be double-billed, and why? 

At what hour do most patrons go to the theatre? 

How long should the ideal show last? 

What kinds of films are best for weekends? Other 
days? 

What are the advantages, and disadvantages, of book- 
ing the same bill in a number of theatres in the same 
trading area, either simultaneously or in succession? 

It is possible that booking and scheduling on the whole are 
now being done as well as possible or practical. But such dou- 
ble bills as "Battleground" and "Cinderella" make one wonder. 
Also there is the common complaint of potential patrons that 
every theatre in the area is playing the same bill. 

Comments on booking anal eduling problems are invited 
for the Herald’s letters page. 


HOLLYWOOD PRESS RELATIONS 


NCE again it has been announced that Hollywood is 
taking steps to discourage damaging stories being 
handed out to the press. This time the Studio Pub- 

licity Directors Committee has written Dore Schary in his ca- 
pacity as chairman of the Motion Picture Industry Council 
public relations committee suggesting that the talent guilds 
discipline members who directly or through press agents re- 
lease false and misleading statements. 

It is Hollywood's responsibility to handle the problem in its 
own way. But it is high time that it be somehow handled. 


COMMUNISM & THE SCREEN 


@ wr. Eric A. Johnston has just made an excellent defense 
of the part the industry has done in the struggle against Com- 
munism. The story appeared on page |7 of the September 2 
issue of the Herald. Mr. Johnston cited pictures that actively 
pointed up the evils of Communism and others that construc- 
tively reflect life in the United States and the nation's demo- 
cratic ideals. It is a list every exhibitor should have at hand 
in order to be prepared to answer questions on this subject. 


@ For those who like variation in their business-building slo- 
gans the new Loew's Theatres one is recommended: "There 
Are Lots of Good Movies." Since "Movies Are Better Than 
Ever" and the studios have stepped up production, it logically 
follows that now "There Are Lots of Good Movies”. 




















Hands Tied 


To THE EpITor: 

Looking at the troubles of the industry 
from the standpoint of a beginner—eight 
months as manager of the Burley and Or- 
pheum theatres in Burley, Idaho—I can see 
the things that have my hands tied when it 
comes to exploitation and doing the job of 
selling the producer is crying for. 

In the first place this is a small town. If 
I go out and really sell a picture, and it 
turns out that the majority of the customers 
didn’t like it, they wouldn’t believe me the 
next time. Out here in the sticks we don’t 
see ’em before we play ’em, and we could 
easily be misled with some of the phony 
advertising we see in the trade papers... . 
Already I’ve found out that you can’t fool 
the public. 

Another thing I’ve been misled on is the 
critic’s reviews. . . . My patrons don’t care 
about the artistic performances unless they 
contribute to the over-all entertainment of 
the picture, and the critics beat about the 
bush telling about this or that—good acting, 
or pretty scenes—deliberately avoiding the 
entertainment qualities, if any. 

I find that I must do my exploitation on 
a cinch film. Ninety per cent of the better 
pictures are sold only on percentage and I 
might add that most of them are pretty 
bloodthirsty percentages. They 40 per cent 
our box office to death. On low grosses, 
which we have experienced for some time 
now, I find that we can pay a lot tor film 
and find that our share isn’t sufficient to 
cover our house expense... . 

But say that I should really go all out and 
that we should really do a standout business. 
This happens three or four times and the 
producers begin to up the flat rentals on 
which we hope to make the money which 
keeps us in business so that we can give the 
public the really good pictures on which we 
are lucky to break even, or get our change 
back. 

I would really like to try my hand at 
showmanship. To me, it would be a thrill- 
ing experience to pack ’em in because of my 
efforts in selling the picture. But in so do- 
ing, I would be cutting my throat as well as 
that of my boss. He is the one who pays 
me, so I surely don’t want anything like that 
to happen to him. If we can’t maintain a 
fair flat rental price and make a little profit, 
we might as well close up. 

If some of the big shots in the plush of- 
fices would come out in the field—talk to 
little fellows like me—hear my customers 
complaining because the trailer was mislead- 


ing—the three-sheets and photos picturing 
something you didn’t see in the show—it 
would help a lot to lessen the friction be- 
tween producer, exhibitor and customer. 

By way of closing, I would let the boys 
with the power in on a little secret I learned 
when I was a kid. When it comes to milk- 
ing a cow—the harder you squeeze, the less 
milk you get. I think that might apply to 
the circle of percentages and flat rental price 
raises pretty well, too. 

Showmanship? What can you do? Make 
a spectacular show of yourself by cutting 
your own throat?—BRADFORD W. MES- 
SER, Manager, Burley and Orpheum Thea- 
tres, Burley, Idaho. 


Too Late? 


To THE EDITOR: 

Due to an oversight, I didn’t subscribe 
to the HERALD, which we find very valuable, 
especially in these trying times with show 
business on the rocks. I don’t know what 
anyone can do now but get out as fast as they 
can. That is what we are going to do as 
soon as possible for there absolutely is no 
future for the small town theatre or even 
larger situations. But we are going to 
struggle along for a short time yet and then 
either close or sell out. 

It’s too bad the power behind the millions 
spent on the movie industry didn’t do some- 
thing about this when they knew it was com- 
ing. Had they spent more on good clean 
family pictures and less on crime and es- 
pecially sexy ones, perhaps this wouldn’t 
have happened. 

Now it’s too late—E. J. BUNNELL, 
Crist Theatre, Loveland, Ohio. 


Single Features 
To THE EpITor: 

Just like to say the single feature policy 
with short subjects should be practiced. Also 
on the production end, when it comes to 
biographies, facts and less of Hollywood 
should be stressed. “The Babe Ruth Story” 
is a perfect example of what is meant.— 
Springfield, Mass., Exhibitor. 


Regimentation 
To THE EDITOR: 

There is too much regimentation in circuit 
houses. Cramps the best of them. 

Stars don’t mean a thing if the picture is 
not good. We can gross top figures with a 
good picture withont stars—FRANK VES- 
LEY, State Theatre, Hollister, Calif. 


Hits the Nail 


To THE EpiTorR: 

Recently I wrote you a letter telling you 
how much I disagreed with an editorial re- 
garding good and bad titles. This letter is 
being written to emphasize by agreement 
with an article by William R. Weaver, quot- 
ing Lewis Allen [Motion Picture HEeEratp, 
page 29, August 12, 1950]. 

Never in my reading days have I read in 
clear, precise and plain language s: exactly 
what I would have liked to express, if I had 
such letter-ability. It is truly amazing to 
have for a change a man in the production 
end say what no doubt many an exhibitor 
has wished for. 

I feel that this article should be framed 
for every production executive and that he 
should read it once at bedtime, to ponder 


_ the issues, and once at the breakfast table, 


as a guide for beginning the day. 

I cannot point at any particular para- 
graph in said article because each and every 
line hits the nail right on the head. 

While I am writing to you, I wish to say 
a few words on another subject. Business 
has been off about 12 per cent tne first six 
months this year. But the ones that the 
public wants to see do record business. 
“Cheaper by the Dozen” and “Ma and Pa 
Kettle Go to Town” established new house 
records. On the other hand, shows like “All 
the King’s Men” and “Challenge to Lassie” 
established new lows, just to mention two. 

Musicals won’t do, regardless of quality 
and cast—nor effort on my part—and the 
average show will do less than average busi- 
ness. It appears to me that the production 
end of our business has quite a problem to 
either get, or decide upon, the right story 
material. 

And now we get right back to what Lewis 
Allen said—A. E. MASSMAN, Park The- 
atre, Columbia Falls, Mont. 





Editor’s Note—Mr. Allen, director under 
Paramount contract, criticized the existing 
method of booking under which he asserted 
“a homey comedy drama designed for the 
family audience” plays “our biggest metro- 
politan showcases where it doesn’t belong 
and hasn’t a chance.” 

He also recognized a place for “the mes- 
sage picture” but doubted that its place was 
in the standard theatre. “Maybe there 
should be an art house or two in every city 
to accommodate the small segment of the 
public interested in paying to see this type 
of product,” he declared. 
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People in b 3 ews 


GRADWELL Sears has returned to his desk 
at United Artists Corporation to take 
charge of the company’s domestic film dis- 
tribution operations. 


Lorp WINTERTON, “father” of the House of 
Commons and a director of J. ARTHUR 
RAnxk’s Odeon theatres, has announced 
that he will not run for reelection in the 
next general election of Parliament. 


ALBert M. Pickus, Stratford, Conn., has 
been reappointed Connecticut state chair- 
man of the theatre industry’s “Jimmy” 
Fund drive for the Children’s Cancer Re- 
search Foundation. Ray McNamara will 
act as northern Connecticut district chair- 
man and JAMEs DArpsy will be the south- 
ern district chairman. AL SCHUMAN, 
Hartford city chairman, will be aided by 
Gus SCHAEFER and Jim McCartTuy. 


W. E. CarreLL, Sr., head of the Falls City 
Theatre Equipment Company, Louisville, 
Ky., and a member of the board of direc- 
tors of the TEDA organization, is making 
preparations for attending the joint 
TESMA-TEDA Convention. 

Mr. AnD Mrs. J. MYER SCHINE celebrated 
their 25th wedding anniversary with a 
party at the Ten Eyck Hotel in Albany. 
WititiAmM A. SCULLY, sales manager for 
Universal-International and long time 
friend of the Schines, and Mrs. Scully, 
were among the guests. Mr. Schine is 
the president of the Schine Circuit. 


Harry WEIss has joined the RKO Radio 
sales staff at Cleveland under branch 
manager JACK BERNSTEIN. Mr. Weiss 
replaces RAy WILD. 

WiLLt1AM Hogson and Harotp CopELAND 
have joined the RKO sales force at Den- 
ver. Mr. Hobson replaces MARVIN GOoLp- 
FARB, who was promoted to branch man- 
ager. Mr. Copeland replaces RIcHARD 
STAFFORD, resigned. 

DAN WILKINSON, advertising manager for 
Neighborhood Theatres, Inc., Richmond, 
Va., has been called into active service by 
the Air Corps. He is a captain in the 
communications office. 


VINCENT Trotta, of Trotta and Gablik, ad- 
vertising artists, and former art depart- 
ment head of Paramount Pictures and 
National Screen Service, will be a judge 
in the “Miss America” contest. 


NorMAN SIEGEL has been named to head the 
press relations sub-committee of the As- 
sociation of Motion Picture Producers’ 
studio publicity directors committee. 


Leon J. BAMBERGER, RKO sales promotion 
manager, will speak on “The COMPO 
Story,” at the KMTA convention in Kan- 
sas City, September 26-27. 


W. Lee WILDER was voted a top prize at 
the International Film Festival in Venice, 
Italy, for his short subject, “Songs of 
America.” 


JouN Zomnir, Eagle Lion Classics sales 
manager, has been transferred to San 
Francisco. 

BEN GrieEFER, for 23 years with the Para- 
mount Theatres organization, for the last 
nine general manager of the Adams and 
Paramount theatres in Newark, N. J., has 
been named to an executive post in the 
television department of the William Mor- 
ris Agency. 


Co 


‘APT. HAROLD AUTEN has resigned as head 
of United Artists’ roadshow department. 
He plans to remain active in the industry 
and said his future activity will be ready 
for announcement early this month. 
HANK FINE has been named West Coast 
studio publicity director for Eagle Lion 
Classics. He succeeds Bos GoopFRIED, 
who resigned recently. 


ARTHUR MANSON has been named sales and 
publicity representative for the New York 
and Atlantic Coast areas of the Special 
Features Division of Azteca Films, Inc., 
and Clasa-Mohme, Inc. 








RAYMOND LEVY has been appointed to 
the executive staff of Quigley Publishing 
Company, publishers of Motion Picture 
Herald, Motion Picture Daily, Motion Pic- 
ture Almanac and Fame. 

For the past nine years, Mr. Levy has 
been associated with publication activities 
in the motion picture industry. Previously 
he was in the national advertising agency 
field. Before entering publication and ad- 
vertising work he was engaged in theatre 
operation and film publicity and exploita- 
tion. His headquarters will be in the New 
York office of Quigley Publications. 








Company, Rockefeller Center, New York City 20. Telephone Circle 7-3100; Cable address ''Quigpubcc, 
vigley, Jr., Vice-President; Theo J. Sullivan, Vice-President and Treasurer; Leo J. Brady, Secretary; 


Martin Quigley, Jr., Editor; Terry Ramsaye, Consulting Editor; James D. Ivers, News Editor; Charles S. Aaronson, Production Editor; Ray Gallagher, Advertising Manager; Gus H. 
Fausel, Production Manager. Bureaus: Hollywood, William R. Weaver, editor, Yucca-Vine Building; Chicago, 120 So. LaSalle St., Telephone Financial 6-0639. James Ascher, editorial 
fepresentative; Urban Farley, advertising representative, Telephone Financial 6-3074; Washington, J. A. Otten, National Press Club; London, Hope Williams Burnup, manager, 
Peter Burnup, editor, 4 Golden Square. Correspondents in the principal capitals of the world. Member Audit Bureau of Circulations. Other Quigley Publications: Better Theatres 
ond Theatre Sales, each published thirteen times a year as a section of Motion Picture Herald; Motion Picture Daily, International Motion Picture Almanac and Fame. 
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SHOOTING it out. Hopalong Cassidy 
(Bill Boyd) and the one and only Bing 
Crosby go into immediate rehearsal at 
the news that Paramount will team them 
in a picture to be produced and directed 
by Leo McCarey. 


THE ROXY stage in New York is filled, 
above, by the New York Philharmonic 


Orchestra, under the direction of 
Dimitri Mitropoulos, left, for a two-week 
engagement during the run of 20th 
Century-Fox's ''The Black Rose". The 
opening day, September |, was the 
theatre's biggest non-holiday opening 
in two years and the weekend gross hit 
an all time record with every show play- 
ing to capacity. The opening got un- 
precedented newspaper support. 


JOSEPH P. MANKIEWICZ, left, A. PAM BLUMENTHAL, above right, chairman 
writer and director of 20th Cen- of the board and treasurer of Fidelity Pictures, 
tury-Fox's "All About Eve'’, dis- Inc., telling the press in New York that his 
cusses the release of the picture company planned continuous production of five 
on the company's "scheduled per- pictures a year. At left is Phil Gerard, U-I pub- 
formance” plan with the trade licity head. U-I will release Fidelity's '"Woman 
press at a luncheon at the Stork on the Run", a melodrama, and "The Groom 
Club, New York. Wore Spurs'’, a comedy, in October and 
January, respectively. 
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GEORGE F. PALMER, Australian circuit owner, above right, meets 
William Frawley on the set of ''The Lemon Drop Kid'’ at the Paramount 


studio in Hollywood. 


JOE MIKLOS, right, manager of the Warner Embassy in New 
Britain, Conn., is the winner of that city's championship tennis 
title. His last tournament competition was in 1940 when he won 
the Eastern Connecticut title. 


CELEBRATING, after the Milwaukee 
Variety Club golf tournament last week at 
the Merrill Hills Country Club in Wauke- 
sha. An all day affair, attended by 150 
exhibitors and distributors, the proceeds 
went to the Heart Clinic at Marquette 
University. Here, at right, are Hugo Vogel, 
Theatre Equipment Co.; Jack Lorenz, 

20th Century-Fox; Eddie Vollenorf, 
Theatre Service; Joe Imhoff, Eagle Lion 
Classics; Ross Baldwin, formerly of the 
Tosa, Wauwatosa; Walter Blaney, RKO; 
Ray Smith, Ray Smith Theatre Supply; 
Caspar Choinard, United Artists; Richard 
Tollette, S & M Theatres. 


JOSE FERRER, left, star of 
Stanley Kramer UA release, 
"Cyrano de Bergerac’’, 
starts off a nationwide per- 
sonal appearance tour in 
San Francisco on behalf of 
the picture. 


ANGELO PROVINZANO, 
right, is chairman of the 
Allied Independent Theatre 
Owners of Wisconsin con- 
vention October 31. With 
his partner, Mike Chesnick, 
he owns three theatres in 
Milwaukee, the Alamo, 
Mozart and Pix, the latter a 
new acquisition. 


Sls ssn 
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SINGING DUO are June Haver and Gloria 
De Haven, below, in 20th *Century-Fox's 
Technicolor musical, -''I'll Get By," to be 
released in October. Also starred are Wil- 
liam Lundigan, Dennis Day and Harry James. 


A TOAST is proposed in this scene from Darryl F. Zanuck's production of "All 
About Eve," to be released in November by 20th Century-Fox on the unprece- _ 
dented "'scheduled performance" plan. Left to right, are Gary Merrill, Bette Davis, 
Celeste Holm and Hugh Marlowe. Anne Baxter and George Sanders also star. 


CONFERENCE takes place between producer Sam Engel, director Walter 
Lang and star Jimmy Stewart on the set of "The Jackpot," the hilarious story 
of the troubles of a radio jackpot winner. 


GABFEST on the set of "The Fireball" includes 
James Brown, Marilyn Monroe and Mickey 
Rooney. "The Fireball," which stars Rooney and 
Pat O'Brien, is the first film to depict the thrills 
of America's newest sport sensation, the roller 
raceways. 


A HAPPY MOMENT, right, for Dorothy 
McGuire and Burt Lancaster in their warm, 
happy picture, “Mister 880,"' which has been 
hailed as “'great—with no limitations on its 


patronage!"’ Edmund Gwenn also stars. ne 
(Advertisement) 
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Networks to Feature Top 
Film Star Names in New 
Programs for Autumn 


by FRED HIFT 


Television this autumn is going to spell 
out competition for the exhibitor with a 
capital C. 

With the opening of the new show season, 
the broadcasters later this year are going 
all out to breathe the life of show business 
into the still-maturing television art. 

Video will offer home viewers big shows 
featuring entertainers who have long been 
reliable drawing cards on either the air 
waves or the screen. 


Accent on Dramatics 
Rather Than Variety 


The accent will be on dramatics rather 
than the light type of variety show. Comedy 
programs on at least three networks will 
gain both from the point of view of material 
and talent. Better and more recent motion 
pictures will be broadcast on regular sched- 
ules and, as the television network continues 
to expand south and west, they will be seen 
by more and more people. 

Exhibitors who were disturbed over Gene 
Autry’s decision to make special television 
films will find that an increasing number of 
motion picture personalities are electing to 
enter television either on a permanent or an 
occasional basis. Their pay has been boosted, 
and also they apparently place some value 
on their experience before the television 
cameras. 

Quite apart from those who will be guest 
stars on dramatic shows—they will include 
such much-publicized screen personalities as 
Richard Widmark and Tom Drake—a num- 
ber of the new fall shows are headed by old- 
timers in show business. They include Eddie 
Cantor, Jimmy Durante, Don Ameche, Rob- 
ert Montgomery, Groucho Marx, Frank 
Sinatra and others. And television con- 
tinues to intrude upon the film field in other 
ways. 


To Have Adaptations 
Of Successful Films 


Not only does it borrow prints and per- 
sonalities, but at least one new dramatic 
show has announced it will present adapta- 
tions of well-received motion pictures. And, 
overcoming the handicap of poor quality in 
kinescopes, a number of programs are being 
put on film before they go on the air. This 
assures the producer a good print to dis- 
tribute among all stations. 

This year also, the number of people able 
to tune in on television network shows will 
multiply. There now are 107 stations on the 
air. On September 30 the Bell networks, 
combining radio relay and coaxial cable 
facilities, will boost to 42 the number of 


cities capable of picking up network pro- 


grams. By the end of October this total will 


have risen to 49 and the end of the year 
should see 17,000 channel miles in operation. 
The important coast-to-coast linkup via San 
Francisco is expected by the end of 1951. 

The concentration of the top shows seems 
to come on Sundays. In the case of NBC, 
starting September 10 with the first Eddie 
Cantor show, a rotating four-star lineup has 
been arranged. Cantor will be on the first 
Sunday each month, Dean Martin and Jerry 
Lewis (of “My Friend Irma” fame) the 
second Sunday, Fred Allen each third Sun 
day and an as yet to be named top person- 
ality the fourth. 

NBC has a similar arrangement in effect 
for the Wednesday evenings, starting Octo- 
ber 4, with Ed Wynn, Jimmy Durante and 
Danny Thomas alternating. Milton Berle 
remains in his usual spot Tuesday nights 
and Robert Montgomery resumes with his 
“Lucky Strike Theatre” September 11. His 
first guest stars will be Lee Bowman and 
Jane Wyatt. 

Other top NBC programs: Groucho Marx 
with a quiz show on Thursday evenings; 
Don Ameche with a half-hour quiz program 
Sunday nights; the Philco Playhouse, a one- 
hour dramatic show, also Sunday nights, and 
two film programs—The Fireside Theatre, 
a half-hour program. prepared by Bing 
Crosby Enterprises, for Tuesday evenings, 
and Stars over Hollywood, an hour-long 
show featuring films, which starts Octo- 
ber 6. 

At CBS, Gene Autry’s film show, Fred 
Waring and*Ed Sullivan are the Sunday 





EXHIBITOR FACES HEAVY 
VIDEO COMPETITION 





night stars; Studio 1 and the Lux Television 
Theatre are on Mondays; Vaughn Monroe 
and the Prudential Theatre, a live dramatic 
show based on film stories, is scheduled for 
Tuesday evening; Perry Como stars three 
nights a week; Truth and Consequences, 
done on film, bows in for a half-hour Thurs- 
days as does the Nash Airflyte Theatre; 
Mama and the Ford Theatre are scheduled 
for Fridays and Frank Sinatra and Ken 
Murray are on Saturday evenings. 

CBS this week announced that it had 
signed George Burns and Gracie Allen, 
radio’s popular comedy team, for a fall tele- 
vision show. 


Ethel Waters Star of 
Program Over ABC 


In the big ABC television programs, Ethel 
Waters stands out as the star of Beulah, a 
half-hour show filmed in New York; Billy 
Rose will hold forth Tuesday nights starting 
October 3; Can You Top This? is set for 
Tuesday nights; the Pulitzer Prize Play- 
house, presenting live dramatic shows, will 
bow in for an hour Fridays. The A.N.T.A. 
show is another big ABC dramatic offering. 

WOR-TYV starts daytime programming 
October 1. The station’s schedule has many 
film programs. Starting October 1, it will 
present three hours of mystery films every 
Sunday from 7 to 10 P.M. A two-hour film 
show — Hollywood Matinee—is planned 
weekdays from three to five. 

All stations have several news broadcasts 
a day and film is flown in from all over the 
world. 
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Today, three with that ‘ 
wallop” are making ee nel in 


Two are current performance legfnew 


Play today’s big-money 4 with thy 


“A Hal Wallis Production” has been 
extra profit-insurance on many 


Paramount hits for the past six years 


Paramount holder of this summer's holdover record 
is this big picture by the author of “Duel in the Sun” 


Starring 
BARBARA WENDELL WALTER 
Ciilel-1at Thomas Beulah 


JUDITH roma Roland-Comez-Bond 


Motion Picture Herald reports it a Boxoffice Champion 
as across the whole country it tops “My Friend Irma’’ 
i) 
rv ,end. Lrnh 
‘a a HAL WALL opuc 


CORINNE DIANA 


LUND CALVET: LYNN - AAAI 


Directed by HAL WALKER - Screenplay by Cy Howad Park 





M7777 


PRODUCTION 
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hy able ouarantee 


Wallis ors. The ms: is coming soon to 
newantroduce one of the most important 
: leadpew boxoffice stars in recent years. 


_—_ HALWALLIS 
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Directed by ANTHONY ANS N 


Screenplay by Charles Schnee - From a novel by-Niven Busch 
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. ODUCTION starring 
JERRY 


ee 
a DSA 


Directed by WILLIAM DIETERLE 


Screenplay by John Meredyth Lucas and Larry Marcus 
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WHAT WOULD APPEAR to be Burt Lan- 
caster back of unshaven boskage, hair dis- 
hevelled, and in a darksome sport shirt 
appears as cover copy on a journal re- 
cording his arrival at the nation's capital 
on "a personal appearance’ tour. It cer- 
tainly looks personal—as personal as a 
snapshot the last day of a wilderness camp- 
ing trip. There are certain privileges of 
genius. Einstein does not have to comb 
his hair and Howard Hughes can go to a 
party in sneakers. The category does not, 
yet, include the handsome Mr. Lancaster. 
It pertains to public relations, of which the 
industry needs more and better. There is 
also a little matter of editorial decision in 
playing up the picture. 


R 


“PUBLICISTS in Move to Stem Misinfor- 
mation'’ say a headline in Motion Picture 
Daily on a Hollywood dispatch about ac- 
tivities of the Studio Publicity Directors 
Committee. They are to aim to ‘'curb 
damaging press plants.'' The context would 
nut the blame for transgressions of the in- 
dustry over-all interest on free lances. That 
is not entirely accurate. Meanwhile in a 
direct sense not much is likely to be done 
about it. The constructive merit of the 
movement is to create an order of con- 
sciousness that may make conscience seem 
of practical guidance. Occasionally seri- 
ous invasion has come from top ranking 
personages, condemning all Hollywood for 
purposes of self glorification. One august 
personage has it in his tickler file and re- 
leases the story approximately once every 
twelve-month. 


x 


"WHO'S WHO IN AMERICA", the world 
famed biographical reference manual, 
seems to be having difficulty with its Hol- 
lywood responses, and has addressed the 
publicity men out there about it. This is 
curious. Examination of the biographies of 
some who have responded through the 
years are also curious in their relation to 
known, recorded history. Every biographee 
is obligated to approve his own entry. The 
first motion picture figure to appear in 
"Who's Who" was John R. Freuler, then 
president of the Mutual Film Corporation, 
and he was invited beause of his article 
on the motion picture as an instrument for 
universal peace in Henry Clew's “World 
Court'’ magazine caught their eye. Mere 
movieland had no status with them back in 


915, 
x 


“ALL BUSINESS is local’ is the slogan of 
the Bureau of Advertising of the American 


Newspaper Publishers Association. It is 
just out with its annual Blue Book which 
cites fifty campaigns. Numerically at the 
top of the list with thirteen campaigns is 
the grocery trade and next with twelve are 
motor cars. Alcohol and Financial are both 
in for four and Television one. The motion 
picture business is local, too, in about six- 
teen thousand spots in this country. It is 
not represented. 
xX 


THE VILLAGE of Bridgehampton way 
down in Suffolk County on Long Island was 
turned out the other day for the cameras 
of the State Department, as a "typical" 
American town to be presented in a pro- 
paganda documentary to tell the world, 
beginning with Germany, about our "De- 
mocracy at Work." It was a gala occasion 
with a town meeting packed with "summer 
people" on the green at a ‘town meeting." 
A very pretty slice of bologny! Bridge- 
hampton, shorn of its summer resort fan- 


cies, could represent Yankeeland to which. 


it has belonged before Long Island was 
lost by Connecticut. It is about as ‘'typi- 
cal'' of the American village as Kenne- 
bunkport or Gloucester. Why not Tonga- 
noxie, Kansas, Wahoo, Nebraska, or Bad 
Axe, Michigan? Bridgehampton in August 
could represent democracy-in-the-upper- 
bracket, at play, not "work." 


R 


HERE IS ONE for Harry Arthur's scrap- 
book on the audience of the plain people 
of the great majority. The summer or 
“straw hat'' theatre which arose full of lo- 
cal talent and local appeal has been grow- 
ing more and more professional, and the 
while more complex and sophisticated in 
its material. Now, demonstrated in the sea- 
son drawing to a close, there has come 
the rise of the pageant, local historical, 
simple and open to local talent. It has 
made quite a place for itself in this cen- 
tennial mid-century. 

The audience need not be theatre-wise,” 
says Adele Gutman Nathan, an exponent of 
pageantry, in a newspaper article. “The com- 
bination of music, pantomime and sonorous 
spoken word appeals to mama, papa and the 
children alike. The story is generally a 
familiar one. The whole thing is an eye-fill- 
ing kaleidoscope of color and mass move- 
ment and easy to take.” 

That description applies significantly to 
many of the greater screen successes, and 
in fact to most of the major works of the 
most experienced and longest successful 
screen dramatist of them all, Cecil B. De- 
Mille. Something to see and feel, nothing 
to study “theatre-wise.”’ 








ELC Sets 19 
In 4 Months 


Eagle Lion Classics’ sales personnel were 
to discuss the 19 new features which ELC 
will release within the next four months, at 
the three-day sales meeting which began 
Thursday. 

William J. Heineman, vice-president jn 
charge of distribution, announced the Sep- 
tember releases would be: “Eye Witness,” 
“Paper Gallows” and “The Taming of Doro- 
thy.” 

The October releases are: “One Minute to 
12,” “So Long at the Fair,” “The Second 
Face,” “The Kangaroo Kid” and “Two Lost 
Worlds.” 

Scheduled for release in November are: 
“Prehistoric Women,” “Range Rider No, 1” 
(untitled), “Sunset at Dawn,” “They Were 
Not Divided,” “Rogue River” and “Mister 
Universe.” 

The December release list includes: 
“Golden Salamander,” “The Kid from Mexi- 
co,” “Tinder Box,” “White Heather” and 
“Range Rider No. 2” (untitled). 


Asks Earlier 
DatingNotice 


Charges concerning delays of availability 
and infrequency of calls by salesmen were 
brought to the attention of distributors this 
week by Wilbur Snaper, president of New 
Jersey Allied. The action was taken before 
developing specific recommendations to be 
submitted to the national convention of Al- 
lied States Association in Pittsburgh Octo- 
ber 2-4. 

Mr. Snaper cited complaints at a recent 
New Jersey Allied meeting that local ex- 
changes were not making known dates for 
availability of prints far enough ahead. He 
said in many cases the exhibitor was advised 
only three days before. Three weeks would 
be preferable, he said. 

Mr. Snaper said exchange managers had 
been advised of the situation and if the re- 
plies were not satisfactory, the issue would 
be brought to the attention of distribution 
heads. He added that many of the com- 
plaints had come from exhibitors not mem- 
bers of Allied. 


Rossellini Film Shown 

Roberto Rossellini’s “Story of St. Fran- 
cis,” produced in Italy, was a “great disap- 
pointment” at its first showing at the Venice 
Film Festival recently, according to the 
London office of the HEeratp. The picture 
was described as ‘‘vague, rambling and in- 
comprehensible.” 


MGM Sets Premieres 

MGM has set the world premiere of 
“Toast of New Orleans” at the State the- 
atre, New Orleans, for September 21, and 
“To Please a Lady” at the Loew theatre, 
Indianapolis, October 6. 
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90 Queens Houses Change 
Policy to Start Last Full 
Evening Show Earlier 


by CHARLES J. LAZARUS 


In a move unique in exhibition circles, 
practically every theatre in New York’s 
Queens Borough, numbering about 90, next 
week will undertake a joint campaign to poll 
patrons as to the desirability of re-schedul- 
ing film programs. If, as is anticipated, the 
public expresses itself in favor of the final 
show starting between 8 and 8:30 P.M., and 
finishing not later than 11:30, all of the 
theatres will change to conform. 

The decision to study revisions of sched- 
ules is a direct result of a mounting number 
of customer protests which emphasized that 
the starting of the final show between 9 
and 9:30 and finishing past midnight, caused 
great inconvenience to those who had to 
be up early for work, families with baby- 
sitting and transportation problems and the 


like. 


Loew’s Experimented 
At Jersey Theatre 

Some months ago, Loew’s Embassy thea- 
tre at North Bergen, N. J., experimented 
with an “early last shpw” along the lines de- 
scribed. The purpose was to get the pa- 
trons home earlier, and to allow them to sec 
two complete features from start to finish. 
The experiment, it was claimed, was a suc- 
cess not only from a public relations but also 
from a box office point of view. It was 
found, moreover, that under the old system 
there was an average of 100 to 150 persons 
left in the theatre when the program fin- 
ished; now, the average 11:30 “spill’’ is 
1,000 to 1,200. 

With these and other facts and figures in 
hand, Loew’s a couple of weeks ago invited 
representatives from all Queens theatres to 
a meeting, where it was proposed that all 
the theatres in the borough launch a non- 
competitive campaign to bring about this 
change of policy. Attending were executives 
from independent houses and the following 
circuits: Brandt, Century, Interboro, Island, 
Loew’s, Prudential, Randforce, RKO and 
Skouras. It was agreed to undertake the 
project jointly. 


Special Committee Named 
To Implement Campaign 


A special publicity committee for Queen's 
Motion Picture Theatres, composed of Ern- 
est Emerling of Loew’s; Harry Mandel, 
RKO; Nick Matsoukas, Skouras, and Mor- 
ton Sunshine, Independent Theatre Owners 
Association of New York, was established 
and late last week a manual giving complete 
instruction to the exhibitor on how to in- 
iggae” the plan, was ready for distribu- 
ion, 
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This is one of the ads 
which will appear in 
Queens newspapers in 
conjunction with the re- 
scheduling of programs 
which the exhibitors 
anticipate putting into 
effect at the beginning 
of October. The ballot 
permits anyone—not 
only patrons —to ex- 
press a choice. The 











SPECIAL ELECTION 


~ To the Moviegoers of Queens: 


The owners and monagers of the leading motion picture theatres in this borough are asking you 
to “vote” on a proposition which you may feel will add a great deal to the pleasure of your movie- 
going. In true democratic tradition, you—the public—are asked to make the decision by ballot: 


THEATRES RE-SCHEDULE 
TO GET °EM HOME EARLY 














“NOTICE! 





IN QUEENS! 


hy 





quarter-page ads are 
supplemented by a high 
pressure campaign to 
acquaint Queens resi- 
dents with the plan to 
make it more conveni- 
ent to go to the thea- 
tre. In connection with 
the campaign Filmack 
Trailers in New York 
has prepared a number 
of one-minute and half- 
minute trailers, costing 
$5 and $2.75, respec- 
tively, for use before 
and during the cam- 
paign, and when the 


of moviegoers. 

















nent MARK THIS BALLOT 


You may have read that an “Early-Late Show” experiment has been in progress in several 
movie theatres el: the 
a complete two-feature show from beginning to end—which starts between 8 ond 8:30 p. m.— 
and ends not later than 11:30 p. m. nightly, except Fri. and Sot. 

We are now informed that the experiment has met with great approval by the vast majority 


heduling of the shows was changed so that you can see 





Apparently the ideo is perfect for those who do not want to stay out late; who must be up 
early and travel to work; who have babies and baby-sitter problems, etc. 
SHALL THE UNDERSIGNED THEATRES ADOPT SUCH A PLAN? 
That is the question—and you are asked to give your answer. Please help us make this decision 
—we want to please the majority. Mark on X on the ballot below, expressing your preference. 
Take the ballot to your favorite theatre — or mail it to “Early-Late Show Committee,” Long 
Island Daily Press, Jamaica, or Long Island Star-Journal, Astoria. 





saceaaal 





I prefer the schedule as it is now. with 
complete show storting 9 109 30 p.m. ond 
ending around midnight 


I prefer to have you change your schedule 
on weekdoys—Sun. thry Thurs.— 40 thot 
1 con see @ complete two-feature show, 
from beginning to end, by attending be- 
tween 8 ond 830 p.m. and ending no 
loter than 11.30 p. m., uwol lote shows on 
Friday ond Soturdoy nites os at present 














Address H 








change of policy is an- Name __ 
nounced. 





It has also been decided that the manual 
will be available to any other exhibitor in 
the country through the Council of Motion 
Picture Organizations’ Boxoffice Promotion 
Committee. 

The campaign will have three phases: bal- 
loting, announcement of results, and (if 
favorable) announcement of the plan, which 
will be in effect five days a week—Sunday, 
Monday, Tuesday, Wednesday and Thurs- 
day. The weekend schedules will not be 
affected. The decision to conduct the “‘elec- 
tion” campaign, whereby the patrons osten- 
sibly will decide for themselves if they want 
the change, is two-fold: First, from a good- 
will aspect the patrons will appreciate the 
theatres’ interest in their wishes, and second, 


There are lots of good movies — we want you to en 








SET "MASTER PLAN" 


ON "EVE" SCHEDULE 


Twentieth Century-Fox this week 
announced it was preparing a ''mas- 
ter plan" for the handling of the 
scheduled performance showings of 
Darryl F. Zanuck's "All About Eve." 
The formula will be used at the show 
in New York at the Roxy in October 
and will set a pattern for future han- 
dling. Meanwhile, Elmer Rhoden, 
head of Fox Midwest, said that he 
was in "wholehearted" support of the 
plan. "The innovation of this pres- 
entation will give us a new adver- 
tising approach,” he said. 

















the campaign will act as a publicity wedge to 
bring the change of policy to the attention 
of the public. 

Thus, September 13, the Long Island 
Daily Press and the Long Island Star- 
Journal will carry quarter-page ads an- 
nouncing: “Special Election for Queens.” 
The ads on this and subsequent days will 
inform the readers of the reason for the vote, 
details of the plan, etc. The ads will also 
contain “ballots” so that everyone, not only 
those attending a theatre, will be eligible to 
vote. 

At the same time a major, top-pressure 
campaign will be conducted for one week. 
The campaign will be sponsored jointly by 
all the theatres, which will not take sides, 
rather letting the public decide for itself 
what it wants. Radio, television, newspa- 
pers, lobby posters, trailers, heralds and lob- 
by ballot boxes will be used for the “elec- 
tion.” All this will be supplemented by the 
manual, which will offer step-by-step in- 
struction to the exhibitor. The results wil} 
be announced a few days after the close of 
the campaign and, if as is expected, the pa- 
trons favor the new policy, it will be in- 
augurated as soon as Daylight Saving Time 
comes to an end. 

It is understood that other residential bor- 
oughs around New York are watching the 
experiment which, if successful, probably 
will be followed. According to Mr. Emer- 
ling, in these days of pictures with “trick” 
ending and beginnings, it is necessary for 
the customer to see the film from the begin- 
ning. That is one of the main reasons for 
the plan. 











MONOGRAM TO 
RELEASE 46 


Six from Allied Artists, 
with Mass Entertainment 
as Key, Convention Told 


Terming it “the most ambitious program 
in recent seasons,” Steve Broidy, president 
of Monogram and Allied Artists, this week 
announced in Los Angeles that Monogram 
would have 40 pictures plus six high-budget 
Allied Artists productions for release during 
the 1950-51 season. 

Mr. Broidy further disclosed institution of 
a new Monogram category to be called Gold 
Banner Productions, which will star Rod 
Cameron in two Cinecolor films, and the 
signing of Wayne Morris to appear in two 
pictures. 


See Three Pictures 


More than 100 Monogram and Allied Art- 
ists sales representatives were on hand for 
the convention at the Ambassador Hotel 
Tuesday to Thursday. They heard company 
executives outline sales plans and policies 
for the season and they viewed a rough cut 
of “Short Grass,” starring Rod Cameron 
and Cathy Downs; “Southside 1-1000,” pro- 
duced by King Bros. for Allied Artists re- 
lease, and “The Hidden City,” latest picture 
in the Bomba series. 

Of Monogram’s future program, Mr. 
Broidy said it would “primarily emphasize 
entertainment for the masses, pictures which 
the entire family can enjoy, with stories 
based on themes devoid of medical treatises, 
psychoanalysis or excessive brutality. Ac- 
tion and comedy will be stressed in all our 
film stories. We have found that this formula 
spells box office success. We are going to 
continue to put motion back into motion pic- 
tures.” 

He said that of the six Allied Artists re- 
leases, “Southside 1-1000,” completed, looked 
like “one of the greatest money-makers in 
recent seasons.” The picture co-stars Don 
DeFore and Andrea King. Shooting fin- 
ished August 28 on “Short Grass,” a Scott 
R. Dunlap production. Two other Allied 
Artists films, both to be produced by King 
Bros., are “The Fighting Rebel” and “The 
Syndicate.” “Treasure of Pancho Villa” is 
in preparation and so is “The Police Story,” 
which Paul Short will produce. 


Westerns in Cinecolor 


Properties for the two special Cinecolor 
Westerns starring Rod Cameron have been 
selected. Walter Mirisch will produce 
“Cavalry Scout,” and Mr. Dunlap will per- 
sonally supervise production of “Fort 
Osage.” Mr. Dunlap will handle production 
on three other Cinecolor attractions, “Sign 
of the Pirate,” “Rodeo” and “The Big Top.” 

Mr. Mirisch’s schedule calls for “Flight 
to Mars,” “The Cattle King” and “The 
Maverick.” The latter two will be outdoor 


Western specials. He will also produce “Ele- 
phant Stampede” and “The Lion Hunters” 
for the Bomba series, starring Johnny Shef- 
field. 

Lindsley Parsons will produce the two 
pictures starring Wayne Morris, ‘Trail 
Dust” and “Submarine School,” the latter 
to be filmed at New London, Conn., with 
the cooperation of the U. S. Navy. 


William Broidy Producer 

With William F. Broidy as associate pro- 
ducer, Mr. Parsons has set two musicals for 
production, “Rhythm Inn” and “Casa 
Manana.” The team will continue with two 
of the James Oliver Curwood stories. 
“Northwest Patrol” and “Yukon Manhunt,” 
which will star Kirby Grant and feature 
Chinook, the wonder dog. Mr. Parsons will 
produce “The Ottawa Story” with the co- 
operation of the Canadian Government. 

William Broidy will handle the production 
reins on “The Sea Tiger” and “Navy 
Bound.” 

Barney Gerard is scheduled to produce 
“Outside the Law.” 


Peter Scully plans production of two more 


“Henry” comedies, “Father’s Wild Game” 
and “Father’s Blonde Trouble.” Raymond 
Walburn will star in these stories, based on 
the D. D. Beauchamp magazine stories. 

Vincent Fennelly’s plans include produc- 
tion of 12 action Westerns, six starring 
Johnny Mack Brown and six with Whip 
Wilson. 

“The phenomenal success of the ‘Little 
Rascals’ series which have rolled up tre- 
mendous grosses all over the country has 
confirmed our belief in the wide public ac- 
ceptance of this outstanding juvenile series,” 
said Mr. Broidy. The company will release 
24 additional two-reel subjects and 12 single 
reels during the new season. 

Jan Grippo will produce four Bowery 
Boys films in the coming season. Starring 
Leo Gorcey and Huntz Hall, they will be 
titled “Bowery Battalion,” “Ghost Chasers,” 
“Jinx Jockey” and “Knights of the Square 
Table.” 


Two Joe Palooka Films 


Hal E. Chester will make two more Joe 
Palooka films based on Ham Fisher’s comic 
strip and starring Joe Kirkwood. In the 
first James Gleason will portray Knobby 
Walsh. 

Most of the producers were introduced to 
the Monogram sales force and addressed the 
group on production plans. In Los Angeles 
for the convention from the New York of- 
fice and exchange were Morey Goldstein, 
general sales manager ; Edward Morey, vice- 
president; L. E. Goldhammer, eastern dis- 
trict manager; Lloyd Lind, supervisor of 
exchange operations, and Nat Furst, ex- 
change manager. Many of Monogram’s 
franchise holders also attended. 








ELEPHANTS WILL FLY 
HIGH AT DRIVE-IN 


It’s true. Late this month, patrons 
—and their children—at the six Wal- 
ter Reade New York and New Jersey 
houses will see—and ride—elephants 
along with the show. This terrific at- 
traction, folks, comes after the tame- 
ness of monkeys, ponies and rabbits in 
the play areas. The circuit has booked 
Will Hill’s Animal Circus, feature of 
which are the elephants. Drive-In at- 
tractions are bigger and better. 


— 
ne 





Mion Discloses Dissolution 
Of Three Partnerships 


Charles Mion, Atlanta financeer and con- 
struction firm executive, this week disclosed 
real estate deals involving dissolution of the- 
atre partnerships. He terminated Mion and 
Murray Company, operators for 18 years of 
the downtown Rialto theatre property; Mion 
and Murray, Inc., and Whitehall Amusement 
Company. His former partner in these was 
W. T. Murray, Rialto manager. The Mion 
interests take over operation of the Rialto 
and the Central, and the Rialto business 
block, housing 19 firms. Robert Moscow, 
who has been managing the Cameo, another 
Mion property, will supervise the theatres. 
A new operating company has been formed, 
M & M Company, and Mr. Moscow will be 
vice-president, and John Mion, Mr. Mion’s 
son, will be president. Mr. Moscow is son 
of the late Sam Moscow, for many years 
Columbia southern sales manager. 


Ezell to Head Drive-in 
Group at TOA Meet 


Claude Ezell, pioneer drive-in builder, 
will head the drive-in committee at the mid- 
century convention of Theatre Owners of 
America in Houston, Texas, October 30 to 
31, it was announced this week by Gael 
Sullivan, executive director of TOA. Mr. 
Ezell, of Claude Ezell and Associates in 
Dallas and operator of 22 outdoor theatres, 
said: “I hope as many drive-in operators 
as possible will attend the meeting in Hous- 
ton. Now, more than ever before, the drive- 
in and the regular theatre have much the 
same problems. For this reason, I feel they 
should get together.” 


Buys Omaha Theatre 


A four-year deal involving $215,000 and 
the purchase of the Military theatre land 
and building in Omaha has been completed 
by R. D. Goldberg, Omaha circuit owner 
and president of the State Investment Cor- 
poration. The Goldberg circuit, which has 
operated the Military since 1938, purchased 
the house from Mont J. Green of Riley, Kan. 


Discina Buys Manon" 


Discina International Films has purchased 
the American distribution rights to the 
French-language picture, “Manon,” from the 
Foremost Film Corporation. 
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IN AMERICA TODAY! 


Big City, Small Town...Everybody 
Loves “Our Very Own” 
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Sweeping wider and deeper into the 
a heart of the nation following its 
sensational performance in scores of 
key runs, “Our Very Own” is setting 
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oe | happier boxoffice standards for more 
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io situation!... Big-city success is one thing. 


lent 


“a Small-town success another. Put them 
fi 5) ee 
rc together and you’ve got “The Most 


ess Popular Picture In America Today”! 
Ow, 
her 
res. 


"s : on ee enna 
a Cok ihe 


"| SAMUEL GOLDWYN 


in | 
res, 
ors 
us- 
ve- 


Starring 


ANN BLYTH 
FARLEY GRANGER 


" JOAN EVANS 


with JANE WYATT 


Directed by DAVID MILLER + written by F. HUGH HERBERT 
Director of Photography LEE GARMES, A. S.C. 


Distributed by RKO RADIO PICTURES, INC. 
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BOOK THE INDUSTRY SHORT FOR 
DISABLED AMERICAN VETERANS— 


950 “ON STAGE EVERYBODY’ 





SPREADS HATE ABROAD C.S8. Jensen, 


FOR AMERICAN FILMS 


The American motion picture long has 
been a favorite target of Communists both 
in this country and abroad. In July, David 
Platt, American citizen, film editor of the 
Communist mouthpiece, The Daily Worker, 
went to Czechoslovakia to speak his mind 
about Hollywood at the Fifth International 
Film Festival held at Karlovy Vary July 
15-31. 

Reproducing a partial text of his talk 
at that Red-inspired occasion, The Daily 
Worker last week reported that “ progres- 
sive” papers in Russia, Germany, India, 
France, Poland and other countries had car- 
ried excerpts from this vicious attack on 
America’s leading entertainment industry. 

Mr. Platt started off his dissertation by 
declaring that “unlike the film industries of 
the Soviet Union, Republic of China and the 
Peoples Democracies, which serve peace and 
the advancement of humanity, the film indus- 
try of my country because it is controlled by 
the same gang that owns the munitions in- 
dustry has become an instrument for war 
and the destruction of humanity. 

“Yes,” he declared, “the engineers of the 
war in Korea who dream of world empire 
have brought about the complete degrada- 
tion of film art in America. Gangster films, 
police, imperialist war and racist films make 
up the majority of Hollywood films today.” 


“Lessons in Murder” 


Having thus defined his view of Holly- 
wood’s current status, Mr. Platt then 
launched into a vivid analysis of the content 
of its films, most of which contain nothing 
but “lessons in how to murder, how to 
seduce, how to succeed in life by trampling 
on the faces of ones fellow men. They seem 
to have been mass produced for no other 
purpose than to shock, brutalize and instil 
in the audience the idea that life is cheap. 

“Human beings in Hollywood films are 
depicted as irrational and insane, homicidal 
and sex crazed,” he declared. 

After complaining about the “indescrib- 
able” brutality in American films, Mr. Platt 
cited “the degeneracy of the American movie 
under Truman” as established by various 
crime film titles. Among the films cited by 
Daily Worker critic as having been made 
for “the glorification of the instruments of 
warfare” were “Annie Get Your Gun,” 
“Singing Guns,” “Six Gun Mesa” and, most 
incredibly, “The Gunfighter” which carried 
a most effective message against violence. 


Cites “Hamlet” Advertising 


Mr. Platt then cited RKO’s advertising 
for “Hamlet” and observed that “the cult 
of the brute” came to its climax with the 
Red-baiting and recruiting films such as 
“Iron Curtain,” “Red Danube,” “Task 
Force,” “12 O’Clock High” and others. “The 
effect of such films is to deaden one’s feeling 
towards the idea of peace and democratic 
progress,” he said. 
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“Essentially what we have here is an at- 
tempt to channel social discontent and hu- 
man frustration into anti-social, anti-human 
attitudes and acts. What we have here fur- 
ther is the systematic degradation of a vital 
art form.” 

Presuming that his listeners were not 
familiar with the crime rate in the U. S., 
Mr. Platt cited figures and then commented 
that “such is the brutalizing effect of decay- 
ing capitalism upon the American people. 
Yet American Big Business or Big Ganster- 
ism which systematically robs millions of 
people through its banks, railroads and 
trusts, is today more than ever before using 
films, radio, press, television to deceive the 
public and give the impression of clean 
hands.” 


Usual Slap at Church 


There followed the customary Communist 
slap at the influence and position of the 
church, particularly as he said it pertained to 
Hollywood, and then Mr. Platt delivered 
himself of the statement that ‘“anti-Negro 
films continue to pour out of the film fac- 


tories.” Films like “Home of the Brave” and 


“Pinky” were even more dangerous, he 
thought, since they are ‘designed to disarm 
the Negro people’s movement for liberation.” 
Somehow he tied the whole thing to “the 
American Government’s declaration of war” 
on the colored peoples of Asia. 

All this did not surprise him, however, 
since, he declared “the anti-social character 
of Hollywood films is derived from the in- 
timate relations of the major movie com- 
panies with the 60 families who control the 
lives of 140,000,000 Americans.” 

There followed an imaginative account on 
how Warner Bros. is interlocked with steel 
and iron, auto, power and light interests, 
how Paramount control is intertwined with 
Coca-Cola, railway, motor cars and whiskey, 
and how Metro works in association with 
banks (a surprising discovery) investment 
houses and power corporations. RKO is 
lined up with United Fruit, National Can 
and big brokerage groups and 20th-Fox 
somehow is linked to American Express, 
and Pan-American Airways. 


Turn Out “Trashy” Stories 


Mr. Platt deplored the fact that talented 
directors today are “busy turning out the 
trashiest stories and films of their careers” 
and quoted William Wyler to the effect that 
self-censorship would paralyze the screen. 

Concluding, the Daily Worker writer saw 
a bit of light on an otherwise dark horizon. 
Said he: “They are fighting back. In Amer- 
ica, growing numbers of film-goers and their 
organizations have conducted unprecedented 
struggles against the Hollywood culture of 
brute force and anti-Sovietism.” 

Having spoken his piece, David Platt, 
American, prepared to return to his native 
land. 
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68. Dies 


Claude S. Jensen, 68, pioneer theatre ex- 
ecutive of the Pacific Northwest, died Tues- 
day at the Seattle Hospital of a bullet wound, 
Partner with John C. von Herberg, who 
died in December, 1947, Mr. Jensen built a 
major circuit in Oregon, Washington and 
Montana, most of which was later sold to 
National Theatres as the Fox Evergreen 
Circuit 

Mr. Jensen began his career as a railroad 
brakeman in Montana, where he became 
friendly with another railroad man, Fred 
Quimby, now MGM short subjects producer. 
In association with Mr. von Herberg he ob- 
tained a state rights franchise for First Na- 
tional pictures, and with that as a start the 
partnership built the Jensen-von Herberg 
circuit. 

The circuit at one time included houses 
in Portland, Tacoma, Seattle, Yakima and 
other Washington cities and in Great Falls 
and Butte, Mont. At the time of his death 
Mr. Jensen retained ownership of the Para- 
mount theatre building in Seattle and op- 
erated four theatres in Seattle and six in 
Yakima, Wash. 

He is survived by his wife, two daughters 
and a son. 


RKO Business Drive 
Set for October 


At a national meeting in New York of 
RKO division managers, Sol A. Schwartz, 
executive vice-president of RKO Theatres, 
announced that the circuit’s nationwide 
“Boost Your Business” drive would run for 
three months starting in October. Accord- 
ing to Mr. Schwartz, the idea for this cam- 
paign was suggested by the men in the field. 
At the managers’ luncheon in New York 
Wednesday Ned E. Depinet, president, Jaud- 
ed the drive. “It generates enthusiasm, 
stimulates our pride, whets our imaginations, 
takes the kinks out of our thinking, and en- 
courages healthy competition which is such 
an essential part of American life and 
American business,” he said. 


Loew's Launches Drive: 
"Lots of Good Movies'' 


Loew’s Theatres in New York are using 
the slogan, “There Are Lots of Good 
Movies,” announced over the air some 100 
times a day and appearing in all other forms 
of advertising, in an effort to sell the Metro- 
politan area the “Wonderful New Movie 
Season.” “The campaign levels on a lineup 
of exceptional attractions for the next four 
weeks,” said Ernest Emmerling, Loew’s ad- 
vertising director. 


Arizona House Closed 

The Clare theatre, Gilbert, Ariz., has 
closed. The house had been operated by 
Forrest Clare, who took it over last March 
from Harry L. Nace. \Forermly known as 
the Falcon, it was the only theatre in the 
city. 
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LOSS 


Financial Statement Shows 
Reduction in Loan and 
Overdraft Figures 


by PETER BURNUP 


Lonpon: Although it reflects herculean 
efforts to correct the $2,090,891 combined 
loss for 1948-49, the Rank Organization’s 
statement in the accounts for the year ended 
June 24, 1950, still proves disappointing to 
the shareholders. 

They can find solace only in the reduction 
of Odeon Theatres’ bank loans and over- 
drafts by £3,336,545 to £12,950,036 with an 
aggregate reduction of mortgages, deben- 
tures, loans and overdrafts of £4,064,665. 


Losses Still High 


Nevertheless, losses on film production, 
which was sharply curtailed during the year, 
still amounted to £2,325,000. At last account- 
ing in mid-November, 1949, the production 
loss was put at a disastrous £3,350,000. 

Explained Mr. Rank in his chairman’s 
statement: “The year now under review . . . 
has been an extremely difficult one, since it 
covered the transitional period between the 
heavy production losses of 1948-49 and what 
I hope will prove a more stable and more 
satisfactory future. It was impossible to 
make a sudden contraction in the large film 
production programme and_ organization 
without sustaining losses, but unless dras- 
tic steps had been taken, the financial posi- 
tion of the group . . . could not have with- 
stood the burden of the loss.” 

“The year’s results unfortunately show a 
net loss which will be as disappointing to the 
shareholders as they are to me. Such loss 
is very considerably reduced when compared 
with the loss of the previous year and... 
it may be regarded as not unsatisfactory.” 

There will be no ordinary dividends 
for either Odeon or Gaumont-British and 
Odeon’s preference dividend will be withheld 
until next year’s results are known. 


Gross Profit Increased 


Odeon’s gross trading profits increased by 
£1,706,070 to £3,293,426, but this was due 
largely to a change in the basis for valuing 
films. After payment of taxes and other 
fixed charges including £665,918 interest on 
bank overdrafts, the consolidated profit and 
loss account reveals a debit balance of £91,- 
818 carried forward, which best epitomises 
the whole pesition. Last year’s account 
showed a credit forward of £33,010. 

Gaumont British consolidated accounts 
show a slight fall in trading profit which 
stands at £794,720. This, the report said, 
represented a reduction when compared with 
the £,890,175 profit registered the previous 
year. At the same time it pointed out that 
the 1948-49 figure included a non-recurring 
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RANK REPORTS 
IN 


YEAR 


credit of £332,038 resulting from a change in 
the basis of valuation of films. 

The provisions for production losses on 
Gainsborough films, charged against trading 
profits, amounted to approximately £500,000 
but it was stated that, as of June 24, 1950, 
three Gainsborough films remained complet- 
ed but not yet released. On the whole, sum- 
marized the report, “considerable progress 
has been made during the year in strength- 
ening the financial position of the group.” 


Puts Blame on Tax 


Mr. Rank continued to blame the enter- 
tainment tax primarily for his position, de- 
claring that “the industry has had, during 
the year, to spend a great deal of time in 
wrestling with the unreasonable burden 
which it has to bear. In the 554 theatres 
controlled by this group, the public paid 
£26,615,205 by way of admission prices, and 
of this total no less than £10,278,391 was 
drained off at once as Entertainment Tax. 
Nearly 7s. 9d. in every pound taken at the 
box office has gone straight to the Inland 
Revenue.” 

Mr. Rank made reference to the introduc- 
tion of the Eady tax remission scheme which, 
he said, “will not solve the problem though 
it should be welcome.” 

Regarding the future of film production, 
Mr. Rank declared, with regret, that the 
basic problems had not been solved and that 
“the annual investment which is made in 
producing the negatives is greater than the 
return which can be reasonably anticipated 
from the market available to British films.” 
Future plans, he said, would of necessity 
have to be made on a short-term basis. 

Mr. Rank expressed the hope that, with 
a new Anglo-American film pact concluded, 
the U. S. companies would step up produc- 
tion in Britain. And he proposed to “assist, 
both with finance and creative and technical 
assistance, independent producers to produce 
a limited number of films which otherwise 
might not be able to obtain the necessary 
finance.” The risk involved will be shared 
60 per cent by General Film Distributors, 
Ltd., and 40 per cent by Gaumont-British 
Pictures Corporation, Ltd., with profits to 
be shared in the same ratio. 


Could Not Meet Quota 


Referring to the quota, Mr. Rank admitted 
that “for the first time we have not been 
able to play British pictures in our theatres 
in excess of the quota requirement.” The 
quota for the year commencing in 1949 stood 
at 40 per cent and is to be reduced to 30 per 
cent for the year beginning October 1, 1950. 

Mr. Rank surveyed the sale of Shepherd’s 
Bush Studios and disclosed plans for the 
reopening of Denham this month and com- 
mented on his organization’s progress in 
the United States where, he said, progress 
had been made during the year. He also 






paid compliment to Al Daff and Nate Blum. 
berg at Universal-International for their 
“exceptional efforts to assist the sale of Brit- 
ish pictures in the Western emisphere dur. 
ing this very difficult year.” 

Ending with a bow to John Davis, man- 
aging director of the Rank Organization, 
Mr. Rank expressed the hope that the prog. 
ress which had been made during the past 
year would be continued during the current 
year. 


Britain’s Joint Film Industrial Council— 
composed of producers’ representatives and 
three trade unions of studio employees—wil| 
go into operation early next month. Ob- 
jective of the new body is to promote a clos- 
er liaison in the production end of the in- 
dustry, and to give employees a louder voice 
in industrial affairs. First task of the coun- 
cil will be the setting up of negotiations for 
an over-all agreement covering pay and 
working conditions in the studio. The form- 
al start of operations of the group—which 
must come after formal inauguration— 
would have taken place earlier were it not 
for the fact that union executives have been 
occupied at the annual Trades Union Con- 
gress which was to have taken place this 
week. 


The film trade press in Britain has been 
forced to curb its regular activities because 
of a strike which resulted from a dispute be- 
tween the compositors union and the London 
Masters’ Printers Association. The Kine- 
matograph Weekly—oldest of the trade pa- 
pers—did not appear this week, while others 
were forced to mimeograph their issues. 


No Final Pact Set in 
E. L., Classics Merger 


No final agreement has been reachied in 
the negotiations to effect a final merger of 
Eagle Lion and Film Classics into Eagle 
Lion Classics and the whole matter “is now 
in litigation,” Joseph Bernhard, board chair- 
man of Eagle Lion Classics and president 
of Film Classics, said in New York last 
week. He was referring to the $500,000 suit 
filed in New York Supreme Court by Irv- 
ing Kaufman, creditor assignee for Film 
Classics. Prior to Mr. Bernhard’s disclos- 
ure of the break in the talks, he and William 
C. MacMillen, Jr., president of Eagle Lion 
Classics, had conferred regularly. 


Seligman in New Enterprise 

Leo Seligman will devote himself exclu- 
sively hereafter to distribution of films on a 
national scale, from New York offices, he 
announced at mid-week. He has sold his 
stock to Favorite Films and Regal Tele- 
vision, both of that city, and resigned as 
treasurer in both corporations. His new 
headquarters are at 729 Seventh Avenue, 


New York. 


Opens Supply Branch 

General Theatre Supply Company is open- 
ing a branch in St. John, N. B. The new 
office will cover the maritime provinces of 
Nova Scotia, New, Brunswick, Prince Ed- 
ward Island and Newfoundland. 
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WARNER TELLS EMPLOYEES 
TO FIGHT ALL SUBVERSIVES 


HoL_ywoop: A warning against the infil- 
tration and subversive activities of Com- 
munists was issued this week by Harry M. 
Warner, president of Warner Bros., in an 
unusual meeting attended by some 2,000 em- 
ployees of the company, from the production 
and administrative branches. 

Mr. Warner addressed the personnel gath- 
ered on one of the huge sound stages of the 
studio. Urging the employees to guard 
against the danger of “organized Communist 
conspiratorial activity,’ Mr. Warner said: 
“I would like to see a law passed that any 
and all members of un-American organiza- 
tions, especially those sponsored and paid 
for by foreign powers, would have their cit- 
izenship revoked and be deported to their 
own native land, or the land in whose em- 
ploy they are.” 

“We don’t want anybody employed in our 
company who belongs to any Communist, 
Fascist or any other un-American organiza- 
tion,” he said. 

Mr. Warner pointed out that no one 
should permit themselves to be “bullied.” 
“Get rid of them,” he said, “and any one 
of them who wants (can) go to Europe 
where they can teach that kind of stuff. 
As my brother once said, ‘Let them come 
here to us and we'll pay their expenses back 
to Russia any time they want’. Don’t be 





HARRY M. WARNER 


scared of anybody. You’re good, honest 
Americans—why not stand up and fight ?” 

Mr. Warner climaxed the meeting with 
the showing of “Teddy, the Rough Rider,” 
a short about Theodore Roosevelt produced 
by the company in 1940. The film concerned 
a warning against subversive activities and 
divided allegiances. 





Korda-Selznick Dispute 
Now Appears Settled 


The dispute between Sir Alexander Korda 
and David O. Selznick this week appeared 
settled, for the time being anyway. With the 
receipt from London of official papers, and 
as ordered by Judge Samuel Kaufman in 
New York, the print of “Gone to Earth” 
was released to Mr. Selznick, who will dis- 
tribute the picture in the Western Hemi- 
sphere. Also released were £100,000 ($280,- 
000) of British distribution receipts from 
Selznick’s “The Paradine Case” which Sir 
Alexander had claimed were due him and 
which had been held in escrow pending 
settlement of the case. The dispute has been 
long drawn out, having been fought in the 
courts and before Robert P. Patterson as a 
special court-appointed arbitrator. 


Anti-Trust Suit Filed 
By Chicago Theatre 


Cuicaco: The Congress Bldg. Corp., op- 
erator of the Congress theatre in Chicago; 
last week filed an anti-trust suit in Chicago 
against the eight major distributors, Bala- 
ban and Katz, and the Warner and RKO 
circuits. The Congress attorney, Thomas 
McConnell, in his brief charged that under 
the system of leasing films the Congress was 
given a subordinate playing position. The 
loss of admissions, it was charged, amounted 
to $500,000 and the Congress claimed this 
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amount, trebled, as damages. An injunction 
also was sought from the District Court to 
prevent those charged from continuing cer- 
tain trade practices. 


File Percentage Suits 

RKO, 20th Century-F..x, Loew’s, United 
Artists, Warner Brothers, Columbia, Para- 
mount and Universal have filed actions in- 
volving percentage returns in the United 
States District Court for the Western Dis- 
trict of North Carolina. Dale Groom and 
Mooresville Theatres, Inc., are the defend- 
ants in each case. 





CONGRESSMAN INSISTS 
ON TAX RELIEF 

In a statement in the Congres- 
sional Record, Rep. Harold C, Ha- 
gen, Minnesota Republican, said he 
still believed it was necessary to re- 
peal or reduce the theatre admission 
tax despite the Korean war and in- 
creased defense spending. The pres- 
ent rate had, he said, "a serious ef- 
fect on small theatre owners and 
other amusement operators through- 
out the country." Rep. Hagen be- 
lieves the tax is unfair to the Amer- 
ican public and he will continue to 
fight it in the next Congress. 














COMPO Unit 


Confers with 
President 


President Truman has invited COMPOQ’s 
Committee on Cooperation with the U, S. 
Government to meet with him and a con- 
ference was scheduled to take place on Fri- 
day of this week. 

Arthur L. Mayer, executive vice-presj- 
dent, announced meanwhile that COMPO 
had taken its first step toward establishing 
its executive personnel setup with the follow- 
ing appointments: Robert Coyne, previously 
associated with Gamble Enterprises, has 
been named special counsel to the organiza- 
tion, in effect as executive assistant to Mr, 
Mayer, and Dick Pitts, film critic for the 
Charlotte Observer, has been appointed edi- 
torial director of COMPO. Mr. Mayer also 
announced that William Ainsworth, former 
Allied president, has been invited to act as 
special consultant. 


First War Step 


The meeting with Mr. Truman will have 
marked the first practical step toward im- 
plementing the committee’s aims, which are 
to organize the film industry’s cooperation 
with the Government in the present war 
emergency. According to Ned E. Depinet, 
COMPO president and ex-officio chairman 
of the committee, the conference was to have 
been attended by John R. Steelman, presi- 
dential aide, and Dallas Halverstadt, film 
section chief in Mr. Steelman’s office. 

A committee meeting was set for Friday in 
Washington prior to the meeting with the 
President, and was to have been resumed 
later in the day. Primary purpose of the 
meeting was “to lay the groundwork for ac- 
tive cooperation with the Government in the 
present crisis.” 

The committee members are Ellis A. 
Arnall, Society of Independent Producers 
president; Harry Brandt, president of the 
Independent Theatre Owners Association of 
New York; Rov Brewer, head of the AFL 
Film Council; Abel Green of the trade press 
publishers group: Rotus V. Harvey, chair- 
man of the Pacific Coast Conference of In- 
dependent Theatre Owners; Robert J. 
O’Donnell ot Variety International; Sam 
Pinanski, president of Theatre Owners of 
America; Ronald Reagan, Screen Actors’ 
Guild president, and Truman Rembusch, 
president of Allied States Association. 


Voice of America Plans 


Mr. Mayer also announced that the fol- 
lowing would act as a special COMPO com- 
mittee for cooperation with the State De- 
partment’s Voice of America operations: 
Cecil B. DeMille, of the Motion Picture 
Industry Council; Gunther Lessing of the 
SIMPP and Francis S. Harmon of MPAA. 
The function of the group will be to work 
with Edward W. Barrett, Assistant Secre- 
tary of State on Voice of America program 
operations, 
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Julius Perlmutter, Albany, has acquired 
the Crane, 700-seat house in Schenectady, 
which the Cascios interests had been operat- 
ing. Mr. Perlmutter leased it and scheduled a 
September 15 reopening—the Crane closed 
for the summer. . . . Dr. Samuel Liebig’s 
Northside drive-in at Brownsville, is now 
presenting Sunday shows. . Richard 
Cranston is now Al La Flamme’s assistant 
at the Strand. . . . Exhibitors in town in- 
cluded: Sylvan Leff, operating three indoor 
theatres in Utica and the new Black River 
dirve-in near Watertown; Robert Shattuck, 
of the Uptown, Rensselaer; George Stan- 
ton, of Burt’s Theatre, Lake Luzerne; Joe 
Miller, of the Menands drive-in; F. Chase 
Hathaway, operating drive-ins at Hoosick 
and in Castleton, Vt.; Isidore Berinstein, 
of the Palace, Schenectady. 


ATLANTA 


Trade at indoor and drive-in theatres is 
very good for this time of year. Playing are 
“Fancy Pants”, Fox, “Broken Arrow”, 
Roxy, holdover from Fox; “Summer Stock”, 
Loew’s Grand. . .. On the Row were: 
Donald Boardman, Skyview, Augusta, Ga.; 
Violet Edwards, Royal, Monticello, Ga.; 
Wendle Welch, Strand, Dallas, Ga.; Mr. 
and Mrs. Jimmie Jerrell, Roxy, Commerce, 
Ga.; Nat Williams, Interstate, Thomasville, 
Ga.; O. C. Lam and Howard Schussler, 
Rome Amusement Co., Rome, Ga.; L. J. 
Duncan and Sidney Laird, West Point 
Amusement Co., West Point, Ga.; R. H. 
Brannon, Holly, Dahlonega, Ga.; and Mr. 
and Mrs. John Carter, Brookhaven, Brook- 
haven, Ga... . Mitchell Wolfson, co-owner 
of the Wometco theatre in Miami and other 
Florida houses back home after a tour of 
Europe and Africa... . The city council of 
Fort Walton, Fla., has placed a two-cent 
tax on adult tickets sold there. 


BALTIMORE 


This was a big week for first run film 
goers as 10 new pictures arrived. These in- 
cluded “Summer Stock,” at the Century; 
“Peggy,” at the Hippodrome with vaudeville 
headed by Yvonne De Carlo in person; 
“Fancy Pants,” at Keith’s; “The Black 
Rose,” at the New theatre; “Kiss Tomorrow 
Goodbye,” at the Stanley; “A Run for Your 
Money,” at the Little; “Destination Moon,” 
at the Mayfair; “There’s a Girl In My 
Heart,” with “Tough Assignment,” at the 
Times and Roslyn; “Born to Be Bad,” at 
the Town. World brought back “When the 
Daltons Rode.” . . . Yvonne De Carlo, ap- 
pearing in person on stage at I. M. Rappa- 
port’s Hippodrome, was the guest of honor 
at the Saturday morning show for “Youth- 
ful Stars on Parade.” . . . Morning Sun 
carried an editorial September 1 headed, 
“The Chicago Film Censor Relaxes His Ban 
On A Race-Relations Movie.” Last sentence 
of this editorial read: “The sole result of 
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its brush with the censor, we suspect, will 
be moderately increased patronage on the 
part of the curiosity seekers.” Also the 
Morning Sun printed another editorial on 
this when the film was banned in Chicago. 


BOSTON 


“Our Very Own” at the Astor was the big 
news this week with “Louisa” at the Keith 
Memorial taking second honors. The Gold- 
wyn film reported excellent matinee busi- 
ness... . Two of the larger circuits, ATC 
and E. M. Loew, are reopening theatres 
which have been closed for the summer 
months—the Regent, Norfolk Downs and 
the Hyde Park, Hyde Park of ATC are 
now On a new policy of no matinees during 
the week except Saturdays and Sundays, 
and the E. M. Loew circuit has reopened the 
Strand, Peabody and the Court Square, 
Springfield. .. . Ray Feeley, business mana- 








WHEN AND WHERE 


September 14: International Citation 
Award dinner of the Toronto Variety 
Tent. 

September 19-20: Independent Theatre 
Owners of Ohio annual convention at 
The Plaza Hotel in Cincinnati. 

September 25-26: Allied Theatres of Mich- 
igan annual convention at the Book- 
Cadillac Hotel, Detroit. 

September 26-27: Kansas-Missouri Thea- 
tre Association annual convention at the 
Hotel President, Kansas City. 

October 2: Motion Picture Theatre Owners 
of New York, West N. Y. zone, general 
meeting, Hotel Buffalo, Buffale. 

October 2-4: Allied States Association 
national convention in Pittsburgh. 

October 8-11: Meeting and trade show 
of TESMA in Chicago. 

October 15: Meeting of the Florida State 
Theatre Owners of Jacksonville. 

October 16-20: Society of Motion Picture 
and Television Engineers convention, 
Lake Placid, N. Y. 

October 18-19: Annual convention of the 
Kentucky Association of Theatre Owners 
at the Brown Hotel in Louisville. 

October 30-November 2: Theatre Owners 
of America convention at the Shamrock 
Hotel, Houston, Tex. 

November 13-14: Assoicated Theatre Own- 
ers of Indiana, fall convention, Hotel 
Lincoln, Indianapolis. 

November 19-20-21: Annual convention of 
the Theatre Owners of North and South 
Carolina at Hotel Charlotte, Charlotte, 
N.C. 





ger of Independent Exhibitors Inc., has been 
named chairman for exhibitors of the 1950 
Salvation Army drive, while Mickey Daytz 
of Warner’s is chairman for the distributors. 
.. . For the second consecutive year, Law- 
rence Laskey, a partner in E. M. Loew’s 
Inc. has been named chairman of the motion 
picture industry for the Combined Jewish 
Appeal 


BUFFALO 








Stanley Kramer, independent producer, in 
town to do some tub-thumping for “The 
Men,” coming to Shea’s Buffalo. ...H. E. 
Weiner, division manager, Columbia, now 
supervising Buffalo exchange. . . . Mitchell 
Fitzer, former owner of several theatres in 
Syracuse died in New York where he 
moved several years ago. . . . Howard Car- 
roll has re-opened the Capitol in Rochester 
after spending $5,000 in redecorating. .. . 
Howard Sleight, manager, Wintergarden. 
Jamestown, made a tie-up with Bigelow de- 
partment store on a “Tea For Two” ad.... 
Murray Whiteman, assistant chief barker, 
Variety Club, was chairman of the Farewell 
Dinner given for Lou Klayman, promoted 
to management of N. Y. Decca records 
office. 


CINCINNATI 


“Duchess of Idaho,” RKO Grand, and 
“Black Rose,” Keith’s both turned in first 
week figures approximately twice the estab- 
lished house averages, and are doing nicely 
on the holdover weeks. New arrivals: “Sum- 
mer Stock,” RKO Albee; “Born to Be Bad,” 
RKO Palace; “All Quiet on the Western 
Front” and “Bayonet Charge,” RKO Lyric; 
“Fancy Pants,” Capitol and “Thunder 
Rock,” Guild. . . . The five-story office build- 
ing housing the 1,200-seat Strand theatre, 
adjacent to Keith’s theatre in the heart of 
the downtown business district, is to be 
razed and the site used for a parking lot. 
. . . Damages estimated at $40,000 was 
caused by a fire of undetermined origin 
which destroyed the 110-foot screen tower 
at the suburban Montgomery drive-in. The 
theatre is owned by the Smith Management 
Co., of Boston. . . . Joel McCrea, star of 
the Universal-International release, “Saddle 
Tramp,” will make a personal appearance at 
Keith’s theatre when the picture opens at 
that house in early September. 


CLEVELAND 


Loew’s Theatres launched the fall season 
with a full page exclusive promotion, includ- 
ing paid advertising, free art and free story 
space in two local dailies. . . . Gertrude 
Swee, longtime Columbia inspector and 
sister of Louis Swee, manager of the Still- 
well and Bedford theatres, Bedford, died... . 
“Summer Stock” opened very big at Loew’s 
State theatre... . Nat Wolf, Warner Ohio 
zone manager and Bernard Rosenzweig of 

(Continued on following page) 
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(Continued from preceding page) 
the home office real estate department, 
visited theatres in the territory. . . . Nego- 
tiations are pending for sale of the Variety 
Club house to the Loyal Order of the Moose. 

Al Och’s 1,200-car Cloverleaf Auto 
theatre at the intersection of U. S. routes 
21 and 17, opened. Featured are a children’s 
playground and a covered section for walk-in 
patrons. 


COLUMBUS 


Business was considerably brighter in the 
first week of the new fall season, signalized 
by full pages in all local papers, listing com- 
ing season attractions at Loew’s Ohio and 
Loew’s Broad. “The Black Rose” at the 
Palace and “Summer Stock” at the Ohio, 
both single features, were the town’s leading 
business-getters. The Grand did more than 
average business with ‘Destination Moon,” 
also a single feature, and the Broad had 
large kid business as well as sizable adult 
patronage with “Abbott and Costello in the 
Foreign Legion” and the jungle documen- 
tary, ‘““Congolaise.” ... Mrs. Ethel Miles is 
running the first firstrun bill ever scheduled 
at the three Miles Auto theatres—East Main, 
Scioto Drive and West Broad. The features 
are Monogram’s “County Fair” and “Bomba 
in the Lost Volcano.” 


DENVER 


William Robinson, Universal assistant 
booker, first on film row to enlist in army 
in present emergency. . . . Duke Dunbar, 
former secretary of old film Board of 
Trade, running for Republican nomination 
for Colorado attorney general. Fox 
Intermountain Theatres close Princess, 
Cheyenne, Wyo., to spend $100,000 on com- 
plete renovations job; same at $50,000 for 
Strand, Rawlins, Wyo. Both to reopen in 
October. . . . Jean Dubois, newsreel camera- 
man, climbed to top of state capitol dome, 
10 feet above highest workman, to shoot 
gilding of dome. 


DES MOINES 


Byron Waltz is manager of the Garden, 
Tri-States house in Davenport. He replaces 
David Kerr who has left for active duty 
with the marines. Mr. Waltz has been as- 
sistant manager of the Capitol in Davenport. 
Replacing him there is Fred Talley, trans- 
ferred from the Fort at Rock Island... . 
Fire destroyed the Kanawha theatre build- 
ing last week. . . . Muscatine’s new drive-in 
theatre, under construction since April on 
Highway 22, is nearly completed. . . .Leslye 
Banning, Universal starlet,was in Davenport 
last week for the opening of “Louisa” at 
the Orpheum. . . . J. J. Sparks has been 
named assistant booker at Eagle-Lion. He’ll 
aid Jack Gibson who has handled the book- 
ing and office management alone until now. 
... Jim Velde, branch manager, and Sales- 
men Carl Olson and Herman Coffman will 
attend an Eagle-Lion sales meeting Septem- 
ber 13 in Chicago. 


DETROIT 


Business has been good for the past few 
weeks. Michigan is still playing “Sunset 
Boulevard” in its third week, to capacity 
audiences. “Three Little Words” is in its 
third smash week at the Adams. Downtown 
is showing “Summer Stock” to capacity 
crowds. United Artists is offering a double 
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bill, “The Admiral Was a Lady” and “The 
Showdown.” “Kiss Tomorrow Goodbye” is 
playing at the Palms. “Broken Arrow” is in 
its last days at the Fox. Two re-releases are 
at the Madison, “San Quentin” and “Alca- 


traz.” .. . Detroit’s newest and only drive-in, 
the Bel-Air, operated by Community Thea- 
tres has been playing to capacity crowds 
since opening last week. . . . Detroit’s police 
censor board has approved showings of “No 
Way Out” which at first had been banned 
by the Chicago police censor and later ap- 
proved for showings in Chicago. . . . Detroit 
Film Products Co. has been discontinued by 
William J. Bayer of the Lakewood Theatre. 
... Thomas Abbott has opened his new Our 
Theatre at Lawton, Michigan. 


HARTFORD 


State Police Commissioner Edward J. 
Hickey will hold a public hearing on the 
application of the Bowl Outdoor Theatre 
Corp., for authority to build a drive-in thea- 
tre at West Haven, Conn. Seymour B. 
Levine, Stratford, Conn., is head of the cor- 
poration. ... The New Britain, Conn., Com- 
mon Council has authorized a zoning change 
in the northwest section of New Britain to 
allow construction of a $500,000 shopping 
center, including a motion picture theatre, 
by Anthony and Peter Dapont of Water- 
bury, Conn. ... John Egan has been named 
house manager of the Star theatre, Hart- 
ford. . . . Stanley Redmond, formerly mana- 
ger of the Strand theatre, Southbridge, 
Mass., and at one time associated with M&P 
Theatres in Connecticut, has been appointed 
assistant manager of the Warner circuit’s 
Art theatre, Springfield, Mass. .. . Hartford 
Superior Court Judge John H. King has dis- 
missed an appeal by 10 Torrington, Conn., 
residents objecting to the granting of a cer- 
tificate of approval for erection of a drive-in 
theatre in that city to Vincent Youmatz, 
Winsted, Conn. 


INDIANAPOLIS 








Indianapolis Tent No. 10 of Variety will 
hold a testimonial dinner September 23 for 
Guy Craig, who retired recently as Colum- 
bia branch manager here. . . . Bob Hope 
was here Thursday through Sunday to pre- 
sent his arena show at the state fair. His 
presence also helped “Fancy Pants,” show- 
ing at the Indiana. .. . The Associated The- 
atre Owners of Indiana board of directors 
resumed their monthly meetings after the 
summer layoff. . . . Dorothy Robison has 
returned as office manager at Republic, re- 


placing Bill Wallace, who resigned. . . . The 
Circle and Indiana have added ice cream to 
their concession line. . . . Al Borkenstein, 
Fort Wayne exhibitor, will hold his annua] 
outing for film salesmen and branch mana- 
gers at Lake Wawasee September 12. 


KANSAS CITY 


The Kimo held over its double bill “The 
Golden Twenties” and ‘Man About Town,” 
“Sunset Boulevard” is held over at the 
Paramount. The three Fox Midwest first 
runs Fairway, Tower and Uptown, are 
showing “The Black Rose.” .. . “Summer 
Stock” is going strong at the Midland; with 
a second feature, “I Was a Shoplifter.” 
RKO Missouri is currently showing “Born 
to Be Bad” and “Federal Man.” . . . Dwight 
Borin, who has been managing theatres for 
various circuits of the middle west for 15 
years, has joined Warner Bros. as salesman 
in the Southern Kansas territory. Joe 
Rosenberg, who has been covering that ter- 
ritory goes to Missouri. 


LOS ANGELES 


A number of new films of major stature 
were among those taking over on local 
screens. The Orpheum switched back from 
its recently resumed stageshow policy to join 
the Hawaii in presenting “Convicted,” while 
“The Black Rose” bowed in at the Los An- 
geles and Chinese group. “The Petty Girl” 
held forth at Loew’s State and the Egyptian, 
“Louisa” was at United Artists first-run 
circuit, “Our Very Own” took over at the 
Pantages and Hillstreet and “Tea for Two” 
showed at the three Warner Bros. houses. 
Holdovers included ‘Sunset Boulevard” at 
the two Paramounts. . . . Altec Service Co, 
after 13 years on So. Vermont Ave. moved 
Aug. 28 to 9356 Santa Monica Blvd. ... 
Bill Kupper has appointed brother Dick 
Kupper as city manager of the three Bur- 
bank theatres, with Dick McClay replacing 
him as manager of the La Tijera and Gene 
O’Keefe coming in as manager of the Im- 
perial. .. . Frank Fouce, leading local Mexi- 
can film exhibitor, reopened the darkened 
Million dollar theatre as a Spanish picture 
house, with Cantinflas in “Puerta Joven” as 
its first offering. . . . Ed Patterson and As- 
sociates opened the new Lake theatre in 
Elisinore. 


LOUISVILLE 


As somewhat of a rarity in the first run 
theatres here, single bills were recorded 
in all but one theatre. The lone double was 
re-issues in “Destination Tokyo” and “God 
Is My Co-Pilot” which were offered at the 
Brown. The Strand featured “The Furies”; 
the Rialto offered “Fancy Pants” and the 
Mary Anderson presented ‘Tea for Two” 
while Loew’s was scheduled to bring in 
“Summer Stock.” At the Scoop “Henry V” 
was carried over for an extended run... 
American Drive-In Theatres’ Twin: drive-in 
here again went for first run product with 
the showing of “Sierra” on both screens. 
The Twin is headed by Lou Arru. . . . Out 
of town exhibitors seen on the row recently 
included: Tom Speer, Monroe, Monroe City, 
Ind.; Don Steinkamp, Dream, French Lick, 
Ind.; R. H. Robertson, Majestic, Springfield, 
Ky.; Lurther Knifley, Art, Knifley, Ky.; 
A. N. Miles, Eminence, Eminence, Ky.; 
Bob Enoch, State & Grand, Elizabethtown, 
Ky.; A. O. Perkins, Lynn, Woodbine, Ky.; 

evene Lutes, Capitol; Frankfort, Ky.; E. L. 


(Continued on opposite page) 
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(Continued from opposite puge) 

Ornstein, Rialto, Marengo, Ind. . . . Owners 
of Kentucky’s nearly 300 theatres have been 
asked the use of their theatre lobbies to ob- 
tain signatures on Crusade for Freedom 
scrolls. Letters were mailed to the exhibitors 
by Fred J. Dolle, president of the Fourth 
Ave. Amusement Co. here, at the request 
of state chairman of the Crusade for Free- 
dom campaign, Guthrie F. Crowe, who is 
also President of the Kentucky Association 
of Theatre Owners. 


MEMPHIS 


Paced by “The Petty Girl” at Malco, 
where an all-out newspaper, television and 
radio campaign was packing in the custo- 
mers, Memphis first run attendance was 
definitely over the summer slump, all man- 
agers reported Malco set the pace with other 
frst runs closely behind Loew’s State 
showed a “A Life of Her Own,” Loew’s 
Palace played “The Black Rose,” Strand 
had a grand opening with “Union Station,” 
and Warner showed ‘Tea for Two.” .. . 
Bailey Prichard, Monogram branch man- 
ager, is on his way to Los Angeles to 
attend a company sales meeting. . . . Ray 
Carter, booker, has been promoted to sales- 
man at Paramount. . . . M. S. McCord, 
Malco official, Little Rock, was in Memphis 
on business. . . . Rosewood theatre, a neigh- 
borhood house, opened in Memphis. It is 
owned and operated by B. W. Bass 
of B. W. Bass Construction Co. 
Columbia promoted Charles Jones from 
booker to office manager. . . . Jack Katz, 
general manager, Tenarken Paramount, has 
ordered State theatre, Jackson, Tenn., closed 
for remodeling. ... A. Burch, owner, Burch, 
Rives, Mo., has closed his house for repairs. 


MIAMI 


Tim Tyler, Miami house manager, re- 
ported much interest and publicity in the 
concurrent window displays and fashion 
shows during run of “The Black Rose.” . .. 
Olympia and vaudeville have temporarily 
parted company, while showing first run in 
the interim of the Paramount’s refurbishing. 
.. +» Bernstein’s Dixie ushers in vaudeville 
with a name change to Dixie Theatre Vari- 
ety Show house. New policy will feature a 
weekly change in stage show, with twice a 
week feature change. . . . Film features in- 
cluded “Men of Two Worlds” Colony Art; 
“Stars in My Crown” for the second week, 
Embassy, Variety; “Black Rose,” Miami, 
Miracle, Lincoln; “The Furies” Florida, 
Sheridan; “Fancy Pants” Paramount, 
Beach; “Sierra”; Cameo, Capitol; “I’ve Al- 
ways Loved You” Mayfair Art; and “Mys- 
tery Street” at the Olympia with Bob 
Eberly heading the stage bill. Midnite shows 
were “Sunset Boulevard,” Paramount and 
“Saddle Tramp,” Town. 


NEW ORLEANS 


The big blow of the Gulf of Mexico which 
had threatened New Orleans and the Coast 
Line from Florida through Louisiana for 
more than 50 hours kept the usual run of 
outof town exhibitors from visiting. The- 
atres in cities and towns along the eastern 
Gulf Coast even a few inland in Mississippi, 
Alabama and Florida who were officially 
ordered to batten up early in the afternoon 
and entire towns were completely bare as a 
police declared curfew at 6 p.m... . The few” 
exhibitors who were here were: E. R. Seller 
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BUSINESS /S PICKING UP 


In recent weeks there have been recurring reports that box office conditions have 
shown a marked improvement in grass roots and key situations throughout the 
country. The following are excerpts from reports by Motion Picture Herald 
correspondents which confirm this happy trend for the industry: 

Atlanta: "Trade in most of the downtown theatres ... above the average". 

Baltimore: "'. . . Holdovers were prominent in the first run situations." 

Boston: "'Business in downtown theatres took a sudden spurt". 

Cincinnati: "The local box office scene improved". 

Cleveland: "Some local circuit owners say business has picked up as much as 


10 per cent." 


Columbus: "Good business was racked up by two new single feature attractions”. 


Detroit: " ‘Sunset Boulevard’ may possibly break all . . . 


Words' playing to capacity". 


records. ‘Three Little 


Kansas City: "There have been generally higher than average total grosses; 
there have been instances of grosses near records". 

Memphis: ''First run business already better than a year ago". 

Omaha: "Cool weather and good features continue to boost . . . grosses”. 








and Milton Guidry of the Yam drive-in 
Opelouses, La.; H. A. Raford, Roy, Turkey, 
Creek, La.; A. C. Lyles, Crowville, La.; 
Bob Molizon, Norco, La. ; Roy Pfeiffer, Baton 
Rouge, La.; Ernest Delahaye, Maringuoin, 
La.; O. Gaude, Port Allen, La.; and E. W. 
Ansardi, Burras, La... . Charles E. Stuart 
is erecting a 350-car drive-in in Warrenton, 
Fla... . W. D. Maxwell of Joy Theatre, 
Shubuta, Miss., lost no time in rebuilding 
the damaged booth after the recent fire de- 
struction. ... The Avenue theatre has added 
another unique attraction in its foyer, the 
exhibitioris of oil paintings, drawings and 
etchings, the work of art students of New 
Orleans and vicinity. 


NEW YORK 


Flood of major first run arrivals of 
Broadway theatres over the Labor Day 
weekend kept new product down to two this 
week. . . . Universal’s “Spy Hunt” was due 
at the Palace and ‘Secrets of Nature,” a 
documentary was set for the Fifty-fifth 
Street Playhouse. .. . The New York Phil- 
harmonic Orchestra, making its first theatre 
appearance at the Roxy with “The Black 
Rose” on the screen, has changed its pro- 
gram for the second week: of the engage- 
ment. ... Labor Day weekend grosses were 
excellent, with extra shows bringing in the 
customers. Inclement weather also kept 
many persons in town. Most houses opened 
their doors earlier than usual with the Music 
Hall, showing “Sunset Boulevard” for a 
fourth week, opening at 8:15 instead of the 
usual 10, and scheduling five stage shows 
and six features, one more than usual. 


OMAHA 


A few days of sunny weather is all that is 
needed now to give the Omaha territory one 
of its best crops. . . . Irving Beck, who 
operated the Moon Theatre at Wilber, Neb., 
more than a decade ago and since has owned 
the building, is taking over operation again 
from Mrs. William Troxell. Jerry Horacek 
continues as manager. . . . Heinie Albers 
has sold the Osmond (Neb.) Theatre to Mr. 
and Mrs. Fred Overhue. . . . Jim Shubert, 
former assistant at the Omaha drive-in and 
before that with Tri-States at Falls City, 
Neb., is now with the Marines in Korea. 
His letter home rated a full column in the 





local press. . . . Ben Marcus, Columbia dis- 
trict manager, and Gordon Halloran, 20th- 
Fox district chief, were in town. . . . Joel 
McCrea was to appear personnally at the 
Orpheum theatre for the start of “Saddle 
Tramp.” ...F. A. Van Husan, Western 
Theatre Supply Company owner, is visiting 
at Lake Stevens, Wash. 


PHILADELPHIA 


Labor Day week-end found the downtown 
scene in full array with six new attractions 
of major importance offered at the first-run 
houses. “Summer Stock” at the Mastbaum 
led the field... . In spite of gloomy predic- 
tions, film theatres at the nearby seashore 
points have been enjoying one of the best 
summer seasons in years—the weather be- 
ing most kind to them and the biggest factor 
as far as business was concerned. . . . The 
Poor Richard Club of advertising men will 
kick off its luncheon season early to fete 
film producer Stanley Kramer this week as 
a prelude to “The Men” opening at the 
Stanley. .. . Cosmopolitan Film Distributors 
Company, as an independent film distribut- 
ing company, and Goldlawr, Inc., for the op- 
eration of motion picture theatres and other 
amusement enterprises, are among the new 
business firms reported here. . . . William 
Goldmans Erlanger, which will be operated 
as a legitimate theatre in association with 
Lawrence Shubert Lawrence, opening Sep- 
tember 25 with its first stage attraction, 
will also present first run motion pictures 
to fill the gap when the flow of stage product 
slackens. Harry Brillman. Lippert 
branch head, announced that his exchange 
had taken on the distribution of ‘Outrages 
of the Orient” and a James Mason film, “Far 
Into the Night.” . . . Lawrence Jones re- 
signed as manager of Warners’ Washington, 
Chester, Pa., with Earl T. Winfree, assistant 
manager of the Stanley there, moving up 
as the replacement. 


PITTSBURGH 


Personal appearances are the order of 
things here iri an effort to stimulate business, 
which is on the upswing despite a large 
exodus of holiday-makers over Labor Day. 

. .Stanley Kramer, producer of “The Men” 
was in town. ... Actress Janis Carter and 

(Continued on following page) 
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(Continued from preceding page) 
four Petty Girls also made an appearance in 
connection with “Petty Girl’ which is 
headed for the J. P. Harris when “The 
Black Rose,” which received rave notices 
from the critics, concludes its engagment. 
. . . Jim Thorpe, who was with 20th Cen- 
tury-Fox for many years has joined United 
Artists as salesman for the West Virginia 
territory. He replaces Jack Belman who re- 
signed. ... “Our Very Own” had a success- 
ful three-week run at the Fulton and was 
replaced by “Broken Arrow.” . . . “Sunset 
Boulevard” is in a third week at the Ritz 
following a two-week run in Loew’s Penn. 


PORTLAND 


Into a second big week “Broken Arrow” 
at Orpheum; “Kiss Tomorrow Goodbye” at 
Paramount; “Three Little Words” United 
Artists; “Quicksand” at Mayfair were all in 
the money. . . . Plans being made by Port- 
land’s surburban theatres for entertainment 
of Joan Evans star of “Our Very Own.” 

. Fox Theatre, Spokane, adding Spike 
Jones and 55 entertainers on stage, sup- 
plementing screen fare. Orbit Films 
opening Seattle headquarters. . . . Estacada 
and Broadway were sold by Mr. and Mrs. 
Denzil Piercy to W. G. Sinclair of Oak 
Grove. Mr. Piercy will operate their two 
theatres in Madras, Ore. Dick Ross 
from Great Commission Films, making 40- 
minute sold color films of Evangelist Billy 
Graham.... Geo. A. Hickey, western sales 
manager for MGM, outlining forthcoming 
productions for executives of Parker The- 
atres. ... Richard J. Reed of Liberty The- 
atres, Spokane, staging local wedding in 
connection showing ‘Father of the Bride.” 
... Eric Johnston featured speaker at special 
luncheon of 1950 Seattle-King County Com- 
munity Chest fund campaign. 


SAN ANTONIO 


“The Broken Arrow,” after doing extra 
good business at the Majestic Theatre the 
previous week, was moved over to the Em- 
pire for three more days. “Saints and Sin- 
ners” did okay for a holdover at the 
Josephine. Azteca Films screened “El 
Delor de Los Hijos” for a group of ex- 
hibitors at the Guadalupe. Senor E. 
Bustamente has purchased the Estrella 
drive-in, Zapata, Texas. .. . Paul Klatt is 
slated to open his new drive-in at George- 
town, Tex. Owned and constructed by Mr. 
Klatt of Midland, Fred Klatt, Hobbs, N. M., 
and R. Creagh, Breckenridge, the ozoner is 
on Highway 81, about two miles North of 
Georgtown; and will have a capacity for 
250 cars... . On Film row: N. Guerra, 
Grulla, Tex.; H. Gonzales, Rex, Zapata; 
A. Gonzales, Rio, Encinal; J. Suarez, 
Tropical, Medland; C. C. Caldwell, Rex, 
O’Donnell; W. J. Chesher, Ritz, Littlefield, 
and E. B. Wharton, Rule theatre, Rule, Tex. 


SAN FRANCISCO 


Loew’s Warfield is dressed in gala attire 
heralding ‘“‘Loew’s Wonderful New Movie 
Season,” which started September 1 with 
newspaper stories and art announcing com- 
ing events for September-October; a bril- 
liantly colored 8’ by 32’ vertical high over 
the street; and oval attraction cards flash- 
ing under marquee and inside the theatre. 

Ads too, are carrying the season’s 
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.. At a meeting of the Movies Are 
Better Than Ever Committee last week, Fox 
West Coast’s plan for a campaign was out- 
lined by Fay Reeder, East Bay Division 


slogan. . 


manager. . . . Fox West Coast’s Reno the- 
atre, the Crest, which was taken out of the 
San Francisco district a few months ago, has 
returned to leadership of Herman Kerskin, 
San Francisco district manager. This, with 
inclusion of three theatres (Parkside, Noe, 
Midtown), acquired from Golden State and 
T. & D. Enterprises, brings the district to 
a total of eight. ... New in marquee lights: 
“Summer Stock,” Loew’s Warfield; “Saddle 
Tramp,” the Orpheum and “Born to Be 
Bad,” which started an extended run at the 
Golden Gate. : 


SEATTLE 


“Flame and the Arrow” completed its 
fourth week at the Blue Mouse to lead the 
downtown holdovers. “Red Shoes” entered 
its third week at the Varsity while “Three 
Little Words” started week number two at 
the Music Hall. ... The neighborhood Roy- 
croft theatre re-opened, newly renovated 
with a new RCA sound system and new 
spring-back seats. . . . Eddie Walton, vice 
president and assistant general sales man- 
ager for Republic Pictures, was here from 
New York. . . . Bud Brodie, branch man- 
ager for National Screen Service, left for a 
New York meeting. 


TORONTO 


It was a big week for Toronto theatres, 
what with Labor Day crowds, the national 
railway strike terminated, people flocking 
into town for the Canadian National Exhibi- 
tion featuring Danny Kaye, and residents 
swarming back to the city after a season of 
summering. Outstanding in its popularity 
was “Fancy Pants” in its opening week at 
the Imperial theatre and there was also a 
a rush for “Duchess of Idaho” at Loew’s 
Theatre. Well above average were “The 
Flame and the Arrow” at Shea’s, “Louisa” 
at the Odeon and “The Desert Hawk” at 
the Uptown. At two Famous-Players’ the- 
atres, the University and Nortown, there 
were still big crowds for ‘Sunset Boule- 
vard” in its third week. “A Run for Your 
Money” wound up at the end of the third 
week in its engagement at the Hyland The- 
atre. The Famous-Players’ Century 
theatre, a first-run unit at Hamilton, re- 
opened with “Love That Brute” after being 
dark for approximately two weeks because 
of various differences with the projectionists 
union. 





VANCOUVER 


The railroad strike which tied up trans. 
portation is over but a shipping strike which 
has isolated all Vancouver Island and yp. 
coast towns. Theatres are being serviced by 
air express. . . . “The Black Rose” ig at 
Strand and “The Chiltern Hundreds” at the 
Studio. Also playing, “Annie Get Your 
Gun” third week, Capitol; “The Furies,” 
Orpheum; “Please Believe Me” Cinema: 
“Night in the City’ Dominion; “The Blue 
Lamp,” Vogue. ... Jerry Sutherland, Park 
theatre manager, promoted to up-country sy- 
pervisor, replaced by Ann Thompson from 
the Dunbar. .. . Kevin Fitzgibbons, former- 
ly Vancouver manager of Theatre Confec. 
tions, Ltd., appointed Canadian manager in 
charge of all drive-in theatres for Famous 
Players. ... J. J. Fitzgibbons, president of 
Famous Players, a local visitor. . . . Buddy 
Goldin has sold his Kinema Calgary, Aj- 
berta, to Bert Malarchuk, a newcomer to 
show business. 


WASHINGTON 


New pictures included: “Tea for Two” at 
the Warner; “Convicted” at the Metropoli- 
tan; “The Black Rose” at the Palace; “Mys- 
tery Street” and the Going Native Revue, 
at the Capitol; ‘‘Dumbo” and “Saludos 
Amigos” Walt Disney reissues at the Little: 
“Mad About Opera” at the Dupont. Hold- 
overs included: “Our Very Own” for a sec- 
ond week at RKO Keith’s; “Destination 
Moon” for a second week at the Trans-Lux: 
“Panic in the Streets” for a fourth week at 
the Playhouse; and “Pagliaci” for a third 
week at the Plaza. Carryover for the week 
was “Broken Arrow” at the Columbia. “Sun- 
set Boulevard” was toopenat the Warner The- 
atre September 7. . . . Show business friends 
of Frank Boucher, general manager of K-B 
Theatres, will have a testimonial birthday 
celebration for him on September 18 at the 
Shoreham Hotel. ... The Variety Club will 
have its annual golf tournament and dinner 
dance on October 13, at the new Woodmont 
Country Club in Rockville, Maryland. The 
committee includes: Carter T. Barron and 
Sam Galanty, co-chairmen; George Crouch, 
Frank Boucher and Harry Coonin, tickets 
and reservations; Herbert Sauber, dinner; 
Jake Flax, George Nathan and Arthur 
Jacobson, reception; Harry Bachman and 
Jerry Price, handicaps; and Harry Loh- 
meyer, Prizes. 








Paramount Sets Heavy 
Video Air Campaign 

Saturation radio and television coverage 
will feature the pre-opening campaign for 
the New York premiere of Paramount's 
“Union Station,” it is announced by Max 
Youngstein, promotion vice-president. All 
the major radio and television outlets and 
most of the minor New York stations will 
carry the announcements. 

Mr. Youngstein emphasized the fact that 
the New York premiere—sponsored by the 
Sister Kenny J‘oundation—had been es- 
pecially devised to serve as a pattern for 
exhibitors throughout the country. 

The announcements of the premiere will 
name the theatre, time and date of the event. 
They will be mostly 30-second spet an- 
nouncements at station breaks, but will also 
be woven into the content of adaptable pro- 
grams. 
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Hollywood Holds Level 
Of Productions in Work 


by WILLIAM R. WEAVER 
Hollywood Editor 


With the start of school and the end of 
daylight saving the two absolute certainties 
of the autumnal season ahead, Hollywood 
studios rounded out the calendar summer by 
starting seven pictures and finishing seven 
others, maintaining a level which has held 
pretty steadily between 20 and 30 features 
in the shooting stage since early spring. 
There are several announcements of produc- 
tion booms to be launched by individual ma- 
jor studios, one or two of which may be ex- 
pected to materialize shortly, but prospects 
for an increase in independent production 
activity continue dim. 


Annual Output Running 
To About Normal 400 


Quantitatively, and with the inclusion of 
films produced elsewhere than here by Hol- 
lywood producing companies, the annual out- 
put of features figures to approximate the 
400 which has been regarded of late years 
as normal. Qualitatively, the deciding vote 
remains to be cast by the buying public, but 
Hollywood itself, which can be extremely 
realistic about a point like this when it isn’t 
talking to outsiders, has largely stopped 
worrying about the once over-dramatized 
relationship between budget and merit. In 
three years of unaccustomed exposure to the 
realities of business bookkeeping, Hollywood 
has learned some hard lessons it likes pretty 
well, now that it understands them. 

It is no longer contended even perfunc- 


torily that a given bad picture could have 
been made a good picture by mere invest- 
ment of another half-million dollars in it, 
or that a given multiple-million dollar pic- 
ture is a cinch to get its cost back on its size 
alone. Conversely, it is conceded, with re- 
markable unanimity, that hard work invest- 
ed in a worthy undertaking pays off bigger 
than any other coin yet minted. There is 
as little unanimity as there must always be 
as to precisely what constitutes a worthy 
undertaking, but the workmanship applied to 
the worthy and the unworthy alike is unde- 
niably the best this community of craftsmen 
has ever contributed. While it may be a 
moot question whether sterling workman- 
ship can make a bad picture easier to take, 
there can be nothing moot about the fact that 
it makes a good picture better. 

It is because Hollywood personnel knows 
so well that it is doing better work that 
Hollywood has no quarrel with the essence 
of the “Movies Are Better Than Ever” slo- 
gan, much as it may resent the implication 
of the phraseology and decry the decision 
to sloganize an inherently unstandardized 
product. Liking it or not, however, the 
ladies and gentlemen engaged in making the 
product, from star to apprentice prop man, 
are knocking themselves out to make it stick. 


Warners Start Two 
Of Seven New Films 


Warner Brothers started two pictures dur- 
ing the week. 

Producer William Jacobs and director Da- 
vid Butler, rapidly becoming identified as 


the most dependable production team in these 


, 


parts, started “Lullaby of Broadway,” with 
Doris Day, Gene Nelson and Billy de Wolfe 
in principal roles. 

“Operation Pacific,’ a John Wayne vehi- 
cle with Patricia Neal and Scott Forbes 
alongside, is produced by Louis Edelman and 
directed by George Waggner. 

Universal-International also started two. 

Michel Kraike went to work on “Bedtime 
for Bonzo,’ with Ronald Reagan, Diana 
Lynn and Walter Slezak directed by Freder- 
ick de Cordova. 

Aubrey Schenck launched “Prisoner of 
War,” directed by George Sherman, with 
Mark Stevens, Robert Douglas, Gig Young 
and others. 

Vincent Fennelly started two Whip Wil- 
son-Andy Clyde Westerns for Monogram re- 
lease, with Lewis D. Collins directing “Abi- 
line Trail,’ in which Noel Neill has the 
feminine lead, and with Thomas Carr direct- 
ing “Outlaws of Texas,” the distaff assign - 
ment going to Phyllis Coates. 

“One Too Many,” an Alcoholics Anony- 
mous story, is produced by Hallmark Pro- 
ductions, with William Stephens as produc- 
er, Earle C. Kenton as director, and with 
Ruth Warrick, Richard Travis, Ginger 
Prince and William Tracy in the cast. The 
script has been approved by the Production 
Code Administration and by Alcoholics 
Anonymous. 


Cagney Productions 
Plan Three Films 


Plans for three new features have been 
announced by William Cagney, head of Cag- 
ney Productions, film producing unit which 
distributes through Warner Bros. The 
films will be adaptations of William Faulk- 
ner’s “Two Soldiers,” Ernest _Haycox’s 
“Bugles in the Afternoon,” and Adria Locke 
Langley’s “A Lion in the Streets.” 











THIS WEEK_IN PRODUCTION: 


STARTED Bedtime for Bonzo 
INDEPENDENT 
One Too Many WARNER BROS. 


(Hallmark Prod.) . ; 
Operation Pacific 


MONOGRAM Lullaby of Broadway 


Outlaws of Texas 


MONOGRAM The Romantic Age 
Short Grass (Allied 

Artists) MGM 
PARAMOUNT American in Paris 


It’s a Big Country 
Royal Wedding 
Mr. Imperium 


The Goldbergs 
Lemon Drop Kid 


PARAMOUNT UNIVERSAL- 
: INTERNATIONAL 
ioe Apache Drums (form 
pache - 
“heb (Nat Holt ely War Dance) 


Mystery Submarine 


Ace in the Hole Lights Out 


Abilene Trail COMPLETED REPUBLIC : Three Guys Named RKO RADIO WARNER BROS. 
Spoilers of the Plains Mike The Enforcer (U. S. 
COLUMBIA Th ; Pi | 
UNIVERSAL. SHOOTING e Gaunt Woman Only the Valiant 
INTERNATIONAL Flame of Stamboul COLUMBIA MONOGRAM Macao Streetcar Named De- 
Prisoner of War Texas Rangers The Hero The Witness Best of the Bad Men sire 
NN 00 


MOTION PICTURE HERALD, SEPTEMBER 9, 1950 


29 








FCC Favors 
CBS Color 
VideoSystem 


In its long-expected report on color tele- 
vision, the Federal Communications Com- 
mission last week refused to adopt final 
standards but clearly gave the edge to the 
color method of the Columbia Broadcasting 
System. 

Frank Stanton, president of CBS, imme- 
diately termed the report “a gratifying vic- 
tory for the CBS color system.” Radio Cor- 
poration of America said it remained “con- 
fident” that its system eventually would be 
approved over all others. 


Others Inadequate 

The FCC report said “the color systems 
of the Radio Corporation of America and 
Color Television, Inc., fell short of the com- 
mission’s criteria for a TV color system.” 
It noted that if a decision had to be made 
immediately the commission would agree on 
the CBS method. It said, however, that a 
final decision had been delayed to permit 
introduction of a method which would allow 
coordination of the CBS color system with 
the present black and white television. 

The CBS system is mechanical, involving 
the use of a motor-driven disk before both 
the camera and the receiver. The systems 
proposed by RCA and Color Television, Inc., 
involve only electronics. 

The commission’s report requested manu- 
facturers to indicate whether they would 
provide new receivers with the suggested 
switches. It noted the commission was as- 
sured a great majority of television sets 
would be so equipped and that if this were 
done the FCC would then adopt the mono- 
chrome bracket standard as final. 


To Coordinate Standards 


There was earlier reference to the 
“bracket standard” which would coordinate 
the current black and white standards with 
the proposed CBS standards. This, it was 
suggested, could be accomplished by equip- 
ping new receivers with automatic or man- 
ual switches which would permit reception 
of black-and-white and the immediate 
switching over to color. Should the mono- 
chrome bracket standards be adopted, the 
commission will postpone the color decision 
indefinitely and will propose that color 
standards be adopted on the basis of the 
CBS system, with the same standards appli- 
cable to color. 

CBS color broadcasts would show up only 
as a blur on current receivers which would 
need an adapter to bring in color. About a 
year ago, CBS told the FCC that such an 
adapter would cost anywhere from $15 to 
$35. In addition to an adapter, a converter 
also would be needed. 





Open Virginia Theatre 


Neighborhood Theatres, Inc., has opened 
the Westover theatre, Richmond, Va. 
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IN NEWSREELS WVAB Unit to 





MOVIETONE NEWS—Vol. 34, No. 71—War in Ko- 
rea. Call to arms of American labor. Pope Pius 
makes Holy Year visit. Rodeo. Men’s swim. Motor 
mania. 

MOVIETONE NEWS—Vol. 34, No. 72—Austin urges 
U.N. to probe U.S. air raid in Red China. U.N. 
Commission in Korea. Holy Manuscript on micro- 
film. Fans celebrate Mel Allen Day. Fairchild 
“Pack” plane. Aga Khan plays gclf. Summer tobog- 
ganing. 

NEWS OF THE DAY—Vol. 22, No. 201—British troops 
in Korea. Commandos ready. Red prisoners get hu- 
mane treatment. Japanese girls aid U.N. wounded. 
Dog fashions. Peron pays tribute to Argentine hero. 
Seagoing truck. Footbali fever. Young swim champs. 

NEWS OF THE DAY—Vol 22, No. 202—-U.N. in Ko- 
rea. Revolutionary plane. New light on _ Biblicai 
history. Beauty and the beast. Paris fall fashions. 
Summer tobogganing. Bull fight. 

PARAMOUNT NEWS—No. 4—Rodeo. Argentina hon- 
ors liberator. Test headgear for super-speed flight. 
Korea. 

PARAMOUNT NEWS—No. 5—Freak rail disaster. 
Baby swimmers. College fashions. New York bids 
Mayor goodbye. Horse racing. Lady matador. Navy 
football. 

TELENEWS DIGEST— Vol. 4, No. 35-B —K orea. 
Blood bank in Japan. Pressman speaks before Un- 
American Committee. Railroad men in uniform. 
British troops leave fer Korea. Speed up European 
defense. 

TELENEWS DIGEST—Vol. 4, No. 3%-A—Korea re- 


port on prisoners of war. New Zealand air war man- 


uevers. New “Pack’’ plane. Miss Berlin chosen. 
Wonder druz. 
UNIVERSAL NEWS—Vol. 23, No. 383—Korea. 


WAVES go to sea. Truck snorkle. Rodeo. Horses. 
Het rods. 

UNIVERSAL NEWS—Vol. 23, No. 384—Mt. Sinai, 
treasure of religious history. N.Y. bids mayor good- 
bye. Holland: fake money. Denmark: prize cattle. 
Navy gridders. Stunt flyer cracks up. Bull fight. 

WARNER PATHE NEWS—Vol. 21, No. 110—Korean 
prisoners. New snorkle truck. San Martin Day. Pope 
Jubilee. Gliders in Switzerland. Tennis: women’s 
singles. European champ. 

WARNER PATHE NEWS—Vol. 21, No. 111—Malik’s 
month of obstruction at U.N. U.N. in Korea. New 
“Pack” plane. Ancient Christian documents. New 
York gives O’Dwyer sendoff. Fashions. Pro football. 





Nasser Brothers File 
Bankruptcy Petition 


The four Nasser Brothers, independent 
producers and studio operators, have listed 
assets of $672,080 and liabilities of $9,249,- 
778 in their petition in bankruptcy. A hear- 
ing was to have been held this week in 
U. S. District Court, Los Angeles. 

In the petition, the position of each of 
the brothers is broken down as follows: 
James—assets, $216,751; liabilities, $2,506,- 
784. George—assets, $173,477; liabilities, 
$2,212,203; Harry—assets, $184,480; liabili- 
ties, $2,210,958. Theodore—assets, $98,372; 
liabilities, $2,319,833. 

Although the individuals are filing in 
bankruptcy, the concerns of the four are not 
involved in the court proceecings. The firms 
show assets of $4,075,299 and liabilities of 


$2,407,754. 


Schine Circuit Holds 
Regional Meetings 


The second in a series of regional meeting 
by the Schine Circuit to promote the “New 
Show Season” as a follow to “Movies Are 
Better Than Ever,” was to be held Friday 
at Watertown, N. Y. Gus Lampe, general 
manager, and Seymour Morris, director of 
exploitation and publicity, were scheduled to 
address the gathering of circuit men from 
northern New York. Other meetings are 
scheduled for Glens Falls, Buffalo, Belle- 
fonte, Ohio, Lexington, Ky., and Washing- 
ton, D. C. Bernard Diamond, director of 
personnel, will speak at several sessions. 





Consult on 
Theatre TV 


WasHINGTON: The Television Committee 
of the National Association of Broadcasters 
last week decided to form a special sub-com- 
mittee to consult with theatre operators on 
the development of large screen television 
and its relation to broadcast television. 

The decision came at the end of a two- 
day meeting here of the committee, which 
directed the NAB Research Committee not 
to concentrate on the potential threat of- 
fered by theatre television. The approach, it 
was felt, should be positive rather than 
negative. 

The action was taken after discussion with 
three officials in the theatre television field, 
all representatives of Theatre Owners of 
America. They were Robert O’Brien, of 
United Paramount Theatres; Nathan Hal- 
pern, TOA television consultant, and Mar- 
cus Cohen, television attorney. 

The three told the committee how far 
present theatre television plans had pro- 
grossed. They also gave assurance that the- 
atre and broadcast television in most cases 
would ‘‘be supplemental to each other, rather 
than competitive.” As examples they point- 
ed out that there had been no competitive 
element involved in the arrangements for 
telecasting Big Ten Conference football 
games to a number of theatres in Detroit 
and Chicago. The deal was made, it was 
claimed, after the Big Ten refused the sta- 
tions the right to carry the games. 

The TOA officials also advised the com- 
mittee that exhibitors were progressing with 
plans to make extensive use of broadcast 
television for the showing of trailers to pro- 
mote feature pictures in their theatres. 

The committee also passed a resolution to 
the effect that producers of films for tele- 
vision be invited to join the National Asso- 
ciation of Broadcasters. The NAB board 
must approve the resolution. 


"Wrong Way Butch" 


Promotion Starts 

The Motion Picture Association of 
America has sent letters to 20,000 com- 
munity heads, civic leaders, schools and 
Better Films Councils throughout the nation 
in the first of a series of promotional efforts 
for “Wrong Way Butch.” The Pete Smith- 
MGM one-reeler on industrial safety was 
selected by Eric Johnston as the seventh in 
the public affairs series which ‘he and the 
MPAA are sponsoring. 


Music Hall Continues 


"Sunset Boulevard" 

The Radio City Music Hall will continue 
the showing of the Paramount film, “Sunset 
Boulevard,” for a fifth week. The melo- 
drama about Hollywood, which has set new 
attendance records at the New York theatre, 
stars Gloria Swanson and William Holden. 
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Columbia 


OMINO, THE: Jerome Courtland, Beverly 
oart thought I would buck the local county fair 


with top product just to see what would happen. I 
advertised well and used a g co-feature, but I 
would have saved money to close down. Fair horse 


show. Played Friday, Saturday, August 25, 26.—Ralph 
Raspa, State Theatre, Rivesville, W. Va. 


Eagle Lion Classics 


SLEEPING CAR TO TRIESTE: Jean Kent, Paul 
Dupuis—This drew slender crowd. In fact, the fea- 
ture had a very slim story to tell. Lack of star 
names is a definite drawback to the feature. Really 
should be double billed in a larger center. Otherwise 
would say leave it alone. Played Friday, August 11. 
—Fred J. Hutchings, Community Theatre, Leader, 
Sask., Canada. 


STORY OF G. I. JOE, THE: Robert Mitchum, 
Burgess Meredith--I exploited this to the high heavens 
to see if I could beat the local county fair. I came 
out in the red, but I think I fared okay, because the 
fair broke all previous records for attendance. Played 
Tuesday, Wednesday, August 22, 23.—Ralph Raspa, 
State Theatre, Rivesville, W. Va. 


Monogram 
BOMBA, THE JUNGLE BOY: Johnny Sheffield, 


Peggy Ann Garner—The sepia tone was poor in this 
feature. Story very slight and really a_ glorified 
travelogue. However, there are the makings of a 
good series in this type of picture, so will play the 
next to see what has been accomplished. me ex- 
cellent animal shots that pleased the youngsters. 
Played Monday, August 21.—Fred J. Hutchings, 
Community Theatre, Leader, Sask., Canada. 


Paramount 


FURIES, THE: Barbara Stanwyck, Wendell Corey, 
Walter Houston—Story—good. Stars—tops. Support 
—a little long, but I don’t know what could have 
been cut, Remarks—it’s a talking picture—action fans 
will be disappointed. It will please anyone who will 
sit through it. Played Friday, Saturday, August 25, 
oo Cornwall, Roys Theatre, Blairstown, 


Realart 


TOUGH AS THEY COME: Billy Halop, Huntz 
Hall—This is an “oldie,” made formerly by Universal. 
This is one of the best of the Dead End Kid series. 
There’s a plot and much more comedy than usual. 
Business was good, might even say excellent. Played 
Friday, Saturday, August 18, 19.—Ralph Raspa, State 
Theatre, Rivesville, W. Va. 


Republic 


LAST BANDIT, THE: William Elliott, Adrian 
Booth—Elliott isn’t the draw here he_ was. The 
addition of color is a big help, but Elliott himself 
is colorless and his acting is definitely weak for a 
star. This was typical of his type of feature. All 
tight for a double bill, which we had. Played Mon- 
day, August 14.—Fred J. Hutchings, Community Thea- 
tre, Leader, Sask., Canada. 


STREETS OF SAN FRANCISCO: Robert Arm- 


strong, Mae Clark—The only good point for this fea- 
ture is that it isn’t too long and makes an excellent 
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- « « the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


length for the second feature of a double bill. Also 
it is priced right. Otherwise it has nothing to recom- 
mend it in any way from the many others in the same 
category. Played Monday, August 14.—Fred J. 
ee Community Theatre, Leader, Sask., Can- 
ada. 


WAKE OF THE RED WITCH: John Wayne, Gail 
Russell—John Wayne does a better than average job 
in this picture, but business was way off. Even with 
a give-away of $25 savings bonds every night, busi- 
ness was so so, which proves that the public wants 
new shows in the drive-ins. Played Tuesday, Wed- 
nesday, Thursday, August 22, 23, 24.—Evan Thomp- 
son, Berkshire Drive-In Theatre, Pittsfield, Mass. 


WYOMING WILDCAT: Don Barry, Julie Duncan 
—Republic reissues plenty of good westerns, but you 
can’t get them in with the advertising available for 
them. Freshen up reissues like Screen Guild and an 
exhibitor can make some money. Played Friday, 
Saturday, August 18, 19.—Ralph Raspa, State Thea- 


tre, Rivesville, W. Va 


RKO-Radio 


BORDER G-MAN: George O’Brien, Laraine Johnson 
—This is typical of the cheaper brand of westerns. 
Our crowd was small. These seem to be turned out 
like sausages—no difference in the formulas. [I still 
say if fewer were made and more care and a little 
more money used, this series of pictures would more 
than repay both producer and exhibitor. Played Mon- 
day, July 24.—Fred J. Hutchings, Community Thea- 
tre, Leader, Sask., Canada. 


CINDERELLA—Walt Disney Characters—Of course, 
Disney’s masterpiece, but I can’t meet film rental 
with them. I’ve just about given up with Disney, 
for I even doubled his last two and lost out. This 
is tops, though. Played Sunday, Monday, August 27, 
28.—Ralph Raspa, State Theatre, Rivesville, W. Va. 


CINDERELLA: Walt Disney Characters—Went 
after the kids. Doubled with “Li’l Abner.” Gave 
away balloons—good business. Get the kids—they’ll 
bring the dads and moms. Played Thursday, Friday, 
August 10, 11.—William L. Spicer, 71 Drive-In Movies, 
Fort Smith, Ark. 


TREASURE ISLAND: Bobby Driscoll, Robert New- 
ton—Story—by a master. Stars—Driscoll is very good, 
and Newton makes the most of his part with laughs 
and trickery. Support—Technicolor. Though made 
in England, it will do okay. It’s Disney. Remarks— 
follows book pretty well. I’d like to have seen Hol- 
lywood make it! Played Tuesday, Wednesday, Thurs- 
day, August 22, 23, 24.—William Cornwall, Roys 
Theatre, Blairstown, N. J. 


TREASURE ISLAND: Bobby Driscoll, Robert New- 
ton—Walt Disney’s first live action picture, but he 
did an excellent job, well acted and produced. Good 
for all situations. All favorable comment. Business 
above average. Bobby Driscoll! should receive some 
sort of an award for his performance in this picture. 
Played Saturday, Sunday, Monday, August 26, 27, 28. 
—O. Fomby, Paula Theatre, Homer, La. 


Screen Guild 


WESTERN PACIFIC AGENT: Kent Taylor, 
Sheila Ryan—A good co-feature that seemed to please. 
I bucked a carnival and fair, so I didn’t expect 
anything. Stayed open for those faithful few. Played 
Friday, Saturday. August 25, 26.—Ralph Raspa, State 
Theatre, Rivesville, W. Va. 


Selznick 


MR. BLANDING BUILDS HIS DREAM HOUSE: 
Cary Grant, Myrna Loy—We had big hopes for this 
feature, but it died quickly for us. Didn’t even 
make film rental. It had its moments, but they 
were few and far between. Definitely not worth the 
rental asked. These over-advertised pictures gener- 
ally do not stand up in the average little situation. 


Played Friday, July 28.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Sask., Canada. 
e 
Twentieth Century-Fox 
CANADIAN PACIFIC: Randolph Scott, Jane 


Wyatt—A bright spot in an otherwise dismal summer. 
This filled the house and seemed to please the good 
crowd present. Rental high for this type of picture, 
but the extra patronage seemed to help this side of 
the picture. Worth playing, though history was 
never like this or the C. P. R. R. never so romantic. 
Played Monday, July 31.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Sask., Canada. 


PANIC IN THE STREETS: Richard Widmark, 
Paul Douglas—Story—good. Stars—capable cast does 
good job. Support—realistic locations and good direc- 
tion. Remarks—Adults should like it—it’s different! 
Played Monday, Tuesday, August 14, 15.—William 
Cornwall, Roys Theatre, Blairstown, N. J. 

STELLA: Ann Sheridan, Victor Mature—Story 
idea was good, but the writer didn’t have it. Stars— 
do what they can. Support—David Wayne is heading 
for the top. Remarks—Somebody missed the boat on 
this one. Too bad to foul up a good story idea. 
Played Sunday, Monday, August 20, 21.—William 
Cornwall, Roys Theatre, Blairstown, N. J. 


THREE CAME HOME: Claudette Colbert, Patric 
Knowles—Darn good picture. Would have done bet- 
ter on Sunday, Monday playdate. Doubled with 
“Captain Fury’—good business. Played Tuesday, 
Wednesday, August 8. 9.—William L. Spicer, 71 Drive- 
In Movies, Fort Smith, Ark. 


United Artists 


BIG WHEEL, THE: Mickey Rooney, Thomas 
Mitchell—This is one swell action treat with a “keeps 
them-on-the-edge-of-their-seats” climax. I broke even 
only because of the good gross. I usually, lose my 
shirt mid-week. Don’t pass this baby by. Played 
Tuesday, Wednesday, August 15, 16—Ralph Raspa, 
State Theatre, Rivesville, W. Va. 


COVER UP: William Bendix, Barbara Britton— 
Again our crowd was disappointed in the feature. 
The scheduled feature was traveling around the coun- 
try, and only because our next closet exhibitor had 
a film were we able to screen a feature at all. This 
pleased those who came, after getting over their dis- 
appointment, but it doesn’t help public relations to 
have frequent changes such as this. Played Monday, 
August 7.—Fred J. Hutchings, Community Theatre, 
Leader, Sask., Canada. 


RED RIVER: John Wayne, Montgomery Clift—I 
fail to see where this has the claim for one of the 
top three westerns. I think I could name quite a few 
that pack more entertainment into less running time 
than this feature does. If you want to see cattle, 
this is it, but our patrons like a little more than 


(Continued on following page) 
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I would class this as good av- 
erage entertainment, but not tops. Played Monday, 
August 21.—Fred J. Hutchings, Community Theatre, 
Leader, Sask., Canada. 


cattle in their films. 


Universal 
WINCHESTER ’73: James Stewart, Shelley Winters 


—Played 30 days after first run in territory. Business 
terrific. Proves that a hot show can do big business 
We set records. Picture itself just 


in a drive-in, 
another western. Played Sunday, Monday, Tuesday, 
Wednesday, August 13, 14, 15, 16.—Evan Thompson, 
Berkshire Drive-In Theatre, Pittsfield, Mass. 
Warner Bros. 

BRIGHT LEAF: Gary Cooper, Lauren Bacall— 


Played on better playing time. Pleased with picture 
and gross. Give it a chance in better play dates. 
Played Sunday, Monday, August 20, 21—William L. 
Spicer, 71 Drive-In Movies, Fort Smith, Ark. 


COLT 45: Randolph Scott, Ruth Roman—The very 
short running time and top rental kept me from 
making any profit. It is top western fare though, 
and deserves “A” time in the small towns. Played 
Sunday, Monday, August 20, 21—Ralph Raspa, State 
Theatre, Rivesville, W. Va. 


FLAME AND THE ARROW, THE: Burt Lan- 
caster, Virginia Mayo—Story—fair, but you don’t need 
it. Stars—Lancaster makes you remember Douglas 
Fairbanks, Sr., and Mayo is nice to look at. Sup- 
port—Technicolor and breath-taking acrobatics. Re- 
marks—action fans and kids will eat it up. Played 
Friday, Saturday, August 18, 19.—William Cornwall, 
Roys Theatre, Blairstown, N. 


GREAT JEWEL ROBBER, THE: David Brian, 
Majorie Reynolds—A very good picture, well acted 
and produced, but the title was bad for my situation. 
My patrons just won’t turn out for robberies and 
crime, etc. David Brian did an excellent job. Favor- 
able comment from those who saw it. Business below 
average. Played Wednesday, Thursday, August 23, 
24.—O. Fomby. Paula Theatre, Homer, La. 


LADY TAKES A SAILOR, THE: Jane Wyman, 
Dennis Morgan—Warner’s should concentrate on mak- 
ing good pictures—never mind different SLOGANS. 
Their trailers are good, business opening day is good, 
then for the balance of the run you may as well 
close. Played Sunday, Monday, August 20, 21.— 
Evan Thompson, Berkshire Drive-In Theatre, Pitts- 
field, Mass. 


RETURN OF THE FRONTIERSMAN: Gordon 
MacRae, Julie London—Doubled with “Treasure of 
Sierra Madre’’—fair business. ‘Treasure’ brought in 
more than “Frontiersman.” All in all, fair picture. 
Played Sunday, Monday, July 30, 31.—William 
Spicer, 71 Drive-In Movies, Fort Smith, Ark. 


STAGE FRIGHT: Jane Wyman, Marlene Dietrich, 
Michael Wilding—Should have passed_it—wasted good 
playing time on it. Disagree with Herald rating of 
“excellent.” Played Sunday, Monday, August 13, 14. 
— L. Spicer, 71 Drive-In Movies, Fort Smith, 
Ark. 


WALLFLOWER: Joyce Reynolds, Robert Hutton— 
We had a very good crowd for this, but they had 
to come to see another feature, consequently there 
were many disappointed patrons. A last minute 
switch from the exchange with no explanation did 
not give us time to advertise the different feature. 
There should be some protection for the exhibitor 
from such occurrences, Played Friday, August 4.— 
Fred 2. Hutchings, Community Theatre, Leader, Sask., 

anada. 


Shorts 
Columbia 


HOKUS POKUS: Stooges Comedy—Did you ever 
see a 3 Stooge comedy that didn’t please ?—Ralph 
Raspa, State “Theatre, Rivesville, W. Va. 


Metro-Goldwyn-Mayer 


CAT THAT HATED PEOPLE, THE: Technicolor 
Cartoon—The more I see of Metro’s cartoons, the 
more I want to book them. See this and you'll 
e*, why.—Ralph Raspa, State Theatre, Rivesville, 

: Va 


Metro 


POLKA DOT PUSS: Technicolor Cartoon—“Purty” 
good cartoon. Makes me want to book more Metro 
_— .—Ralph Raspa, State Theatre, Rivesville, W. 

a 


RKO-Radio 


SEAL ISLAND: Walt Disney Cartoon—Some en- 
joyed it, others walked out. I think it is both educa- 
tional and interesting.—Ralph Raspa, State Theatre, 
Rivesville, W. Va. 
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Short Product in First Run Houses 


NEW YORK—Week of Sept. 4 


ASTOR: Puss Cafe _—, cartoon)....RKO 


Feature: Edge of Doom. .RKO 
CAPITOL: Garden Gophers ........ ..MGM 
Wrong Way Butch (Pete Smith).......MGM 
Feature: Summer Stock .................- MGM 
CRITERION: Just for Fun......Warner Bros. 
ERI EE ONTOS 6s osn< c00n cece ses Columbia 
Feature: Shakedown : ae . Universal 
MAYFAIR: Beaver Vailey (Disney).....RKO 
Feature: Treasure Island .................. RKO 


PARAMOUNT: Goofy, Goofy Gander 


(rs eo Paramount 
Outboard Shenanigans (Sportlight) 
Paramount 
Feature: Fancy Pants ... . .Paramount 
RIVOLI: Heap Hep (cartoon)... .Paramount 
Fontane Sisters .......... occce es -20theFoy 
Feature: No Way Out................. 20th-Fox 
ROXY: Feature: The Black Rose........ .20th-Fox 


STRAND: Champions of Tomorrow 

Warner Bros. 
Ducksters (cartoon) .......... Warner Bros, 
Wagon Wheels Wes?t......... - Warner Bros. 
Feature: Tea for Two. ; . .Warner Bros. 











"Andy Smith Week"' to 
Laud 20th-Fox Official 


The seven-day period starting October 8 
has been designated as “Andy Smith Week” 
by the eight division managers and two as- 
sistant division managers of the 20th Cen- 
tury-Fox sales force. This “week” will 
honor the company’s vice-president and gen- 
eral sales manager, who is currently cele- 
brating his 35th anniversary in the distribu- 
tion ranks of the motion picture industry. 
Herman Wobber, western division manager, 
was the unanimous choice of the division 
chiefs to serve as the leader of the celebra- 
tion. 


Develop Campaign for 
"Alice in Wonderland" 

Roy O. Disney, president of Walt Disney 
productions, has announced that a five-day 
meeting will be held, commencing September 
16, at the Burbank Studio, to discuss plans 
for the launching in 1951 of Disney’s all- 
cartoon feature, “Alice in Wonderland.” 
According to Mr. Disney, a campaign is 
being developed “which will outstrip even 
the tremendous promotion supporting ‘“Cin- 
derella’ and “Treasure Island’.” 


Michigan Allied Asks 
Safety Trailer Run 


Allied Theatres of Michigan, in compli- 
ance with a request by Michigan State Safe- 
ty Commission, is requesting that its exhibi- 
tors run a 30-second trailer which advises 
patrons to protect their children. The film, 
which will carry no advertising, also ad- 
vises motorists to be careful on the high- 
way. The trucking companies have agreed 
to deliver these trailers to all theatres in 
the state at no cost. 





George Murphy to Speak 
At Exhibitor Sessions 


George Murphy, MGM star and execu- 
tive of the Screen Actors Guild, will be 
toastmaster and principal speaker at four 
exhibitor conventions during the next few 
months. 

The first will be in Detroit, where Allied 
Theatres of Michigan will convene at the 
Book-Cadillac, September 25 and 26. His 


next stop will be Kansas City where the Al- 


lied Independent Theatre Owners of Kan- 
sas and Missouri sessions commence Sep- 
tember 26 at the Phillips Hotel. 

October 18 and 19, Mr. Murphy will be 
the guest of honor at the Kentucky Associa- 
tion of Theatre Owners meeting at Louis- 
ville’s Brown Hotel. His final appearance 
will be at the Theatre Owners of America’s 
mid-century convention, October 30 to No- 
vember 2, at the Shamrock Hotel in Hous- 
ton, Tex. 


Legion Approves Seven 


Of || Films Reviewed 

The National Legion of Decency this 
week approved seven of 11 new features 
reviewed. In Class A-1, unobjectionable for 
general patronage: “The Milkman,” “Mister 
880” and “When Youw’re Smiling.” In 
Class A-2, unobjectionable for adults: “Dial 
1119,” “Eye Witness,” ‘“Let’s Dance” and 
“Prowl Car.” In Class B, morally objec- 
tionable in part for all: “Outrages of the 
Orient,” “tends to condone immoral actions,” 
and “The Showdown” for “suggestive se- 
quence.” “Jungle Stampede” and “The 
Story of Bob and Sally” were placed in 
Class C, condemned, “for subject matter.” 


Warner Bros. Opens 


New Virginia House 

Warner Bros. has opened its newest thea- 
tre, the Warner, Lynchburg, Va. The com- 
pletely renovated 1,000-seat house was form- 
erly the Trenton theatre. City officials and 
business men attended the opening in the 
town where Harry M., Major Albert and 
Jack L. Warner once were residents. The 
house will be operated by Henry Clark, 
transferred from the Virginia, a Warner 
theatre at Harrisonburg, Va. 


Frank H. Butterfield Dies 

Frank H. Butterfield, 74, manager of the 
Michigan theatre, Lansing, Mich., died 
August 26 of a heart attack. All Butterfield 
theatres in the city were closed the day of 
the funeral. 








Francis E. Pace 

Francis E. Pace, 44, owner of the Empress 
theatre, Malvern, Ia., died August 28 after 
a long illness. His widow will continue to 
operate the theatre\ 
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UrgesKamily 
Type Films 


Hottywoop: Family-type productions can 
and will save the low-budget producer, I. E. 
Chadwick, president of the Independent Mo- 
tion Picture Producers Association, told a 
full-dress meeting of the association last 
week. 

Mr. Chadwick reported on the experiences 
of his recent country-wide tour of key cities 
when he presented the cause of the indepen- 
dents. He told his members that their fea- 
tures now reach less than 3,500 theatres, but 
that the demand for family-type entertain- 
ment exists in treble that number of houses. 

He further urged the independents to step 
up their exploitation and promotional efforts 
as a means of regaining lost bookings in 
theatres. 

The IMPPA head declared that increased 
distribution by member companies might well 
lead to a considerable improvement in the 
financial situation which has _ confronted 
them and which still confronts them. 


To Distribute Vatican Film 


Richard de Rochemont, producer of the 
March of Time, has signed a contract with 
Robert H. Savini, president of Astor Pic- 
tures Corporation, for the distribution of a 
feature length documentary, “The Holy 
Year at the Vatican.” 








PROGRAM CALENDAR 
DEFENDS PRODUCT 


A neat followup to the "Movies 
Are Better Than Ever" campaign has 
been executed by the Dawn theatre, 
Elma, lowa. The entire back of the 
program calendar is devoted to why 
"Movies Are Better Than Ever.’ The 
copy states that for years it has been 
fashionable to ridicule the film in- 
dustry without any valid reason. Cit- 
ing numerous top-drawing films, men- 
tion is made of the fact that the ex- 
hibitor who "sees nearly every picture 
made every year" and the "real 
movie fans'’ know that the film indus- 
try is producing better product. 





Variety Club Meeting 
Set for Pittsburgh 


The third annual mid-year conference of 
Variety International will be held October 
20 and 21 at the William Penn Hotel in 
Pittsburgh, Pa., it has been announced by 
Mare J. Wolf, international chief barker. 
These conferences were set up to enable the 
international canvasmen and officers to han- 
dle the many problems that arise between 
regular conventions. Each tent sends its in- 
ternational canvasman, who is empowered to 
vote on all matters brought before the con- 
ference. 


Allied Convention Plans 


Special Group Sessions 

In an effort to ease the handling of prob- 
lems peculiar to different types of theatres, 
the national Allied convention, commencing 
October 2, will be broken into individual 
meetings for the first time. Separate meet- 
ings are planned for the first run big city 
house, first run small town theatres, subse- 
quent runs and drive-in theatres at the three- 
day convention in Pittsburgh’s William 
Penn Hotel. The two days before the con- 
vention will be devoted to the national Al- 
lied board of directors meeting. Observers 
are invited to attend these sessions. Rex 
Allen, Republic’s Western star, will attend 
the convention, among other guests sched- 
uled to appear. 


Film Censors Lose Appeal 


In Television Ruling 

The U. S. Circuit Court of Appeals in 
Philadelphia Tuesday ruled that the Penn- 
sylvania State Board of Motion Picture 
Censors had no jurisdiction over the show- 
ing of films on television. With its decision, 
the higher court upheld the action of Fed- 
eral Judge William Kirkpatrick, who last 
fall ruled that the film censors had no 
power to inspect films to be televised. The 
board appealed the decision. The Appeals 
Court, in a unanimous ruling, stated, “It is 
clear that Congress has occupied fully the 
field of television regulation and that the 
field is no longer open to the state.” 












COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 


PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 





jor BY 
spc Hncoue® 


starring 


THE PETTY GIRL 


Robert CUMMINGS - Joan CAULFIELD 


with Elsa Lanchester - Melville Cooper and introducing THE 12 GLAMOROUS PETTY GIRLS 


Screen Play by Nat Perrin » Music by Harold Arlen « Lyrics by John Mercer « Produced by NAT PERRIN . Directed by HENRY LEVIN 





WHEN YOU'RE SMILING 


JEROME FRANKIE 


COURTLAND - LAINE 


Lola Albright + Jerome Cowan - Margo Woode 
BOB CROSBY + MILLS BROTHERS 
THE MODERNAIRES + KAY STARR 
and introducing BILLY DANIELS 


Written by Karen DeWolf and John R. Roberts 
Produced by JONIE TAPS « Directed by JOSEPH SANTLEY 





GENE AUTRY 


World’s Greatest Cowboy 


and CHAMPION 


World’s Wonder Horse 


and PAT BUTTRAM 


Written by Norman S. Hall 


A GENE AUTRY PRODUCTION 





INDIAN TERRITORY 


with 
Gail Davis « Kirby Grant - James Griffith 


Produced by ARMAND SCHAEFER « Directed by JOHN ENGLISH 


Charles Smiley 
STARRETT » BURNETTE 


ACROSS 
THE BADLANDS 


with Helen Mowery « Dick Elliot 
and 


Harmonica Bill 
Written by Barry Shipman 
Produced by COLBERT CLARK 
Directed by FRED F. SEARS 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


EX 


Product which has played their theatres since May 15 is evalu- 
ated herewith by film buyers of U. S. independent circuits. This 
report covers 115 attractions and 9,420 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive, embracing additional ratings with those published in the 14 


preceding issues of the Heratp. 
pubiished for the first time. 


EX means Excellent; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


Abbott and Costello in the nae 

Legion (U.I.) . : 2 
Annie Get Your Gun (MEM). o . 
Asphalt Jungle, The (MGM). . - 


Barricade (W.B.) . 

Big Hangover, The (MGM). 
Big Lift, The (20th-Fox).. 
Black Hand (MGM). 
tBlack Rose, The (20th- Fox). . 
Bodyhold (Col.) . 

Boy From Indiana (E. Lc. ) 
Bright Leaf (W.B.). 

Broken Arrow (20th- Fox) 
Buccaneer’s Girl (U.I.).. 


wo 
owl init 


Caged (W.B.) . 

Captain Carey, U.S.A. (Para. Be 

Capture, The (RKO Radio)... 

Cargo to Capetown iCol.).... Ne 
Cariboo Trail, The (20th-Fox)....... 
Champagne for Caesar (U.A.)... 
Cheaper by the Dozen pene ! 
Cinderella (RKO Radio). . 

Colt .45 (W.B.).. 

Comanche Territory ‘(U. 1 ). re 
Conspirator, The ——: 

Convicted (Col.) . 

Crisis (MGM) . 

Curtain Call at Cactus Creek (U. I. - 


No 
(tlt oes t i — |] ow 


Damned Don't Cry, The (W.B.).. 2 
Daughter of Rosie O' — The ° (Ww. B. ). 3 
D.O.A. (U.A.) . aren - 
| 
I 
7 


tDesert Hawk (U. I. a 
Destination Moon (E. vA - 
Destination Tokio (W.B.). = 
Duchess of Idaho (MGM)........ 5 2 


Eagle and the Hawk, The (Para.) 


Father of the Bride (MGM). . bayer 
Flame and the Arrow, The (W. B. ‘? ee 
Fortunes of —S Blood oe Vea - 
Furies, The (Para.).. ee - 


Golden Gloves Story, The (E.L.C.)........... “ 
Golden Twenties, The (RKO Radio) I 
Good Humor Man, The (Col.).... - 
Great Jewel Robber, The (W.B.)...... - 
Gunfighter, The (20th-Fox).... 4 


Happy Years, The (MGM)..... ee - 
| Was a Shoplifter (U.I.)....... ee - 


In a Lonely Place (Col.)... . = 
Intruder in the Dust (MGM) re - 


34 


w 
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AV 


27 
12 
27 


15 
57 
55 
5 
2 
3 
24 
10 
21 


BA 
7 


48 


67 
4l 
89 
99 

4 

3 
10 


30 


17 
87 

4 
43 

3 

9 
67 
71 
21 
65 
13 

5 
27 
48 


121 
99 


—-iIi IT NN 


Daggers denote attractions 


AA—Above Average; AV—Average; 


>» 


NWO] oO own— 


b> 


Jackie Robinson Story, The (E.L.C.)..... 


Kid From Texas, The - eueiaaeae SOE ee 
Kill the Umpire (Col.).. 

Kiss tor Corliss, A (U. A.).. 

tKiss Tomorrow Goodbye (W. B.).. 


tLady Without a Passport, A candi 
Lawless, The (Para.).. 

Lives of a Bengal Lancer (Para. ¥ 
Louisa (U.1.) eS 
kt de (LS ee 
Love That Brute (20th-Fox)............... 


Ma and Pa Kettle Go to Town (U.I.) 
Mother Didn't Tell Me (20th-Fox).. 
tMy Blue Heaven (20th-Fox). 

My Friend Irma Goes West (Para. bs: 
Mystery Street (MGM)........ 


Nancy Goes to Rio (MGM)...... 
Night and the City (20th-Fox) . 
No Man of Her Own (Para.)...... 
No Sad Songs for Me (Col.).. 


One Way Street (U.I.) . 

Our Very Own (RKO Redio) 
Outriders, The (MGM).. 
Outside the Wall (94.9..5.. 


Paid in Full (Para.)......... 
Palomino, The (Col.).. 

Peggy (U.I.) ... 

Perfect Strangers ‘(W.B.).. 
Please Believe Me (MGM)... 
Pretty Baby (Col.)............ 


co (OL ae 
Reformer and the Redhead, The ne ae 


Return of the Frontiersman (W.B. ee 
esis Wie. lie Us.0.) ROLE eee 
Rock Island Trail (Rep.)................ 
Rocketship XM (Lippert).............. 


Rogues of Sherwood Forest (Col.)........ : 


Samson and Delilah es -- Peery 
Sands of Iwo Jima (Rep.).. 

Savage Horde, The (Rep.).. 

Secret Fury, The (RKO Redio) 

711 Ocean Drive (Col.).. 

Shadow on the Wall (MGM). . 

Side Street (MGM) 
Sierra (U.1.) 
Skipper Surprised His Wife, The enters ie 
tSpy Hunt (U.1.).. “ aaa 
Stage Fright (W.B.).. COR pen Se 
Stars in My Crown (MGM) . Ntstenstes Sisk 
Stella (20th-Fox) . te ee 


tSunset Boulevard (Para.}.. 


Tarzan and the Slave Girl (RKO aah eS 
Three Came Home (20th-Fox). . Bernas 
Three Little Words (MGM). Pers 
Ticket to Tomahawk, A (20th- Fox). ie re 
Treasure Island ae eave eee 
tTrigger, Jr. (Rep.)........ 


Under My Skin (20th-Fox).................. 


Wabash Avenue (20th-Fox).. 

Wagonmaster (RKO anne 
Where the Sidewalk Ends ‘(20th- Fon). sayists Ik p's 
White Tower, The (RKO Radio). . sinc 
vif EL 
Woman of Distinction, A (Col.). ee 
Woman on Pier 13, The (RKO Radio) . 


Yellow Cab Man, The (MGM).............. 
Young Man With a Horn (W.B.)............ 
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ATLAS, lengendary Titan con- 
demned by the gods to carry the 
vault of heaven on his shoulders, 
has been used to signify trade 
and commerce ever since his 
figure was used on the title page 
of Gerard Mercator’s first com- 
pilation of maps published in 
the 16th Century. In this fig- 
ure, taken from the heroic sized 
statue in the court of the Inter- 
national Building, Rockefeller 
Center, he is carrying an armil- 
lary sphere, an astronomical in- 
strument devised by Eratos- 
thenese in 276 B.C. to fix the 
orbits of the sun and planets. 
It was the ancestor of the mod- 
ern navigational aid, the sextant. 
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FOR STUDIOS EVERYWHERE... 














MICROPHONE 2 
RECORDER AND AUTOMATIC 
RECORDER CONTROL 


PRODUCTION MIXER 





POWER 
EQUIPMENT 


TRANSMISSION 
EQUIPMENT 


Western Electric Recording Systems 


sound either photographically or magnetically. 

Whatever your requirements—35 or 16mm, vari- 
able area or variable density, negative / positive or 
direct positive photographic recording; 100 mil 
standard, 100 mil push-pull or 200 mil push-pull re- 
cording; magnetic or disk—Westrex can supply it. 


Today Westrex offers a choice of six up-to-the- 
minute recording systems—the Series 200, 500, 600, 
700 (illustrated above), 800 photographic systems, 
and the all-new portable magnetic system. All these 
post-war photographic systems, and all of the re- 
recorders can be converted to record or reproducé 










Electro-Tension Governor 







Hand Wheei 
Film Alignment Contro Straight Line Drive 
Sound Changeover 
| and Volume Control 


(Door open) 


Flexible Coupling 
Twin Exciter Lamps 


Vertical Drive Motor 
OPERATING SIDE. wESTREX MASTER SOUND HEAD —— DRIVING SIDE 


Westrex: Theatre Sound Systems 


The three Westrex sound systems. 
— the Master, Advanced and 


Westrex, subsidiary of the 
Western Electric Company, also 









Standard— provide the last word 
in sound equipment for theatres 
of every size. Two views of the 
Westrex Master sound head with 
doors and covers removed, show 
its exclusive features. 


provides amplifiers with outputs 
from 15 to 100 watts, Western 
Electric backstage loudspeaker 
systems, plus a complete line of 
high quality theatre supplies and 
equipment. 


111 EIGHTH AVENUE, NEW YORK 11, N_Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 








Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 


FORMERLY WESTERN ELECTRIC EXPORT CORPORATION 
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pages its fifth annual World Market Section 
as a salute to those in international trade in 
motion pictures. 

The economic life of the industry lives and breathes 
on trade. Individuals who service the world market with 
films and theatre and studio equipment face difficulties 
far beyond those encountered in the domestic market 
of any nation. That such an interflow of product takes 
place, despite the problems of the day, is a reflection 
of the energy and competence of the manpower en- 
gaged in these activities. 

Trade in motion pictures is international in the full 
sense of the word. Films are not made to be shown 
within the borders of the producing nation alone. 
Equipment for theatres and studios is at home every- 


M roses PICTURE HERALD presents on these 


RLD MARKET 


where. There is also a constant flow of ideas on produc- 
tion technique, exploitation, management and theatre 
design. 

_.While the Herald is edited primarily for exhibitors 
in the United States and Canada, subscribers reside 
in more than 80 countries. Around the world the Herald 
family does approximately 90 per cent of the film and 
equipment business. 

Once a year it is appropriate to draw special atten- 
tion to the world market and its importance to the 
welfare of the motion picture industry as a whole. This 
year's section includes a report on the general status 
of the international film market, pictorial coverage of 
both films and theatres abroad, product news and a list 
of equipment supply dealers throughout the world. 
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— Martin Quigley, Jr. 








CINEMA WEAVES ITS MAGIC 
SPELL AROUND THE GLOBE 


by FRED HIFT 


ESPITE the clamor of competitive 
a media and the tenseness of the 

world situation, the motion picture 
still reigns supreme across the globe. In 
big cities and tiny hamlets people gather 
untiringly to sit spellbound before the film 
show, spending a few forgetful and relax- 
ing hours away from their worries and the 
severe demands of the day. 

In practically every country of the world, 
the motion picture meets the demand for 
entertainment, either with native or im- 
ported productions. The film—and espe- 
cially the celluloid reel from Hollywood— 
speaks a universal language. The peoples 
of the world, with more than 44,000,000 
theatre seats at their disposal, come to the 
darkened houses to laugh and to cry, to 
shed their momentary concerns and to en- 
joy the view of things often dreamed of 
but rarely if ever seen. 

The motion picture audience is the most 
loyal customer in the world. Depending 
only in part on the quality of the product, 
it comes back for more week after week, 
month after month and year after year. 

From practically every country in the 
world, including the television-conscious 


_ United States, there come reports of thriv- 
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ing box offices, of long lines waiting to 
get into the theatres to see some out- 
standing attraction. This is particularly 
true of the countries behind the Iron Cur- 
tain and those still suffering from the dev- 
astation wrought by the war. 

People in those areas seek escape. 
Wherever possible they vanish into the 
never-never land of the screen, rejecting 
the harsh propaganda pictures of the Com- 
munist regimes and enjoying the simplest 
of Hollywood offerings. Attendance at 
foreign pictures in such countries as 
Czechoslovakia, Poland, etc., is high in 
every instance, despite the intensity of the 
Communist propaganda. 

In occupied Germany and Japan, busi- 
ness is reaching peak levels. The Germans, 
always proud of their native industry and 
in pre-war days predisposed against any 
foreign effort, now seem to accept French, 
British and American films with a degree 
of understanding and a fairer attitude of 
critical evaluation. Characteristically, they 
are already talking in terms of ‘quota’ to 
protect their budding post-war industry. 

The situation is different in Japan, which 
is also hard at work turning out pictures 
at the rate of over 100 a year. The 
Japanese seem to have accepted the 
lesson of defeat and now seek to learn as 


much as possible about western civiliza- 
tion from the motion pictures that reach 
them from Hollywood. 

Modern themes have replaced the old- 
fashioned play adaptations in Japanese 
films which untiringly extoil the virtues of 
democracy and its institutions. Theatres 
have been cleaned up and modernized 
under the guidance of the Motion Picture 
Export Association and the Japanese them- 
selves have organized with the announced 
purpose of trying to understand and ab- 
sorb the lessons that can be learned from 
western films. For their own production, 
they have adopted a Production Code 
which is patterned closely after the Amer- 
ican model. 

With the issuance of the Supreme Com- 
mand circular No. 8 in April, which opened 
the door to the operation by individual 
companies, there has been a rush of 
Japanese distributors to close contracts 
with American producers. 

Judged by present indications, more 
than 300 foreign pictures will be imported 
into Japan during 1950, generating a local 
production crisis. The Japanese cannot 
turn out more than 200 films a year. 

According to a report on World Com- 
munications, issued by the Department of 

(Continued on following page) 
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SCREEN ENTERTAINS WORLD 


(Continued from preceding page) 
Mass Communications of UNESCO, there 
are 44,000,000 theatre seats available to 
patrons in the world today. 

The United States leads the film produc- 
ing countries with an average annual out- 
put of 432 pictures. It is followed by India, 
with 250 pictures, Japan with 123, France 
with 106, Mexico with 84, the United King- 
dom with 71, Germany with 58, Italy with 
54, China with 50-60, Argentina, Burma 
and the Philippines with 41 to 50 each, 
Egypt, Spain and Sweden with 3! to 40, 
Austria with 21 to 30, Brazil, Czecho- 
slovakia, Denmark, Finland, South Korea, 
Turkey and the Soviet Union with || to 20 
each, and such countries as Australia, 
Belgium, Canada, Chile, French Morocco, 
Greece, Hungary, Israel, Holland, Norway, 
Portugal, Switzerland, Venezuela, etc., with 
one to 10 pictures each. 


Ratios Show Contrast 


Figures on the number of theatre seats 
available to the world audience are reveal- 
ing. In Africa, Egypt, with 226 houses, 
offers 10 seats to each 1,000 inhabitants: 
French Equatorial Africa shows the lowest 
ratio with one theatre, offering 0.05 seats 
to each 1,000 inhabitants, and an annual 
attendance of 20,000. 

On the North American Continent, the 
United States offers 83 seats for each 
1,000 of its citizens, according to the 
UNESCO report. Canada has a ratio of 58 
per 1,000 seats, Mexico 57 per 1,000, 
Puerto Rico 32 per 1,000, and Panama 66 
per thousand. The Bermudas, with |4 the- 
atres, rate highest, offering 121 seats per 
1,000 inhabitants. 

In South America, British Guiana and 
Argentina lead the parade with 64 and 55 
seats per thousand, respectively. Bolivia 
is low man on the totem pole with eight 
seats per 1,000, Chile has 46 per thou- 
sand, Uruguay 47 per thousand and Brazil 
2| per thousand. 


Europe Recovers 


In Europe, where the war destroyed 
many motion picture theatres, the come- 
back has been remarkable. The little state 
of Monaco, with four theatres, shows the 
highest ratio with 190 seats for each in- 
habitants. Other European ratios: Austria, 
35 per 1,000; Belgium, 88 per thousand; 
France, 64 per 1,000; Germany, 35 per 
1,000; Italy, 82 per thousand; Spain, 62 
per 1,000; Britain, 84 per 1,000; Nether- 
lands, 26 per 1,000, and Switzerland, 30 
per | 000. 

In Asia, India registered four seats per 
1,000 inhabitants, Japan 9! per 1,000, 
Turkey nine per |,000, China one per | ,000 
and Lebanon 20 per | ,000. 


Australia showed | 82 seats per thousand, 
and New Zealand 149 per |,000. 

In practically all of these countries, the 
United States stands out as the most im- 
portant film importer. In places the flow 
of American pictures remains impeded by 
quotas and other discriminatory legislation 
designed to protect the home industries 
and to boost them through the imposition 
of dubbing and other taxes. In many in- 
stances this is excused with the explanation 
that local productions have little chance to 
break into the American market. 


MPAA Has Aid Unit 


To counteract these arguments, the Mo- 
tion Picture Association of America has 
created the Advisory Unit for Foreign 
Films whose specific task it is to familiarize 
foreign producers with conditions in U. S. 
exhibition and to aid them in making con- 
tact with American theatre men and dis- 
tribution executives. This program cur- 
rently is in full swing with the French and 
Italian delegates already here and gone. 
It is hoped that these efforts will pay off 


in the MPAA's efforts to thwart unfavor- ° 


able legislation covering American pictures. 
In the United States, the situation for 
the foreign picture looks bright, but only 


to a limited degree. After an initial post- 


war start, the foreign film business has set- 
tled back and now draws on a fairly regu- 
lar segment of ‘art film'’ patrons, playing 
mostly the smaller and more select houses. 
The number of theatres catering to this 
comparatively new audience is rising slow- 
ly in the larger cities, but in view of the 
large number of foreign pictures available 
—and the long runs enjoyed in those sit- 
uations—a picture has to be outstanding 
to be successful. 


Ask High Guarantees 


Distributors of foreign films in the U. S. 
complain that this situation is not generally 
appreciated by producers abroad who, they 
say, ask for too high guarantees in a mar- 
ket whose limitations they still refuse to 
accept. 

The war has created a new kind of film 
internationalism which has brought about 
a livelier exchange of motion pictures 
among the various countries. Apart from 
the Soviet bloc, which interchanges its pro- 
paganda efforts as a matter of course and 
political expediency, many of the west- 
ern nations’ audiences have come to ap- 
preciate one another's films. Thus German 
films are overcoming resentment and are 
playing in France and the Scandinavian 
countries; efforts have been made to spark 
the importation of Italian films into Britain 
and, conversely, to improve the situation 
of the British film in Italy. Dubbing laws 


have been relaxed and, bit by bit, thes 
barriers are coming down. ; 

Recognizing the importance of the mo. 
tion picture as a primary means of mass | 
communication, many governments have | 
taken to subsidizing their native industries, § 
This has had varying results and generally 
is accompanied by stringent measures gov. | 
erning the importation of foreign product, | 
The departure has been particularly note. # 
worthy in Britain where the Socialist gov- 
ernment has set up a Film Finance Corpora. | 
tion to bolster saging production. 3 

Probably the most significant film pact ™ 
of the year was negotiated in mid-year by | 
the British Government and the American _ 
film industry as represented by Eric John- # 
ston, president of the Motion Picture As. § 
sociation of America, and Ellis Arnall, % 
president of the Society of Independent | 
Motion Picture Producers. After a long # 
stalemate, both parties agreed to a re- 
vised version of the original pact, incor- 
porating a set of incentives and represent- 
ing a distinct gain for the Americans who 
at one time during the talks had insisted 
on complete convertibility of their earn- 
ings in Britain. 


16 MM on the March 


Increasingly, throughout the world, the 
l6mm film is making a place for itself. 
The exact number of narrow-gauge situa- 
tions in unknown, but they have blossomed 
in Europe and the more sparsely-populated 
regions of South America and Asia, bring- 
ing motion picture entertainment to mil- 
lions who otherwise might be deprived of 
it. The U. S. State Department, conscious 
of the importance of these outlets as a 
means of reaching a huge and impression- 
able audience, is using 16 mm mobile units 
to show film about America wherever and 
whenever possible. 


Effect of Cold War 


In part this operation reflects the pro- 
paganda war between the U. S. and the 
Russians. The U. S. so far has had the © 
upper hand in this struggle for the ears @ 
and eyes of the world, at least in the free 7 
countries. While Red critics scoff at Hol- 
lywood, people overwhelmingly indicate — 
their preference for American films, crowd- | 
ing the theatres where they are playing © 
and deserting the houses where the Soviets © 
exhibit their propaganda pictures. No free 
tickets and other persuasions so far have 
been able to change that pattern. 

As the propaganda war rages, censor- | 
ship across the world is tightening. Each 
country, following its own moral code, is — 
applying a degree of pressure. ; 

Across the world, the motion picture | 
continues to march. 
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To Enjoy!!! 
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JOAN OF ARC 

MIGHTY JOE YOUNG 
CINDERELLA 

TREASURE ISLAND 
STROMBOLI 

DLO) <n @) am DOO) 

OUR VERY OWN 

TARZAN AND THE SLAVE GIRL 
THE WHITE TOWER 

WHERE DANGER LIVES 
WALK SOFTLY, STRANGER 
BORN TO BE BAD 
VENDETTA 

STORY OF A DIVORCE 
COME SHARE MY LOVE 
MAD WEDNESDAY 
OUTRAGE 

SONS OF THE MUSKETEERS 
ALIAS MIKE FURY 

HIS KIND OF WOMAN 

JET PILOT 

CARRIAGE ENTRANCE 
MONTANA BELLE 

IT'S ONLY MONEY 

MAD WITH MUCH HEART 
VAG NO) 

THE GAUNT WOMAN 

BEST OF THE BAD MEN 
FLYING LEATHERNECKS 
AFRICAN INTRIGUE 
APPOINTMENT IN SAMARRA 
HIGH FRONTIERS 

SUN SCARRED 

TWO TICKETS TO BROADWAY 








THIS IS 


WALT DISNEY’S YEAR 


IN THE 
WORLD 


MARKET! 
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(ACADEMY AWARD WINNER) 





1H} PROGRAM OF WAIT DISNEY SHORTS! 


™ SOL LESSER 


PRESENTS 


LEX BARKER 


As the NEW and AUTHENTIC 


TARZAN 





COMING 


TARZAN'$ 
PERIL 


SHOT IN AFRICA! 





TARZAN 


AND THE 


\LAVE GIRL 


fo)’ Tele) <), [e7 





DISTRIBUTED BY RKO RADIO PICTURES, INC. 
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ORPHEE, left, written by Jean Cocteq 
and directed by him. Jean Marais is see, 
here from the French film in which he star; 
Discina International releases the film jy 
the U. S. 


MUNEKATA SISTERS, from Japan: a scene 
above, showing stars Hideo Takamine and 
Kinuyo Tanaka. It is a Shin Toho produc. 


NATIVE SON, made in Argentina in English. Richard 
Wright and Gloria Madison are shown above. 


VIA MALA, from Ger- 
many, left. Based upon 
the John Knittel novel, 
it is distributed by AKA 
Filmverleih, directed by 
Josef Van Baky, and 
stars Karin Hardt and 
Viktor Staal. 
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THINGS LIKE that don't 
happen here, right. A 
scene from the Swedish 
picture in which Signa 
Hasso makes a come- 
back in her native land. 
It has as co-star Alf 
Kjellin, and is directed 
by Ingmar Bergman. 
Svensk Filmindustri pro- 
duced. 


THE HOUSE ON THE HILL, a Hebrew University production, tells 
of the discovery of water in barren Gailee. Gershon Gershoni is 
the university professor. Below, another scene. 


MY APPLE, showing stars Maurice Chevalier and Sophie Des- 
marets, in a French film directed by Marc-Gilbert Sauvajon. 
Distributed in the U. S. by Discina International. 


WHEN LOVE came to 
the village, left, a 
new film from Nor- 
disk Tonefilm. Swed- 
ish performers Sven 
Lindberg and Ingrid 
Thulin are in the 
scene. 
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East Lynne 


Over the Hill 


The Iron Horse 


Seventh Heaven 


The Cockeyed World 


Lightnin’ 


Cavalcade 


The Little Colonel 


Les Miserables 


Alexander's Ragtime 


z 











Band 
The Grapes of Wrath 


How Green Wa 
My Valley 























The Ox-Bow Incident 


Laura 


Song of Bernadett 


Margie 


Gentleman's Agreemen 


Ten) 
i 
~ 


The Snake Pi 


Come to the Stable 
Pinky 

12 O'clock High 
Cheaper by the Dozen 
Broken Arrow 

The Gunfighter 


Panic in the Streets 





Now 


. . . AND WATCH FOR 
THESE FORTHCOMING 
20th CENTURY-FOX 
ATTRACTIONS: 


* 
1h 
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The Black Rose 


TECHNICOLOR 


My Blue Heaven 
TECHNICOLOR 


Mister 880 


{UUQOUUDQOSQN OVI TOO YOUTH UU 


All About Eve 
Two Flags West 


The Jackpot 
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American Guerrilla 


in the Philippines 
TECHNICOLOR 


MR. BELVEDERE RETURNS IN 
For Heaven's Sake 


DOUDOODOU 














Among your most intimate memories you'll 
find your first movie. 


And from that initial moment, the motion picture 
was to be a medium for your pleasure, a mirror of your times... 
a refuge from your tensions, a lift to your highest dreams and 


faith —a gauge of your changing tastes and maturing. 
For what has touched the heart of people like the motion picture? 


Even more than the magic of its most advanced science and 
technology, even more than the genius of its rarest talents — 


the motion picture has projected thoughts and images. 


It has taken the brave ideas of a dynamic America 
and portrayed them on the screen of the world 


—in strength, in growth, in action. 





eo ee ee ce co ce ce 6 c Comes an Adult motion pict ink 
Mility 


How many of the films listed 
on this page have you 
been able to forget? 


They all came from 20th Century-Fox. 





Darry 
McNA 
Belloy 
by JC 











ASE YOUR LIFETIME 
WITH MOTION PICTURES... 











ae challenges 


Mility to experience the emotions of others. 








Darryl F. Zanuck presents RICHARD WIDMARK «© LINDA DARNELL ¢ STEPHEN 
McNALLY in NO WAY OUT with Sidney Poitier * Mildred Joanne Smith » Harry 
Bellaver * Stanley Ridges * Dots Johnson * Produced by DARRYL F. ZANUCK ° Directed 
by JOSEPH L. MANKIEWICZ © Written by Joseph L. Mankiewicz and Lesser Samuels 
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JUSTICE is done, directed M. DUPONT and the First 

by Andra Cayaftte, is from Communion, right, is a 

France. Above, Balpetre Franco-ltalian production, 

plays the president of the starring Aldo Fabrizi and 

court. Gaby Morlay, and from 
the studio of E.G.E. Uni- 
versalia. 


ANNABELLA returns 
tothe screenin 
“Eternal Conflict,” 
released in the Unit- 
ed States by Spalter 
International Pic- 
tures, Inc., New York. 


SORROWS of the Forbid- 
den City, from China, 
above. Tang Jo-ching plays 
the Empress Dowager. The 
picture is from the Yung 
Hwa Company, Hong Kong. 


AUGUSTINA De Aragon, 
produced by Cifesa. The 
scene at the right records 
the situation of the people 
of Zaragosa, Spain, before 
French troops arrived. 


ic ui 
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WHETHER YOUR THEATRE’S ON THE ROAD TO RIO OR ON MAIN STREET, U.S. A. 


You can tell the world 


oe” 
FUNNIES” 


PICTURE 








NA JAZ 


Yes, your two top 
money-making stars have 
made their very best ever, for 


Paramount 


—the company that'll 
soon electrify world- 
capitals with the 
most sensational 
grosser ever shown 

in America: Cecil B. 
DeMille’s “SAMSON 
AND DELILAH,” 
Color by Technicolor 








you cet ACTION witu uippert: 




















‘Q) PRODUCTIONS  f. 
INC. aa 








v 4 
mrscnencinc el NOW IN RELEASE------------ : 


ROCKETSHIP XM THE RETURN 

GUNFIRE OF JESSE JAMES 

| SHOT BILLY THE KID BARON OF ARIZONA 
ne tetas WESTERN PACIFIC AGENT 
HI-JACKED DEPUTY MARSHAL 
MOTOR PATROL SQUARE DANCE JUBILEE 


EVERYBODY’S DANCIN’ THE DALTON GANG 


20,000 LEAGUES BANDIT QUEEN 
UNDER THE SEA SAD SACK 

LITTLE BIG HORN (Color) pony area GANG’S 
MASSACRE (Color) WESTERN BARN DANCE 
THE HATED FORT TALES OF CAPTAIN KIDD 


THE LOST CONTINENT BANDOLEER 


34 Exchanges in Key Centers to Serve You LIPPERT PRODUCTIONS 


Home Office: 255 Hyde Street, San Francisco 2, Calif. 
Foreign Sales Department: 723 Seventh Avenue, N. Y. C. 19, N. Y. 
Canadian Distributors: Cardinal Films Limited, 700 Bay St., Toronto, Ont., Canada 

















We pledge continued 


cooperation with our ex- 


hibitor friends everywhere 


...4n the form of a con- 
tinuing flow of important 


motion pictures. 


COLUMBIA PICTURES INTERNATIONAL CORPORATION 








FROM SPAIN, left above, and GERMANY, 
above. At the left, a scene from Emisorg 
Films' "Mi Adorado Juan," directed by Jero- 
nimo Mihura. Above, Bavaria Filmkuns¢ 
GmbH's “The Gate to Paradise," starring 
Carl Wery and Paul Hoerbiger, directed by 
Josef Von Baky, and distributed by Schorcht. 
film. 


BELOVED LIAR, left, from the Camera Com- 
pany, Hamburg. Elfie Mayerhofer and Gustay 
Knuth are the principals in this scene. 


PERSONALITIES IN 
THE WORLD MARKET 


L. G. Villegas Blanco, president of D. Vicente Casanova Giner, counsel- Angel Luis Mentasti, general direc- Osman Ipekdji, director of the Atlas 
Bolivar Films, Caracas, Venezuela. lor delegate of Cifesa Prod., Spain. tor, Sono Film, Argentina. theatre, Istanbul. 


Karl Kilbom, manager of Nordisk Kiusaku Hori, president, Nikkatsu Curt Oertel, president of SPIO, rep- Dr. Carl Ander Dymling, manager of 
Tonefilm and Sveriges Folkbiografer Kabushiki Kaisha, 37-theatre Japa- resenting the German motion picture Svensk Filmindustri and president 
circuit, Sweden. nese circuit. industry. the Association of Swedish Producers. 
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peal ta ge’ 7 
Th @ ) 5 ane, » ’ 
et ee iti .NCE AGAIN Universal-International’s 






leadership in bringing entertaining 
motion pictures to the whole world 
market—the type of entertainment 
that has always proven successful at 


the box office in every land. 


Atlas 


We send our greetings to our exhibitor 
friends throughout the world and to 
our entire sales personnel through 
whose offices we service all the world 
with U-I hits. 





San is truly a global company 


has the honor of announcing its extraordinary 
production, ready to release, based on the world 
famous novel by 


RICHARD WRIGAT 


NATIVE SON’ 


= _ presenting 
ar BIGGER THOMAS 


JEAN WALLACE - GLORIA MADISON 
NICHOLAS JOY - CHARLES CANE 
GEORGE RIGAUD - WILLA P CURTISS 


Fen & Product by 
IERRE CHENAL*JAMES PRADES — 





















CINEMATOGRAFICA INTERAMERICANA 7 


Producers and distributors of | 
| AVIVATO, EL SEDUCTOR, LA CULPA LA TUVO EL OTRO, 


| starring Pepe Iglesias starring Luis Sandrini starring Luis Sandrini 


LECCIONES DE AMOR, MARIA BONITA, 


starring Luis Sandrini starring Maria Felix 


And distributors of the following 
EMELCO PRODUCTIONS 


DANZA DEL FUEGO, CUANDO BESA MI MARIDO, 


starring Amelia Bence Juan Carlos Thorry and Malisa Zini 


LA BARCA SIN PESCADOR, 
starring Pedro Lopez Lagar 


announces the aforementioned titles as part of the 
SUPER-SELECTION OF THE INTERAMERICANA FILMS 
which will be available in all the English speaking countries 








CINEMATOGRAFICA INTERAMERICANA 


Corrientes 2021 JUAN JOSE GUTHMANN 
BUENOS AIRES, Argentina President 


| mm 
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HOLL YWOOD 
GOES ABROAD 


Increasingly, again, American companies are giving careful atten- 
tion to the market overseas in their productions. That attention is 
designed for two specific purposes, the injection into the product 
of the added realism which is made possible by the shooting of loca- 
tion material on the scene, no matter how far afield; and the greater 
marketability of the product abroad engendered by native locales 
as they really are. 

That this method of procedure pays dividends has been demon- 
strated in recent months. Major companies either have taken crews 
and talent overseas, or they have been purchasing for release inde- 
pendently-produced product made in English by American units. 
Additionally, there is the always frequent production of films with 
foreign locales, even when made domestically. 

There are numerous recent examples of product shot overseas, 
notably 20th Century-Fox's "The Big Lift," shot in Germany, and 
"The Black Rose," with Tyrone Power, in Africa; RKO's "Man on the 
Eiffel Tower," "The White Tower," and Walt Disney's "Treasure 
sland," Paramount's “September Affair," and Universal's 'De- 


ported bs 


“TREASURE ISLAND", produced by Walt Disney and 
distributed by RKO was made entirely in England. 
Here Bobby Driscoll, as Jim Hawkins, eavesdrops on 
the pirates from the apple barrel. 


TYRONE POWER overlooks a city in Morocco, left, in a scene 
from 20th Century-Fox's "The Black Rose", filmed entirely in 
Italy, Africa and the Near East. 


JEFF CHANDLER and MARTA TOREN in a scene from the new Universal- 
International production "Deported", produced in Italy. 


THE RUINS of Pompeii are the background, left, for a love scene between 
Joan Fontaine and Joseph Cotten in the forthcoming Hal Wallis-Paramount 
production "September Affair". Rome, Florence, Capri and Venice are other 
locales. 


TRAVIATA NANA VIIINI ROMO eee owe ee ooo olay 
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YEAR OF STRUGGLE 
FOR BRITISH TRADE 


by PETER BURNUP 


in London 


Turn of business at Britain’s box office 


continues to confound pessimists who 
anxiously regard the reduced spending 
power of all classes and, in particular, 


Television’s alleged menace. 

In the country there are currently 4,583 
licensed motion picture theatres in operation 
with a total seating capacity of 4,221,200. 
Last available statistics relate to the period 
January-March 1950. These show that in 
the three months in question there were 
371,063,000 paid admissions with a gross 
box office take of £28,040,000, representing 
an increase of approximately 1.75 per cent 
on the figures for the corresponding three 
months of 1949. 


Find Pictures Strong 


Analysis of individual but typical thea- 
tres’ returns makes clear that what are 
called “finer” pictures take bigger money 
than ever before. It is the run-of-the-mill, 
mediocre, product which suffers. Neverthe- 
less, the gratifying maintenance of business 
reflects also a more aggressive approach to 
trading problems on the part not only of 
exhibitors but of production interests. 

The former have become more selective 
in their booking operations; show them- 
selves disposed to experiment, for example, 
with extended play-time for worthwhile 
films. The latter are energetically rational- 
izing their methods after the debacle occa- 
sioned by the will-o’-the-wisp mentality 
which characterized the country’s studios 
in the immediate post-war years. 

That is likely to be a cathartic and con- 
tinuing process but stimulated by four cir- 
cumstances: (a) the abandonment of wish- 
ful dreams of global conquest by certain of 
the “vertically integrated combines”; (b) 
the fixing, as from October 1, 1950, of a 
realist British quota of 30 per cent; (c) 
the bonus-incentive to Americans producing 
here arranged in the recent monetary agree- 
ment between British Government and 
M.P.A.A.-S.I.M.P.P.; (d) the subsidy to 
British producers, estimated to run around 
£1% millions annually, arising out of what 
is known as the Eady Entertainment Tax 
Pool. 


Claim Finance Aids 


It is claimed also that the operations of 
the Government’s Film Finance Corporation 
will greatly sustain production, although 
that remains to be seen. Parliament lately 
increased the capital at the Corporation’s 
disposal from £5 to £6 millions. Most of 
that money, it is understood, has already 
been put out. To date, £45,585 has been 
repaid. 

(Note: Decline in production is revealed 
in the fact that at this time half of the 
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sound-stages in producer-operated studios— 
i.e. the Rank Corporation and the like—are 
idle and in other studios three-quarters of 
sound-stages remain idle.) 

Accent on Anglo-American cooperation 
will be the inevitable feature of production 
here in the ensuing twelve months stemming 
mainly from the Monetary Agreement’s 
bonus-incentives; but other factors are in- 
volved. Due to economic developments, or- 
ganizations like that of J. Arthur Rank find 
it impossible to sustain their ‘studios out of 
their own financial resources. 


Some Find It Profitable 


Moreover, American producers — e.g. 
David E. Rose, Peter Cusick—unaffected by 
the bonus-incentive scheme find it profitable 
to match sterling investments with new 
American dollars in productions whose 
stake in pounds is readily recoverable in 
the home market leaving Western Hemi- 
sphere rights free to themselves against a 
comparatively small dollar investment. 


That development is generall., thought to, 


become widespread. In all, around twenty 
Anglo-American pictures are to be expected 
from British studios in the next year with 
the British believing that therein lies their 
hope at last of having their outgivings 
screened in the U. S. 

Prime incubus to the trade’s prosperity 
here continues to be the high incidence of 
the Entertainment Tax which takes, at the 
source, 35.4 per cent of every pound paid 
in at the box office; will remain so long as 
doctrinaire economist and reluctant Sir Staf- 
ford Cripps remains at the Exchequer. 

(Note: Breakdown of the £28,040,000 
paid in during 1950’s first three months is 
revealing. 35.4 per cent (£9,939,000) went 
in E. T. Exhibitors were therefore left with 
net takings of £18,101,000; 35.9 per cent of 
this amount, £6,497,000, being paid for the 
hire of films.) 


Engineers Are Busy 


The energy. enterprise and traditional 
skill of Britain’s motion picture precision 
engineers continue to play a vast part in the 
adjustment of the country’s dollar payment 
disequilibrium. The Government no longer 
insists on a formal export quota from their 
workshops; nevertheles, around fifty per 
cent of their output still proceeds overseas. 
It is claimed, for example, that eight out of 
every ten studio cameras in Hollywood are 
equipped with English-made lenses. 

Manufacture under license has just 
started in Texas of the British-designed 
“Ambassador” theatre chair. Nearly five- 
hundred G.B.-Kalee projectors were ex- 
ported last year to various parts of the 
world. 

Back of that facade of recovering pros- 
perity, Television continues to grow. At the 
end of July, 1950, 423,500 TV licenses were 


in operation representing an estimated peak 
viewing-audience of 2% million people. The 
35 separate manufacturers of TV receivers 
plan between them a record monthly output 
of 60,000 sets during the coming autumn. 

For the year 1950 production is expected 
to approach 500,000 receivers. Film exhib- 
itors re-assure themselves by testing the 
entertainment value of current TV trans- 
missions. That entertainment quotient— 
fortunately for the film trade—is remarkably 
low. 





See Boom 
In Foreign 
Market 


In spite of wars, and rumors of wars, the 
foreign field up till now has shown steady 
improvement from both the point of view of 
grossing possibilities 
and the complicated 
business of ex- 
changes and remit- 
tances, Phil Reis- 
man, RKO  vice- 
president in charge 
of foreign distribu- 
tion, said this week. 

Referring to the 
product coming up 
from his company, 
the RKO executive 
expressed him seli 
most optimistically 
regarding the future. 

“We are in the happy position of having 
in release just now, and coming along, a 
number of pictures that were made to order 
for the foreign market,” Mr. Reisman de- 
clared. “ ‘Stromboli’, the Berman-Rosselini 
picture, is proving to be the biggest hit 
throughout Latin American since the release 
of ‘Joan of Arc’ down there during last 
season. 

“Walt Disney’s ‘Treasure Island,’ which is 
still running in the west end of London, has 
proved to be the picture of the year over the 
Odeon circuit, throughout Great Britain. Of 
course, ‘Cinderella’ is destined to be a huge 
high-grosser throughout the entire world 
market. A test engagement in Venezuela re- 
cently broke records set up by ‘Joan of Are’ 
and ‘The Best Years of Our Lives,’” Mr. 
Reisman said. 

“Now comes Samuel Goldwyn’s ‘Our 
Very Own’. This picture is so typically 
American that some folk had m/‘sgiving 
about its fate in foreign release. However, 
I was confident that because the world is 
interested in things American, a picture like 
‘Our Very Own’ is just what international 
audiences are looking for. So Lesser’s 
‘Tarzan and the Slave Girl’ is proving to 
be the best grossing Tarzan release in many 
a long year. 

“With pictures like these coming up, I am 
most optimistic regarding the immediate fu- 
ture of RKO in the world market,” Mr. 
Reisman concluded. ; 





Phil Reisman 
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Th DISCINA INTERNATIONAL FILMS announces with pride, among its new releases for the 


vers 1950-51 season, a number of top French productions. . . 
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; The “ORPHANS. and SURYNES” 9) JEAN MARAIS © FRANCOIS PERIER 
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rge CE ny 4 y fe SOON TO BE SEEN BY MILLIONS In Color 
‘ _ G ie 
te | | Aa DISCINA INTERNATIONAL FILMS CORPORATION 
up 250 West 57th Street, New York 19, N. Y. PLaza 7-5484-5-6 
ie 
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ally 
ier a aie # 7 
te IMPORTACAO E EXPORTACAO “MUNRAU’ 
hit 
we HOME OFFICE: Rua Conselheiro Nebias, 261 -1° Sao Paulo, Brazil 
is RIO DE JANEIRO BRANCH: Rua Senador Dantas, 76 - 15°-S/1505/6 
has 
a Cable Address: CINEIMPORT Agents in Every State of Brazil 
. BRAZIL'S LARGEST INDEPENDENT MOVIE EQUIPMENT DEALER 
fr. 
os Distributor in Brazil for: 
lly 
ing 
er, NATIONAL THEATRE SUPPLY EXP. STRONG ELECTRIC CORPORATION _ 8 and I6mm sound 
Js Simplex Projection and Sound Equip- Arc Lamps, Rectifiers, Reflectors. and silent projec- 
" ment; Peerless Magnarc Arc Lamps; tors. 
va Hertner Transverter Generators; 
0 Walker Screens; Kollmorgen Snaplite NATIONAL CARBON CO., INC. 
ny Lenses and allied equipment acces- Projector Carbons 
sories; Governair Air Conditioning 
mk Equipment. 
fr. 
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Reflecting Trends in Theatre Pesign 


OUTSIDE THE U. S. A. 


THE EL ROBLE, MEXICO CITY 


®@ Housed in a modern streamlined office 
building of steel and masonry construction, 
on the famous Paseo de Reforma of the 
Mexican capital, the El Roble itself presents 
an imposing facade, while its spacious interior 
is of elaborate appointments. Seating 4,000 
on three levels, it is not so large as New York's 
Radio City Music Hall, but otherwise com- 
pares with that theatre in its facilities 
and architectural treatment. The El Roble 
was designed for the Banco Capitalizador 
‘d'Ahorros by John and Drew Eberson, the 
noted New York architects, who have de- 
signed many of the world's more prominent 
theatres. The building, which rises fourteen 
stories, was completed in May, 1950. On its 
top is a spacious penthouse and exterior 
gardens which provide a breathtaking view of 
the capital, including the spectacular vol- 
canoes Popotetetl and Ixtlacihuatl. The facade 
is constructed of natural stone with window 
spandrels and frames of aluminum. Inside, 
native marbles are employed lavishly, and 
decor liberally includes statues of mytho- 
logical characters executed by instructors and 
students of sculpture at the University of 
Mexico. Illumination is by built-in sources and 
indirect fixtures except for gigantic bronze 
and aluminum chandeliers in the lobby. The 
stage has an enormous contour curtain con- 
trolled by nine motors. The curtain itself is 
of red nylon and can be so raised as to effect 
various designs. The stage is equipped for 
large productions. 














# 


Marble steps leading into the El Roble lobby. 


es 
\ 


The El Roble is housed in an office building 


with a facade of natural stone. 


At opening of the El Roble — Manuel 
Espinosa of Opera d'Oro Teatros, the opera- 
tors; Drew Eberson of John & Drew Eberson, 
New York, the architects; Victor Loizaga of 
Mexico City, associate architect; and Don 
Lorenzo Cue, president of Banco Capitaliza- 
dor d'Ahorros. 


The El Roble lobby with its huge chandeliers. El Roble refreshment room, with a soda fountain. 
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The BX-62 Pro- 
jector Mechanism 
has both rear and front 


shutters, providing the max- 
imum of flickerless, brilliant illumination. 


RCA 35 mm BX-62 PROJECTOR 


Provides owners of the smaller theatres 
with the same dependable mechanism and 
many of the operating advantages of the 
universally used RCA BX-80 Projector... 
such as completely automatic lubrication, 
rock-steady screen pictures, and heavy-duty, 
trouble-free intermittents and easy framing. 
All FCA Projector Mechanisms feature: 


e Automatic lubrication 


Clean oil-free film operation 


Wide mesh helical gearing 


Sturdy construction 


® 

e 

@ Brilliant Enarc Arc Lamps 
@ 

@ 


Easy servicing 


— 


The world’s finest theatres 
Th 


*., the world’s finest equipment 


THE WORLD’S MOST FAMOUS THEATRE SOUND SYSTEMS 
For example, the PG-215 (for theatres seating 


200-700 persons) featuring: 





> 


RCA Rotary Stabilizer Sound 
Head—Constant film speed... 
no flutter. Famous RCA rotary 
stabilizer. Built-in oil system. 
Prefocused exciter lampholder. 
Precision ball bearingsthrough- 
out... micromatic gear adjust- 
ment. Easiest servicing. 


The Soundhead preferred by ex- 
perienced operators everywhere. 








Compact, 
full-range 

speaker sys- 
tem... has 

latest 

approved 

design and 
remarkable realism. 








Special RCA Stage Loudspeaker 
System—has large “folded” base 
horn and separate cellular, wide- 
angle, high-frequency system. 
Highest efficiency Alnico-magnet 
speakers give great realism and 
power capacity. Simple to install 
... requires small back-stage space. 
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Highest quality RCA Amplifier 
—Monitor—Full 15 watts un- 
distorted over 50 to 5000 cycle 
range, with plenty of reserve 
power. Uses low-cost, standard 
tubes. Built-in monitoring 
speaker. Smartly styled cabinet. 
Special phototube balancing 
network. Inputsfor microphone 
and phonograph. 


SEE YOUR RCA DISTRIBUTOR OR WRITE TO: 


RCA INTERNATIONAL DIVISION 


RADIO CORPORATION of AMERICA 


NEW YORK, N.Y., U.S.A. 





Easily 

installed, 

compact 

RCA Am- ; 
plifier and Wim 
Monitor 

Speaker. 











Reflecting Trends in Theatre Design 


Mexico City’s Estadio Theatre 
Has All of Its 4000 Seats on One Floor 


@ Capacities of several thousand have not been un- 
common in recent years among motion picture the- 
atres of Latin American metropolises; the new Estadio 
in the Mexican capital, however, not only is one of 
the largest of these, but ranges its 4,000 auditorium 
chairs on a single level. So large a capacity has, of 
course, called for much floor space devoted to traffic 
and service; in these lobbies and foyers, vastness is 
reduced to vistas by wall forms and the adaptation of 
structural piers to decorative design. With an impos- 
ing facade of stone, and an interior of colorful ma- 
terials, the Estadio also exploits modern lighting 
conspicuously. Projection equipment, supplied by Casa 
Ehlers, is American, consisting in DeVry ‘'!2000"' pro- 
jectors with DeVry ''Brillante’’ lenses; DeVry sound 
system with Altec-Lansing speakers; Strong ‘’Mogul"’ 
lamps supplied by Strong rectifiers; and GoldE rewind- 
ers. The Estadio is a unit of the Golden Chain. 


FRENCH INGENUITY 


B Limitations of location resulted in this auditorium treatment ®@ In devising an adaptation to structural requirements, Robert 
of the Le Francais in Marseille, with light fabric walls and DePaux, the architect, converged the balcony'of Le Murat the- 
tubular lighting in scrolls and strips to “open up" the narrow atre in Paris and used piers as a colonnade apparently supporting 
room, and one aisle entered from beneath the stage. a pattern of light coves. 
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bright screen 
SSPARKLE= 


“Next time 
we ll go 
somewhere 


uae 
else! 


“This screen 
is much 
brighter!” 


Use “NATIONAL” High Intensity 
Projector Carbons and make 


box office 
BOOM! 


National 


TRADE-MARK 
PROJECTOR CARBONS 
FOR EVERY TYPE OF PROJECTION LAMP 


Sold through Authorized Distributors by National Carbon Division, Union Carbon and Carbide Corporation, Foreign Department 
39 East 42nd Street, New York 17, New York, U. S. A. 





When you buy projector carbons 
—BUY “‘NATIONAL”’! 
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LUMINOUS FACADE IN VENEZUELA 


H A striking feature of the building housing the new 

Junin theatre in Caracas, is its corner facade built 

NO MASKING of glass pylons and glass spandrels illuminated from 

x . , within. This seven-story office and theatre buildin 

diyig-veesgp vremncn  ae was designed by John mad Drew Eberson of New York 

The theatre, which is owned and operated by the 

prominent: Vallenilla family of Caracas, seats 1500, 

and uses much local marble and stone in an archi- 
tectural style wholly modern throughout. 


atre in Paris (above) has 
a maskless screen set 
against a recess_ illumi- 
nated under electrical 
control of intensity. 


NON-LIFTING SEATS 

@ The Palais des Festivals in the French 
Riviera city of Cannes is seated with 
lounge-type chairs, seats of which cannot 
be raised. Both back and seat move in 
unison when occupant slides the seat back 
about eight inches to allow passage. 


VIEWING ROOMS 


H The novel auditorium scheme of 
the Cinema theatre recently built 
in West Berlin. Designed by Otto 
Zbrzezny, formerly of Ufa, it in- 
cludes private viewing rooms. 


Capacity is 565. 


JAPANESE MODERN 


View from upper balcony of the 
auditorium of Kyoto's Koraku 
Kaikan, called most up-to-date 
theatre built in Japan since the 
war. It seats 1600. 





COL OBE 


TA 


DISTRIBUTORS THROUGHOUT THE WORLD 


NATIONAL THEATRE SUPPLY O4/0r¢ 


92 GOLD STREET, NEW YORK 7, U.S. A. CABLE ADDRESS, NATHESUPLY, N. Y. 








A NEW SERIES OF 
FIELD RECORDERS 


New portable magnetic film recording 
equipment has been developed by the West- 
rex Corporation, New York, distributing 
subsidiary of the Western Electric Com- 
pany; and many of these recorders are now 
in service in the United States and other 
parts of the world. 

This new magnetic recording system, list- 
ed as “Series 1000,” is available in a num- 
ber of types according to requirements. 
Movietone News employs a “1035” system. 
This is also used by Lax Studios in France. 
The “1467” is doing re-recording for 20th 
Century-Fox and Universal. 

MGM has equipped a number of half-ton 
trucks with the Westrex magnetic recorder 
for location work. One of the first jobs to 
which Columbia put its equipment was to 
make recordings in a submarine. Paramount 
is using such recorders for scoring. 

The Westrex “1035” recorder is adapted 
to either fixed studio or portable location 
applications, employing 35mm magnetic film 
at a forward recording speed of 90 feet 
per minute, and a reverse rewind speed of 
270 feet per minute. 

This complete system includes two dy- 
namic microphones, a microphone floor 
stand, a two-input position mixer and trans- 
mission unit, a 35mm magnetic recorder, a 





cycles. Their frequency characteristic may 
be changed by means of interstage plug-in 
equalizer units. Since all amplifiers are 
basically alike, only one type of spare ampli- 
fier is required, thus reducing maintenance. 
If it is desired to change the transmission 
frequency characteristic, it is done merely by 
changing plug-in equalizer units. 

The RA-1485-A Mixer Amplifier Unit is 
a small portable unit containing all of the 
amplifier and equalizing transmission equip- 
ment except that associated with the film 
monitor circuit. Tle monitoring levels may 
be adjusted by a control on the mixer panel. 

The RA-1467-A Magnetic Recorder is 
driven by a single phase, 50 or 60 cycle, 115 
volt, synchronous motor, but can also be 
supplied for operation from a 3-phase, 50- 
or 60-cycle synchronous motor, an interlock 
motor, or a multi-duty combination 220-volt, 
3-phase synchronous, or 96-volt d.c. control 
motor. The forward recording speed is 90 
feet per minute for 35mm magnetic film, and 
rewind speed of 270 feet per minute is pro- 
vided without the necessity of unthreading 
the film from the recorder. 


Award winning Davis Flutter Suppressor is 
used in this recorder, the same as in all new 
Westrex and Western Electric recording 
and reproducing equipments, which reduces 





Westrex Type 1035 portable magnetic film recording system for synchronous operation. 
Major components are fas shown) the mixer, the recorder, the power unit. 


power control unit, a complete set of spare 
glassware and fuses, and all interconnecting 
cables for operation from a single phase, 50- 
or 60-cycle, 115-volt power source. 

To take full advantage of the inherent 
signal-to-noise ratio of 35mm magnetic film, 
a new line of amplifiers and transmission 
equipment has been developed having ex- 
ceptionally low noise. The entire recording 
transmission circuit consists of three ampli- 
fiers, two microphone preamplifiers, and one 
main recording amplifier, all basically identi- 
cal. They are small in size, each with a 
normal flat gain of 70 db from 30 to 10,000 
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flutter to a total amount which in most fre- 
quency bands does not exceed .03% rms. 

The position and dimensions of the re- 
corded magnetic sound track is in accord- 
ance with the proposed Standard 58.301-B 
of the Academy Research Council. If it is 
desired to change the forward recording 
speed, the recorder drive gear assemblies 
may be rapidly interchanged. The magnetic 
recorder is convertible for use of 16mm or 
174%4mm magnetic films, and such conver- 
sions will be available shortly. 

The RA-1484-A Power Control Unit con- 
tains a newly developed power supply, both 


The Academy * 


line and load regulated, operating from a 
power source of 115-volt, single-phase, of 59 
or 60 cycles. The control unit also contains 
the magnetic bias oscillator and the magnetic 
film monitoring amplifier. This amplifier js 
the same basic amplifier as those used jn 
the recording transmission system, and con- 
tains the required magnetic reproduction 
equalization in an interstage plug-in unit. 
The output of this magnetic monitor ampli- 
fier provides monitoring level at both the 
recorder and mixer positions. 

The entire system weighs approximately 
190 pounds, including all interconnecting 
cables. If it is required to operate away 
from a single-phase power supply for loca- 
tion use, a multi-duty motor and power sys- 
tem is recommended by Westrex as a suit- 
able location power equipment. 

The separate units are finished in wrinkle 
grey with a matching blue trim. 


Improvements at 
A Livelier Pace 


Sales of sound and projection equipment 
to theatres located outside the United States, 
which had severely declined in the latter 
part of 1948 and throughout 1949 due to 
the drastic import restrictions of many for- 
eign countries, considerably increased dur- 
ing the spring and summer of 1950, accord- 
ing to E. S. Gregg, vice-president of the 
Westrex Corporation, New York. Increased 
installations were then made by Westrex 
and its foreign subsidiaries in Argentina, 
Australia, Brazil, Colombia, Cuba, Curacao, 
England, France, Guatemala, Honduras, 
Hong Kong, India, Israel, Italy, Nether- 
lands Indies, New Zealand, Pakistan, Pan- 
ama, Puerto Rico, South Africa, Spain, 
Trinidad and Venezuela. 

Westrex has specialized through its whol- 
ly owned foreign subsidiaries, in making 
available to exhibitors a well trained and 
efficient installation and service organization. 
This service has been extended to include all 
equipment in the theatre projection booths, 
and over 5,000 foreign theatres are now be- 
ing serviced, said Mr. Gregg. 

The domestic organization of Westrex has 
been active since October 1949, when it ab- 
sorbed the Electrical Research Productions 
Division of Western Electric, which handled 
the distribution and servicing of Western 
Electric studio sound recording equipment 
in the United States. Westrex now has 
world-wide distribution of this equipment. 

Among the increased 1950 sales were four 
channels of Western Electric post-war re- 
cording equipment, a large re-recording con- 
sole and six re-recorders, shipped to Munich 
for the Office of the United States High 
Commissioner for Germany. Prior to this 
shipment, 29 Western Electric post-war re- 
cording channels were shipped to France, 
Italy, Switzerland, Belgium, The Nether- 
lands and Spain. 

Early in 1950, Mr. Gregg made a two- 
month tour of offices and territories of 
Westrex subsidiary, companies in England, 
Spain, Algeria, Morocco and South Africa. 
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Mexican Drive-in 


... the Auto Cine Juarez at Ciudad Juarez, Chihuahua. 








Droste. 


§ Having burst the boundaries of the United States, the drive-in continues to make 
headway south as well as north of the border. Pictured here is one of the latest of Latin 
America’s contribution to this growth. The Auto Cine Juarez near the Chihuahuan city 
after which it is named has a capacity of 350cars. It is owned by Roberto and Guillermo 
Moya. Equipped through the National Theatre Supply Export .Department, it has 
Simplex projectors and sound system, including in-car speakers, with Kollmorgen lenses 
and Peerless ''Magnarc'’ lamps supplied by a Hertner motor-generator. 
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Is 
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_ Available for the 


WORLD 


6 Boxoffice Money 
Makers Formerly 
Released By 
United Artists 


BEDSIDE MANNER 

(also available in 16mm) 
SENSATIONS 

(also available in. 16mm) 
BACHELOR’S DAUGHTERS 

(also available in 16mm) 


DIAMONDS AND CRIME 


iS 


IHU 





DELIGHTFULLY DANGEROUS = 


CHRISTMAS EVE 
(also available in 16mm) 


& 
The Critics RAVED about 
This One . . 


Starring John Beal 


@ 
Pack 'Em In With This 
Former RKO Comedy 


LI'L ABNER 


(also available in 16mm) 
Be) 

Outdoor Action Westerns 
NEW ... Not Reissues 
5 SUNSET CARSONS 
STALLION CANYON 
WHITE STALLION 
JEEP HERDERS 

(the above also available 

in 16mm) 


3S 
All Negro Cast Musical Features 
BEWARE 
REET PETITE AND GONE 
LOOKOUT SISTER 
(featuring Louis Jordan) 
and 
THAT MAN OF MINE 
(the above also available 
in 16mm) 


® 
An Outstanding Line of Product 
Available for 16mm Distribution 
7 EDWARD SMALL 
PRODUCTIONS 
35 HOPALONG CASSIDY 
FEATURES 
COPACABANA 
KNICKERBOCKER HOLIDAY 
HI DIDDLE DIDDLE 


ASTOR PICTURES CORP. 


130 W. 46th ST., N.Y.C. 19, N.Y. 


Cable Address—ASTORPIC 











. It's BRAND NEW = 


_ MESSENGER OF PEACE 


MR 
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PRODUCERS’ REPRESENTATIVES — DISTRIBUTORS 
EXPORTERS AND IMPORTERS 


FEATURES AND SHORTS FOR 


FOREIGN AND DOMESTIC DISTRIBUTION 
35MM — TELEVISION — 16MM 


GORDON FILMS, INC. 


1775 Broadway, New York 19, N. Y. 
Telephone: Cable Address: 
PLaza 7-6320 “GORDONFILM NEW YORK 











———— 





Co 


STUDIOS MISR 
CAIRO 


EGYPTS PREMIER FILM STUDIOS 





Fully Equipped 


ALL TYPES OF CAMERAS — WESTERN ELECTRIC SOUND 
LATEST DEBRIE MULTIPLEX DEVELOPING AND 
PRINTING MACHINES 


ae 


AVAILABLE TO AMERICAN AND BRITISH PRODUCERS 
FOR THE MAKING OF FEATURE FILMS 


ee 


ALL COMMUNICATIONS TO HOSNI NAGIB—GENERAL MANAGER 











MOTION PICTURE 
EQUIPMENT 


A complete line of rebuilt and guaranteed 
Simplex and Powers projectors, RCA 
sound systems, arc lamps, rectifiers, 
screens, accessories, etc. 





Write for catalog 
STAR CINEMA SUPPLY COMPANY 
441 West 50th Street New York 19, N. Y., U. S. A. 
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Projector Added 
By Ballantyne 


Besides refinements in its line of projec. 
tion arc lamps and sound systems, The Bal- 
lantyne Company of Omaha completed its 
catalog of projection equipment with the jn- 
troduction of a projector. Manufactured jn 





Film compartment and shutter of the Ballantyne 
“BW” projector. 


association with the Wenzel Projector Com- 
pany of Chicago, the new Ballantype me- 
chanism, trade-marked the “BW,” has Oilite 
bearings and a main drive consisting in a 
stationary stud turned by the main drive 
gear. The “BW” has a rear shutter and it 
can take lenses of 4-inch diameter. 





Bizelle Improves Facilities 
For Rebuilding Equipment 

John R. Bizzelle, who has long been iden- 
tified with the theatre equipment field as an 
exporter of rebuilt projectors and sound 
systems, has established new offices and 
shops at 419 West 48th Street, New York, 
where his phone number is Judson 2-158]. 
In announcing the change, he states that he 
has installed improved facilities at the new 
address for the modernization and rebuild- 
ing of projection and sound reproduction 
apparatus for the export market, and that 
all the work will continue to be done under 
his personal supervision. 





Booklet on Power Plants 
Guides the Foreign Buyer 


A booklet especially prepared for foreign 
buyers has been published by D. W. Onan 
& Sons, Inc., Minneapolis, Minn., promi- 
nent manufacturers of electrical power gen- 
erating equipment. The company’s complete 
line of power plants which include portable 
and emergency equipment, for either gasoline 
or diesel operation, is described. 

Additionally, the booklet contains a list 
of suggestions for negotiating export docu- 
ments. Based on the,company’s many years 
of experience in the export market, these 
offer guidance in determining payment. 
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Bisselle Changes 
Include Manager 


Larger quarters have been acquired, and 
a new general manager has been installed 
by the Bizzelle Cinema Supply, prominent 
New York exporter 
of rebuilt motion 
picture equipment. 
The new general 
manager is Chris 
O’Grady, who has 
been in the motion 
picture equip ment 
field for over 20 
years. 

Since “Mr. (GC. 
O’Grady has joined 
the company, a num- 
ber of new _ lines 
have been added, 
while new mechanical and electronic tech- 
niques have been established for the rebuild- 
ing and inspection of equipment. The new 
general manager is personally known by 
many equipment dealers in other countries, 
having traveled extensively abroad. 





Chris O'Grady 


RCA Magnetic 
Recorder Ready 


The magnetic recording system developed 
by RCA for motion picture production, first 
demonstrated at the 1950 spring convention 
of the Society of Motion Picture and Tele- 
vision Engineers, is now available to motion 
picture studios, it has been announced by the 
RCA Film Recording Group. The system, 
which includes a new magnetic record-re- 





producer, mixer amplifier, recording ampli- 
fier assembly, and power supply, has been 
designed for professional magnetic recording 
in film production, and both 16mm and 
35mm systems are available, either in por- 
table carrying cases for location work, or as 
rack-mounted equipment for use in the 
studio. 

Design of the new system is aimed at re- 
ducing film and film processing costs, and 
providing greater flexibility in meeting 
acoustical conditions, and greater ease of 
installation, operation, and servicing, it was 


(Continued on following page) 
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$-T-R-E-T-C-H 


Your Precious Dollars 


Buy 
REBUILT and 
GUARANTEED 


CINEMA 
EQUIPMENT 





At a Fraction of 
Its Original Cost 








You Can Buy With Confidence From 


Bizzelle Cinema S upply Corp. 


420 WEST 45th STREET 


Cable: Bizzey New York 19, N. Y. 





WE ARE SOLE EXPORT AGENTS FOR 


GORDOS 


RECTIFIER BULBS 














WRITE FOR CATALOGUE OF SPECIAL BARGAINS 











x 
WbtuitO FILM EXCHANGE 


210 EAST 86 ST., N. Y. 28, N.Y. © RE 4-0257 or BU 8-056] 
IMPORTERS AND DISTRIBUTORS 
of 


HIGH QUALITY FILMS 


from 


AUSTRIAN, SWISS AND GERMAN STUDIOS 








WORLD MARKET 31 








RCA Recorder 


(Continued from preceding page) 
stated by Ralph A. Teare, manager of RCA 
Film Recording Equipment. 

The magnetic record-reproducer head is 
housed in a special metal shield box. There 
is provision for headphone or speaker moni- 
toring, and the equipment includes torque 
motor take-up and fast automatic rewind. 
Nominal reel sizes are used on portable 
channels, but large capacity reels may be 
used on rack-mounted types. 

The equipment, completely synchronous 
in operation, can be used with any type of 
motor—single-phase synchronous,  three- 
phase synchronous, selsyn interlock, or the 
flexible multi-duty type. 

The manufacturer states that perform- 
ance tests show the new system more than 
meets Academy standards, with flutter of 
only .04 percent rms total, and a signal-to- 
noise ratio of 57 decibels having been at- 
tained. The frequency characteristic is plus 
or minus 1 db in the range from 30 to 10,000 
cycle. The unit weighs approximately 10J 
pounds and is 2134 inches high, 23% inches 
wide ,and 13 inches deep overall. 

The recording amplifier assembly consists 
of a mixer amplifier, a recording amplifier, 
and a bias oscillator for recording, and an 
oscillator-pre-amplifier and equalizer for 
playback operation. Controls include a bias 
oscillator control and meter, and a selector 
switch for “off,” “record,” er “playback,” all 
accessible on the front panel. A double jack 
for monitor headphones is provided. The 





system includes a two-channel mixer ampli- 
fier unit. 

Also included is a self-contained high-and- 
low voltage power supply for operation from 
a 110 or 220-volt, 60-cycle source. 

In addition, similar units are available for 
multiple-track recording, and for photo- 
graphic and magnetic film phonograph com- 
binations. 


RCA Introduces 
New Projector 


A successor to the Brenkert BX-80 pro- 
jector was introduced in the RCA line of 
motion picture theatre equipment early in 
1950, the new model bearing the name of the 








parent company. 
100” projector, it continues the intermittent 
movement and gearing of the Brenkert mod- 
el, with their self-lubricating features. 

For the “RCA 100” nylon rollers haye 
been adopted for the purpose of assuring 


The “RCA 100” projector—left, from the operat- 
ing side; above, the glass-enclosed gear box. 


that no lubricant will enter the film com- 
partment. The latter as well as the gear 
compartment is covered by a glass window, 
and both compartments are lighted. 

All rotating shaits running through the 


.main case casting are equipped with oil baf- 


fles against seepage of oil into the film com- 
partment, yet providing for oiling of shaft 
bearings throughout their length. 





NO OTHER THEATRE 
EQUIPMENT LINE 


offers 


The Ballantyne line includes every- 
thing for theatre sound and projec- 
tion. And when it carries the Ballan- 
tyne name you are assured of the 
finest quality your money can buy. 
Ballantyne equipment has been faith- 
fully serving theatres of the world 
for nearly a third of a century, and 
theatre owners everywhere recognize 
Ballantyne’s quality leadership. Yet 
Ballantyne equipment actually costs 
less than anything equal in quality. 
The Ballantyne Company, Omaha, 
Nebraska, U.S.A. 
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TODAY’S BIG PROJECTOR VALUE 
in Performance 


aud Low Cost 





The Model “BW” projector offers in- 
comparably smooth, steady opera- 
tion. It is low in initial cost, low in 
upkeep. The Model “BW” has mod- 
ern rear shutter and complete Oillite § 
permanent bearings throughout. It # 
is large and roomy, and easily acces- 
sible providing an ease of threading 
not found projectors. 
Most parts are standard Simplex type 
readily obtainable. 


in ordinary 


It is ENDORSED by large thea- 
tre circuit engineers, APPROV- 
ED by circuit purchasing 
agents, and INSTALLED as 
standard by many leading cir- 
cuits. 


LA 


































For complete deters, 
literature and pric 
write 


STREUBER & 
CHICOTTE, Inc- 


1819 Broadway. a. 


rk, N. bo ~ 
nee “Kastreuber 
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New Simplex for 
Sound and Image 


The Export Department of National The- 
atre Supply, New York, began distribution 
of new Simplex projectors and sound sys- 
tems with the introduction this year of ihe 
International Projector Corporation’s “X- 
L” equipment. The “X-L” projector de- 


parts radically from previous Simplex mod- 





Gear compartment of the “X-L” projector wiih glass 
cover removed. The gear train is a single vertical as- 
sembly turning on sealed ba!l bearings and operating 
in an automatic sealed-in oil bath. 

els in many of its features, which include 
“Spray-O-Matic” lubrication of all drive 
elements, and automatic lubrication aise oi 
the intermittent movement. 





Simplex “X-L” projector toward operating side, show- 
ing full length window of film compartment. Note 
"Screenscope” mounte! 2tore lens. 


One of the most notable innovations of 
the “X-L” projector is its shutter. This 
is a single unit of conical design so placed 
that its axis is at an aggle so that the blades 
intercept the light beam at its narrowest 
available point, the cutoff being only 1% 
inches from the aperture. 

The magazines have also been redesigned, 
with a ball-bearing cone drive type of takeup 
designed to be self-adjusting for mainte- 
nance of uniform tension. 

Another interesting feature is a “Screen- 
scope” telescope mounted near the lens, pro- 
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Simplex “X-L” soundhead with the compartment open. 


viding convenient means for the projection- 
ist to get a detailed view of the picture when 
focusing. 

The “X-L” sound system has been de- 
signed to take advantage of advances in elec- 
tronics since introduction of the Simplex 
“4-Star” system, with features that facilitate 
servicing and adaptation of amplification and 
speaker systems to different theatre capaci- 
ties. 

All power amplifiers, the network, the 
monitor power source, and the power sup- 
ply for the exciter lamp, are housed in a 
single cabinet, each with its own chassis so 
mounted on a slide that it may be pulled 





Power cabinet of the Simplex “X-L” sound system, 
shown open for servicing; and one of the available 
horn systems, this one for large capacities. 


out for servicing like a drawer, and be 
turned over if necessary to reach the bottom 
of the unit. The monitor has its own power 
supply, but in the event of failure of that 
source, it may be operated on system power. 

Picture speakers are Altec-Lansing units 
especialiy des'gned to match the characteris 
tics of tne “X-L” system. 


Our Madrid Receipts 
Declining, U. S. Says 


American films during the first 22 weeks 
of this year accounted for 63.7 per cent of 
gross receipts in Madrid first run houses, the 
Commerce Department reported last week. 
Last year, during the same period, the per- 
centage was 73.6. The gainers in this’ in- 
stance were British pictures, which increased 
their share of the market from 1.5 per cent 
to 17.8 per cent. French films also gained. 
Spanish, Argentine and Italian films lost. 





Spalter Expands 

Spalter International Pictures has moved 
from 729 Seventh Avenue to larger offices 
at 511 Fifth Avenue, in New York City. 
The company has two new French imports 
in final editing, ‘Red Angel” and “Eternal 
Conflict.” 


j 
i 








Following up the Europe- 
wide Hit 


NACHTWACHE 


Produced by 
Neue Deutsche Film GmbH 


We Take Pleasure to Present 


for World Distribution 


Three New German 
Top Productions: 


Der Mann, 
der zweimal 


leben wollte 


with RUDOLF FORSTER 
Heidemarie Hatheyer - Ilse 
Steppat - Olga Tschechowa - 
Rolf v. Nauckhoff 
A V. TOURJANSKY PICTURE 


produced by 
Neue Deutsche Filmgesellschaft 


* 


Es kommt 
ein Tag 


with DIETER BORSCHE 
MARIA SCHELL 
Lil Dagover - Gustav Knuth 
Herbert Huebner 
Alfred Schieske 


RUDOLF JUGERT Directing 
Produced by FILMAUFBAU GmbH 


Vom Teufel 
gejagt 


with HANS ALBERS 
Willy Birgel - Maria Holst 
Lil Dagover 
Heidemarie Hatheyer 
A V. Tourjansky Picture of the 
GEORG WITT Production 


SCA ORCHT 


FILMGESELLSCHAFT M.B.H 
4 Uhland St., Weisbaden, Germany 
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AMERICA’S Foremost SCREENS 





Regardless of how much light your 
lamps deliver, you cannot have a 
good picture unless you have a good 
screen that reflects the picture bril- 
liancy. Reduce Carbon and Current 
Cost by using the new Vinyl Plastic 
“SUPER-LITE”-matte white screen— 
Mildew and Flameproof— 
OR THE NEW 
“VOCALITE” — Crystal 


screen—F lameproof. 


Beaded 


Export Agent 
STREUBER & LaCHICOTTE, INC. 
1819 Broadway, N. Y. 23, N. Y. 
Cable address: “Kastreuber” 


VOCALITE SCREEN CORP. 


ROOSEVELT, N. Y. U.S. A. 

















S. MAGGI 


Largo Magnagrecia 3, Rome, Italy 
Tel. 74829 


CAMERAMAN 
and PRODUCER 


We will accept exclusive contract as 
Italian correspondent for Newsreels, 
documentary and general film assign- 


ments. e 

Produces and films in Italy and 
nearby countries 35 mm and 16 mm, 
short subjects, newsreel material, 


documentaries of artistic and _politi- 
cal news and themes. 
@ 


Now ready for world release, the 
scientific film “UNKNOWN VIRUS” 
(poliomyelitis), which was awarded 
a prize at the International Film Ex- 
hibition. Venice, _— 


Every assignment will be produced 
and filmed in an exclusive arrange- 
ment for world rights. 

e 


Formerly head of the Technical Dept. 
of UFA of Berlin and correspondent 
for RKO PATHE, PARAMOUNT 
and TELENEWS. 


s 
DEALERS NOTE: We are ready to 
purchase used silent and sound cam- 
eras. Send catalogs and prices. 
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Supply Dealers in 
orld Market 


ALGERIA 


SOCIETE NOUVELLE PATHE-CINEMA, 6 Rue 
Francoeur, Paris 18, France. RCA theatre & sound 
equipment. 

WESTERN ELECTRIC COMPANY (France), 47 Rue 

Michelet, Algiers, Algeria. Westrex sound, projection 
and recording systems. 


ANGOLA 
CASA AMERICANA, LDA., P. O. Box 1208, Luanda. 


Westrex sound, projection and recording systems. 


ARGENTINA 


ACHA Y CIA., Mendez de Andes, 1226, Buenos Aires. 
Seats. 
FA ANTONIO, Cordoba 2444, Buenos Aires. Ahco 


loudspeakers. 
CIA., 2759, Buenos 


ARECHEVALA Y Corrientes 


Aires. Amplifiers, sound equipment. ; 
oo E HIJOS, Estomba 3780, Buenos Aires. 
Ser: 


MIGU =L CERIANI, Herrera 880, Buenos Aires. Seats. 
CIA. ARGENTINA DEL RIO DE LA PLATA, Peru 
486, Buenos Aires. Aga-Baltic projection, sound and 
ee equipment, mirrors, lanterns, loudspeakers, 


CLA. COMMERCIAL CONDOR, Sarmiento 2149, 
Buenos Aires. Simplex equipment; National carbons; 
Bausch & Lomb mirror and lenses; Snaplite and 
— lenses; Peerless Magnarc; screens, cameras, 


MENDEZ DELFINO, Talcahuano 876, Buenos Aires. 
Sonograf sound equipment. 
J. A. ee Hidalgo 540, Buenos Aires. Ampli- 


fier: 

ESCOBEDO Y CIA., Marcos Sastre 2673, 
Aires. Sidephonic sound equipment. 

a ESCOLA, Zarraga 3328, Buenos Aires. 
eats. 

JUAN FAV ss Lavalle 2023, Buenos Aires. A. De- 
brie equipmen 

FRAILE Y MONTEVERDE, Sarmiento 3632, Buenos 
Aires. 5 M. Busch mirrors, lanterns, lenses, sound 
equipmen 

J. M. GRAND Y CIA., Cangallo 2276, Buenos Aires. 
Granvox sound equipment. 

SIMON GRINBERG, Matheu 257, 
lanterns. 

JOSE M. LAVAJA, Lavalle 2023, 
jection equipment. amplifiers, etc. 

HENRY MAURICE, Junin 670, Buenos Aires. Pro- 
jection, cameras, sound equipment. 

MAYO FILM, Bme. Mitre 1956, Buenos Aires. Car- 


bons 

MINUTO, Callao 858, Buenos Aires. Screens. 

BASILIO OLARTE, Av. A. Gallardo 735, Buenos 
Aires. Ship carbons. 

PHILIPS ARGENTINA, S. A., Vedia y Av. Forest, 
Buenos Aires. Philips projection and sound equip- 
ment, lenses, loudspeakers, screens, etc. 

RCA VICTOR ARGENTINA, Bartolome Mitre 1961, 
Buenos Aires. Theatre & sound equipment, sound 
recording equipment. 

RADIO MAN S. R. L., Rivadavia 1982, Buenos Aires. 
Rex projection equipment, carbons, Gardiner lant- 
erns, Altec Lansing and University sound equipment, 
Super Rex sound equipment. 


Buenos 


Buenos Aires. Sigti 


Buenos Aires. Pro- 


REALTON, Dolores 448, Buenos Aires. Realton sound 
equipmen 
JOHN REYES, Independencia 1900, Buenos Aires. 


Orphto sound recording equipment. 
CARLOS ROBATTO, Victoria 4052, 

Lealtono sound equipment. 
ROMERO Y ENRIONE, Av. Godoy 

Economarc projection equipment. 
SARYCO, Larrea 615, Buenos Aires. 


Buenos Aires. 
4269, Rosario. 


Screens. 


SOC. ARG. DE IMPORTACION E. M. ETCHEGOIN, 
Maipu 639, Buenos Aires. DeVry, Kalee, sound and 
projection equipment, mirrors, lenses, lanterns, 


screens 

R. C. VITA, Bme. Mitre 2248, Buenos Aires. Bell & 
Howell cameras and equipment; Sonolux equipment; 
Bernt v Maurer sound recording equipment. 

WESTERN ELECTRIC COMPAN INC. OF 
ARGENTINA. Rodriquez Pena, 370, Buenos Aires. 
Westrex sound, projection and recording systems. 

TUAN ZACCHEO, Patricios 118, Buenos Aires. 
Seats. 


AUSTRALIA 


AUSTRAL ARGO ENGINEERING CO., 123 Latrobe 
Street, Medbourne. Manufacturers of sparc parts and 
replacements, — equipment and amplifiers, and 


general equipm 
Au STRALIAN ‘GENERAL DISINFECTANT CO. 
‘TY. LTD., 39-41 Shepherd St., Darlington. Sydney. 

AU TOMATIC FILM LABORATORIES PTY. LTD., 
513-515 Dowling St.. Moore Park, Sydney. 

BELL PUNCH (A/SIA) LTD., 160 Castlereagh St., 
Sydney. Ticket issuing and change machines, ticket 
printers, machine or roll tickets. 

CHAS. E. BLANKS PTY. LTD., 15 Castlereagh St., 
Sydney. Films, slides, and instantaneous recordings. 

A. H. BONNETTE, 6 Mallet St., Camperdown, Syd- 
ney. Seating. 


G. R. BRAKELL, od Bulletin Place, Sydney, Fyr. 
nishings, carpets, et 
BRAKELLITE SCREEN SERVICE, 16 Bulletin 


Place, Sydney. Screen reconditioning. 

CAMPBELL ADVERTISING, Penny’s Bldg., Queen 
& Adelaide Sts., Brisbane, Q’ld. Theatre advertising 
contractors. 

W. H. CARROLL, 61-63 Flint St.,, 
Advertising counsellors. 

CARSON SUPPLIES CO., 296 Pitt St., Sydney. Com. 
plete sound and projection equipment, power con. 
version plant, theatre furnishings, etc. 

CINESOUND PRODUCTION LABORATORIES, 
Ebley St., Bondi Junction. Film laboratories, 

SS NEON LTD., 2 Alison Road, Randwick, 

dney. Fluorescent lighting 

COMMONWEALTH FILM T-ABORATORIES PTY, 
LTD., Wilton & Belvoir Sts., Surry Hills, Sydney, 

CONSOLIDATED NEON (PHILIPS SYSTEM) PTY, 

LTD., Arundel St., Glebe, Sydney. Manufacturers of 
fluorescent lighting. 

CUMMINGS AND WwIL SON, 29 Alberta St., 
Manufacturers of C»& W_ projectors, 
types projectors, 16mm equipment, etc. 

FEATURED THEATRE ADS, 300 Pitt St., Sydney, 

FILMCRAFT LABORATORIES PTY. LTD., 35-43 
Missenden Road, Camperdown, Film laboratories, 

FOY AND GIBSON PTY. Joh Bourke St., Mel- 
bourne. Uniforms and staff froc 

FRENCH AND McNEIL, 339 ‘Slizabeth St., Mel- 
bourne. Sound screens. 


No. Ipswich, Q’1d, 


Sydney, 
parts for all 


GRACE BROS. PTY. LTD., Broadway, Sydney. Car. 
pets, linoleums, underfelt, curtains, etc. 
HAMILTON AND BAKER, 9 Wilmot St., Sydney, 


I. and B. cinematographic products; biograph equip- 
ment repairs, and all brands of carbons. 

HARMOUR & HEATH, Mount & Arthur Sts., 
Sydney. 16 mm equipment. 

HARRINGTONS PTY. LTD., 386 George St., Syd- 
ney. Raycophone sound reproducing and recording 
equipment, re-inforcing systems and cinema supplies, 

HERSCHELLS PTY. LTD., 31 Agnes St., East Mel. 
bourne. Film laboratories. 

HUDSON’S THEATRE SUPPLIES, 9 Wharf St. 
Brisbane. Minerva ah gga arcs, curtain controls, 
carbons, sound screens, et 

LATEX PRODUCTS PTY. “LTD., The Crescent, An- 
nandale, Sydney. Seating equipment. 

MASON AND SON PTY. LTD., 16-18 Botany St., 
Waterloo, Sydney. Furnishings, carpets, sound 
screens. 

NATIONAL THEATRE SUPPLY CO. of AUS- 
TRALIA, PTY., LTD., Box 29, G.P.O., Adelaide. 
Gaumont- Rabe. roduct 


North 


NATIONAL ATRE. "SUPPLY CO. OF AUS- 
TRALASIA, TY. LTD., Box 29, G.P.O., Adelaide, 
Gaumont- Kalee, roducts. 

NATIONAL ATRE SUPPLY CO. OF AUS. 
bee ALASIA, TPrY. LTD:, S16 Adelaide St., Bris- 
ane. Gaumont-Kalee produ uct 

NATIONAL THEATRE SU PPLY CO. OF AUS- 
TRALASIA PTY., LTD., 251A Pitt St., Sydney. 
Gaumont-Kalee products; Taylor ses lenses; 


Ship brand carbons; Newall came 

NEON TUBE a gy DISPLAYS, 745 
St., Broadway, Sy 

ORIGINAL CINEMA. “SUPPLIES, 80 Bathurst St., 
pg Sound and projection equipment and sup- 


PERCIVAL FILM hal <3 PTY. Lip; 
Buckland and Myrtle Sts., Chippendal 

PHILIPS ELECTRICAL INDUSTRIES OF AUS- 

TRALASIA PTY. LTD., 69-73 Clarence St., Sydney, 
Lighting oer and sound equipment. 

PRECISION ENGINEERING CO. PTY., 2-6 Neild 
Ave., Sydney. Cinevox Senior 16mm. projectors. 

PRESTOPHONE FILM PRODUCTIONS, 300 Pitt 

Sydney. oo and dise recording. 

PYROX PTY. LTD., Queensberry & Drummond Sts, 
Meibourne. 16mm ‘and 35mm sound and _ projection 
equipment and wire recorders. 

RAYCOPHONE PTY. LTD., 386 George St., Sydney. 
Sound reproducing and recording equipment, re-in- 
forcing systems and a supplies. 

RAYMAC SUPPLIES PTY. LTD., 270 Elizabeth St., 
Sydney. - systems, electric supplies and cinema 
equipmen 

RCA PHOTOPHONE OF AUSTRALIA PTY. LTD., 
221 — St., Sydney. Equipment and _ theatre 
suppli 


Harris 


SYDNEY UNIFORM CO., 283 Elizabeth St., Sydney. 
Uniforms and staff frocks. 

U NIFORM SPECIALISTS PTY. LTD., 64a Druitt 
St.. Svdney. Uniforms and staff frocks. 

U NIFORMS, 282 George St., Sydney. Uniforms and 
staff frocks. = 

WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD.. 62 Hundle St., Adelaide, Southern 
Australia. Westrex products. 

WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD., Box 999M, G.P.O., Brisbane, Queens- 


land. Westrex products. 

WESTERN ELECTRIC COMPANY 
PTY., LTD., 197 Esplanade, Cairns, 
Westrex products. 

WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD., Box 1826, G.P.O., Melbourne, New 
South Wales. Westrex products 

WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD., 24 Hunter St., Newcastle, New South 
Wales. Westrex products. 


(Australia), 
Queensland. 
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SUPPLY DEALERS 


N ELECTRIC COMPANY _ (Australia), 
WESTER D., 2 William St., Perth, Western Aus- 
tralia. Westrex products. ; 
WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD., Box 32, G.P.O., Rockhampton, Queens- 
Jand. Westrex products. t ; 
WESTERN ELECTRIC COMPANY _ (Australia), 
PTY., LTD., Broughton House, 181 Clarence St., 
Sydney. Westrex sound and projection equipment 
and recording systems. ; oe ; 
WESTERN ELECTRIC COMPANY (Australia), 
PTY., LTD., Box 236, G.P.O., Townsville, Queens- 

land. Westrex products. ; y 
WORMALD BROS. PTY., LTD., 56 Young St., 
Waterloo, Sydney. Fire protection appliances and 
retardants. 





F. H. STROHMAIER, Electro Akustic Ges. N.B.H., 
‘Neubaugasse 2, Wien, VII. Simplex equipment & 
supplies. 


BELG! EQUIPMENT, S.A., 64 Rue des Plantes, 
Brussels. G.B.-Kalee equipment. 

BROCKLISS-SIMPLEX, S.A., 109 Rue De Pont, Brus- 
sels, Simplex equipment and supplies. ; 

CINEMATEX, rue des Plantes 103, Brussels. General 

wipment and supplies. + 

ESTABLISSEMENTS ADRIEN DE BACKER, S.A., 
54-56 Rue Fernand Severin, Brussels. Lighting equip- 
ment and supplies. . 

FIBROCIT, 26 rue Masui, Brussels. Seats. 

USINES JACOBS, Vilvorde. Carpeting. 2 

0. LENGELLE, 31 rue de la Prairie, Brussels. Gen- 
eral equipment and supplies, 

NATIONAL SONORE, 278 rue des Coteaux, Brussels. 
Portable and 35 mm projection apparatus, lanterns, 


PHILIPS S. A. BELGE, rue d’Anderlecht, 37-39, 
Brussels. Philips projection and sound equipment 
and supplies. ‘ ; 

SOCIETE BELGE INDUSTRIELLE, 14 Square Marie 
Louise, Brussels. RCA equipment and supplies. 

WESTERN ELECTRIC CO. (France), Place des Mar- 
tyrs 20, Brussels. Westrex sound, projection and 
recording systems. 


M. A. GIBBONS, BERMUDA GENL. THEATRES, 
TRES, LTD., Somers Building, Hamilton. RCA 
equipment & supplies. c 

C. H. MONKS, Colony Theatre, Hamilton. 


PALACIOS & CIA., Casilla de Correo 648, La Paz. 
Simplex equipment and supplies. 

S.A.C.L, Sucrs. de Simon F. Bedoya, Casilla 346, La 
Paz. RCA equipment and supplies. 

WESTREX COMPANY, ANDEAN (formerly West- 
ern Electric Co., Andean), Edificio Hidalgo No. 150 
y 154, Plaza San Martin, Lima, Peru. Westrex 
sound, projection and recording systems. 


R. A. EKERMAN, Rua Mexico 41-7, Rio de Janeiro. 
National Theatre supply line. 

R. A. EKERMAN, kKue Conselneiro Nebias, 263-1, 
Sao Paulo. Simplex projectors and equipment; 
Walkers screens; Peerless Magnarc lamps; Strong 
electric equipment; National carbon, etc. 

RCA VICTOR RADIO, S.A., Caixa Postal 2726, Rio 
de Janeiro. Theatre and sound equipment. 

WESTREX COMPANY, BRAZIL (formerly Western 
Electric Co. of Brazil), Edificio Moda, Rua Senador 
Dantas 15, Rio de Janeiro, Brazil. 

WESTREX COMPANY, BRAZIL (formerly Western 
Electric Co. of Brazil), Rua dos Guaranzos 153, 
Westrex sound and projection equipment and re- 
cording systems. 


BRITISH GUIANA 


M. I. JARDIM, 118 Cowan St., Georgetown. Westrex 


ee. 
DROSTONS, LTD., Georgetown. Gaumont-Kalee prod- 
ucts, 


BURMA 


A, SCOTT & CO., LTD., 528 Merchant St., Rangoon. 
Gaumont-Kalee products. 
“INEMA SUPPLY CO., 231 Barr St., Rangoon. 


CEYLON 


CEYLON THEATRES, LTD., Regal Theatre, 8 Par- 
sons Road, Colombo. Gaumont-Kalee products. 

WESTERN ELECTRIC COMPANY OF INDIA. Ise- 
land Buildings, Galle Road, Colombo. Westrex sound, 
projetcion and recording systems. 


CORPORACION DE RADIO DE CHILE, S.A., Casil- 
la 1407, Sanitago. RCA equipment and supplies. 
OSSA & MAX, Casilla No. 9820, Sanitago. Simplex 

equipment and supplies. 

WESTREX COMPANY, ANDEAN, Edificio Sud 
America, Bandera esquina Augustinas, Santiago. 
Westrex sound, projection and recording systems. 


ELEPHANT RADIO, Norman F. C. Li & Co., 209 
(Continued on following page) 
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Available For Immediate Delivery 
HEAVY DUTY & FIVE POINT PEDESTALS 
18" DELUXE TYPE MAGAZINES 


HAND REWINDS 
REAR SHUTTERS FOR SIMPLEX 


Replacement Parts for Simplex, Powers & Motiograph 
Projectors; and Peerless Magnarc & Low Intensity Lamps. 


EDWARD H. WOLK 


1241 S. Wabash Ave. Chicago 5, Ill. 











1ATTENCION! 
AMERICA LATINA 


jLas Peliculas Son Mejores Que Nunca! 











CUANDO - 


Usted Usa Equipos De Marcas Famosas: 


ADAMS LIGHTING CO., INC. 


BALDOR ELECTRIC CO. 


COINOMETER CORPORATION 

DURO TEST CINE LAMP CO. 

DRIVE-IN THEATRE EQPT. CO., INC. 
SEAT 


INTERNATIONAL corp. 


MOVIE MEDIA VOLTAGE BOOSTER CO. 


U. S. POWER GENERATOR CO. 


WAGNER strvice co 


WALKY-KOFFEE VENDOR CO. 
ZENITH TRANSFORMER CO. 


MODELO — 2000 


Rectificadores BALDOR Se Usan En Todo El Mundo. 
Cuando Vd. Quiere Alta Calidad, A Bajo Precio, 
Diga "BALDOR." 





Si Quieren Catologos, Precios, O Ayuda, Presenten 


Sus Problemas Tecnicos A "Doc" Faige, . 
BALDOR RECTOLITES oc” Faige, Gerente 


EXPORT SPECIALISTS TO ALL THE WORLD 
OR PA SALES INCORPORATED CABLES: NORPACREST 
45 W. 45 STREET NEW YORK, U. S. A. 
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GILBERT & SULLIVAN’S 


“H. M. $. PINAFORE” 


- IN COLOR 


“HANS CHRISTIAN ANDERSEN” 


CURRENT FULL LENGTH FEATURE 
RELEASES 





FEATURES — SHORTS 
IN ALL LANGUAGES 











Oldest 
Established 1914 


America’s Independent Distributors 





362 WEST 441TH STREET, N. Y. 18 











WE WANT Leading motion pic- 
tures of European or 
non-European _pro- 
duction, for distribu- 
tion in Germany 


WE OFFER A first class distrib- 
uting organization, 
with offices at the 
distribution centres 
Berlin, Hamburg, 
Duesseldorf, Frank- 
furt-on-the-Main, 
and Munich 


AKA MOTION PICTURE 
DISTRIBUTORS 


Home Office: 
38 Uhland Strasse, Bremen, Germany 
Telephone 4-6692 © Teletype 024/877 
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SUPPLY DEALERS 


(Continued from preceding page) 


Bank of East Asia Bldg., 10 Des Voeux Road, Cen- 
tral, pene, Standard, rebuiit and custom built 
equipmer 

MANNERS. ENGINEERING, LTD., Mercantile <P 
Bldg., 7 Queens Road, Central, Hongkong. G.B.- 
lee BE a octry 

NORTH CHINA THEATRE SUPPLY COMPANY, 
223 Chung Cheng (Victoria) Road, Victoria Bldg., 
Tientsin (10). 

RCA VICTOR CO., 356 Peking Road (Eastern), 
Shanghai. RCA sumpeeret and supplies 

WESTERN ELECTRIC COMPANY OF ASIA, 
Wyndham St., Hongkong. Westrex sound, projection 
and recording systems. 

WESTERN ELECTRIC COMPANW OF ASIA, 30 Da 
Nen Li, Taku Road, Tientsin. Westrex products 
WESTERN ELECTRIC COMPANY OF ASIA, 88 
Museum Rd., Shanghai. Westrex sound, projection 

and recording systems. 


COLOMBIA 


CINE COLOMBIA, S.A., 
products. 
J. GLOTTMAN, S.A., 
Simplex — and 
and_ supplie 


WESTERN EL ECTRIC COMPANY (CARIBBEAN), 





Medellin. Gaumont-Kalee 


Carrera 9, No. 16-20, Bogota. 
supplies. RCA equipment 


Calle 23, No. 5-90, Bogota. Westrex line of sound, 
projection and pe DE systems. 
JOSE MARTIN CANAS, Apartado 372, San Jose. 


EMPRESATEATRAL URBINI, Apartado 627, San 
Jose. RCA equipment and supplies. 

_ a TRADING CO., LTD., Apartado 

San Jose. Simplex ig ag and supplies. 

PERRY GIRTON, Apartado 225, San Jose. RCA the- 
atre and sound equipment. 

JOSE RAVENTOS, Apartado RCA 
theatre and sound equipment. 


CUBA 


ADAN & CIA. 
EUSEBIO DARDET, ty oe 
Bell & Howell equipment. 


1147, San Jose. 


Trocadero 162, Havana, Theatre seats. 
O'Reilly No. 502, Havana. 


INTERNATIONAL TRADING CO., Ayestaran No. 
12, Havana. Victor 16mm equipment. : 
JORGE MONTERO & CO., Belascoain No. 73, Ha- 


air conditioning equipment. 
Consulado No. 219, Ha- 
carbons, screens, seats, 


vana. Theatre seats, 

NATIONAL SUPPLY CO., 
vana. Simplex projectors; 
l6mm_ projectors, etc. : 

PHILIPS CUBANA, Havana. Philips motion picture 
projection and sound equipment. 

SELECT CINEMA SUPPLY, Trocadero 113, Havana. 
DeVry equipment, theatre tickets, etc. 

SONIDO Y PROYECCION, S.A., Neptuno & Indus- 
tria Sts., Havana. 
STANDARD ELECTRIC, S.A. OF CUBA. Troca- 
dero 163, Havana. RCA equipment and_ supplies. 
VICENTE VASQUEZ, Calle Consulado 208, Havana. 
Wenzel Ace equipment; accessories 

WESTERN ELECTRIC COMPANY (CARIBBEAN), 
Industria 307, Havana. Westrex sound, projection 
and recording systems. 


BANG & OLUFSEN A/S, 
hagen. V. B. O. equipment 
DANSK KINEMATOGRAF FAB 


Jerbanegade 4, Copen- 
and supplies (Danish). 
R, A/S, Viktoria- 


gade 6, Copenhagen V. Bauer equipment and sup- 
plies. 
L. A. D HANSON, Bang & Olufson. Jarbanegade 4 


Copenhagen. Simplex equipment and _ supplies. 

NORDISK KINOTEKNIK A/S, Frederiksberggade 15, 
Copenhagen K. G.B-Kalee equipment and supplies. 

TRANSFON A/S, Vesterport 494, Copenhagen V. 
Philips motion picture projection and sound equip- 
ment 

WESTERN ELECTRIC COMPANY A/S, Vesterport 
481, Copenhagen V. Westrex sound, projection and 
recording systems. 

VILH. WIDENBORG, Vognmagergade 7, 
K. Aga-Baltic equipment and supplies. 


DOMINICAN REPUBLIC 


CLAUDIO FERNANDEZ, Apartado de Correos 927, 
Ciudad Trujillo. RCA theatre and sound equipment. 
JOAQUIN GINEBRA, Apartado No. 834, Cuidad Tru- 


Copenhagen 


jillo. Simplex equipment and supplies. 
SURINAAMSCHE RADIO HANDEL, P. O. Box 699, 
Paramaibo, Surinam. RCA theatre and sound equip- 


ment. 


a PUIG AROSEMENA, P. 
iy. Gaumont-Kalee products 
DISTRIBU st ECUATORIANA DE FILMS, S.A., 

Apariado No. i 
ELECTRONIC. A S.A., Guayaquil National Theatre 
Supply line. RC/ theatre and sound equipment. 
SOCIEDAD RADIOTEC NICA ECUTORIANA, Apar- 
tado 414, Quito. Simplex projectors and _ supplies. 
RCA theatre equipment and supplies. 


EGY 
CARRIER-EGYPT, 37 


Carrier equipment. 


O. Box 89, Guaya- 


Shareh Kasr-el-Nil. Cairo. 


ELECTRICAL ENGINEERING OFFICE, 2) Sharia 
Soliman Pasha, Cairo. RCA equipment. 
FRANCO (M. L.) & CO., S. Pinto & Co. Sucers, . 


Shareh-el-Nil, Cairo. General theatre supplies and 
equipment; projectors and sound equipment; Nation. 
al carbons, etc. 

GREEN dg.) & CO., 147 Mohamed bey Farid Street, 
Cairo. Agents for: G. B. Kalee, DeV ry, Debrie 
DuPont, Bardwell McAllister, Ste. L. Maurice and 
Westinghouse. 


INDIA 


—: LTD., Canada Bldg., Hornby Rd., Fort, Bom. 

ay 

M. B. BILIMORIA & SONS, Sir Mangaldas H 
Lamington Rd., Bombay 4. ; Hee 


CINE AG ENCY, Parekh Bldg., New Queen’s Rd., 
Bombay : 

THE CINE AGENCY (INDIA), LTD., Spbhadrabai 
Mansions, Woods Road, Mount Road P. M ladras. 
Philips equipment and accessories. 


CINEFONES, 3, New Queen’s Road, 
Agarwal, Leni supply export line. 
Ceylon servic 

EASTERN EL ECTRIC & _ CO., 129 Mahatma 
Gandhi Rd., Fort, Bomba 

EMPIRE TALKIE DISTRIBU TORS, Behind Imperial 


Bombay 4, S.N. 
(ndia, Burma, 


Bank, Chandni Chowk, Delhi. 
EVERGREEN (BANGALORE ), LTD., 3° Seshardi 
Road, Bangalore. National Theatre Supply line. 


EVERGREEN (BANGALORE), 
St., Bezwada. National Theatre Supply line. 

EVERGREEN (BANGALORE), LTD., Subhadrabai 
Mansions, 53 General Patters Road, Madras 2. Nat- 
ional Theatre Supply line. 

EVERGREEN PICTURES, P. O. Box 3515, 
4. Simplex four star sound equipment. 

EVERGREEN PICTURES CORPORATION, 
planade Row, East, Calcutta. National 
Supply line 

EVERGREEN PICTURES CORPORATION, 
Chowk, Delhi. National Theatre Supply line. 

EVERGREEN PICTURES CORPORATION, 
Tukoganj, er 


LTD., 18/147 Papaiah 


Bombay 


1] Es. 
Theatre 


Chandni 


1 South 
National Theatre Supply line. 


FAZALBHOY, LAD., 16 New Queen’s Rd., a 
FORBES, FORBES’ CAMPBELL & CO LF 
Forbes Bldg., Home St., Fort, Bombay. 
GAUMONT-KALEE, LTD., Forbes Bldg., Home St. 
Bombay. Gaumont-Kalee products. ; 
GAUMONT-KALEE, LTD., Society Cinema, Corpor- 


ation Place, Calcutta. Gaumont- Kalee products. 
GAUMONT-KALEE, LTD., Khalil Mansions, 35 
Mount Road, Madras. Gaumont-Kalee products. 
a SOUND & ENGINEERING CO., LTD., New 
elhi. 
EQUIPMENT CO., 


INTERNATIONAL TALKIE 


LTD., 17 New Queen’s Rd., Bombay 4. 

PATEL BROTHERS, Opera House, Queen’s Road, 
Bombay 4. 

PATEL — LTD., Kitab Mahal, Hornby Road, 
Fort, Bomb 

PHILIPS EL ECTRIC AL CO. (INDIA) LTD., Philips 
House, Heysham Rd., Elgin Road P. O. Calcutta 20, 

ge aay’ HONE EQU IPMENTS, LTD., 9 Marine 


and supplies. 

LTD. 10 Old Court 
theatre and sound 
strong lamps, recti- 


nes, Bombay. RCA equipment 

P HOTOP HONE. EQUIPMENTS, 
House St., Calcutta 1. RCA 
equipment, National supply line, 


fiers. International seat 

PHOTOPHONE EOU IPMENTS, LTD.. 72 (r-eens- 
way, Delhi. RCA theatre and sound equipment, 
National theatre supply line, strong lamps, rectifiers, 


International seats 


PHOTOPHONE EQU IPMENTS, LTD., 1/18 Mount 


Road, Madras. RCA theatre and sound equipment, 
National Theatre Supply line, Strong lamps, recti- 
fiers, International seat 
PICKFAIR PICTURES “CORP., Bombay Mutual 
Annex, Gunbow Street, Fort, P. O. Box 724. Pon- 
bay. Talkie equipment, accessories, silent and so-md 
projectors, parts, are lamp carbons, lamps, RCA 


touring sets. 
RROTHERS, 2/1 


RAVEL Prospect Chambers, 317 
Hornby Rd., Fort, Bombay i. DeVry & Gardiner 
sound, Da-Lite and Radiant screens. 

C. C. SAHA LTD.. 45 Moti St., Calcutta 


WESTERN ELECTRIC COMPANY OF INDIA, 
Metro House, Esplande Rd., Bombay. Westrex sound, 
projection and recording systems. 

WESTERN ELECTRIC COMPANY OF _ INDIA, 


a Cinema Bldg., Calcutta. Westrex prod- 

WwW E ST ERN ELECTRIC COMPANY OF INDIA, 
3/A Court Lane, Delhi. Westrex products. 

W EST ERN ELECTRIC COMPANY OF INDIA, 


9 Monteith Lane, Egmore, Madras. Westrex products. 


INDO-CHINA 


SOCIETE DES CINE-THEATRES D’INDOCHINE, 
11 a 21 rue Catinat, Saigon,Cochinchine. RCA theatre 
& sound equipment. 


KODAK (EGYPT) S.A.E., 20 Rue Adly Pasha, Cairo. 
Eastman Kodak equipment and _ supplies. 

KOLDAIR, 12 Sharia Soliman Pasha, Cairo. Re- 
friger eT and air conditioning. 

KUNTZLER & CO., 14 Rue Talaat Harb Pasha, 
Cairo. British Thomson Houston projectors and 
sound equipment. 

ISADORE LEVY, 22 bis, Avenue Fouad Ist, Alex- 
andria. General ’ supplies. 

NASSIBIAN, 18 Avenue Fuad Ist, Cairo, Agents for: 


Bell & Howell, Mitchell Camera, Mole Richardson, 
and Ferrania S.A.; general supplies and equipment. 
NORTH EAST AFRICA TRADING CO., 31 Rue 
— Pacha, Alexandria, National Theatre Supply 


NORTH. EAST AFRICA TRADING CO., 
Kasr-el-Nil, Cairo. Agents for: National 
Supply, Simplex and Peerless. Walker, etc. 


43 Shareh 
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SUPPLY DEALERS 


PHILIPS ORIENT S.A., 34 Shareh Gameh Charkess, 
Cairo. Projectors and sound equipment, lamps, etc. 
PREMIER AIR CONDITIONING, 48 Shareh s,asr-el- 
Nil, Cairo. General dealers for air-condit.oning in- 

lations. 

sito STORES (W. A, LANCASTER), 34 Fouad St., 
Alexandria. Projection, iighting and amplifying 
equipment. » , ‘ 

SELO STORES, 4 Haret Sioufy, Cairo. Agents ior: 
Scales Brandes (Ilford), Keystone; nlus, cameras, 
lenses, projectors, etc. i 

WESTERN ELECTRIC COMPANY (NEAR EAST), 
2? Block C, Avenue Fouad Ist, Alexanur.a. Westrex 
sound, projection and recording systems. National 
carbons, etc. - A Oe: 

WESTERN ELECTRIC COMPANY (NEAR EAST), 


8 Sharia Tewfick, Cairo. Westrex products. 


EL SALVADOR 


ARTURO LOPEZ SOSA, P. O. Box 223, San Salvador. 
CARLO AVILA, Calle, Delgado y Ga Aveniaa sorte, 
San Salvador. RCA theatre and sound equip.nent. 

i 3 SUVILLAGA Y CIA., Apartado No. 14, saa Saiva- 
dor. National Theatre Supply line. 


MORRIS REDSTROM, LTD., Suva. Gaumont-Kalee 
products. 


FINDA OY, AB., Kaisaniemenkatu 6 B, Hel- 
sinki. Swedish Aga-Baltic, Bauer proje-turs, ete. 

V. ANTINHEIMO, Meritullinkatu 16, Helsinki. 

G. W. BERG, O. W. Berg & Co., 14 Fabiangstan, 
Helsinski. Simplex equipment and supplies, Zeiss- 
lkon. RCA equipment and supplies. 

FILMIPAJA OY., P. Esplanaadinkatu 35, Helsinki. 

KINO-RADIO, Pietarinkatu 15, Helsinki. 

OsCAR LINDELLOF, Pietarinkatu 11, Helsinki. 

NOVEX OY., Yrjonkatu 21, Hesinki. Representative 
for Andre Debrien, Paris. 

PARVISIFILMI, Unioninkatu 23, Helsinki. G.B.- 
Kalee equipment, Bell & Howell. 

PHILIPS, SUOMALAINEN OY., Fredrikinkatu 65, 
Helsinki. Philips projectors. 

RIS-KO OY, Mikonkatu 9, Helsinki. Charlee and 
Microtecnica projectors, Eclair cameras, etc. 

OY VALO-VARJO AB, Kaisaniemenkatu 3 B, Hel- 
sinki. 


FRANCE 


AFAR, A. S., 49 rue Chemin Maubes, Toulouse. Com- 
plete installations. 

MICHEL AVENARD, 12 rue Edouard Vaillant, Vitry 
s. Seine. Screens. 

BROCKLISS SIMPLEX S.A., 295 Cours de la Somme, 
Bcrdeaux. National Theatre Supply line. 

BROCKLISS SIMPLEX S.A., 102 La Canabiere, Mar- 
se.lle. National Theatre Supply line. 
BROCKLISS-SIMPLEX, S.A., 6 rue Guillaume Tell, 
Faris 17. Simplex projection and sound equipment. 

CANOINE, 21 rue du Chateau, Bagnolet (Seine). 


Chairs. 

CHARLIN, 49 bis, Av. Hoche, Paris 8 Projection 
and sound equipment. 

CINE SIEGES, 45 rue du Vivier. Aubervilliers 
(Seine). Chairs 

CINEMATELEC, 29 Bouevard Longchamp, Marseille. 
Projectors and equipment. 

COMPAGNIE RADIO CINEMA, 22 bid. Artide 
Briand, Courbevoie (Seine). Complete installations. 
ANDRE DEBRIE, 111 due Saint Maur, Paris 11. Pro- 
jection and sound equipment. 

HENRY DEBRIEVIE, 1 rue Laffitte, Paris 9. Screens. 


DIFFUSION MATERIAL CINEMATOGRAPHIQUE, 
13 Rue Grange Boteliere, Paris 9. Microtecnica pro- 
jection equipment. 

ECLAIR, 12 Rue Gaillon, Paris. Complete installations. 

D. G. FISHEL FILS, 17 Rue Curie, Lyons. Theatre 
chairs, curtains 

D. G. FISCHEL FILS, 20 Rue Neuve Ste. Catherine, 
Marseilles. Theatre chairs, curtains, 

D. G. FISCHEL FILS, 30 Rue de Tanger, Paris 19. 

airs. 

R. GALLAY, 22 bis, Rue Lantiez, Paris 17. Chairs. 

M. I. P. COMPANY, Quai Victor Continsouza, Tulle 
(Correze). Complete installations. 

NATIONAL, S. F. EMON, 74 Rue Stendahl, Paris 20. 
Projection and sound equipment. 

0.G.C.F., 39 av. Victor Hugo, Paris 16. Projection 
and sound equipment. 

S. N. PATHE CINEMA, S. A., 6 Rue Francoeur, 
Paris 18. RCA equipment and supplies, complete 
installations, 

PHILIPS CINEMA, 50 av Montaigne, Paris 8. Pro- 
jection and sound equipment. 

ROTATICKETS, Cosne (Nievre), Paris. Ticket ma- 
chines. 

SOCIETE-CARBONE LORRAINE, 173 Bld. Haus- 
mann. Paris 8 Carbons. 

SOCIETE CONTROLES AUTOMATIQUES, 39 av. 
George 5, Paris 8 Ticket machines. 

STE D’EQUIPEMENT CINEMATO - GRAPHIOUE, 
S.A., 26 Rue Lafayette, Paris 9e. Gaumont-Kalee 
products. 

WESTERN ELECTRIC COMPANY (FRANCE), 22 
Cours Joseph Thierry, Marseilies. Westrex products. 

WESTERN ELECTRIC COMPANY (FRANCE), 120 
Avenue des Champs Elysees, Paris. Westrex sound, 
Projection and recording systems. 

WESTINGHOUSE, 13 Rue Grange Bateliere, Paris. 
Complete installations. 


(Continued on following page) 
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SELECTED, QUALITY EQUIPMENT — REBUILT 
BY EXPERTS—TESTED and INSPECTED UNDER 
BIZZELLE SUPERVISION 








JOHN R. 


BIZZELLE 


419 WEST 48th STREET 


NEW YORK 19, N. Y. * TELEPHONE: JUdson 2-1581 





REBUILT EQUIPMENT OF ALL STANDARD 
MAKES ... ARC LAMPS . . . 35MM, 16MM 
PERMANENT AND PORTABLE PROJECTORS 
... RECTIFIERS ... MOTOR-GENERATORS ... 
LENSES . . . SCREENS . . . SOUND EQUIP- 
MENT ... AMPLIFIERS . . . SPEAKERS AND 
ACCESSORIES. 


WRITE FOR INFORMATION 


























SPALTER INTERNATIONAL PICTURES, INC. 


511 FIFTH AVENUE, NEW YORK 17, N. Y. 
CABLE ADDRESS SPALTERPIX 
MURRAY HILL 7-3429 





GIGI BETWEEN ELEVEN AND MIDNIGHT 
THE WENCH 35MM | ETERNAL CONFLICT 


hAn4 | BARBER OF SEVILLE 
RED ANGEL de (NEW PICTURE FRENCH VERSION) 
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SUPPLY DEALERS 


(Continued from preceding page) 


GERMANY 


A. E. G. es ~ 
and sound equipm 

AGFA LEV ERKUSEN. BAYERWERn», 
Rheinland. Raw 

ARNOLD & MCHTIER K. G., Tuerken Strasse 89, 
Muenchen. Projection i sound equipment. 

EUGENE BAUER G.m.b.H., Beim Inseikraftwerk 10, 
Stuttgart- petennthe aco frojection and sound 
equipment. 

ETNA-W ERK G.m.b.H., Hanauer Landstrasse 200-202, 
Frankfurt-am- Main. Heating ana air conditioning. 

GELUNA G.m.b.H., Wilrams Strasse 1-9, Muenchen. 
Air conditioning. oe 

HADRA & ne aie KINOHANDELSGESELL- 

SCHAFT K. G., Kilians Platz 5, Muenchen. Com- 

ie installations. wae 

HASSO KINO- UND TONTECHNISCHE BETRIEBS 
G.m.b.H., Goethe Strasse 28, Muenchen. Projection 
and sound equipment. 

BILLETTFABRIK HOF MANN, Schwarzenberger 
Strasse 5-7, Scheinfeld, Franken. ickets. 

KINOBEDARS G.m.b.H., Beidenkentys Weg. 32, 
Hamburg. Complete theatre 

KINOTECHNISCHE Ww ERKST AETTEN WALTER 
KNETSCH, Bismarck Strasse 33, Berlin-Charlotten- 
burg. Propection and sound equipment. 

KL: ANGFILM G.m.b.H., GRUPPE WEST, Schwarz- 
wald Strasse 9, Emmendingen, Baden. Projection 
and sound equipment. 





Belecke-Moehne. Tubes 


Leverkusen, 


NOVOTECHNIK G.m.b.H., Urban Strasse 51, Stutt- 
gart. Seats. 
OSRAM G.m.b.H., K. G., Ulmer Strasse 43, Heiden- 


Production and studio electrical equip- 


TROCKEN PLATTEN FABRIK 
Muenchen. Raw 


ee Brenz. 


OTTO. PERUTZ 
G.m.b.H., Kistlerhof Strasse 75, 


stock. 

RIETSCHEL & HENNEBERG, ov oe dl Strasse 43, 
Wiesbaden. Heating and air conditionin 

R. SCHMIDT-JOSTEN ING. KINOT ECH NIK, Haydn 
= 8, Hamburg-Bahrenfeld. Mechanical equip- 

SIEMENS & HALSKE A.G., ABTEILUNG KLANG- 
FILM, Friesen Platz 14, Koein. Sound equipment. 

SUEDWESTDEUTSCHE KINOTECHNIK HAR DIE, 
Haupt Strasse 18, Oberndorf, Neckar. Complete in- 
stallations 

TELEFUNKEN G.m.b.H., Weender Strasse 63, Goet- 
tingen. Sound equipment. 

UFA HANDELS G.m.b.H., Taunus Strasse 52-60, 
Frankfurt-am-Main. Com lete installations. 

WESTDEUTSCHE SITZMOEBEL- FABRIK, Siel 
Strasse 17, Bad Oeynhausen. Seats. 

ZEISS-IKON A.G., Dornhalden Strasse 5, Stuttgart. 
Projection equipment. 


GREAT BRITAIN 


ACMADE, LTD., 101 Wardour St., London, W. 1. 
Film viewing and sound reproducing machines; syn- 


chronizers 
AUTOMATICKET, LTD., 197 Wardour St., London, 
W. 1. Ticket anna and recording machines; tick- 


ets for all purpos' 
J. FRANK BROCKLISS, LTD., 27 John Bright St., 
3irmingham. National Theatre Supply line. 
J. FRANK ng LTD., 67 Britannia House, 
Wellington St., ds. National Theatre Supply line. 
J. FRANK pROCKLISS LTD., 167-169 Wardour St., 
London, W. aT projectors. 
J. FRANK BROCKLIS LTD., 3, The ‘ elacnaed 
Manchester, National Rene Supply lin 
JOHN COMPTON ORGAN CO., LTD., iierve Rd., 
North Acton, London, N.W. 10. Theatre organs. 
“oo VE & CO., LTD., 52 Stowell St., Newcastle-on- 
Tyne. National Theatre Supply line. 
DUFAY-CHROMEX, LTD., 14-16 Cockspur St., Lon- 
don, S.W. 1. Negative and positive film. 
G. B.-KALEE, LTD., 57 John Bright St., Birmingham. 
eet Kalee products 


lighting and 


seating, draperies, stage equipment, 

accessories, 

G. B.-KALEE, LTD., 6-66 Wardour St., London, 
chester. Gaumont-Kalee products. 

G. B.-KALEE, LTD., 2 Cross St., Newcastle. Gau- 


mont-Kalee products. 

GENERAL ELECTRIC CO., LTD., Magnet House, 
Kingsway, London, W.C. 2 Fluorescent lamps and 
other electrical equipment. 

a i egy erm & HEWITTIC ELECTRIC CO., 
LTD., Hersham, Walton-on-Thames, Surrey, Mer- 
cury arc rectifiers, transformers, switchgear, mer- 
cury arc vapor lamps. 


ILFORD, LTD., 60-66 Wardour St., London, W. 1. 
Film stock. 

KODAK, LTD., Kingsway, London, W.C. 2. Film 
stock. 

NATIONAL SCREEN cig: ny LTD., 113-117 


. Short films and trailers. 
50-54 Beak St., Lon- 
seating, furnishing, 


Wardour St., London, W. 

PATHE EQUIPMENT, Lb. 
don, W. 1. Ross projectors, 
accessories. 

RCA PHOTOPHONE, LTD., 43 Berkeley Square, 
London, W. 1. Sound recording and reproducing sys- 
tems; projection equipment; rectifiers, carbons; ac- 
cessories. 

ROSS, LTD., eas Optical Works, Clapham Common, 

London, S.W. 4,. Projectors, lenses. 

TAYLOR, TAYLOR "e HOBSON, LTD., Stoughton 
Street Works, Leicester. Projection lenses, 

bro er LTD., Bath Road, Harmondsworth, 

est Drayton, Middlesex. Color film. 

we VINTEN, LTD., North Circular Rd., Cricklewood, 
London, N.W. 2 Cameras, ae. rewinders, proc- 


essing, rating. ¢ editing machin 
WALTU NEMA SUPPLY CO., LTD., 46 
Gerrard ~ ie Bons W. 1. Projectors and sound 


equipment, furnishing, draperies, lighting, accessories. 
WESTERN ELECTRIC CO., ‘te 49 Broad St., 
Birmingham. Westrex Qroduct 
WESTERN ELECTRIC “LTD., Wellington Cham- 
bers, Wellington St., Aye my 1. Westrex products. 
WESTERN ELECTRIC CO., LTD., Liberty House, 
Regent St., London, W. 1. Westrex sound, projec- 
tion and recording systems. 
WESTERN ELECTRIC CO., LTD., 1 North Parade, 
Pesmagpie, Manchester é oy, Weatrex products. 


WESTERN ELECTRIC C , 1 Charlotte Sq., 
* me -on-Tyne 1. De products. 

WESTERN ELECTRIC CO., LTD., Angel Row, Not- 
tingham. Westrex products. 

SCOTLAND 

J. FRANK BROCKLISS, LTD., 181 Howard St., Glas- 
gow. -National Theatre Supply line. 

G. B.-KALEE, LTD/( 211 Hope St., Glasgow. Gau-- 


mont-Kalee products. 
WESTERN ELECTRIC CO., LTD., 
Glasgow C. 1. Westrex products. 


WALES 


G. B.-KALEE, LTD., 9 Park Lane, Cardiff, Gaumont- 
Kalee products 

WESTERN ELECTRIC CO., LTD., 
Cardiff. Westrex products. 


141 Bath St., 


10 Museum Place, 


HEL. D. CARRA, 12, 28th October St., Athens. Gau- 


mont-Kalee products. 

TH. A. DAMASKINOS AND V. G. MICHAELIDES, 
10 Efpolidas St., Athens. Westrex sound, projection 
and recording systems 

RADIO CORPORATION OF GREECE, 51 University 
Avenue, Athens. RCA theatre and sound equipment. 

SPYROS D. SKOURAS, 5 Santarosa Street, Athens. 
Simplex equipment and supplies. 


GUATEMALA 








G. B. ALEE, LTD., 17 Wellington St., Leeds. Gau- ADOLFO RIOS, P. O. Box 97, Gautemala City. RCA 
mont- Krulee products. theatre and sound equipment. 

G. B.-KALEE, LTD., 60-66 Wardour St., London, RAMIRO SAMOYOAM, Callejor Concordia 17, Gaute- 
W. 1. Gaumont-Kalee projectors and sound repro- mala City. National Theatre Supply line. 
ducing equipment; sound recording; cameras; light- E. F. TOPPE, Callejon Castillo No. 7, Guatemala City. 
ing; sound equipment; theatre furnishings, including Westrex line of sound and projection equipment. 

‘ ae 

. ROBIN-ESCOMMEEE ,, 


Ld 


THE DEPENDABLE POWER SOURCE 
Engineered Exclusively FOR THEATRE 
AND DRIVE-IN PROJECTION 


Distributed Through 
independent Theatre 
Supply Dealers . 


Write jor Literature 








J. E. ROBIN, Inc. 267 Rhode Isiand Av. 
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East Orange. New Jersey 





SOCIETE HAITIENNE D’AUTOMOBILES, Port.ay. 
Prince. RCA theatre and sound equipment, 


HAWAII 


CONSOLIDATED AMUSEMENT CO., LTD., Hawaii 
Theatre Bldg., Honolulu. Simplex projection and 
sound equipment. RCA theatre and sound equip. 
ment. RCA theatre and sound equipment. Heywood. 
Wakefield seats. 


N. V. BICKER & V. D. ROER, 4 Sarphatikade, Am. 
sterdam C. Carbonpoints, Simplex equipment and 


lies. 

ERVEN EN CO., 34 Heuvel, om Seats. 

HANDEL MIjJ. LOETAFOON . V., 29 Emmasingel, 
Eindhoven. Sound apparatus. 

HANDELMIJ. VOOR GEBOGEN MEUBELEN EN 
ae N.V., 213 Keizersgracht, Am. 
sterdam C. Seat 

A. DE HOOP ELECTROTECHNISCHE FABRIEK, 

2 Willingestraat, Rotterdam. echnical accessories, 

LOUIS B. KAGENAAR, 82 Jekerstraat, Utrecht. Pro. 
jectors and sound equipment. 

ay ggg EK N.V., 530 Prinsengracht, Amster. 
dam Projectors and sound material accessories, 

LICHT TECH SCH, ELECTROTECHNISCH EN 
HANDELSBUREAU (G. HOOFT), 72 van Baer. 
lestraat, Amsterdam Z. Technical accessories. 

NED SIEMENS MIJ N. V., 24 es Den Haag 
Technical accessories and projec 

NED. SPECIAAL DRUK ERIJEN, 
straat, Rottendam. Ticket machines. 

NED. WESTERN ELECTRIC N.V., 127 Singel Am- 
sterdam C. Westrex sound, projection and recording. 

PHILIPS GLOEILAMPENFABRIEKEN N.V., Eind- 
hoven. Sound apparatus 
RECLAMEBUREAU LORETI, 12 Jul. van Stolberg. 
straat, Tilburg. Window displays, hall decorations. 
SEY EYFERS MEUBEL EN TIMMERFABRIEK, Maan. 

e. Seats. 

SOUNBELEET, C. V., 108 Weteringkade, Den Haag. 
Technical accessories. 

: Nijkerk. 


TIJSSELING, 
Seats. 
WILLEM VAN RIJN N.V., 475 Haarlemmerweg, Am- 


sterdam. Furniture and curtains, etc. 


125 Rochussen- 


22 Ardeschestraat, 


CLAMER, ESTEVEZ Y LAZARUS, Apartado Postal 
110, gee rae. RCA theatre and sound equip- 
ESTEVZ Y LAZARUS CLAMER, Apartado Postal 
110, Teguciagalpa. RCA theatre and sound equip- 


ment. 
MACMILLAN BROTHERS, Belize. 
sound equipment. 


RCA theatre and 











BOX OFFICE CHAMPS 


we are proud fo be the exclusive 
distributors of 


SPANISH SELECTIONS 


LA MANIGUA SIN DIOS 
con Jorge Mistral 
LA SOMBRA ILUMINADA 
con Luis Prendes 
NOCHE SIN CIELO 
con Ana Mariscal 
EL ANGEL GRIS 
con Mery Martin, Rimoldi 
CANCION MORTAL 
con Mario Cabré, Martin 
EL HOMBRE DE MUNDO 
con Paco Melgares 
VIENTO DE SIGLOS 
con Manuel Luna, 
FOR LATIN AMERICAN RIGHTS 
GIRALDA FILMS, 723 7th Ave., New York 


ITALIAN 
“LA FORZA DEL DESTINO” 


(THE FORCE OF DESTINY) 
Verdi’s masterpiece from Saavedra’s great 
drama made by Gallone into the outstand- 
ing musical drama of the generation 

with 
TITO GOBBI—GINO SINIMBERGHI— 
NELLY CORRADI—VITO DE TARANTO 
—GIULIO NERI—FAUSTO TOMEY 
A veritable new experience in the field of 
Motion Pictures. 

















SPECIAL RCADSHOW ATTRACTIONS 


“Jubilee’’—Story of a si aisfera patents 8 reels 
“Jesus of Nazareth”’. aes .....-6 reels 
s  . 2. gira ren 7 reels 
oR ee Eee eee ee 3 reels 
“The Innocent Weapon”............... 8 reels 
“I Married a Savage’ (Latin America 

ae Sutin aicAa eee 6 reels 
“Father Was « Cheat” §........:.: 3 reels 


SCREEN ART SALES CO. 


723 Seventh Avenue, New York 19 
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SUPPLY DEALERS 





SNORRI P. B. ARNAR, Reykjavik, Iceland. RCA 
theatre and sound equipment. ; 
OLAFUR GISLASON & CO., LTD., Hafnarstraeti, 
10-12, Reykiavik. Gaumont-Kalee products. 1 

G. SIGMUNDSSON, Hafnarstraeti, 19-12, Reykjavik. 
Westrex products. 


H Peronite & CO., LTD., c/o Electro Import 
N. V., 27 Mentang, Batavia. Gaumont-Kalee prod- 


WESTERN ELECTRIC COMPANY OF ASIA, Tanah 
Abang Barat Jakarta 2, Java. Westrex sound, pro- 
jection and recording systems. 


IRAN INDUSTRIAL & COMMERCIAL CO., LTD., 
233 Sevom Esfand, Teheran. RCA theatre & sound 
equipment. ‘ 

FIROOZ TRADING CO., Saadi Ave., Teheran. 
Westrex sound, projection and recording systems. 


IRAQ AL-KADI, Al-Rashad Street, Baghdad. 
RCA theatre & sound equipment, Mod 
NAIM AIZER & COMPANY, King Ghazi Cinema 
Bldg., Baghdad. Simplex equipment & supplies. 
ISMAIL SHERIF BROS. CO., LTD., Al Ameen 
St., Baghdad. Westrex sound, projection and 
recording systems. 


CENTURY MACHINE STORES, LTD., 70 Middle 
Abbey St., Dublin. Simplex equipment & supplies. 
G. B..KALEE, LTD., 43 Donegall St., Belfast, Gau- 
mont-Kalee products. 
G. B. ae — - Lower Abbey St., Dublin. 

mont-Kalee products. 
WESTERN ELECTRIC COMPANY, LTD., 7 Lower 
Abbey St., Dublin. Westrex equipment & supplies. 


AMPA, LTD., P. O. Box 636, Tel-Aviv, National 
heatre Supply line. 
pAWOUD ARAFAT, P. O. Box 4, Nablous. Sound 
and projection equipment. 

CARRASSO, OPHIR CINEMA, P. O. Box 364, Tel- 
Aviv. R.C.A. sound and projection equipment. 
MOHAMED DAOUK, P. O. Box 526, Jaffa. Dafo- 
tone projectors; equipment and supplies. : 

PAUL FODOR, 8 Ahad Hacohen St., Tel-Aviv. Dafa- 
tone projectors; sound equipment, etc. 

GREEN BROS., P. O. Box 10, Tel-Aviv. DeVry and 
Kalee projection and sound equipment. — v 
GRINBERG, Grusemberg St., Tel-Aviv. British 
Thompson Huston (BTH) projectors and sound 

equipment. 

J. L. & B. HAISSMAN BROS., P. O. Box 1315, 
Haifa. Philips projection machines and _ theatre 
appliances. 

. LL. & B. HAISSMAN BROS., P. O. Box 945, 
Jerusalem. Philips projection machines and theatre 
appliances. : am 

HAISSMAN, Nachlat Benjamin St., Tel-Aviv. Philips 
projection and sound equipment. . 

A. HINDI WOOD FACTORY, Boutmi St., Jaffa. 


Seats. 

KOLARI, 16 Petah-Tikva Road, Tel-Aviv. Ampro 
16mm and 8mm sound and silent projectors, Na- 
tional carbons, Simplex equipment, Prevost pro- 
ectors. 

NEAR EAST THEATRE SUPPLY CO., 22 Rambam 
St., P. O. Box 1253. Tel-Aviv. Westrex products. 
PALESTINE INSULATION CO., Montefiori St., Tel- 

Aviv. Insulation, acoustics. 

PALESTINE IRON BRASS & FOUNDRY CO., LTD., 
Jerusalem Road, Jaffa. Seats. 

SHAFIK SHAJ & CO. LTD., Boustros St., Jaffa. 
ats and projection equipment. 

TIRZAH WOOD. Richon-le-Zion. Seats. 

UNITED FILM SERVICE (PALESTINE) LTD., 
Rothchild Blvd., Tel-Aviv. Projection and- sound 
equipment. 


ITALY 


ALFREDO BENZO, Corso R. Parco 20, Turin. Seats. 

CINEMECCANICA. Viale Campania 25, Milan. 
Projectors. 

CINE-ONDA, via Aurora 43, Rome. RCA theatre & 
sound equipment. 

DAL VERA S.A., Conegliano Veneto. Seats. 

+aeercA GIAMMINONE. Via De Sanctis 36, Milan. 


eats. 
GIUSEPPE GALLO. Via Veracini 8, Milan. Ampli- 
fiers, pre-amplifiers. 
ITALA ACUSTICA S. A., Via XX Settembre 5, 
Rome. Gaumont-Kalee products. 
P. MALINVERNO. Officine Meccaniche, Via Bos- 
covich 44, Milan. Projectors and other electric 
equipment. 
MAGNETI MARELLI, Casella Postale 3400, Milan. 
Amplifiers, pre-amplifiers, loudspeakers, etc. 
MICROTECNICA SOC. PER AZ., Via Madama 
Cristina 149, Turin. Projectors and other electric 
equipment. 
OFFICINE GALILEI, Viale Eginardo 29,° Milan. 


enses. 
OFFICINE PIO PION, Via Rovereto 3, Milan. Pro- 
jectors and other electric equipment. 
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QUALITY and quantity mark Mexican production this year, typified by this scene from 





“Mariachis," produced by Febus Films and starring Antonio Badu and Beatriz Aguerre. 
Distribution will be Peliculas Mexicana. The Mexican industry, it is estimated will produce 
130 features this year compared to 110 in 1949. Domestic pictures are finding increasing 
playing time in Mexican theatres and advantageous export agreements are being made. 
Reciprocal exhibition pacts have been concluded with Argentina, France and Spain and 


others are expected. 








SAFAR, Via Edoardo Bassini 15, Milan. Projectors 
and other electric equipment. 

SIEMENS SOC. PER AZ., Via Fabio Filzi 29, Milan. 
Amplifiers, loudspeakers, etc. 

WESTERN ELECTRIC COMPANY OF ITALY, 
Paizza Lovetalli 1, Rome. Westrex sound, projection 
and recording systems. 


JAMAICA THEATRES, LTD., P. O. Box 211, Kings- 
ton. RCA theatre & sound equipment. 


JAPAN 


ACME TRADING COMPANY, INC., 4 Sanchoma 
Kyabasi. Chuo Eu, Tokyo. Simplex equipment & 
supplies. 


LEBANON 


WILLIAM MALLUK, Avenue Allenby, Beyrouth. 
Simplex equipment & supplies. 

OSCAR MURR & CO., Impasse Roxy, Rue de Damas, 
Beyrouth. Westrex sound, projection and recording 
systems. 

NICHOLAS J. PRELORENZO, P. O. Box 341, Bey- 
routh. Westrex products. 

TUFFY TRADING COMPANY, S.A., Rue Saad 
Zaghoul, Beyrouth. RCA theatre & sound equip- 
ment. 

N. ZABBAT, P. O. Box 741, Beyrouth, Gaumont- 
Kalee products. 


OEST AFRICAANSCHE COMPAGNIE. Monrovia, 
Liberia. RCA theatre & sound equipment. 


MALAY UNIGN 


MALAYA SIAM THEATRE ENTERPRISE, 235 
Orchard Rd., Singapore. RCA theatre & sound 
equipment. 

MALAYAN THEATRES, LTD., 116 Robinson Road, 
Singapore. RCA theatre & sound equipment. 

H. A. O’CONNOR & Singapore. G.B.-Kalee 
equipment & supplies. 

SHAW BROTHERS, LTD., 116 Robinson Road, 
Singapore. Simplex equipment & ene. 

WESTERN ELECTRIC COMPANY OF ASIA, 138 
Robinson Road, Singapore. Westrex sound, projec- 
tion and recording systems. 


MALTA 


MICHAEL GRECK, General Sales Co., 26 Towers 
oad, Sliema. 

ANTHONY VELLA 14 Depiro St., Sliema, Malta. 
Westrex sound and projection equipment. 


MARTINIQUE 


RENE DIDIER, Fort de France. National Theatre 
Supply line. 


THE MAURITIUS ANGLO-CHINESE COMPANY, 
LTD., 40 Bis Sir William Newton St., Port Louis. 
Gaumont-Kalee products. 


MEXICO 


ALUMBRADO Y NOVADADES, S. A., 5 de Mayo 
Oriente 536, Monterrey, Nuevo Leon. 

DEKSA S. A., Paseo de la Reforma 152 Mexico, 
D. F. Gaumont-Kalee products. 

EQUIPOS PARA CINES, §S.A., Artes Num, 13-A, 
Mexico D. F. Simplex equipment and supplies. 

EQUIPOS RADIO CINEMATOGRAFICAS, S. A.. 
Mississippi No. 59 (Colonia Cuauhtemoc), Mexico, 


JULIO G. GARCIA, Av. 
Jalisco. 
F. MIER & HNO., S.A., Ave Morelos 37, Mexico, 
. F. RCA theatre & sound equipment. 
RCA VICTOR MEXICANA, S. A. de C. V. Mariono 
Eseohedo 2519, Mexico, D. F. RCA equipment and 


supplies. 

WESTREX COMPANY, MEXICO (formerly Western 
Electric Co. of Mexico), Avenida Morelos, 64, 
Mexico, D. F. Westrex line of sound, projection 
and recording systems. 


NEW ZEALAND 


P. C. BLENKARNE LTD., Chancery Chambers, 16 
O’Connell St., Auckland. Simplex equipment and 
supplies. 

P. C. BLENKARNE, LTD., 8 Victoria St., P. O. 
Box 1175, Christchurch. National Theatre Supply 


line, 

P. C. BLENKKARNE, LTD., Magnus Bldg., Wake- 
field St., Wellington, National Theatre Supply line. 

GAUMONT-KALEE (N. Z.), LTD., c/o Kerridge- 
Odeon, St. Jomes Building, Queen St., Auckland, 

. I. Gaumont-Kalee products. 

GAUMONT-KALEE (N. Z.), LTD., P. O. Box 293, 
Wanganui. Gaumont-Kalee products. 

WESTERN ELECTRIC CO. (N. Z.), LTD., Queen 
St., Auckland. Westrex products. 

WESTERN ELECTRIC CO. (N. Z.), LTD., Colom- 
bo St., Christchurch. Westrex products. 

WESTERN ELECTRIC CO. (N. Z.), LTD., Empire 
Theatre, Dunedin. Westrex products. 

WESTERN ELECTRIC CO. (N. Z.), LTD., Regent 
St., Hamilton, Westrex products. 

WESTERN ELECTRIC COMPANY (NEW ZEA. 
LAND) LTD., Dental & Medical Supply Bldg., 128 
Wakefieid St., Wellington. Westrex sound, projec- 
tion and recording systems. 


NICARAGUA 


H. M. BECKLIN CO., LTD., Gran Hotel, Managua. 
Westrex products. 

RODOLFO SENGELMANN, Automotive and Indus- 
trial Equipment Co., Apartado Postal 323, Managua. 
Simplex equipment and supplies. 

SUCESORES DE RAFAEL CABRERA, Apartado 
112, Managua. RCA theatre and sound equipment. 


NORWAY 


E. G._ A. (ELEKTRO GENERATOR AKTIESAL- 
SKAP), Ovre Vollgate 11, Oslo. Represents RCA, 
Brenkert, Furse, etc. Has branch offices operating 
in Bergen, Stavanger and Trondheim. 

KNUT HELLUM, J. L. Nerlien A/S 13 Nedre Slotts- 
gate, Oslo. Simplex semi portable projectors. 

(Continued on following page) 
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HANS H. KNUTSEN & COMPANY, Kangents gt. 
15, Oslo. Simplex professional projectors. 

G. A. NAESS, Nedre Vaskegang 2, Oslo. 

3, te Ds Dem RLIEN A/S. Tollbugate 35, Oslo. 
NORSK A/S PHiL irS, Majorstuhuset, Oslo. 

A/S PROTON, Rosenkrantzgaten 11, Oslo. RCA 
theatre and sound equipment. 

A. B. GUSTAV R. RING, Akersgata 8, Oslo, Westrex 
products. 

ELECTRONICS & FILM EQUIPMENTS, LTD., 
Gulshan-E-Nasrat, Victoria Road, Karachi 3. Sim- 
plex equipment and supplie 

EMPIRE TALKIE DISTRIBU TORS, P. O. Box 644, 
Karachi. National Theatre Supply line. 

GAUMONT-KALEE, LTD., c/o Forbes, Forbes, 


orner of Bunder and Dunolly 


Campbell & Co., Ltd., 
KaKrachi, Gaumont-Kalee 


oads, P. O. Box 10, 
products. 

GAUMONT-KALEE, LTD., c/o British 
— ), Ltd., 10 Dayal Singh Mansions, 

sre. Gaumont-Kalee products. 

P HOTOP HONE EQUIPMENTS, LTD., Gulshan-E- 
Nasarat, Victoria Road, Karachi. RCA theatre and 
sound equipment, National Theatre Supply line, 
Strong lamps, rectifiers, International seats. 

WESTERN ELECTRIC CO. (Near East), Finlay 
House, Post Box 29, Karachi. Westrex sound and 
projection equipment. 


PANAMA 


PANAMA RADIO CORPORATION, P. O. Box 406, 
Panama City. Simple and RCA equipment and 
supplies. 

WESTERN ELECTRIC COMPANY 
Calle 31, No. 28, Panama City. 
projection and recording systems, 


PERU 


J. CALERO PAZ, Apartado 1281, 
wietuee and supplies. 
STREX COMPANY, 
yo Company, Ande an), 
150, Plaza San Martin, Lima. 
and projectic m equipment. 


PHILIPPINES 


S. M. BERGER & 
Simplex equipment 

PHILIPPINE ELECTRONIC 
— del Ranco Nacional, 

ent and supplie 

P HIL. IPPINE E NGINEE RING CORPORATION, 936 
Raon St., Quiapo, Manila. RCA theatre and sound 
equipment. 


WESTERN ELECTRIC 


Distributors 
The Mall, 


(CARIBBEAN), 


Westrex sound, 


Lima. RCA Simplex 
ANDEAN (formerly Western 
Edificio Hidalgo No. 
Westrex line of sound 


CO., INC., 94) Raon, Manila. 

and supplies. 

INDUST., 
Manila. 


Regina Bldg., 
RCA equip- 
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Florentino Torres, Manila. Westrex sound, projection 
and recording systems. 
J. C. ALVAREZ LTD., 205 Rua Augusta, Lisbon. 


Gaumont-Kalee products. 
INSTITUTO PASTEUR DE LISBOA, R. Nova do 
Almada 69, Lisbon. RCA theatre and sound equip- 
ment. 

MORA MESTRE 
Antonio Auguste de 
atre Supply line. 

LOUIS DE SOUSA SANTOS, 


LIMITADA, 17, 30 Avenida 


& CIA., ; 
Lisbon. National The- 


Aguiar, 


Linnas de Torres, 156-1 


Dt., Lisbon. Westrex sound and projection equip- 
ment. 

ARMCO INTERNATIONAL CORP., Box 496, San 
Juan. Insulating material. 

COBIAN THEATRES OF PUERTO RICO, INC. 


All kinds of equipment. 
CREA 2 sag TEXTILES, INC., 
carpetin 
FALBE BL ECTRIC CO., 


Vega Alta. Rugs and 


Ponce Leon Ave., 237, San- 


turce. Neon signs. 

GENERAL ELECTRIC CO.. Brau St. Lighting, etc. 
EDUARDO .GONZALEZ, Ochoa Bldg., San Juan 
Simplex products. 

MEGWINOFF & CO., San Juan, Air conditioning 
equipment. 

J. BADILLO NIEVES, Aguadilla, Rugs and carpets. 


F. A. ORTIZ, Tetuan St., Glass and metal 
signs. 

POWER ELECTRIC COMPANY, 
Juan. Westrex products. 

PUERTO RICO CLAY 
Electric Bldg., agente 302, 
tiles and sanitary ware 


San Juan. 
Fortaleza 302, San 


PRODUCTS CO., Power 
San Juan. Tiles, floor 


PUERTO RICO RUG CORPORATION, Box 3157, 
San Juan. Rugs and carpeting. 
SALGADO & MUXO, Recinto Sur 5271, San Juan. 


DeVry products. 

SPLENDID COMPANY, INC., 
Santurce. Radios, phonographs, 
and supplies from RCA. 

STANDARD REFRIGERATION CO., Fernandez 
Juncos No. 615, Santurce. Refrigeration supplies. 

PEDRO VIG - E, Santurce. Bell & Howell equipment 


and supplie 
EL ECTRIC COMPANY (CARIBBEAN), 


WESTERN 
Film Center Bldg., San Juan. Westrex line of sound, 
P. 0: 


Ponce de Leon 357, 
theatre equipment 


projection and recording systems. 
WESTERN ELECTRIC CO. (CARTBBEAN), 
Box 3242, Santurce 29, Westrex products. 


40 WORLD MARKET 











WORLD MARKET ADVERTISERS 


Company 

Astor Pictures Corp.. 
Producer-Distributor 

Aka Motion Picture Distributors. 
German Film Distributors 

Ballantyne Co. ....... 
Sound Equipment 

Bizzelle Cinema Supply Co. 
Theatre Equipment 

Bizzelle, John R.... 
Theatre Equipment 

Casino Film Exchange, Inc. 
Importer of German Films 

Cinematografia Interamerica 
Argentine Producer-Distributor 

Columbia Pictures Corp.. 
Producer-Distributor 

Discina International Films 

Foreign Film Distributor 
Disney Productions, Walt. 
Producer 
Ekerman, R. 
Brazilian Equipment Distributor 
Gordon Fi!ms, Inc. 
Film Distributor 
Hoffberg Productions, Inc. 

Film Distributor 
International A S F. 

Argentine Producer 
Productions, Inc...... 


Lesser, Sol, 
Producer 
Lippert Productions .. 
Producer-Distributor 
Maggi, S. 


italian Camoremen 


Page 


29 


36 


21 


21 


30 


36 


Company Page 

National Carbon Co............. 25 
Carbons 

National Theatre Supply Co.......... 27 
Theatre Equipment 5 

Norpat Sales, Inc...... : 35 
Exporters of Theatre Equipment 

Paramount Pictures Corp............. = as 
Producer-Distributor 

R C A International Corp... . ee 
Recording & Sound Equipment 

RKO-Radio Pictures, Inc.................... 5 
Producer-Distributor 

Robin, Inc., J. E....... 38 
Motor Generators 

Schorcht Films .... : ss 
German Film Producer 

Screen Art Sales Co................ ia 
Foreign Film Distributor 

Spalter International Films, Inc... . byes 
Importer French Films 

Star Cinema Corp....... : 30 
Theatre Equipment 

| ‘ 30 
Egyptian Studio 

Twentieth Century—Fox Film Corp.......... 10-1] 
Producer-Distributor 

Universal-International Films, Inc............ 17 
Producer-Distributor 

Vocalite Screens Corp..................... 34 
Motion Picture Screens 

Westrex Corp. aia ae 
Recording and Sound Equipment 

lg er 


Theatre Equipment 





BARROW, BROWN & CO. (1948) LTD., Barrow, 
Brown Bldg., Bangkok. RCA theatre and sound 
equipment. 

SEMCO CO., LTD., 1244-46 New Road, Bangkok. 
Westrex products. 

SHAW BROS., LTD.. Capitol Cinema Bldg., New 
Road, Bangkok. Simplex products. 
ETABLISSEMENTS BALDWIN, Boite Postal 119, 
Papeete, Tahiti. RCA theatre and sound equip- 
ment. 

AFRICAN CONSOLIDATED FILMS, LTD., 108-114 
Buitengracht St., Cape Town, Gaumont-Kalee 
products, 

AFRICAN CONSOLIDATED FILMS, Broadcast 
House, 170 Commissioner St., Box 1574, Johannes- 
burg. Simplex and RCA equipment and supplies. 


WESTERN ELECTRIC COMPANY 


(NEAR EAST), 


95 Main St., Johannesburg, Westrex sound, projec- 
tion and recording systems. 
AEG ELECTRICIDAD, Av. Calvo Sotelo 17, Madrid. 
Cc. & G. CARANDINI S. A., Apartado 487, Ronda 


Universidad 31, Barcelona. 
C. & G. CARANDINI S. A., 
Madrid. Gaumont-Kalee products. 


Gaumont-Kalee products. 
Avenida Jose Antonio 31, 


MAQUINARIA CINEMATOGRAFICA §. A., Marques 


de Cubas 6, Madrid. 
PHILIPS IBERIA, peeee Delicias 71, 
REY SORIA Y CIA., S.A., 
RCA theatre and sound equipment. 
SOCIEDAD IBERICA DE 


Calle Mayor 6, 


Madrid. 


Madrid. 
CONSTRUCCIONES 


ELECTRIC, S.A., Zurrand 14, Apartado 990, Madrid. 


Simplex products. 


VICMAR ELECTRONICA-SONIDO, Lope Rueda 10, 


Madrid. 
ASHAD ALI Bag. 


Santander 24, Burgos. National 

Theatre Supply lin 

WESTREX COMPANY, IBERICA (formerly West- 
ern Electric Co. of Spain), Plaza Cataluna 22, Bar- 
celona. Westrex sound, projection and recording 
systems. 

AGA-BALTIC AB, Stockholm. 

AKTIEBOLAGET FOTOEGENTUREN, Master- 


samuelsgatan 23, Stockholm. 
and supplies. 


G.B.-Kalee equipment 


AMERIKANSK LJUDTESNIK A.B., St. 
54, Stockholm. 


Eriksgatan 


ERNST DITTMER A. B., Regeringsgatan 80, Stock- 
ho m. 

FOTO A. B. SKANDIA, Kung gotan 24, Stockholm. 
National Theatre Supply line. 


HARRY HOLM, 
Stockholm. 

KINOFA A. . Hammarbyvagen 11, Stockholm, 

SVENSKA A. PHILIPS, Gavlegatan 18, Stockholm. 

SVENSKA VIDEO AKTIEBOLAG, Norrlandsgatan 
18, Str., Stockholm. RCA theatre and sound equip- 
ment. 

SWEDISH ELECTRIC 
Sveavagen Stockholm. Westrex 
jection and recording system. 


SWITZERLAND 


JACQUES BAERLOCHER. Freiestrasse 15, 
RCA equipment and supplies. 

HENRI HUNT, Kramgarse 51, Berne. 

VICTOR F IL MS, LTD., Schutzenmattstrasse 43, Basle, 
Gaumont-Kalee products. 

WESTREX COMPANY, ALPINE (formerly Alpine 
Western Electric Co.), 60 Viadukstrasse, Basle. 
Westrex sound, projection and recording systems. 


TASMANIA 


WESTERN ELECTRIC CO. 


Foto A. B. Skandia, Kungagetan 24, 


WESTERN 


25-27 


COMPANY, 


sound, pro- 


Zurich. 


(AUSTRALIA), PTY., 


LTD., 38 Elizabeth St., Hobart. Westrex products. 
J. H. FUNG, National Union Radio Service, 9 Cor- 
niles Street, Port of Spain. 
GENERAL SUPPLIES, LTD., 19 Henry St., Port of 





Spain. RCA equipment and supplies. 
GLOBE THEATRES, LTD., Port of Spain, 
Theatre Supply line. 
N. GOKOLL, Globe Theatres, Ltd., 
MASONS, LTD., 2-4 Vincent St., Port of Spain. 
Kalee equipment and supplies. 
NATIONAL UNION RADIO SERVICE, 9 Corniles 
St.. Port of Spain. Gaumont-Kalee products. 
WESTERN ELECTRIC COMPANY (CARIBBEAN), 
9 Edward St., Port of Spain. Westrex sound, pro- 


National 


Port of Spain. 
G.B.- 


jection and recording systems. 
KEMAL & CHAKIR SEDEN FRERES, Beyoglu, 
Istanbul. G.B.-Kalee equipment and supplies. 


HELIOS ELEKTRICK VE MAKINA, T. A. S&S, 
Hezaren Caddesi No. 124/128, P. O. Box 1400, Istan- 
bul. Westrex line of sound, projection and record- 
ing systems. 
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SUPPLY DEALERS 


TEKNIKA, S.A.T., P. ‘sag Box 1153, Istanbul. RAC 
uipment per supp plie ‘ 
TURK MOTOR ANONIM SIRKETI, Beyoglu Istiklal 

Simplex equipment. 





Cadesi, Istanbul. 


HAROLDO GARCIA AROCENA, San Jose 1202 Esq. 
Cuareim, Montevideo. Gaumont-Kalee products. 


LUIS MARTINEZ, C. A., Miracielos A. 
Caracas. Gaumont-Kalee products. 
NATIONAL SUFPLY S. A., Gorda a Asserradero 
32/34, Caracas. National Theatre Supply tine. 
sTANDARD ELECTRIC, S. A., Bloque 6, Local 6, 
El Silencio Caracas. RCA theatre and sound equip- 


ment. 
WESTERN ELECTRIC CO. (CARIBBEAN), 
Planchart Puente Mohedano, Caracas. 
sound, projection and recording systems. 


WEST INDIES 


oe VEER THEATRE CIRCUIT, P. O. Box 3, Aruba, 
W.I. National Theatre Supply line. 

RENE DIDIER, Fort de France, Martinque, F.W.TI. 

GITTENS & COMPANY, P. O. Box 166 Bridgetown, 


Hospital 8&7, 


Edificia 
Westrex 


Barbados. Bell & Howell, Gaumont cquipment and 
supplies. 

EL LOL "VRE, S.A., P. O. Box 138, Curacao. RCA 
theatre and sound equipment. 

MARCHENA-MORON & CO., P. O. Box 13, Curacao, 
N.W.I. National Theatre Supply line. 

H. C. ROSE, Kaladan Lady Meade Gardens, Bridge- 
town. 


Dutch Use More U. S. 
Films As Rules Change 

As the required playing time for European 
films has been reduced by the Netherlands 
government, U. S. films have steadily en- 
larged their share of Dutch screen time, ac- 
cording to the Commerce Department. The 
Department said that the amount of screen 
time devoted to U. S. features has increased 
from an estimated 54% in 1947 to 62% in 
1948 and 72% in 1949. Further help was 
given the U. S. distributors recently when 
competition from German films was at least 
temporarily stopped. Imports of all motion 
pictures produced in the Western Zone of 
Germany was barred by the Nederlandsche 
Bank because certain publishing firms in 
Germany have failed to meet their obliga- 
tions to pay royalties due in the Nether- 
lands. 


200 Theatres Use 16mm 
In Central America 


There are 200 theatres showing 16 mm 
entertainment films in the six Central 
American countries, according to Commerce 
Department film chief Nathan D. Golden. 

The 200 theatres have a seating capacity 
of over 60,000, it is estimated. In addition, 
there are 29 mobile units showing 16 mm 
entertainment films. 

Nearly all the films shown are American, 
Mr. Golden said. However, Argentina and 
Mexico are increasing their activity in this 
field. 

Nicaragua has 57 such theatres, the report 
stated, while Costa Rica has 39, Guatemala 
36, Honduras 30, Panama 20, and El Sal- 
vador 18. 


Hoftberg Gets Four 


Hoffberg Productions, Inc., is preparing 
four new German pictures for fall release. 
They are “The Life of Johann Strauss,” 
“Wilhelm Busch,” “Street for the Lost” and 
“Trenck.” 
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GERMAN REPLACEMENT: Auditorium of the fine new theatre which has replaced one bombed 
out during the war in Essen. It is the Lichtburg theatre, operated by Erich Menz, whose 
Silver Anniversary as a showman was celebrated by the opening. The Lichtburg seats 1,700 
and is air-conditioned. Architects were Boernke & Buccerius. 


Border Theatres Invite 
East Germans to Films 


Four theatres along the Western side of 
Berlin’s East-West border are running spe- 
cial film showings “for Eastern Germans 
only,” according to the Office of the U. S. 
High Commissioner for Germany with head- 
quarters in Berlin. 

The theatres, in the Western Power zone, 
are all located in easy walking distance of 
the dividing line. Nominal admission is 
charged and only holders of identification 
cards issued by Eastern authorities are al- 
lowed to enter. The theatres receive the 
films free of charge from Berlin distributors 
and the performances are exempted from 
the usual 20 per cent amusement tax. Docu- 
mentaries and the “Welt im Film” newsreel 
round out each program. 

If the trial with these four theatres is suc- 
cessful, other houses may be added to the 
program. In a similar project recently, 
“Ninotchka” drew over 20,000 Eastern Ger- 
mans in five days of showing over Whitsun- 
tide. 


"Ninotchka" Hot in Germany 
As Anti-Red Propaganda 


The U. S. occupation forces in Germany 
are using “Ninotchka” as anti-Communist 
propaganda, according to word reaching the 
State Department. 

The film, which first was re-released 
Berlin during 1948, was released again re- 
cently to coincide with the much-ballyhooed 
Communist Youth rally over Whitsuntide, 
and according to the Office of the U. S. High 
Commissioner for Germany, “block-long 
queues of East and West Berliners stood 
before 20-odd cinemas showing the film, and 
on several occasions proprietors reported 


there were near riots among those who 

feared they would not gain admission.” 
Over 20,000 persons in all saw the film 

during a two-week period, it was estimated. 


Lesser Schedules Four 


Pictures in Two Years 

Sol Lesser has purchased the screen rights 
to “Black Chiffon,” current London stage 
play, bringing to four the number of prop- 
erties he has slated for production during 
the next two years. The producer disclosed 
his latest acquisition on his return from Eu- 
rope last week. He is due in Hollywood 
soon to supervise production of “Tarzan’s 
Mate in Peril,” which RKO will release. 
Other films scheduled by Mr. Lesser are 
“Lost Island” in Technicolor; ‘Lanny 
Budd, American,” which Erich Pommer 
will co-produce in Germany, and “Jungle 
Girl,” the first of a new series to parallel 
the “Tarzan” series. 


To Produce English Film 

Hal Wallis announced that he will start 
production in England early this spring on 
“Son and Stranger,” from the David Dem- 
arest Lloyds novel. Mr. Wallis hopes to 
make one picture annually in England. 
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Midwest Plans “Something New and Different’ 


Midwest Theatres, presented Willis 

Shaffer, city manager in Hutchin- 
son, Kansas, with the Quigley Grand 
Award plaque for 1949, at the circuit’s 21st 
Annual Showmanship Meeting, held in Kan- 
sas City, last week. It was the second time 
that Willis Shaffer has won the Grand 
Award, in two successive years, and he is 
the only Round Table member with such a 
record. And the first time that we’ve heard 
Mr. Rhoden conduct one of these inspiring 
meetings for 125 Midwest managers. 

Mr. Rhoden is a man of ideas, and he 
says new ideas will make new dollars. He 
finds new ideas wherever he goes, and then 
applies them to his business. He believes 
strongly in contests, and over the years his 
managers have won more intra-circuit con- 
tests than any others. He plans a new con- 
test this Fall based on his theme of “some- 
thing new and something different,” that 
will reward every manager with a two 
weeks’ salary bonus. And this is just one 
of many contests which are always bring- 
ing out competitive results. 

He believes, too, in competition, between 
theatres and the men who operate them. In 
his opinion, competition is not only the 
life of trade, but is literally founded on good 
ideas, plus good management. If either 
competitor has ideas and uses them to ad- 
vantage, he becomes the winner. It requires 
energy and acumen, but the result is worth 
the effort. And you never know where a 
new idea may spring from. Elmer Rhoden 
finds them in newspapers, magazines, on 
the airlines, in restaurants, wherever he 
goes, and he remembers and adapts them to 
fit his requirements. Those who compete 
with him must out-think him, and that is 
good advice for all managers. 

Senn Lawler, publicity and advertising 
head for the circuit, told us offside that Fox 
Midwest managers come up from the ranks, 
that not ten men from outside had become 
managers in as many years. They earn 
their places, and the bonus system makes 
them the best paid in the country. Senn 


Fo ice C. RHODEN, president of Fox 
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TIME FOR A CHANGE 


The slogan of the Fox Midwest conven- 
tion in Kansas City is both inspiring and 
warning, to all branches of our business. 
It contains the essence of good thinking, 
in production, distribution and exhibition. 
It should convey to all good showmen that 
now is the time to support their industry. 


As Elmer Rhoden suggested, if you are’ 


not fast enough to keep pace with chang- 
ing conditions, the public, in their endless 
search for "something new and different" 
will turn in other directions. Theatres have 
new competition, and it requires new en- 
ergy and new ideas to meet the situation. 
Keep on as you were, and you'll be out- 
paced. Never under-estimate the public's 
capacity to get what it wants. 

And there is a new feeling about com- 
petition in your own line. More theatres are 
working together to recapture the lost 
audience and to build the movie habit. 
We saw examples of cooperative adver- 
tising in Kansas where competing theatres 
joined in institutional drives, and in com- 
munity endeavors. We heard managers 
talking of working agreeably with other 
theatres on their own Main Street. 


Let's get out of the shooting gallery, 
carnival days of film business, and into the 
era of providing the kind of showmanship 
that sells entertainment to satisfied custom- 
ers and brings them back for more. Movie- 
going is truly a habit—but showmanship is 
not a habit, it's a job, to be done pro- 
fessionally, by skilled hands and minds, 
trained in meeting the public and making 
regular patrons for motion picture theatres. 








makes the point that no one man is show- 
man enough to know how to sell all pictures 
in all situations, which is another way of 
saying that the manager knows best, at his 
own point of sale. 


qg Willis Shaffer tells us of a stant he is 

using in Hutchinson, Kansas, in a 
cooperative deal with the local American 
Legion post, to bring name bands to Hutch- 
inson, plays them for one performance at the 
theatre and for a late-hour dance in the 
Legion hotel ball room. They book top- 
bracket talent, which costs plenty of money, 
but the sharing arrangement is such that 
the theatre gets an equitable break. The 
Legion likes it, for many of its own don’t 
patronize the dance but want to hear the 
music. Other townfolks like the chance to 
enjoy a name band as a stage attraction, 
and the theatre likes it, especially the ac- 
counting department. 


MN 


q Mike Simons, of Metro’s exhibitor re- 

lations department, sends us a tear 
sheet from the Lake Charles, La., Southwest 
Citizen, in which the newspaper picks Mrs, 
W. L. Paternostro as their “Woman of the 
Week.” And with good reason, for the half- 
page story goes on to tell how Mrs. Pater- 
nostro bought the ruins of the fire-glutted 
Palace theatre, in 1933. By the time the fam- 
ily finally determined what to do they were 
in motion picture business and now she is 
manager of three theatres. 


MN 


The Syracuse Post Standard prints a 

“lesson on crime,” and headlines the 
fact that “2 Theatre Managers Decide to Go 
Straight After Spending Night in County 
Penitentiary.” And there in the news picture 
were Harry Wiener, manager of Schine’s 
Eckel theatre, and Dick Feldman, manager 
of the Paramount theatre, being booked at 
the Onondaga County jail, to acquire “at- 
mosphere” for the exploitation of “Kiss 
Tomorrow Goodbye’—James Cagney crime 
picture. The boys really went through with 
it, and in prison uniform were assigned 
separate cells and spent the night in the 
hoosegow. —Walter Brooks 
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Promotion Ideas 
Provide the Cue 


NEW PICTURES bring new ideas of something different—or 
ou can revamp the old ideas to fit. In any event, strive for 
"something new and different." 


Here is a dancing cue, the exciting Charleston contest in 
the Century Room of the Adolphus hotel, Dallas, which was 
desirable advertising for ''Tea for Two'' at the Palace theatre. 


Pedestrians on Los Angeles streets were greeted by these 
formidable-looking visitors—wearing ''space suits" from the 
outer world—as exploitation for ''Destination Moon." 


MANAGERS' ROUND TABLE, SEPTEMBER 9, 1950 


"Miss Iced Tea" and "Miss Hot Tea'’ above, were brought 
from Hollywood to exploit ''Tea for Two", but many managers 
are going to discover local contest winners to fill these 
roles. There's a tieup with the National Tea Bureau. 
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"Louisa" is a family picture, and there is no better notion 
of revealing family life in lobby display than to use posters 
on the picture, literally ‘behind blinds'’ as has been done here, 
to promote the picture at the Circle theatre, Indianapolis. 
Patrons could open the shutters and observe a family scene. 


At left, a window display, in the Bon Marche store, Seattle. 
arranged by manager Dan Redden, of John Hamrick's Music 
Hall, using original costumes from "Annie Get Your Gun." 








Germantown 


Has the Stuff 


Joe Nevison, manager of the Colonial 
theatre, in the Germantown section of Phil- 
adelphia, shows that he has the stuff that 
showmanship is made of, in his exhibits sub- 
mitted in the third quarter for the Quigley 
Awards. For “The Great Jewel Robber” he 
enters a complete campaign, including 
numerous items that were obtained without 
cost. The neighborhood Germantown Post 
cooperated, as well as downtown papers, and 
local radio programs joined to boost the pic- 
ture. Publicity gag was “extra burglary 
insurance,” and good use was made of one 
of those trick drawings where kids hunt for 
the “jewel robber” and his tools. 

For ‘Mystery Street” Joe advertised a 
prize contest to name Germantown’s own 
“mystery street,” which bore an Indian name 


meaning “Catfish Creek.” Various clues 
were given to contenders who entered the 
newspaper contest. Total cost was ten 


passes. For “The Big Hangover” he used 
a large cut-out head for lobby and street 
display. In “Asphalt Jungle” he found use 
for pressbook covefs, mounted and tied in 
with his displays. For a kiddie promotion, he 
submits his campaign for “Atom Man vs. 
Superman,” with the entire campaign spon- 
sored over fifteen weeks by a local shop, who 
provide all advertising that resulted in the 
biggest Saturday business for the entire year. 


Round Table members are forewarned of 
the approaching end of the third quarter in 
the Quigley Awards competition. Entries 
must be in our hands not later than the 
30th of September. 





Jt Will 


Be Back! 


“Stars in My Crown,”’ a Metro-Goldwyn-Mayer 
picture, has just finished an eight-day en- 
gagement at the Arkansas Theatre and, need- 
less to say, it has left a definite impression on 
many people. Young and old came to see it 
- + » Some saw it more than once... all liked 
it. This production is entertainment of the 
finest calibre and commendations have been 
ours for its presentation. “Stars in My Crown’ 
will return for other engagements soon and we 
urge you to see this wonderful motion picture 
at your favorite theatre. 
Sincerely, 


Arkansas Amusement 


Company 
aa i a ts css” 


Jimmie Thames, advertising and publicity 
director for Robb & Rowley Theatres, Little 
Rock, Ark., used this special ad for "Stars In 
My Crown" after the pre-release engagement 
was over, as a means of capitalizing the public 
relations value of the preview audiences. 
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SHOWMEN 


Francis C. Gillon, manager of the Para- 
mount theatre, Cedar Rapids, Iowa, submits 
a summary of his promotion for several re- 
cent pictures, with good cooperative weups. 





Whitney Lindsey, manager of the Ritz 
theatre, Bartow, Fla., reports good results 
from his summer policy of admitting chil- 
dren under 12 free if accompanied by par- 
ents. Says concession sales pay off. 


Kobert R. Portle, manager of Loew’s Poli- 
Elm Street theatre, Worcester, Mass., and 
his assistant Edward Lazar, show good 
photos 0: emective street stunts for “Mystery 
Street” and “Happy Years” on a dual bill. 

v 

John Sykora, assistant manager of ihe 
Paramount theatre, Cedar Rapids, Lowa, 
joins the Round Table in his search for 
showmanship, and he will be a good con- 
tender for Quigley Awards. 


Mark Dupree, inakaaied of the Daytona 
theatre, Daytona Beach, Fla., contacted the 
local Arthur Murray Dance studio and they 
agreed to do “the potato dance” on stage as 
exploitation for “The Duchess of Idaho.” 


Murray Meinberg, manager of the Inter-. 


boro theatre, Brooklyn, laid out a trick dis- 
play for “Skipper Surprises His Wife” using 
stills of Robert Walker washing dishes, 
cleaning floors, bathing and feeding the chil- 
dren, with the caption “What happens when 
the man of the house takes over !” 


Harry Burke, cnonaies of Walter Reade’s 
Community theatre, Saratoga Springs, N. Y., 
made capital of the fact that Charles Brack- 
ett, producer-director of “Sunset Boule- 
vard,” was a hometown boy. 


French Harvey, manager of the Howell 
theatre, Palatka, Florida, had 650 kids lined 
up in front, waiting for the doors to open 
for the J. C. Penney Company’s sponsored 
“Back to School’ matinee. 


O. G. Finley, manager of the Tampa thea- 
tre, Tampa, had “Our Very Own” booked 
and then set back on his schedule, so he gave 
the picture the unexpected benefit of a four- 
weeks’ continuous campaign with more than 
expected results. 


Mollie Katz, manager of Loew’s Palace 
theatre, Meriden, Conn., turns in a fine cam- 
paign on “Three Little Words” as an entry 
for the Quigley Awards in the third quarter. 


Abe Ludacer, manager of Loew’s Valen- 
tine theatre, Dayton, had an impressive lob- 
by display for “Next Voice You Hear,” 
with a transparent world illuminated when 
revolving clock hands pointed to 8:30. 


v 
Julius Lamm, manager of Warner’s Up- 
town theatre, Cleveland, was a visitor at the 
Round Table offices in Rockefeller Center, last 
week. Just passing through on vacation. 


IN ACTION 


Matt Saunders, manager of Loew’s Pol 
theatre, Bridgeport, Conn., promoted a com. 
petition among local composers offering 
prizes for new lyrics tor the music of “Three 
Little Words.” 

v 

Sol Sorkin sends a front page picture of 
the recent American Legion parade in the 
Syracuse Post Standard which by coinei- 
dence, no doubt, was photographed to show 
the marquee of RKO Keith’s theatre. So] 
says he knows the photographer. 

v 

A. R. Gary, manager of the College thea- 
tre, Birmingham, Ala., borrowed a manne- 
quin from a local dress shop for lobby dis- 
play—labeled “I’m not ‘Father of the Bride’ ” 
which attracted attention all week. 

v 

Harry Gilbert, manager of the Garfield 
theatre, Brooklyn, sends snapshots of his 
recent display for “The Red Menace,” using 
newspaper pictures from Korea. 

v 

Bob Heekin, manager of the Florida thea- 
tre, Jacksonville, made “Annie Get Your 
Gun” a popular phrase with movie-goers by 
plastering the town with stickers, window- 
streamers and having disc jockeys and music 
shops tied in for cooperative advertising. 

v 

Larry Capillo, manager of the Maine thea- 
tre, Portland, Me., made good use of a 14- 
foot rocket as ballyhoo for ‘Rocketship 
X-M,” which was furnished by Lippert Pic- 
tures, and attracted all kinds of attention to 
key his campaign. 

v 

George Peters, manager of Loew’s thea- 
tre, Richmond, Va., has a fine campaign on 
“Three Little Words,” with excellent news- 
paper coverage from display ads to good use 
of publicity mats and stories in free space. 

v 

Jim McCarthy, manager of the Strand 
theatre, Hartford, ran a ‘‘Pretty Baby—Then 
and Now” contest, with local girls obliged 
to furnish their cutest baby pictures com- 
pared with the photographer’s latest. 

v 

Paul S. Purdy, general manager of Kou- 
naris-Tolis-Ulysses theatres, Meriden, Conn., 
staged a block party and had then dancing 
in the street for the first anniversary of the 
Meriden theatre. 

v 

Bill Russell, manager of the Warner thea- 
tre, Fort Lauderdale, Fla., is a boy who 
never misses a trick. When a new radio 
station opened, he promoted a “Baby Con- 
test” jointly for the benefit of radio station, 
theatre and newspaper. 

v 

Ed Roberts, manager of the Florida thea- 
tre, Gainsville, Fla., reports the greatest free 
publicity result in his memory, which covers 
quite a lot of territory, when the student 
body of the University tied in their “Frolic 
Night” for the “Duchess of Idaho.” 
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BUYS RADIO STATION ‘Black Kose” 
TO SELL FILM SHOWS 


In Larry Woodin’s family, there are 
enough good showmen to add up to 225 
years of experience in show business, and so 
it’s no wonder he breaks into these columns 
quite frequently with news of his accomp- 
lishment. He owns and operates two the- 
atres in Wellsboro, Pa., population 3,600— 
the Arcadia and the older Bache Auditori- 
um, which can accommodate stage shows. 
It’s a good show town, but forty miles irom 
the nearest railroad, or broadcasting station. 


It Began With a Radio Show 

About a year ago, Larry started what he 
called “Hollywoodin Calling”’— a program 
aimed at Wellsboro, from station WCBA, at 
Corning, N. Y., just across the Pennsylvania 
state line. Every Saturday morning, this 
15-minute program brought Larry himself 
to the microphone, with news of Hollywood 
that wasn’t tripe, and personalized comment 
of real interest to his theatre audience in 
Wellsboro. He used the telephone, ex- 
tensively, to place personal calls which were 
broadcast as two-way conversations. Pa- 
trons were encouraged to post their Ar- 
cadia program “by the telephone” and if they 
could answer the question ‘‘What’s at the 
Arcadia?” they received guest tickets. 

All this was successful, and in typical 
Woodin fashion, Larry moved in to take 
over and make more certain of his gains. 
He negotiated a deal to buy station WCBA, 
and today his company owns it. He employs 
a staff of 18 people at Corning and is mak- 
ing money. His own town, Wellsboro, is a 
“remote control” point, one of several wires 
on lease that give WCBA its local standing. 
Every village and miles 
around is part of Larry Woodin’s package 
deal. 


crossroads for 


Nearby Cities No Competition 

Elmira and Corning are two nearby cities, 
a few miles apart and both approximately 
40 miles from Wellsboro. These cities have 
their own newspaper and radio operations, 
pretty well controlled by local management. 
But Larry Woodin’s WCBA is the only 
radio outlet that is owned and controlled just 
over the line and outside of either of these 
larger towns. It speaks for as well as to 
the countryside. And it pays off—to make 
friends and influence people, over such a 
large rural area. Station operation is com- 
pletely professional—and commercial—fol- 
lowing standard broadcast practice, as well 
as all the rules of getting radio advertising. 
Larry’s rates for national advertisers are 
based on the job he does, and it’s a good one. 
He buys his own radio time and finds it 
profitable. 

During the summer months, he has been 
running a series of vaudeville broadcasts, in 
search of talent from his constituents, and 
on a recent Saturday, he had 13 acts on 
Stage, and the theatre was jammed with 
families and friends of these eager amateurs. 
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Larry “Hollywoodin" Woodin, handling a 
telephone giveaway on his regular Saturday 
morning program over station WCBA. The 
admiring gentleman on the left is Mr. J. Her- 
bert Walker, Director of Publicity for the 
State of Pennsylvania. 


This show is sponsored by a local Ford 
dealer, and it is recorded and re-broadcast, 
two days later—which gives all the ama- 
teurs a chance to hear themselves. Another 
broadcast originates at the 100-room Penn- 
Wells Hotel, next door to the Arcadia, 
which is another Woodin enterprise. 
Basically, ““Hollywoodin Calling” and all 
that has come about through that original 
idea, is intended to sell shows in Wellsboro, 
and the motion picture industry in general. 
Credit Larry with aiming to improve the lot 
of all concerned with showmanship. He has 
the “know how” and the inclination io 
“show how” where it can mean much. 
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In Boston 


Thursday, Aug. 17th, was “Black Rose 
Day” in Boston, with Chandler’s store, on 
Tremont St., sponsoring a preview of the 
20th Century-Fox picture, a luncheon and 
a cocktail party, two weeks in advance of 
the opening at the Metropolitan theatre. S. 
Hensen, president of the store, arranged the 
special screening and entertained his guests 
at the Ritz-Carlton hotel. The store dis- 
played “Black Rose” fashions; each lady re- 
ceived a “Black Rose,’ compliments of a 
local florist, and ‘‘Black Rose” cocktails were 
served, with the cooperation of Schenley. 
The store is underwriting a_ three-days’ 
newspaper campaign on August 29th, Sep- 
tember 3rd and 7th, through arrangements 
made with Jack Saef, publicist for the Met- 
ropolitan theatre. 

The manager of the Capitol theatre, Cin- 
cinnati, writes a note to say that his next 
campaign will be with the U. S. Air Force, 
on active duty, and he signs it Colonel Joseph 
F. Goetz, ‘on temporary assignment” he 


hopes. The last campaign Joe submitted 
to the Round Table was on Universal's 


“Louisa,” and he had Ruth Hussey in town, 
on her personal appearance tour, to see him 
off to the wars. We wish him our best. 


Finds the Right Spot 
To Advertise Picture 


Robert Martino, manager of the Capitol 
theatre, Rouyn, Que., Canada, obtained per- 
mission to publicize William Bendix in “Kill 
the Umpire” on the ball park fence, facing 
the grandstand, in addition to other billboard 
space, newspaper ads and writeups, two 
local 
sporting goods store went cooperative for 
special heralds, and the loan of baseball uni- 
forms for the theatre ushers, without cost. 


weeks in advance of playdates. <A 


ree 
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1000 WATTS 


When Larry Woodin says that his radio station, WOBA, covers his 50-mile trading area 
"like a tent"—it's no idie boast. The station, located at Corning, N. Y., was purchased 
primarily to benefit Larry's two theatres in Wellsboro, Pa., forty miles away. All the places 
you see on the map above contribute to Larry's various enterprises, and when he stages a 
“Laurel Festival" in Wellsboro, 25,000 people crowd into his town of 3,600 population. Every 
village sends a "Queen" to contend for tie crown, and the.e are twenty high school bands. 
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TwoMembers Selling A pproach 


Join in One 
Campaign 


The names of Harry Wiener and Dick 
Feldman are well known to the Round Table, 
as lively, able and aggressive contenders for 
Quigley Awards. Recently a change of 
scene brought Harry to Syracuse as manager 
of the Eckel theatre, where Dick Feldman is 
also manager of Schine’s Paramount theatre. 
And now the mail produces what is a slight 
complication under the Quigley Awards 
rules—a joint effort originating with both 
members. 

The Paramount and Eckel played “Broken 
Arrow” day and date, so Harry and Dick 
rolled up their sleeves and put on a cam- 
paign to do credit to them both, with no out- 
side help from 20th Century-Fox or anybody 
else, except that found in the pressbook. 
They lead off with a private screening, for a 
professor at the university who is a special- 
ist in Indian Affairs, and the press for edi- 
torial comments. Local radio stations, police 
officials and others participated. 

Real Onondaga Indians in full regalia 
(these are authentic Syracuse Indians, who 
were living along the Onondaga River be- 
fore Syracuse was a University town) per- 
formed Indian dances in the street in front 
of the theatre on opening night, with funds 
accruing to the Reservation Meeting House 
as their reward, and much newspaper pub- 
licity. Television, radio, sound trucks, all 
manner of modern devices, tied in to make 
this approach a selling facor. Local cooper- 
ative ads and a “treasure hunt” highlighted 
a campaign built around the idea of “Lucky 
Indian Head Pennies.” 


Tabs Visiting Cars With 
"Overparked"’ Warning 


S. Graves, manager of the Plymouth thea- 
tre, Plymouth, N. H., encloses a sample of 
the good natured “Overparked” card which 
he places under the windshield-wiper of 
many visiting cars in his resort town. The 
card continues, in smaller type, ‘“Over- 
parked—Goodness No! But we do strongly 
advise you to appear at the Plymouth thea- 
tre... .” He reports business for “Father 
of the Bride” as even better than for “Annie 
Get Your Gun.” But we’ve heard some 
complaint on the use of any “kidding” of 
overparking, on the grounds it’s no laughing 
matter and apt to raise the blood pressure. 


Jesse White Previews "Stars" 


Jesse White, manager of the Martin thea- 
tre, Americus, Ga., is one of those who have 
previewed Metro’s “Stars in My Crown” in 
the pre-release tests of this unusual picture. 
Americus is a town of less than 10,000 pop- 
ulation and the Martin theatre offers an ex- 
cellent opportunity to obtain audience reac- 
tions. Jesse gave it the full treatment, based 
on earlier test runs in larger cities. 
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THE PETTY GIRL—Columbia Pictures. The 
most beautiful girls in Hollywood, more 
gorgeous than ever in color by Technicolor. 
The most famous magazine cover girl of 
all time. She's the answer to that long, low 
wolf whistle! A picture that brings you 
youth and music, an alluring sex-tette with 
youth, laughter, love, music, dancing, ex- 
citement. 24-sheet and other posters ex- 
cellent for cut-outs, suitable for marquee 
or lobby display, and not loaded with 
typographical detail. There is a 9x12 four- 
page herald which keys the campaign for 
most theatres. Newspaper ad mats sell 
Joan Caulfield, who is the ideal Petty Girl. 
Start with the interesting set of nine small 
teaser ads and get your advertising cam- 
paign off to a flying start. Other news- 
paper ads are fine, and in good assort- 
ment, from small and medium to large 
sizes. We like one-column ad mat No. 112, 
two-column No. 207, three-column No. 304 
and larger ones if you can add to your 
budget. A set of "Petty Girl'’ pin-up pho- 
tos, twenty-five of them, is available from 
National Screen, and can be used in a 
variety of ways. ‘Petty Girl'' fashion tie- 
ups include scarves, sportswear and panties. 
Just picture the "Petty Girl'' and you have 
your campaign all planned. There are 
plenty of stills in all sizes, and advertising 
and publicity mats to illustrate the proper 
selling approach. The Capitol theatre in 
New York conducted a local contest to 
find the ideal Petty Girl, with contenders 
on stage every night for two weeks and 
a jam-packed theatre on the last night for 
the finals. A few managers who can arrange 
color ads on local newspaper presses should 
ask for color plates to put "The Petty Girl" 
across in style. There are three kinds of 
"Petty Girls’ in the picture, blonde, bru- 
nette and red-head, and you can have a 
local contest. 


SUMMER STOCK — Metro-Goldwyn. 
Mayer. In color by Technicolor. Every. 
body's waiting for their new musical. Judy 
and Gene, they're superb, they're supreme, 
in M-G-M's singy, zingy, swingy musical 
film. There's no doubt, this is Judy Gar. 
land's picture. She has a greater personal 
following than any other star in musical 
films. And you'll find her public is keenly 
interested in her health and happiness. This 
picture will prove that Judy's all to the 
good. Loew's Theatres have _ instituted 
scrolls, signed by patrons, wishing her their 
best. But the title ‘Summer Stock'’ doesn't 
mean too much to a majority of movie- 
goers away from the metropolitan areas, 
They just don't know what "Summer Stock" 
is, and they don't particularly care. 24-sheet 
and other posters are terribly crowded 
with things and stuff, lacking poster value, 
but interesting reading if you have time. 
You can make cut-outs of Judy and Gene, 
and simplify the mass of details. There's 
no herald, but oversized ad mat No. 406 
is recommended, if you print your own. 
Newspaper ad mats are equally crowded 
with type and scattered detail which 
doesn't focus enough to command atten- 
" tion. Loew's Theatres continue to revamp 
the pressbook ads for the Capitol in New 
York and other houses, with a distinct gain 
in advertising values. A special set of six 
lobby-door panels is new in MGM press- 
book accessories and worth your while. 
Sells outright for $6 or on rental from 
National Screen. There are good tieups 
with MGM Records and sheet music, to 
sell the songs, half-a-dozen good ones. Ex- 
ploitation ideas in the pressbook are worth 
study; pick those you like best. Publicity 
mats and stories are valuable for your offi- 
cial welcome to Judy Garland, which will 
be reflected by your newspaper editor and 
reviewers, as well as the general public. 








Pastor Finds a Text 

Adam Goelz, manager of the Met theatre, 
in Baltimore, ran “So Young So Bad” with 
exceptional success in his colored neighbor- 
hood. Picture obtained exceptional word-of- 
mouth advertising and a local Sunday church 
sermon, via radio, was titled “Why Are 
They So Bad So Young?” Advertising in 
the Baltimore Afro-American shows excel- 
lent use of large pressbook mat, four col- 
umns wide. The newspaper, with a large 
circulation and one of the best in its field, 
is nationally known and favorably inclined 
towards publicity. 





OUTDOOR 

REFRESHMENT 
CONCESSIONAIRES 
FROM COAST TO COAST 

OVER 1, CENTURY 


NOW SPECIALIZING 
IN REFRESHMENT } 
SERVICE FOR 





Sneak Previews Pay Off 

Run a special trailer and tack the new 
picture on with the last showing of the old 
one, as a late hour attraction. 





v FOR 31 YEARS THE LEADER 


FA SPECIAL TRAILER 










-1327 $. Webesh Ave. 
CBW TORK - 619 West 54th. St. 
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CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy.Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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THEATRES 


BUSINESS BOOSTERS 


HELP WANTED 





LAND TO BUILD DRIVE-IN THEATRE FOR 
lease. Permit granted. This will be the only drive-in 
within a 20-mile radius in the fastest growing com- 
munity in the United States, Long Island. BOX 2482, 
MOTION PICTURE HERALD. 





FOR SALE: ONLY SECOND RUN HOUSE IN 
important city in Northern, New York — 350. seats. 
Wonderful business and concessions. All equipment 
excellent shape, including new seats, new carpet, new 
decorations, etc. Investment recoverable in 3 years. 
Other interests require quick sale for $35,000. BOX 
278, MOTION PICTURE HERALD. 





USED EQUIPMENT 





BE WARY—BEWARE WHEN BUYING REBUILT 
equipments. Get it from established reliable source. 
Our record—24 years’ square dealing—speaks for. itself. 
Holmes Educators, $550; Simplex Acme, $795; Simplex 
SP or Standard, $995—all dual equipments with 2,000" 
magazines, lenses, amplifier, speaker, etc. Super 
Simplex Heads (like new), $895 pair. All available on 
Time Payments. S. O. S. CINEMA SUPPLY CORP.., 
604 West 52nd St., New York 19. 





BUY NOTHING! COMPARE OUR OFFERINGS 
first! Three unit Automaticket register, rebuilt, $200; 
Strong 60 ampere Lamphouses, rebuilt, $275 pair; pair 
DeVry ESF Portable Projectors, good, complete, $215; 
Strong 1 kw Lamphouses, rebuilt, $350 pair; pair 
Holmes Educators, rebuilt, complete, $525; Series II 
Lenses, $35 pair; Rear shutters for Simplex, $40 pair. 
STAR CINEMA SUPPLY, 441 West 50th St., New 
York 19. 





COMPLETE 350 SEAT THEATRE EQUIPMENT. 
Simplex Projectors, low-intensity lamps, rectifiers, 
Western Electric Sound, perforated screen, high and 
low frequency speakers, 350 upholstered seats, hand 
rewind, record changer, Griswold splicer, reels, film 
cabinet, spare parts. One Manley Popcorn machine 
(used 3 months cost $850). A complete theatre—All you 
need is a suitable building. Worth $9,000. Best offer 
takes it. J. C. KELLEY, Lincoln, New Hampshire. 





STUDIO EQUIPMENT 





COLORTRAN LIGHTING EQUIPMENT, HIGH 
powered studio illumination on ordinary house cur- 
rent, send for bocklet. Hallen synchronous magnetic 
film recorders, $895 to $1,850 FOB. Camart Optical Ef- 
fects unit with four surface prism $99.75 plus excise 
tax. Arriflex Headquarters, sales service, rentals. THE 
CAMERA MART, INC., 70 West 45th St., New York. 





ONE STOP STORE SPECIALS—SENSATIONAL 
—New Bridgamatic Jr. 16mm developing machines 
(incl. tax) $995; Auricon Cinevoice, demonstrator, $555; 
5 Ton Refrigeration Plant, 230 DC motor $395; Cineflex 
35 Camera, 12V or 24V motor, 3 lens, 2 magazines, 
tripod, $1500 value, $495; Eyemo 35 Spider turret news- 
reel camera, with motor mounting, less lens $495; 
Wall 35mm Movietone single system sound camera, 
B. Maurer ga!lvanometer, 4 lens, motor, 2 magazines. 
tripod, amplifier, $7000 value, $3495; Late Auricon Pro 
16 unit, powerpack, parallax finder, NR amplifier, lens, 
tripod, microphone boom, etc. $2000 value, $1495; Ultra 
24” Sunspots 5000W with rolling stands, $250 value, 
$77.30; Olsen Creco 5000W Sr. 15” fresnel spots on 
rolling stands, similar to B. M. & M. R., $300 value, 
$127.50; Cinephon 35 news camera, motor, & 4 lenses, 
$79; Eyemo Newsreel Cameras less lens and view- 
finder $75; Rotary Stabilizer Film Phonographs, $395; 
Auricon 12V/110AC powerpacks in case $55. Send for 
Catalog Sturelab Supplement. S. O. S. CINEMA SUP- 
PLY CORP., 604 West 52nd St., New York 19. 


POPULAR MERCHANDISE GIVE-AWAY PRO- 
grams will stimulate your business and give co- 
operating merchants good advertising value. No cost 
or effort to the theatre. Ten different prize programs 
to choose from. From television sets, electric washers 
to lamps and toys. TRI-STATE ENTERPRISES, 529 
Walnut St., Cincinnati 2, Ohio. 





COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939, 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 339 West 44th St., New York 18, N. Y. 





NEW EQUIPMENT 





EXHIBITORS! SAVE AT STAR! RECTIFIER 
bulbs, first quality, $4.75; plastic Screens 38c foot; wire 
Reels $1.95; aluminum $2.69; Parts for Simplex 30% 
off; 60 ampere Rectifiers $195 pair. STAR CINEMA 
SUPPLY, 441 West 50th St.. New York 19. 





SELLING THESE AT DEALERS’ COST WHILE 
our stock lasts! New Booth Equipments for theatres 
$2950; for drive-ins $3950; actually % off market price! 
Special: New Latest Morelite Monarc 70 ampere lamps 
with 14” reflectors $695 pair; 75 amp. 220V 3PH 
rectifiers, $197.50 cach. Time Deals and Trades Too! 
Send for details. S. O. S. CINEMA SUPPLY CORP., 
604 West 52nd St., New York 19. 





S. O. S. CUTS PRICES IN RISING MARKET. 
Fall Specials (limited time only):—White vinyl plastic 
Soundscreens, flameproofed and fungusproofed 35c¢ sq. 
ft.; beaded 45c. 15 Amp. Rectifier bulbs (1500 hrs.) 
$4.59; Projector Oil 85c gallon; Order now and save 
plenty! S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 





BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid. 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP 1270 Sixth Avenue, New York 20, N. Y. 








INTERNATIONAL MOTION PICTURE ALMA- 
nac- the big book about your business—1950-51 edi- 
tion ready soon. Contains over 12,000 biographies of 
important motion picture personalities. Also all indus- 
try statistics. Complete listing of feature pictures 1944 
to date. Order your copy today, $5.00 postage included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 Sixth 
Avenue, New York 20, N. Y. 5 


WANTED: EXPERIENCED MANAGER. PER- 
manent situation. Illinois location. Seating 470, popu- 
lation 5,000. Send detailed qualifications, photo and 
salary expected in first letter. BOX 2474, MOTION 
PICTURE HERALD. 





HOUSE MANAGER. PERMANENT SITUATION. 
Must be wide awake exploiteer. Send detailed qualifica- 
tions with photo and salary expected in first letter. 
BOX 2483, MOTION PICTURE HERALD. 





SEATING 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRF. 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tennessee. 


CHAIR-ITY BEGINS AT S. O. S. WE GOT 
thousands chair bargains from $2.95 up. Send for 
Chair Bulletin 15. S.O.S. CINEMA SUPPLY CORP.. 
604 West 52nd St., New York 19. 








LOTS OF 200 TO 1000 HEYWOOD-WAKEFIELD 
and American chairs. 600 American padded back spring 
cushion folding chairs. 150 Kroehler push-back chairs 
800 Stafford chairs. Ask for description and photos. 
Let us know the quantities that you need. ALLIED 
SEATING CO., 234 West 44th St., New York 18. 





PRINTING SERVICE 





WINDOW CARDS, PROGRAMS. HERALDS 
ema ag printing. CATO SHOW PRINTING CO., 
‘ato, 4 





POSITIONS WANTED 





HOUSE MANAGER—MARRIED, FAMILY, AGE 
31. Experienced, employed. Desires to make change, 
improve situation. Go anywhere. BOX 2475, MOTION 
PICTURE HERALD. 





CAPABLE MARRIED MAN AGE 44 NOW EM- 
ployed as manager desires change. 20 years in show 
business, all phases. Has family. Sober, church man. 
If you have manager troubles I am your man. Write 
for details. References exchanged. BOX 2481, MOTION 
PICTURE HERALD. 





FILM MAN—22 YEARS’ EXPERIENCE IN MO- 
tion picture business. Now available as buyer-booker 
for circuits. Familiar all angles. BOX 2480, MOTION 
PICTURE HERALD. 








DRIVE-IN EQUIPMENT 





GOING INTO DRIVE-IN BUSINESS? ORDER 
equipment now (before prices rise) and save plenty! 
Small deposit will hold equipment until ready for de- 
hvery. Buy on S. O. S. Easy Payment Plan—pay out 
of income. Complete booth outfits from $1595. S.O. S 
Co-Op Speakers $16 pair including junction box. Buy 
sample pair and compare. Teleseal 14-2 underground 
cable $47.13M, Masonite marquee letters 35c up. 
S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





“Our Gang" Shorts Have 
1,200 Playdates Set 


The “Our Gang” comedies, reissued by 
Monogram, have more than 1,200 playdates 
set for September, according to Joseph Au- 
erbach, owner of the Hal Roach-produced 
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shorts. In release since April under the 
title of “Little Rascals,’ they have $273,000 
in contracts and are currently grossing al- 
most $30,000 a month. Release of the 50 
two-reelers and 30 one-reelers is being re- 
stricted to theatres and Mr. Auerbach said 
he would not release them for television. 


Mark Circuit Birthday 

Officials and empioyees of Interstate En- 
terprises, Inc., a circuit of 13 theatres, cele- 
brated the 25th anniversary of the founding 
of the local entertainment business in Thom- 
asville, Ga., last week, with appropriate 
ceremonies to mark the occasion. 
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The Sleeping City 
U-I—Hospital Melodrama 


Authentic settings in and around Bellevue 
Hospital, New York City, and a realistic view 
of detectives at work lift this film out of the 
ordinary crime story category. 

Richard Conte, a police detective, assumes 
the position of an interne in Bellevue in order 
to solve a murder of a real interne. In the 
process he uncovers a narcotics racket. The 
title comes from the fact that almost all of 
the action takes place at night. 

The detective posing as a doctor is naturally 
under a strain to preserve his true identity. 
Conte first suspects Alex Nicol in the role 
of another interne who is driven to suicide. 
Later he wonders about one of the nurses, 
Coleen Gray. The chief villain is an elderly 
elevator operator, Richard Taber, who gets in- 
ternes under his sway by operating as a bookie 
and advancing money. His purpose is to force 
them to write prescriptions for narcotics. The 
drugs are turned over to the gang by Miss 
Gray. Finally in a dramatic gun battle Conte 
kills the elevator operator. 

Leonard Goldstein, the producer, and George 
Sherman, the director, emphasized characters 
and locales. Jo Eisinger wrote the story and 
screenplay. Although the dialogue is strained 
at times, the performers do well. John Alexan- 
der, a rough and ready detective inspector, and 
Peggy Dow, a nurse, are in the supporting roles. 

Seen at a preview for city officials and other 
guests at the Park theatre, New York. Re- 
viewer's Rating: Good.—M. Q.., Jr. 

September release. Running time, 85 minutes. PCA 
No. 14376. General audience classification. 
ND oor ook, aie ehigind ba eniusle-ateteinn Richard Conte 
INN os <sc'as ois pd nee siereiecea ons Coleen Gray 


8 Taber, John Alexander, Peggy Dow, Alex 
Nico! 





Rookie Fireman 


Columbia—Firefighter Drama 


As the title suggests, this is the inside story 
of the lives of the men who fight the flames. 
Although a trifle over-dramatic at times, the 
film proves fairly entertaining. Following in the 
routine documentary scheme, it traces the life 
of a rookie through his training and daily life. 

Bill Williams is believable as the rough 
young merchant seaman who looks upon his 
position only as an interlude prior to returning 
to sea. Barton MacLane is cast in his usual 
hard, stern role—this time as the captain of the 
firehouse. 

Producer Milton Feldman and director Sey- 
mour Friedman have neatly knit together the 
smoke-filled action of the fire scenes and the 
normal tensions of men living half their lives 
under the same roof. Here the audience discov- 
€rs rigors and discipline a fireman must under- 
80 to succeed in his work. 

All is not smooth going in the firehouse: one 
of the men is caught cheating in a card game; 
another believes his wife, Marjorie Reynolds, is 
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in love with MacLane, and Williams’ friend is 
bothered by hospital bills for his wife, who is 
going to have a baby, and there is even an at- 
tempted murder of MacLane. Williams falls in 
love and remains a fireman and the men gain 
respect for their captain at the conclusion. 

Reviewed at the home office. Reviewer's 
Rating : Good.—Rosert H. PErRILLA. 


Release date, October, 1950. Running time, 63 min- 
utes. PCA No. 14397. General audience classification. 


DOS ks Ba cas asddbcaNeceteuiesaen Bill Williams 
Cant, Jets THemsnaw..... ccscciiccce sees Barton MacLane 
a eR Oe eee Marjorie Reynolds 
Gloria Henry, Richard Quine, John Ridgely, Richard 
Benedict, Cliff Clark, Barry Brooks, George Eldredge, 
Gaylord Pendleton, Frank Sully, Ted Jordan 


Lonely Heart Bandits. 


Republic—Beware of Strangers 

Cashing in on a topical subject, Republic here 
present a smooth though routine offering that 
should catch interest all ’round. The story line 
is obvious, but the action is well-sustained. 

This picture tells of a pair of lonely-hearts 
racketeers who don’t shy away from killing 
their prey when necessary. It demonstrates 
how the gullible can be taken in by a free flow- 
ing line of double-talk and ends on the note 
that it is better to look for love at home rather 
than yearn for strange and far-away places. 

Dorothy Patrick and John Eldredge seem to 
enjoy their parts as the attractive couple which 
teams up in matrimony in order to better mulct 
gullible people out of their savings. Gene Lewis 
wrote the screenplay which represents a warn- 
ing to those who are easily taken in by friendly 
talk. Stephen Auer was associate producer and 
George Blair held the directorial reins. 

Miss Patrick and Eldredge pull their first job 
on an old farmer, Elmer Jayson, whom they 
take for $7,000. When he puts up resistance, 
Eldredge kills him. The police are after them, 
but the couple disappears. Their next victim is 
a small town widow, Nancy Crane, who is ready 
for mail order romance and initiates correspon- 
dence with Eldredge. She also almost gets killed 
when Eldredge pushes her off a train, but the 
couple is trapped and Eldredge is shot. 

Seen at the Republic screening room in New 
York. Reviewer's Rating: Average. 

Release date, August 29, 1950. Running time, 60 


minutes. PCA No. 14568. General audience classifica- 
tion. 

NI I aoe coh sp sidin's asd esin'oube Dorothy Patrick 
NIE ov Seer cess aan '0 pia </einomisinas John Eldredge 


TAT MRE or od cece v0 «da 8 vee eee Barbara Fuller 
Robert Rockwell, Ann Doran, Dorothy Granger, Eric 
Sinclair, Kathleen Freeman 
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Indian Territory 
Columbia—Gene Autry Western 


Packed with an abundance of fistic action and 
gun play, this Gene Autry production, produced 
by Armand Schaefer and directed by John Eng- 
lish, ranks favorably with the other films in 
this series. Autry’s smooth delivery and an in- 
teresting screenplay by Robert S. Hall should 
make this another top-drawing attraction in 
action situations. 

The action takes place during the reconstruc- 
tion period following the Civil War. Gene is 
commissioned as an officer in the Union Army 
assigned to break up the Indian raids, engi- 
neered by James Griffith, the Apache Kid, and 
Philip Van Zandt, an Austrian soldier of for- 
tune. 

Pat Buttram supplies the comedy relief while 
Kirby Grant and Gail Davis provide the love 
interest in the sepia production. Between help- 
ing to preserve law and order and solving the 
Indian problem, Autry manages to sing and 
play a few songs, including “Chattanooga Shoe 
Shine Boy.” 

William Bradford, director of photography, 
does a fine job shooting the raiding and stam- 
pede scenes. 

Reviewed at the Columbia projection room in 
New York. Reviewer's Rating: Good.—R. H. P. 


Release date, September, 1950. Running time, 70 
minutes. PCA No. 14530. General audience classifi- 
cation. 

SAME IRMNENS oo ue tos coceu sees cocks cveweded Gene Autry 


NMR NOR ares. csieiaw ils wuaiaine wea wenaee Pat Buttram 
Gail Davis, Kirby Grant, James Griffith, Philip Van 
Zandt, Pat Collins, Roy Gordon, Charles Stevens, Rob- 
ert Carson 


Train to Tombstone 
Lippert—Western 


Producer-director William Berke undertakes 
to tell here one of those multiple-thread stories 
that became a vogue after “Stage Coach” set 
the pattern, and to tell it in 56 minutes on a 
modest budget. He utilizes a train instead of 
a stagecoach, and he uses both Indians and out- 
laws dressed as Indians in the two attempted 
holdups of the train which provide the action 
spots in the picture, but it’s a long and talk- 
packed while before the first bullet is fired, so 
long that the danger doesn’t seem very real 
by the time it arrives. 

Don Barry, although cast as the principal 
hero, comes into the picture fairly late, leav- 
ing Wally Vernon to carry the interest with 
corset-salesman type comedy until then. By 
and large, it adds little to the growing sum of 
reasons for anticipating a widespread upturn in 
grosses this Fall. 

The script by Victor West and Orville 
Hampton, from a story by Barry, opens with 
a mixed assortment of strangers boarding a 
train for Tombstone in about 1880 or so. 
There’s the corset-salesman, a doctor, a dance 
hall girl and her untrained recruit, a minister, 
an Eastern girl whose legs are paralyzed, her 

(Continued on following page) 
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(Continued from preceding page) 
tippling aunt, and some others. It takes a lot 
of talking for them to establish their separate 
stores, with Barry boarding the train enroute 
as a genial outlaw who turns out to be an 
Army officer operating under cover, but by the 
time the last shot has been fired they’re all 
paired off and heading for what they hope will 
be happiness. The treatment’s a little too thin 
to make any of this seem important. 
Previewed in projection room. Reviewer's 
Rating: Fair —Wuti1AM R. WEAVER. 
Release date, not set. Running time, 56 minutes. 
PCA No. 14642. General audience classification. 


Toh POL. .- ic nhanexttedswenkeescusenbacal Don _ Barry 
MUN sc vsvonvapescsbaeseonuehbswe renee Robert Lowery 
Wally Vernon, Tom Neal, Judith Allen, Minna Phil- 
lips, Barbara Stanley, Nan Leslie, Claude Straud 


Border Treasure 


RKO—Tim Holt Western 


Tim Holt has the job of detecting the robbers 
of a pack train of treasure bound for Mexico. 
He does this despite his high-mindedness, some 
slow starts, and the fuzzy antics of his comic 
companion, Richard Martin, cast as his Span- 
ish-American buddy, and bound to appeal to 
the Latin American communities He also does 
it after some straight shooting and hard swing- 
ing. Altogether, this Herman Schlom produc- 
tion, with the direction of George Archainbaud, 
has the adequate values of an average Western, 
and pretentious to nothing else. 

The story has Inez Cooper headed toward 


Mexico with the pack train of treasure, and 
John Doucette and House Peters, Jr., the bad 
men in town planning to rob her. Alter some 
false starts, during which Doucette is jaile 
after a fist fight with Holt, the gang Succeeds ; 
and it is then Holt’s job, as public spirited 
cowpoke, to get the evidence on them. This 
he does. 

Seen at the RKO New York projection room, 
Reviewer's Rating: Fair—Ftoyp Stone, 
Release date, August, 1950. Running time, © min. 





utes. PCA No. 14181. General audience classification, 
Ed Porter ..........seessssecssssscecvecscoees im Holt 
STAR ba cubsh rash ¥encks sso oaseeeansssepabren Jane Nigh 
Bat John Doucette 
Mn 5 pheukbiwacces dorke see es sheaeeb ee House Peters, Jr. 


Inez Cooper, 


Julian Rivero, Ken MacDonald, Vinee 
Barnett, Robert Peyton, 


David Leonard, Tom Mon. 








HERALD 


For the convenience of exhibitors 
who refer to advertising in the 
Herald for promotional ideas and 
copy suggestions, Product Digest 
presents the following index of dis- 
play advertising appearing in Mo- 
re Picture Herald since January 
, 1950. 


Abbott and Costello in the Foreign Legion (Univ.) 
July 8, p 17. 

All Quiet on the Western Front (Realart) July 
22, back cover. 

All the King's Men (Col.) Jan. 7, p 20 & 21; Jan. 
28, back cover; Feb. 18, p 19; Feb. 25, p 23; 
Apr. |, p 20 & 21. 

Annie Get Your Gun (MGM) Feb. 18, p 2 & 3; 
Mar. I1, p 25; Mar. 18, p 15; Mar. 25, p 25; 
Apr. |, p 16 & 17; Apr. 8, p 2 & 3; Apr. 15, 
p 15; Apr. 29 p 2, 3 & 20; May 6, p 2 & 3; May 
27, p 16; June 3, pp 2-3. 

Asphalt Jungle (MGM) Apr. 29, p 17; June 10, 

2 


p 2. 
Atom Man vs. Superman (Col.) May 20, p 40; 
June 10, p 30. 
Avengers, The (Rep.) Aug. 5, pp 28 & 29. 
Baron of Arizona (Lippert) Mar. !1, p 33. 
Battleground (MGM) Jan. 21, p 2 & 3; Mar. 4, 


p 15. 
Big Lift, The (20th Fox) Mar. 25, p 6; Apr. |, p 6; 
Apr. 8, p 6; Apr. 22, p 6; Apr. 29, p 6; May 6, 


p 6. 

Black Rose (20th-Fox) June 10, p. 6; July |, pp. 
15-22. 

Borderline (Univ.) Jan. 21, p 2 & 3. 

Born to be Bad (RKO) Aug. 26, pp 18 & 19. 

Brave Bulls, The (Col.) Apr. 15, p 29. 

Bright Leaf (WB) June 3, pp 4-5; June 24, pp 4-5. 

Broken Arrow (20th-Fox) June 24, p. 6; July |, 
p 5; July 15, p 6. 

Caged (WB) Apr. 29, p 4 & 5; May 6, p 4 & 5; 
May 13, ag oo i pp 4-5. 

Captain Carey, U . A. (Para.) Mar. II, p 21; 
Mar. 25, p 50. 

= China (Para.) Jan. 28, p 36 & 37; Feb. 


p 17. 

Phen kd The (RKO) Apr. |, p 26 & 27. 

Cargo to Capetown (Col.) Apr. 8, back cover. 

Cariboo Trail (20th-Fox) July 22, p. 6. 

Chain Lightning (WB) Jan. 21, p 4 & 5; Jan. 28, 
p 4; Feb. 18, p 5; Feb. 25, p4&5. 

Cinderella (RKO) Jan. 7, p 17 (trade shows); 
Mar. 4, p 22 & 23. 

Colt .45 (WB) May 20, p 4. 

Conspirator (MGM) Jan. 21, p 19 (trade shows). 

Comanche Territory (Univ.) Apr. 15, p 22 & 23; 
Apr. 22, p 23. 

Damned Don't Cry, The ey Apr. 8, p 4 & 5; 
Apr. 15, p 5; Apr. 22, 

Daughter of Rosie OGredy, The (WB) Mar. 25, 

p 4 & 5; Apr. 15, p 4; Apr. 22, p 4. 

ine Wife (Para.) Feb. 4, p 54; Feb. Il, p 24 
& 25. 

Destination Moon (EL) May 13, p 22. 

Devil's Doorway (MGM) Apr. 29, p 19. 

D.O.A. (UA) Feb. 4, p 25. 


ADVERTISING 


Duchess of Idaho (MGM) Apr. 29, p. 21; July 15, 


pp 2-3. 

Eagle and the Hawk (Para.) Apr. 22, p 48; May 6, 
p 18 & 19; May 20, p 60. 

Edge of Doom (RKO) July 29, p. 24. 

Fancy Pants (Para.) Aug. 12, P 23; Aug. 26, p. 15. 

Farewell to Yesterday (20th-Fox) Aug. 26, p. 6. 

Father Is a Bachelor (Col.) Mar. 11, back cover. 

Father of the Bride (MGM) Apr. 29, p 17; June 
3, pp 16-17. 

Fireball, The (20th-Fox) Aug. 19, p 6. 

Be and the Arrow (WB) June 0, pp 4-5; July 

p 2-3. 

Ph of Captain Blood (Col.) June 17, back 
cover. 

Francis (Univ.) Jan. 14, p 21; Jan 28, p 39; Feb. 
4, p 22 & 23; Mar. 4, p 19 & 20; Apr. I, p 29. 

Furies, The (Para.) July 29, pp. 20 & 21. 

Furies, The (Para.) July 29, pp. 20 & 21; Aug. 19, 


p 52. 
Going My Way (R) (Para.) June 24, p 46. 
Golden Gloves Story, The (EL) Apr. 29, p 33. 
Golden Twenties, The (RKO) Apr. 8, p 19. 
Good Humor Plan, The (Col.) Aug. 5, p 25. 
Great Lover, The (Para.) Jan. 28, p 60. 
Guilty of Treason (EL) Jan. 28, p 25-28; Feb. I, 


p 32 & 33. 
Gunfighter, The (20th-Fox) May 13, p 6. 
Happy Years, The (MGM) Apr. 29, p 20. 
Harvey (Univ.) Apr. 29, p 31; June 17, p 4l. 
Heiress, The (Para.) Jan. 21, p 56. 
Holy Year 1950 (20th-Fox) June 17, p 6. 
House by the River (Rep.) May 6, p 24 & 25. 
In a Lonely Place (Col.) July 29, p. 27. 
Jackie Robinson Story, The (EL) Apr. |, p 31. 
Johnny Holiday (UA) Feb. 25, p 27; Apr. 8, p 31. 
Jolson Sings Again (Col.) Feb. 18, back cover. 
Kid from Texas, The (Univ.) Mar. !!, p 27. 
Kiss ay re —_—— (WB) July 22, pp. 4 & 5; 
Aug. 19, 
Lady Withost « a "Passport, ¢ A. (MGM) June 24, p 15. 
Lawless, The (Para.) May 6, p. 74; July I, p. 48. 
Life of Her Own, A (MGM) July 29; p. 16; Sept. 
eS 
Louisa (Univ.) July 15, 
Ma and Ay! _ Go fo Town (Univ.) Mar. 11, 


p 29 
ee, The (ua) July |, pp. 28-29; Aug. 5, pp 32 
& 3 


Rh 880 (20th-Fox) Sept. 2, 

Mother Didn't Tell Me (20th Fox) al 28, p 15-20; 
Feb. tI, p 16, 17 & 18 (contest). 

My Friend Irma Goes West (Para.) May 20, p 27; 
June 3, opp. p 32!; June 24, pp 18-19; July 8, 
p 42. 

Mystery Street (MGM) Apr. 29, p 19. 

Nevadan, The (Col.) Feb. 11, back cover. 

Next Voice You Hear (MGM) July 22, p. 2. 

No Man of Her Own (Para.) Apr. 15, p 60; Apr. 
29, p 28 & 29. 

No Sad Songs for Me (Col.) Apr. 22, back cover; 
May 6, back cover; June 3, back cover. 

One Way Street (Univ.) Mar. 25, p 29. 

“ Very ae (RKO) June 17, pp 38-39; Aug. 19, 

p 22 & 2 
Outlaw, The (RKO) Feb. 4, p 18 & 19. 


roe, Richard Martin 


Outriders, The (MGM) Feb. 
shows); Mar. II, p 34. 

Paid in Full (Para.) Feb. 11, p 54; Mar. II, p 21g 
54; Apr. |, p 54. 

Pdlonion, The (Col.) Mar. 25, back cover. 

Pancho Villa Returns (H. C. Films) May 6, p, 29, 

Petty Girl (Col.) Aug. 26, back cover. 

Pretty Baby (WB) July 15, pp 4-5. 

Reformer and the Redhead (MGM) Mar. II, p 
2&3 

Riding High (Para.) Feb. 18, p 56; Mar. II, p 20; 
Mar. 18, p 54; Mar. 25, p 19-22; Apr. 22, p 
20 & 21. 

Right Cross (MGM) Juyl 29, p. 17. 

Rockette Ship X-M (Lippert) July |, p. 31. 

Rock Island Trail (Rep.) May 13, p 18 & 19; May 
20, p 31; May 27, pp 24-25. 

Rogues of Sherwood Forest (Col.) July 29, back 
cover. 


18, p 7 (trade 


Samson and Delilah (Para.) Mar. 11, p 20; Mar. 
18, p 25. 
Sands of Iwo Jima (Rep.) Feb. I!, p 36 & 37; 


Feb. 25, p 20 & 2I. 
Savage Horde, The (Rep.) July 15, pp 14-15. 
Secret Fury (RKO) May 20, p 33; June 3, p 19. 
711 Ocean Drive (Col.) July 1, back cover; July 
15, back cover; Aug. 5, p. 23. 
Singing Guns (Rep.) Apr. 8, p 28 & 29; Apr. 15, 
p 26 & 27; Apr. 22, p 24 & 25. 
Skipper Surprised His Wife, The (MGM) Apr 29, 
18 


p 18. 

Sleeping City (Para.) Sept. 2, pp. 22 & 23. 

So Young, So Bad (UA) Aug. 26, p 21. 

Stage Fright (WB) Mar. 4, p 4 & 5. 

Stars in My Crown (MGM) Apr. 29, p 18. 

Stromboli (RKO) Feb. 11, p 28 & 29. 

Summer Stock (MGM) July 29, p 3; Aug. 12, 
pp. 2 & 3; Sept. 2, p. 3. 

Sundowners, The (EL) Mar. 18, p 23. 

Sunset Boulevard a May 6, p 21; 
p. 48; Aug. 5, p. 44. 

Tarzan and the te Girl (RKO) Apr. 
18 & 19. 

Tea for Two (WB) Aug. 5, pp. 4 & 5; Aug. 19, p.5. 

Third Man, The (Selznick) Mar. 4, p 29. 

Three Came Home (20th Fox) Feb. Il, p 6 

Three Little Words (MGM) Apr. 29, p 21; July 
8, pp. 2-3; Aug. 19, pp. 2 & 3. 

Three Secrets (WB) Aug. 12, pp. 4 & 5. 

Toast of New Orleans (MGM) July 29; p. 17; 
Sept. 2, p. 3. 

Treasure Island (RKO) July 8 pp. 14-15. 

Twelve O'Clock High (20th-Fox) Jan. 7, p 6; Jan. 
14, p 6; Jan. 21, p 6; Jan. 28, p 6; Feb. 4, p 6. 

Union Station (Para.) Aug. 26, p 42. 

Wabash Avenue (20th-Fox) Mar. 4, p 

White Tower, The (RKO) July I, 4 “14-28. 

Wagonmaster (RKO) Apr. 8, p 16 & 17. 

Winchester 73 (Univ.) Feb. 18, p 25; May 6, p 27; 
May 27, pp 20-21. 

Woman of Distinction (Col.) Mar. 4, p 27. 

Woman on Pier 13, The (RKO) June 24, p 22. 

Yellow Cab Man (MGM) Fab. 11, p 20 (trade 
shows); Mar. 18, p 2 & 3. 

Young Man with a Horn (WB) Jan. 28, p 5; Feb. 
4, p 4&5; Feb. II, p 4 & 5; Feb. 18, p 4. 


July 15, 
15, p 
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ADVANCE SYNOPSES 





"MADNESS OF THE HEART" 
Universal International 


PRODUCER: Richard Wainwright. DI- 
RECTOR: Charles Bennett. PLAYERS: 
Margaret Lockwood, Paul Dupuis, Kathleen 
Byron, Maxwell Reed. 


DRAMA. Lydia (Margaret Lockwood) 
meets Paul (Paul Dupuis), a French nobleman 
but their romance is marred only by Lydia’s 
complaint of recurring spells of blurred vision. 
Paul leaves for France, promising to return 
and marry Lydia, but she loses her sight in the 
interim. Given no hope of recovery, she seeks 
sanctuary in a convent. When she finds she has 
no vocation, she is sent back to the outside 
world. She finally marries Paul, but encounters 
great opposition from Verite, a neighbor who 
is very fond of him. The latter constantly plots 
against Lydia and is successful in temporarily 
breaking up the marriage. However, Verite is 
exposed, Lydia regains her sight and Paul is 
convinced that there is no question of his wife’s 
love for him. 


"BRANDED" 
Paramount 
PRODUCER: Mel Epstein. DIRECTOR: 
Rudy Mate. PLAYERS: Alan Ladd, Charles 
Bickford, Mona Freeman, Robert Keith, 
Tom Tully, Selena Royle. 

WESTERN. This is a saga of the old West 
when a man’s life span was determined by the 
speed with which he could draw his gun. Placed 


in Texas and Old Mexico in the 1890s, Choya 
(Alan Ladd) is the wandering gun-fighter who 
poses as Lavery’s (Charles Bickford) long lost 
son as part of a conspiracy to rob Lavery of 
his huge ranch. But he changes his mind once 
he meets Lavery’s daughter Ruth and is accept- 
by the family, and refuses to go through with 
the plot. He discovers that the real son is alive 
in Old Mexico and goes after him to bring him 
home. But this is only accomplished after a 
wild chase through the mountains. 


"COUNTERFEIT" (Famous Pictures Prod.) 
Allied Artists 
PLAYERS: Don DeFore, Andrea King, 
George Tobias, Charles Cane. 
MELODRAMA. Ina Federal prison, Deane, 
convicted counterfeiter, uses a religious guise to 
engrave a plate for ten dollar bills and has his 
confederates flood the country with them. Riggs 
(Don DeFore) a Secret Service agent, traces 
the notes, but Deane refuses to tell the where- 
abouts of the plate. When a passer of the false 
money is arrested the trail leads to Evans, lead- 
er of the gang, but he is murdered by his men 
when he tries to escape to Mexico. Riggs meets 
attractive Nora, who manages the hotel where 
some of the gang live, and discovers that she is 
Deane’s daughter and the leader of the counter- 
feit ring. He sets up a rendezvous which almost 
backfires on him but manages to trap her and 
clear up the gang. 


"A PLACE IN THE SUN" 
Paramount 
PRODUCER-DIRECTOR: George Stev- 
ens. PLAYERS: Montgomery Clift, Eliza- 
beth Taylor, Shelley Winters. 

DRAMA. Based on a novel by Theodore 
Dreiser, the story concerns George (Montgom- 





ery Clift), who is the poor, ambitious son of a 


religious mission worker. He gets a job in his 
millionaire uncle’s suit mill, where he meets 
Alice (Shelley Winters), a farm-girl factory 
worker. In their mutual loneliness they enter 
into a romantic episodes and Alice learns she is 
to become a mother. Meanwhile, Angela (Eliz- 
abeth Taylor), the town socialite, falls in love 
with George and he with her. Alice and George 
visit an isolated lake to discuss their problem. 
When the boat overturns and Alice drowns, 
George is brought to trial, accused of her 
murder. 


SHORT SUBJECTS 


HOLLYWOOD ICE CAPADES PREMIERE 

(Columbia) 

Screen Snapshots (2860) 

At the Ice Capades Revue premiere the 
Columbia cameraman takes the audience to the 
customers watching the show and introduces 
them to some of Hollywood’s prominent person- 
alities. Barbara Ann Scott is the star of the 
ice show. 

Release date, June 22, 1950 


JUST FOR FUN (Warner) 
Featurette (6106) 

A group of the best scenes form the Mack 
Sennett comedies are grouped together with 
an appropriate narration. Seen are such favor- 
ites of the silent screen as Larry Semon, Charlie 
Murray, Ben Turpin, Monte Banks and Billy 
Bevan. The finale of the film highlights the 
famous tricked-up tin lizzie in giggly actions 


unbecoming to a high-class car. 
Release date, July 15, 1950 





10 minutes 


20 minutes 








THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 474-475-476, issue of September 2, 1950. 

Feature product by Company starts on page 465, issue of 
September 2, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 
Release Running 

TITLE—Production Number—Company Stars Date Time 
ABBOTT & COSTELLO in the Foreign 

Legion Univ. Bud Abbott-Lou Costello Aug.,'50 79m 
Across the Badlands Col. Charles Starrett-Smiley Burnette Sept. 14,'50 
Adam and Evalyn (Brit.) Univ. Stewart Granger-Jean Simmons Aug.,'50 92m 
Adam's Rib (7)* MGM Spencer Tracy-Katharine Hepburn Nov. 18,'49 101m 
Admiral Was a Lady, The UA Wanda Hendrix-Edmond O'Brien Aug. 4,'50 87m 
Alcatraz Island (002) WB John Litel-Ann Sheridan (reissue) Sept.9,'50 64m 
Alias Mike Fury RKO Victor Mature-Terry Moore 
Alias the Champ (817) Rep. Robert Rockwell-Barbra Fuller Oct. 15,49 = 60m 
All About Eve (030) 20th-Fox Bette Davis-Anne Baxter Nov.,'50 
All Quiet on the Western Front = Realart Lew Ayres-Louis Wolheim _— (reissue) Aug. !,'50 103m 
All the King's Men (227)* Col. Broderick Crawford-Joanne Dru Jan.,"50 109m 
Amazing Mr. Beecham (Brit.) (02!) aes Cecil Parker-A. E. Matthews Feb.,'50 85m 


Ambush (13) 
Annie Get Your Gun (color) (39)* MGM 


Arizona Cowboy, The (4961) Rep. 
Arizona Territory (4942) Mono. 
Armored Car Robbery (025) RKO 


PRODUCT DIGEST SECTION, SEPTEMBER 9, 1950 


Robt. Taylor-John Hodiak-Arlene Dah! Jan. 13,'50 89m 
Betty Hutton-Howard Keel 
Rex Allen-Gordon Jones 
Whip Wilson-Andy Clyde 
Robert Sterling-Adele Jergens 


(trade) May 23,50 107m 
Apr. 1,50 67m 
July 2,'50 56m 
June 7,'50 68m 


For exploitation see Managers’ Round Table section. 


* following a title indicates a box office Champion. 


d. 


(S) before a page number indicates advance synopsis. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemne 


r- REVIEWED — ——— RATINGS—_- 
(S) =synopsis Nat'l Herald 
Istue Page Groups L.ofD. Review 

July 15 389 AYC A-1 Good 

A-I 

Nov. 26 98 OA A-2. Good 

Nov. 5 73. AorAY A-2 Excellent 

May 13 293. AorAY B Good 

July 29 406 A-2 

Aug. 19 (S)443 

Oct. 29 66 A-2. Good 

July 22 398 B 

Nov. 5 73 AorAY B Excellent 

Dec. 31 137. AYC A-2. Good 

Dec. 24 129 AYC A-| Very Good 

Apr. 15 261 AYC A-2 Excellent 

May 13 294 AYC A-| Fair 

July 29 (S)406 A-l 

June 17 347 A B Good 


479 











TITLE—Production Number—Company 


Asphalt Jungle, The (29)* MGM 
Astonished Heart, The (Brit.) Univ. 
Avengers, The (4920) Rep. 
BACKFIRE (915) WB 
Baron of Arizona (4902) Lippert 


Barricade (color) (918) WB 
Battleground (16)* 


Beau Geste (4920) Para. 
Beauty on Parade (203) Col. 
Belle of Old Mexico (color) (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 


Between Midnight and Dawn Col. 


Beware of Blondie (207) Col. 
Beyond the Purple Hills (247) Col. 
Big Hangover, The (28) MGM 
Big Lift, The (012) 20th-Fox 
Big Timber (4908) Mono. 
Black Hand (20) MGM 


Blackjack (Spanish) ELC 


Black Rose, The (color) (019) 20th-Fox 
Blonde Dynamite (4913} ono. 
Blondie’s Hero (206) Col. 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lamp, The (Brit.) ELC 
Bodyhold (216) Col. 
Bond Street ( Brit.) Stratford 
Borderline (909) Univ. 
Border Rangers (4933) Lippert 
Border Treasure RKO 
Born to Be Bad (for. Bed of Roses) RKO 
Boy from Indiana (024) ELC 
Branded Para. 
Breaking Point, The WB 
Bright Leaf (928)* WB 
Broken Arrow (color) (014)* 20th-Fox 
Buccaneer's Girl (color) (912) Univ. 
Bunco Squad RKO 
CAGED (925)* WB 
Captain Carey, U.S.A. (4918) Para. 
Captain China (4911) Para. 
Captive Girl (240) Col. 
Capture, The (073) RKO 
Cargo to Capetown (236) Col. 
Cariboo Trail, The (color) (020) 20th-Fox 


Chain Lightning (905) WB 
Champagne for Caesar UA 
Cheaper by the Dozen (color) 


(009)* 20th-Fox 
Chinatown at Midnight (218) Col. 
Gory Lh vee (094)* RKO 
City L UA 
Code of a Silver Sage (4963) Rep. 
Colorado Ranger (4925) Lippert 
Colt .45 (color) (922)* WB 
Comanche Territory (color) (916) Univ. 
Come Share My Love RKO 
Congolaise ELC 
Conspirator (Brit.) (21) MGM 
Convicted Col. 
Copper Canyon (color) (5003) Para. 
Counterfeit AA. 
County Fair (color) (4903) Mono. 
Covered Wagon Raid (4965) Rep. 
Cowtown (245) Col. 
Crooked River (4926) Lippert 
Crisis (41) MGM 


Cry Murder ELC 
Curtain Call at Cactus Creek (col.) (918) Univ. 
Customs Agent (204) Col. 


DAKOTA Lil (color) (005) 20th-Fox 
Damned Dou.'t Cry, The (921)* WB 
Dancing in the Dark (color) (001)  20th-Fox 
Dancing Years (Brit.) Mono. 


Dark City (5004) Para. 
Daughter of Rosie O'Grady (920) (color) WB 
David Hardiag, Counterspy (220) Col. 
Davy Crockett, Indian Scout UA 


Dear Wife (4912) Para. 
Death of a Dream ELC 
Desert Hawk (color) Univ. 
Destination Big House (4918) Rep. 
Destination Moon (color ELC 
Destination Murder (026) RKO 
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Release 
Stars Date 

Sterling Hayden-Louis Calhern June 2,'50 
Noel Coward-Celia Johnson Mar.,'50 
John Carroll-Adela Mara June 26,'50 
Virginia Mayo-Gordon MacRae Feb. 11,50 
Vincent Price-Ellen Drew Mar. 4,'50 
D. Clark-R. Massey-R. Roman Apr. 1,'50 
Van Johnson-John Hodiak Jan. 20,'50 
G. Cooper-R. Milland (reissue) (east) Mar.,'50 
Robert Hutton-Lola Albright May 4,'50 
Estelita Rodriguez-Robert Rockwell Mar. 1,'50 
Roy Rogers-Dale Evans Jan. 8,'50 
Mark Stevens-Edmond O'Brien Sept.,'50 
Penny Singleton-Arthur Lake Aug. 10,'50 
Gene Autry-Jo Dennison July,'50 
Van Johnson-Elizabeth Taylor May 26,'50 
Montgomery Clift-Paul Douglas May,'50 
Roddy McDowall-Jeff Donnell Sept. 3,'50 
G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 
George Sanders-Patricia Roc Sept. 4,50 
Tyrone Power-Orson Welles Sept.,'50 
Leo Gorcey-Adele Jergens Feb. 12,'50 
Penny Singleton-Arthur Lake Mar. 9,'50 


Greer Garson-Walter Pidgeon (reissue) Feb. 17,'50 


Bill Williams-Jane Nigh Jan. 22,'50 
Jack Warner-Jimmy Hanley July,'50 
Willard Parker-Lola Albright Mar. 21,'50 
Jean Kent-Roland Young Mar. 29,'50 
Fred MacMurray-Claire Trevor Feb.,'50 
Don Barry-Robert Lowery July 14,'50 
Tim Holt-Jane Nigh Aug.,'50 
J. Fontaine-R. Ryan-Z. Scott Sept.,'50 
Lon McCallister-Lois Butler Mar.,'50 
Alan Ladd-Mona Freeman Not Set 
John Garfield-Patricia Neal Sept. 30,'50 
Gary Cooper-Lauren Bacall July 1,'50 
James Stewart-Debra Paget Aug.,'50 
Yvonne de Carlo-Philip Friend Mar.,'50 
Robert Sterling-Joan Dickson Sept. 1,'50 
Eleanor Parker-Agnes Moorehead June 10,'50 
Alan Ladd-Wanda Hendrix Apr. 12,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Johnny Weismsuller-Buster Crabbe July,'50 
Teresa Wright-Lew Ayres Apr. 8,'50 
B. Crawford-J. lreland-E. Drew Apr.,'50 
Randolph Scott-"Gabby" Hayes Aug.,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Hurd Hatfield-Jean Willes Jan. 19,'50 
Walt Disney Characters Mar. 4,'50 
Charles Chaplin-Harry Myers (reissue) Sept.,'50 
Rocky Lane-Eddy Waller Mar. 25,'50 
Jimmy Ellison-Russ Hayden May 12,'50 
Randolph Scott-Ruth Roman May 27,'50 
Maureen O'Hara-Macdonald Carey May,'50 
Fred MacMurray-lIrene Dunne Aug. 19,'50 
Documentary-Natives Apr. 17,50 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Glenn Ford-Broderick Crawford Aug.,'50 
Ray Milland-Hedy Lamarr Oct.,'50 
Don DeFore-Andrea King Not Set 
Rory Calhoun-Jane Nigh July 30,'50 
Allan "Rocky" Lane-Eddie Waller § June 30,'50 
Gene Autry-Gail Davis ay,'50 
James Ellison-Russell Hayden May 5,'50 
Cary Grant-Jose Ferrer July 7,'50 
Carole Mathews-Jack Lord Jan.,'50 
Donald O'Connor-Gale Storm June,'50 
William Eythe-Marjorie Reynolds May 18,'50 


SG. Montgomery-R. Cameron-M. Windsor Feb.,'50 


J. Crawford-D. Brian-K. Smith May 13,'50 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Dennis Price-Gisele Preville Aug.,'50 
Charlton Heston-Lizabeth Scott Oct.,'50 
June Haver-Gordon MacRae Apr. 29,'50 
Willard Parker-Audrey Long July 13,'50 
George Montgomery-Ellen Drew Jan. 6,'50 
William Holden-Joan Caulfield Feb.,'50 
Documentary July,'50 
Yvonne deCarlo-Richard Greene Aug.,'50 
Dorothy Patrick-Robert Rockwell June 1,'50 
John Archer-Warner Anderson Aug.,'50 
J. MacKenzie-S. Clements June 6,'50 


Ruaning 
Time 


112m 
92m 
90m 


9Iim 
93m 
75m 
118m 
114m 
66m 
70m 
67m 
89m 
66m 
70m 
82m 
120m 
73m 
92m 
8im 
120m 
66m 
67m 
100m 


72m 
84m 
63m 
109m 
88m 


60m 
94m 
66m 


97m 
110m 
92m 
77m 
67m 


96m 
83m 
98m 
73m 
9im 
80m 
8im 
94m 
99m 


85m 
67m 
74m 
85m 


74m 
76m 
98m 
68m 
87m 
9Im 
83m 


77m 


70m 
55m 
96m 
63m 
86m 
72m 


88m 
103m 
92m 
98m 
98m 
104m 
7im 
7im 
88m 
45m 
77m 


9Im 
72m 


7— REVIEWED — 


(S) =synopsis 
Issue Page 
May 6 285 
Feb. 18 197 
June 17 347 
Jan. 21 161 
Feb. 18 198 
Mar. I! 221 
Oct. | 33 
Mar. 25 238 
Mar. 25 237 
Feb. II 189 
Jan. 21 163 
Apr. 8 254 
July 22 398 
Mar. 18 229 
Apr. 15 26) 
Jan. 21 161 
Aug. 12 433 
Feb. 4 (S)178 
Mar. 11 ($)223 
Jan. 28 170 
Jan. 21 161 
June 3 322 
Dec. 24 130 
June 24 354 
Jan. 14 153 
Sept. 9 478 
Aug. 26 449 
Apr. | 246 
Sept. 9 (S)479 
Aug. 19 = (S)442 
May 27 313 
June 17 345 
Mar. 4 213 
Aug. 19 442 
May 6 286 
Feb. 25 205 
Nov. 5 74 
Apr. 22 271 
Apr. 8 254 
Apr. | 246 
July 8 373 
Feb. 4 177 
Feb. 11 186 
Apr. | 245 
Nov. 26 98 
Dec. 17 121 
May 13 295 
Apr. 22 269 
June 10 330 
May 6 285 
Apr. 8 253 
May 13 294 
Feb. 18 197 
July 29 405 
July 29 405 
Aug. !2 434 
July 15 389 
May 13 295 
May 20 (S)305 
June 17 346 
Feb. I! 189 
May 27 314 
Apr. 15 262 
Jan. 28 169 
Apr. 15 263 
Nov. 5 74 
Aug. 19 442 
Aug. 12 433 
Apr. | 245 
May 27 314 
Jan. 14 153 
Nov. 12 8 
July 22 398 
Aug. 12 434 
June 17 346 
July | 366 
June 10 331 


UM! 





7———— RATINGS—__ 
Nat'l Heraij 
Groups L.ofD. Revie, 
A B Excellent 
- 8 Ory Gong 
AYC A-2. Good 
A A2 @aa 
A-2 6 
A . oa 
AY A-| Superior 
A-1 
a A-2 Fair 
S 
AYC “ 
A-2 Fair 
AYC A-| Good 
Aor AY A-2 Excellent 
AYC A-2 Excellent 
AY or AYC A-2 Excellent 
AYC A-2 Excellent 
A B 
AYC A-l 
A-2 
AYC A-| Excellent 
AYC A-2 Fair 
A A-2 Fair 
A B Good 
AY A-2 Good 
Fair 
Very Good 
AYC A-2 Good 
A B Very Goo 
AYC A-| Excellent 
AYC A-2 Good 
AYC A-2 Good 
A A-2 Very Gooi 
AYC A-2 Very Goos 
AY A-2 Very Good 
AYC A-! Fair 
A B Fair 
AY or AYC B Good 
AYC A-1 Very Good 
AYorAYC A-2_— Excellent 
AYC A-2 Fair 
AYC A-| Very Good 
AYC orAY A-2 Fair 
AYC A-! — Excellent 
A-2 
AYC A-| Good 
Fair 
AYC A-! Very Good 
AYC A-| Good 
B Fair 
AYC or AY A-2_ Fair 
A B Good 
AYC A-2 Excellent 
Good 
Good 
A-| Good 
AYC A-| Average 
Aor AY A2 Good 
A-2 Fair 
AYC A-| Good 
AYorAYC A-2 Fair 
A B Good 
A B Good 
AYC A-2 Very Goo 
Good 
B Good 
AYC A-2 Excellent 
AYC A-1 Good 
AYC Good 
AYC A-! Very Goo! 
Good 
A-2 Fair 
Good 
AYC A-| Good 
AY B Fair 
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TITLE—Production Number—Company 


estination Tokyo (923) WB 
Denil Doorway (34) MGM 
D.0.A. ay = 

e Ci 

el of Idaho (color) (33) ° MGM 
Dynamite Pass (022 RKO 
EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Edge of Doom = 

n 
OO Dancin’ (4922) Lippert 
Eye Witness (Brit.) ELC 
FALLEN Idol, The eo (107) SRO 
Fancy Pants (color (5001) Para. 
Fast on the Draw (4929) Lippert 
Father Is a Bachelor (232) Col. 
Father Makes Good (4917) Mono. 
Father of the Bride (30)* MGM 
Faust and the Devil (Ital.) Col. 
Federal Agent at Large (4911) Rep. 
Fence Riders (4846) ono. 
50 Years Before Your Eyes (93!) WB 
Fighting Stallion, The (069) ELC 


File on Thelma Jordon (See Thelma Jordon) 
Fireball, The 20th-Fox 
Flame and the Arrow, The (color) (930)* We 


Flying Saucer, The 

Forbidden Jungle (070) ELC 
For Them That Trespass Mono. 
Fortunes of Captain Blood (233) Col. 
Four Days Leave ELC 
Francis (910)* Univ. 
Frisco Tornado Rep. 
Fuller Brush Girl Col. 
Furies, The (4926) Para. 
GIRL from San Lorenzo, The UA 
Girls’ School (213) Col. 
Glass Menagerie, The WB 
Glass Mountain, The (Brit.) (012) ELC 
God Is My Co-Pilot (924) WB 
Golden Gloves Story, The (023) ELC 
Golden Salamander, The (Brit.) ELC 
Golden Twenties, The (02!) RKO 
Good Humor Man (237) Col. 
Good Time Girl (Brit.) ELC 
Great Jewel Robber, The (929) WB 
Great Plane Robbery, The UA 
Great Rupert, The To19) ELC 
Guilty Bystander ELC 
Guilty of Treason (022) ELC 
Gun Cra UA 

wea Deadly Is the Female) 

Gunfighter, The (015)* 20th-Fox 
Gunfire (4932) Lippert 
Gunmen of Abilene (4962) Rep. 
Gunslingers (4941) Mono. 
HAMLET (Brit.) (Spel.)* U-I 
Happy Years, The (color) (32) MGM 
Harbor of Missing Men (4913) Rep. 
Hasty Heart, The (913) WB 
Her Wonderful Lie (Ital.) Col. 
He's a Cockeyed Wonder Col. 
High Lonesome (color) (044) ELC 
Hi-Jacked (4920) Lippert 
Hills of Oklahoma (4952) Rep. 
Hoedown (251) Col. 
Holiday Rhythm (4911) Lippert 
Hollywood Varieties (4916) Lippert 
Holy Year, 1950 20th-Fox 
Hostile Country (4927) Lippert 
House by the River (4912) ep. 
Humphrey Takes a Chance (4912) Mono. 
IF This Be Sin (Brit.) UA 
| Killed Geronimo ELC 
In a Lonely Place (242) Col. 
Indian Territory Col. 
Intruder in the Dust (9) MGM 


Iroquois Trail UA 


| Shot Billy the Kid (493) Lippert 
It's a Small World (030) ELC 
| Was a Shoplifter (917) Univ. 





PRODUCT DIGEST SECTION, SEPTEMBER 9, 1950 


Stars 


Cary Grant-John Garfield 
Robert Taylor-Louis Calhern 
Edmond O'Brien-Pamela Britton 


Release 
Date 


(reissue) June 3,'50 


Sept.,'50 
Apr. 21,'50 


Errol Flynn-O. De Havilland (reissue) July 15,'50 


Esther Williams-Van Johnson 
Tim Holt-Lynne Roberts 


John Payne-Rhonda Fleming 
James Mason-Barbara Stanwyck 
Dana Andrews-Farley Granger 
Robert Young-Betsy Drake 
Spade Cooley-Richard Lane 
Robt. Montgomery-Leslie Banks 


Ralph Richardson-Michele Morgan 
Bob Hope-Lucille Ball 

James Ellison-Russell Hayden 
William Holden-Coleen Gray 
Raymond Walburn-Walter Catlett 
Spencer Tracy-Joan Bennett 

Italo Tajo-Nelly Corradi 

Dorothy Patrick-Robert Rockwell 
Whip Wilson-Andy Clyde 
Documentary 

Bill Edwards-Doris Merrick 


Mickey Rooney-Pat O'Brien 

Burt Lancaster-Virginia Mayo 
Mikel Conrad-Pat Garrison 

Don Harvey-Forrest Taylor 
Richard Todd-Patricia Plunkett 
Louis Hayward-Patricia Medina 
Cornel Wilde-Josette Day 
Donald O'Connor-Patricia Medina 
Allan "Rocky" Lane 

Lucille Ball-Eddie Albert 

Barbara Stanwyck-Wendell Corey 


Duncan Renaldo-Leo Carrillo 
Joyce Reynolds-Ross Ford 
Jane Wyman-Kirk Douglas 
Valentina Cortesa-Dulcie Gray 


July 14,'50 
June 15,'50 


May 30,'50 
Feb. 10,'50 
Sept. 30,'50 
July 7,'50 
Mar. 31,'50 
Aug.,'50 


May,'50 
Sept.,'50 
June 30,'50 
Feb.,'50 
May 7,'50 
June 16,'50 
Not Set 
Mar. 12,'50 
Jan. 29,'50 
July 29,'50 
Mar.,'50 


Sept. 25,'50 
Oct.,50 
Aug.,'50 


Feb. 24,'50 
Feb. 9,'50 
Oct. 28,'50 
May,'50 


Dennis Morgan-Ray. Massey (reissue) June 3,'50 


James Dunn-Dewey Martin 
Anouk-Trevor Howard 
Documentary 

Jack Carson-Lola Albright 

Jean Kent-Dennis Price 

David Brian-Marjorie Reynolds 
Tom Conway-Margaret Hamilton 
Jimmy Durante-Terry Moore 
Zachary Scott-Faye Emerson 

C. Bickford-P. Kelly-B. Granville 
John Dall-Peggy Cummins 


Gregory Peck-Helen Westcott 
Don Barry-Wally Vernon 

Allan "Rocky" Lane-Eddy Waller 
Whip Wilson-Andy Clyde 


Laurence Olivier-Jean Simmons 
Dean Stockwell-Darryl Hickman 
Richard Denning-Barbra Fuller 
Ronald Reagan-Patricia Neal 
Jan Kiepura-Marta Eggerth 
Mickey Rooney-Terry Moore 
John Barrymore, Jr., Chill Wills 
Jim Davis-Marsha Jones 

Rex Allen-Elizabeth Fraser 
Eddy Arnold-Jeff Donnell 
All-star cast 

Rob't. Alda-Peggy Stewart & others 
Documentary 

James Ellison-Russell Hayden 
Louis Hayward-Jane Wyatt 
Leon Errol-Joe Kirkwood, Jr. 


Myrna Loy-Richard Greene 

Jack Ellison-Chief Thundercloud 
Humphrey Bogart-Gloria Grahame 
Gene Autry-Gail Davis 

David Brian-Claude Jarman, Jr. 


May,'50 
Not Set 
Apr.,'50 
June,'50 
May 11,'50 
July 15,50 
Mar. 10,'50 
Mar.,'50 
Jan.,'50 
Feb.,'50 
Jan. 20,'50 


July,'50 
July 21,'50 
Feb. 6.'50 
Apr. 9,'50 


Oct.,'50 
July 21,50 
Mar. 26,'50 
Jan. 14,'50 

Not Set 

Dec.,'50 

Sept.,'50 

July 7,'50 
May 1,'50 

June,'50 
Oci. 13,'50 
Jan. 14,'50 

Aug.,'50 
Mar. 24,'50 
Mar. 25,'50 

June 4,'50 


Sept. 8,'50 
Aug. 8,'50 
Aug.,'50 
Sept.,'50 
Feb. 3,50 


George Montgomery-Brenda Marshall June 16,'50 
Sept.,'50 
June,'50 
May,'50 


Don Barry-Robert Lowery 
Paul Dale-Lorraine Miller 
Seott Brady-Mona Freeman 





Running 
Time 


135m 
84m 
83m 
102m 
98m 
6Iim 


104m 
108m 
99m 
9im 
65m 
104m 


94m 
92m 
55m 
84m 
6im 
93m 
87m 
60m 
57m 
70m 
62m 


84m 
88m 
69m 
67m 
95m 
9im 
98m 
90m 


109m 


59m 
62m 


90m 
88m 
76m 
97m 
68m 
82m 
8Im 
9Iim 
éIm 
87m 
92m 
86m 
87m 


84m 
59m 
60m 
55m 


142m 
110m 
60m 
102m 
86m 
86m 
8Im 
66m 
67m 
64m 


60m 
42m 
60m 
88m 
74m 


72m 


94m 
70m 
87m 
85m 
57m 
74m 
74m 
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(S) =synopsis 
Issue 


Apr. 
May 
Dec. 
July 
June 


29 

6 
31 
29 
17 


Mar. 25 


Feb. 
Dec. 
Aug. 
June 
Apr. 
July 


Oct. 


I 
17 
5 
3 
15 
29 


July 22 


May 
Feb. 
June 
May 
May 
Mar. 
May 
June 
May 


Aug. 
June 
Jan. 

May 


May 
Apr. 
Dec. 


July 


Mar. 
Feb. 
July 
Jan. 
Apr. 
Apr. 
June 
Mar. 
June 
May 
June 
Mar. 
Jan. 
Feb. 
Jan. 


Nov. 


Apr. 
July 
Feb. 
May 


July 3, | 
May 
Apr. 
Dec. 
May 


Aug. 
June 
July 
June 


Jan. 
Aug. 
May 
Apr. 
June 


July 


May 
Sept. 
Oct. 
June 
Aug. 
June 
Apr. 


tt 
18 
8 
7 
29 
29 
24 
18 
3 
27 
17 
I 


948 


27 
29 
10 
27 


12 
24 

I 
24 


10 


Page 


278 
287 
137 
406 
345 
238 


186 
122 
413 
(S)322 
263 
405 


4 
397 
(S)305 
186 
331 
293 
287 
238 
303 
353 
294 


441 
353 
154 
294 


302 
246 
121 


365 


222 
(S)199 
(S)374 

146 

278 

278 
(S)358 

229 

321 

315 

346 

222 

145 

197 

146 

74 


277 
397 
197 
(S)305 


(17) 
313 
276 
113 
313 


434 
354 
366 
354 


146 
414 
303 
246 
(S)358 


366 
301 
477 


329 
414 
330 
262 


— —RATINGS 
Nat'l 
Groups L.of D. 
A-1 
AY A-1 
AY or AYC A-2 
A-! 
AYC A-! 
AYC A-1 
Aor AY B 
A B 
A A-2 
A A-2 
AY A-2 
A-2 
AY B 
AYC A-l 
AYC A-2 
AYC A-2 
AYC A-l 
Aor AY A-2 
AYC A-2 
AYC A-I 
AYC A-1 
A-I 
AYC A-1 
AYC A-2 
A-| 
AYC A-2 
AY A-l 
A-2 
AYC A-1 
A B 
AYC A-l 
AYC A-I 
Aor AY A-2 
A-2 
AYorAYC A-l 
A-| 
AYC A-1 
AYC A-1 
B 
A B 
AYC A-1 
AYC A-1 
A-2 
A A-| 
A B 
AYC A-l 
AYC A-| 
AYC A-1 
AY A-2 
AYC A-I 
AYC A-1 
AY A-1 
A or AY B 
AY A-1 
AYC A-1 
AYC A-| 
B 
A-1 
A A-2 
AYC A-! 
A A-2 
A A-2 
AY A-| 
AYC A-1 
AYC A-2 
AYorAYC A-2 





Herald 
Review 


Average 
Excellent 


Very Good 


Average 


Good 
Good 
Excellent 


Average 
Very Good 


Very Good 
Excellent 


Fair 
Average 
Excellent 
Good 
Good 

Fair 

Very Good 
Fair 


Good 
Excellent 
Fair 

Fair 


Very Good 
Fair 
Excellent 


Good 
Fair 


Good 
Good 


Excellent 
Very Good 
Poor 
Good 
Average 
Very Good 
Good 

Very Good 
Good 


Very Good 
Good 
Good 


Very Good 
Fair 
Excellent 


Good 
Fair 

Good 
Good 


Fair 

Good 

Very Good 
Very Good 


Fair 


Very Good 
ood 

Very Good 

Very Good 

Fair 

Good 

Average 
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TITLE—Production Number—Company 


JACKIE Robinson Story, The (032) ELC 
Jiggs and Maggie Out West (4909) Mono. 
Joan of Arc (color) (963)* RKO 


Joe Palooka Meets Humphrey (4911) Mono. 
UA 


Johnny Holiday 


Johnny One-Eye UA 
Jolson Sings Again (color)* (221) Col. 
Jungle Stampede (4922) Rep. 
KANGEROO Kid ELC 
Key to the City (18)* MGM 
Kid from Texas, The (color) (911) — 
Killer Shark (4907) Mono. 
Killer That Stalked New York 

(formerly Frightened City) Col. 
Kill or Be Killed (029) ELC 
Kill the Umpire (235) Col. 


Kind Hearts and Coronets (Brit.) (031) ws 
Kiss Tomorrow Goodbye (932) 


LADY Without Passport, A (37) MGM 
Last of the Bucaneers Col. 
Lawless, The (4923) Para. 
Let's Dance (color) (5006) Para. 
Life of Her Own, A MGM 
Lives of a Bengal Lancer (4921) Para. 
Lonely Heart Bandits Rep. 
Lost Volcano, The (4905) Mono. 
Louisa Univ. 
Love Happy UA 
Love That Brute (016) 20th-Fox 
Lucky Losers (4914) Mono. 


MA and Pa Kettle Go to Town (914) Univ. 
Madeleine ( Brit.) niv. 
Madness of the Heart (Brit.) Univ. 
Malaya (12) 

Man on the Eiffel! Tower (color) (069) RKO 
Mark of the Gorilla (231) Col. 


Marshal of Heldorada (4928) Pra 
Mary Ryan, Detective (214) Col. 
Massacre Valley (4953) Mono. 
Men, The UA 
Military Academy (210) Col. 
Milkman, The (Univ.) 
Miniver Story, The (Brit.) (38) MGM 
Missourians, The Rep. 
Mister 880 (024) 20th-Fox 
Modern Marriage, A (5003) Mono. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Motor Patrol (4923) Lippert 
Mr. Music (5007) Para. 
Mr. Universe ELC 
Mrs. FitzHerbert ( Brit.) Mono. 
Mule Train (248) Col. 
My Blue Heaven (color) (02!) _—— 
My Foolish Heart (052)* RKO 


My Friend Irma Goes West (4922)* Para. 
Mystery at the Burlesque( Brit.) (4926) Mono. 
Mystery Street (35) MGM 


NANCY Goes to Rio (color) (19)* MGM 
Naughty Arlette (Brit.) ELC 


Nevadan, The (color) (228) Col. 
Never Fear (020) ELC 
Next Voice You Hear, The MGM 
Night and the City (013) 20th-Fox 
No Man of Her Own (4919) Para. 
North of the Great Divide Rep. 
No Sad Songs for Me (238) Col. 
No Way Out (025) 20th-Fox 
OLD Frontier, The (4973) Rep. 
Oliver Twist (Brit.) (828) ELC 
Once a Thief UA 
One Way Street (915) Univ. 
On the Isle of Samoa (215) Col. 
Operation Haylift (4910) Lippert 
Our Very Own (151)* RKO 
Outcast of Black Mesa (265) Col. 
Outlaw, The (066) RKO 
Outrage RKO 
Outriders, The (color) (24) MGM 
Outside the Wall (913) Univ. 
Over the Border (4952) Mono. 


482 


Stars 
Jackie Robinson-Ruby Dee 


Joe Yule-Renie Riano 

Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 
William Bendix-Allen Martin, Jr. 
Pat O'Brien-Wayne Morris 
Larry Parks-Barbara Hale 
George Breakston-Yorke Coplen 


Dorothy Malone-Veda Borg 
Clark Gable-Loretta Young 
Audie Murphy-Gale Storm 
Roddy McDowall-Laurette Luez 


Evelyn Keyes-Charles Korvin 
Lawrence Tierney-George Coulouris 
Wm. Bendix-Una Merkel 

Dennis Price-Valerie Hobson 

James Cagney-Barbara Peyton 


Hedy Lamarr-John Hodiak 
Paul Henried-Jack Oakie 
MacDonald Carey-Gail Russell 
Betty Hutton-Fred Astaire 
Lana Turner-Ray Milland 
G. Cooper-F. Tone 
Dorothy Patrick-Robert Rockwell 
Johnny Sheffield-Donald Woods 
Ronald Reagan-Ruth Hussey 
Marx Bros.-llona Massey 

Paul Douglas-Jean Peters 

Leo Gorcey-Huntz Hall 


Marjorie Main-Percy Kilbride 
Ann Todd-lvan Desny 

Margaret Lockwood-Paul Dupis 
Spencer Tracy-James Stewart 

C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Jimmie Ellison-Russ Hayden 
Marsha Hunt-John Litel 

Johnny Mack Brown 

Marlon Brando-Teresa Wright 
Stanley Clements-Myron Welton 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 
Monte Hale 

Burt Lancaster-Dorothy McGuire 
R. Hadley-M. Field-R. Clarke 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 
Don Castle-Jane Nigh 

Bing Crosby-Nancy Olson 

Jack Carson-Janet Paige 

Leslie Banks-Margaret Scott 
Gene Autry-Sheila Ryan 

Betty Grable-Dan Dailey 

Susan Hayward-Dana Andrews 
Marie Wilson-John Lund 

Garry Marsh-Jon Pertwer 
Ricardo Montalban-Sally Forrest 


A. Sothern-J. Powell-B. Sullivan 
Mai Zetterling-Hugh Williams 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
James Whitmore-Nancy Davis 
Richard Widmark-Gene Tierney 
Barbara Stanwyck-John Lund 

Roy Rogers-Penny Edwards 
Margaret Sullavan-Wendell Corey 
Richard Widmark-Linda Darnell 


Monte Hale-Paul Hurst 

John H. Davies-Robert Newton 
June Havoc-Cesar Romero 
James Mason-Marta Toren 

Jon Hall-Susan Cabot 

Bill Williams-Tom Brown 

Ann Blyth-F, Granger-Joan Evans 
Charles Starrett-Smiley Burnette 
Jack Buetel-Jane Russell 

Mala Powers-Tod Andrews 

Joel McCrea-Arlene Dahl 
Richard Basehart-Marylin Maxwell 
Johnny Mack Brown-Myron Healey 


Release 
Date 


May 16,'50 
Apr. 23,'50 
Sept. 2,'50 

Feb. 5,'50 
Feb. 17, ‘50 


July 29,'50 


Aug. 22,'50 
Feb. 24,'50 

Mar.,'50 
Mar. 19,50 


Apr.,'50 
May,'50 
Apr.,'50 
Aug. 19,'50 


Aug. 18,50 
Oct.,'50 
July,'50 
Nov.,'50 

Sept.,'50 


(reissue) (east) Mar.,'50 


Aug. 29,'50 
June 25,'50 
Aug.,'50 
Mar. 3,'50 
June,'50 
May 14,'50 


Apr.,'50 
Not Set 
Aug.,'50 
Jan. 6,'50 
Feb. 4,'50 
Feb.,'50 
Apr. 21,'50 
Jan. 5,'50 
Sept. 10,'50 
Aug. 25,'50 
Apr. 20,'50 
Sept.,'50 
Oct. 20,'50 
Oct. 1,'50 
Oct.,'50 
July 10,'50 
Jan. 28,'50 
Mar.,'50 
June 16,'50 
Dec.,'50 
Sept. 11,'50 
May 10,'50 
Feb. 22,'50 
Sept.,'50 
Jan. 21,'50 
July 4,'50 
Apr. 16,'50 
July 28,'50 


Mar. 10,'50 
Not Set 
Feb.,'50 
Jan.,’50 
Not Set 
June,'50 
May,'50 

Oct. 1,'50 
May.'50 
Oct.,'50 


July 29,'50 
Not Set 
July 7,'50 
Apr.,'50 
Aug.,'50 
May 5,'50 
Aug. 5,'50 
Apr. 13,'50 
Jan. 7,'50 
Aug.,'50 
Apr. 21,'50 
Mar.,'50 
Mar. 12,'50 


Running 
Time 


76m 
66m 
145m 
65m 
92m 
78m 
96m 
60m 


99m 
78m 
76m 


79m 
68m 
78m 
10im 
102m 


72m 


83m 
112m 
108m 
Iitm 
60m 
76m 
90m 
85m 
85m 
69m 


79m 
10im 
89m 
98m 
97m 
68m 
53m 
68m 


85m 
64m 
87m 


90m 
66m 
76m 
88m 
67m 
113m 


103m 
70m 
96m 
99m 
9Iim 
58m 
93m 


99m 
86m 
8im 
8im 
83m 
95m 
98m 


89m 
106m 


60m 
115m 
88m 
79m 
65m 
74m 
93m 
54m 
103m 
75m 
93m 
80m 
58m 


— REVIEWED — 

(S) =synopsss 
Issue Page 
May 20 301 
Mar. 25 237 
Oct. 30 4366 
Feb. II 186 
Dec. 17 122 
June 24 354 
Aug. 13 4713 
Aug. 5 414 
Feb. 4 178 
Feb. 25 205 
Apr. 29 (S)278 
July 8 374 
May 6 285 
May 6 285 
Aug. 5 413 
July 15 390 
Apr. 8 253 
Aug. 19 442 
Aug. 12 433 
Mar. 25 238 
Sept. 9 477 
July | 365 
June 3 321 
Sept. 24 26 
May 13 293 
June 24 (S)358 
Apr. | 245 
Sept. 2 457 
Sept. 9 (S)479 
Dec. 3 105 
Dec. 24 130 
Mar. 4 214 
June 24 (S)358 
Nov. 12 82 
May 20 301 
Apr. 29 278 
July 8 (S)374 
Aug. 26 449 
Apr. 8 254 
Jan. 7 145 
Feb. 4 178 
May 13 293 
Sept. 2 458 
Sept. 2 457 
Aug. 26 449 
Oct. 22 58 
June 3 321 
Apr. 22 271 
May 20 302 
Feb. 4 177 
June 24 = (S)359 
Jan. 28 169 
Jan. 14 154 
June 10 329 
May 27 313 
Feb. 25 205 
Apr. 15 261 
Aug. 5 413 
Aug. 26 450 
June 26 (S)4219 
July 1 365 
Apr. 15 262 
Aug. 12 434 
Apr. 29 278 
Mar. 25 237 
May 13 295 
Dec. 31 138 
Aug. 26 450 
Mar. II 221 
Feb. II 185 
May 20 (S)305 
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Nat'l 
Groups 
AYC 


AYC 
AY 


*AYC 


AYC 
A 
AYC 


AY or AYC 
AYC 


AYC 


AYC 
AYC 
AYC 
Aor AY 
AYC 


AYC 

A 

A 

AYC orAY 
Aor AY 
AYC 


AYC or AY 
AYC 


AY or AYC 
AYC 


AY 
AYC 
AY or AYC 


AYC 
AY 
Aor AY 
AY or AYC 
A 

AYC 
AYC 
AY 

A 

AYC 

A 

A 


A 


A 
A 
AYC 
AYC 
AYC 


A 
AYC 
A 
AYC 


RATINGS 
Herald 
L.of D. Review 
A-| Very Good 
Good 
A-! Superior 
A-| ‘ood 
A-| Good 
B Good 
B Very Good 
Cc Good 
B Very Good 
A-2. Good 
A-2 
B Fair 
A-| Very Good 
B Excellent 
B Very Good 
A-2 Fair 
A-2. Good 
A-2. Good 
B Good 
Average 
Very Good 
A-| Excellent 
4 Fair 
Very Good 
A-2 
A-1 Very Good 
B Good 
A-2 
A-2 Average 
A-2 Very Good 
A-| Good 
A-2 Fair 
A-2 Excellent 
A-| Fair 
A-1 
A-| Excellent 
A-2 Average 
A-| Good 
A-2. Good 
A-2. Good 
Excellent 
A-| Good 
B Excellent 
B Excellent 
B Good 
Fair 
A-2 Very Good 
A-2 Excellent 
A-! Good 
B Good 
A-| Very Good 
B Very Good 
B Good 
A-2 Excellent 
B Excellent 
A-2. Good 
A-2 Good 
B Good 
A-2 Average 
A-! Good 
A-2 Very Good 
Average 
B Poor 
B Good 
A-2 Very Good 
A-2 Good 
A-! 


UM 








~_ 
ta 

Star 
Stat 
Stat 
St. | 
Stell 
Stor 
Stre 


Stro 


PRC 


UMI 


— REVIEWED — -———_ RATINGS—_ 
Release Running (S) =synopsis Nat'l Herald 
‘ale TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
lew PAID in Full (4915) Para. Robert Cummings-Lizabeth Scott Mar.,'50 105m Dec. 24 130 A B Fair 
~ Palomino, The (color) (230) Col. Jerome Courtland-Beverly Tyler Mar.,'50 73m Feb. 4 178 AYC A-| Fair 
~~ Panic in the Streets (022) 20th-Fox Richard Widmark-Paul Douglas Sept.,'50 96m June 17 345 A B Excellent 
: Paper Gallows ELC Dermott Walsh-Rona Anderson Aug. 31,'50 
ior Peggy (color) (922) Univ. Diana Lynn-Charles Coburn July,'50 78m June 17 346 AYC A-| Good 
Perfect Strangers (917) WB Ginger Rogers-Dennis Morgan Mar. 25,'50 88m Mar. 4 214 AorAY B Fair 
Perfect Woman, The (Brit.) (015) ELC = Stanley Holloway-Patricia Roc Apr.,'50 73m B 
: Petty Girl (color) Col. Robert Cummings-Joan Caulfield Sept.,'50 87m Aug. 19 441 AYC B Good 
ae Place in the Sun, A Para. Montgomery Clift-Elizabeth Taylor Not Set Sept. 9 (S)479 
Please Believe Me (26) MGM ___ Deborah Kerr-Robert Walker May 12,'50 87m Mar. 11 221 AYorAYC A-2 Good 
Pretty Baby (004) WB Dennis Morgan-Betsy Drake Sept. 16,'50 92m July 29 405 AYC A-2 Good 
Prisoners in Petticoats Rep. Valentine Perkins-Robt. Rockwell Sept. 18,'50 
eed Prowl Car Col. Mark Stevens-Edmond O'Brien Sept.,'50 89m AYC A-2 
QUICKSAND UA Mickey Rooney-Jeanne Cagney Mar. 24,'50 79m Mar. 4 213, .AorAY B Good 
00d RADAR Secret Service (4917) Lippert John Howard-Adele Jergens Jan. 28,'50 59m Jan. 21 163 A-| Fair 
ynt Raiders of Tomahawk Creek Col. Charles Starrett-Smiley Burnett Oct.,'50 
500d Range Land (4845) Mono. Whip Wilson-Andy Clyde Dec. 25,'49 56m Mar. 25 (S)238 AYC A-I 
Rapture ELC Glenn Langan-Elsy Albiin Apr.,'50 79m Apr. 15 263 A-2 Fair 
Red Shoes, The (Brit.) (color) (Spcl.) ELC = Anton Walbrook-Marius Goring Not Set 133m Oct. 23 4357. AY B Excellent 
Redwood Forest Trail (4922) Rep. Rex Allen-Jane Darwell Sept. 15,'50 
Reformer and the Redhead, The (25)* MGM = June Allyson-Dick Powell May 5,'50 90m Aug. 5 (S)414 AYC A-! Good 
Return of Jesse James (4907) Lippert John Ireland-Ann Dvorak Sept. 8,'50 
Return of the Frontiersman (color) 
(927) (WB) Gordon MacRae-Julie London June 24,'50 74m May 20 303 AYC A-| Good 
ge Rider from Tucson (027) RKO Tim Holt-Richard Martin June 7,'50 60m June 17 347. AYC A-2 Average 
500d Riders of the Range (016) RKO Tim Holt-Jacqueline White Feb. 11,'50 60m Oct. 29 66 AYC A-| Good 
nt Riding High (4917)* Para. Bing Crosby-Coleen Gray Apr. 12,50 112m Jan. 14 153 AYC B Good 
Right Cross MGM — June Allyson-Dick Powell Oct.,'50 90m Aug. 19 44) A-| Good 
300d Rocketship XM (4904) Lippert Lloyd Bridges-Osa Massen June 2,'50 77m May 6 287 A-| Good 
Rocking Horse Winner, The (Brit.) Univ. John Mills-Valerie Hobson June 8,'50 91m June 10 330 AorAY A-2 Very Good 
Rock Island Trail (color) (4914) Rep. Forrest Tucker-Adele Mara May 18,'50 90m May 6 286 4 6AY A-| Good 
Rocky Mountain WB _ Errol Flynn-Patricia Wymore Sept. 30,'50 
100d Rogue River (color) ELC = Rory Calhoun-Guy Madison Oct. 24,'50 
Rogues of Sherwood Forest (color) 
(243) Col. John Derek-Diana Lynn July,'50 80m June 17 347. AYC A-| Good 
je Rookie Fireman Col. Bill Williams-Barton MacLane Oct.,'50 63m Sept. 9 477 Good 
rood Rugged O'Riordans, The 
(Australian) (907) Univ. Michael Pate-Wendy Gibb Jan.,'50 76m Dec. 17 122. AYC A-2. Very Good 
Run for Your Money, A (Brit.) Univ. Donald Houston-Meredith Edwards Apr. 8,'50 83m Apr. | 246 AYC A-!| Good 
Rustlers on Horseback Rep. Allan Lane-Eddy Waller Oct.,'50 
int 
SADDLE Tramp (color) Univ. Joel McCrea-Wanda Hendrix Sept.,'50 77m Sept. 2 458 AYC A-!| Good 
Salt Lake Raiders (4964) Rep. Allan "Rocky" Lane-Eddy Waller May 1,'50 60m May 27 314 AYC A-! Good 
Salt to the Devil (Brit.) (017) ELC Sam Wanamaker-Lea Padovani Jan.,50 120m Dec. 17 122 A A-2. Good 
(formerly Give Us This Day) 
nt Samson and Delilah (color)* Para. 1H. Lamarr-V. Mature-G. Sanders NotSet 128m Oct. 22 57. AYCorAY A-2_ Excellent 
je Sands of lwo Jima (4905)* Rep. John Wayne-Adele Mara-John Agar Mar.1,'50 109m Dec. 17 121 AYCorAY A-2_ Excellent 
San Quentin (003) WB Pat O'Brien-H. Bogart (reissue) Sept. 9,50 70m July 29 406 A-2 
Sarumba (014) ELC Doris Dowling-Michael Whalen Jan.,'50 64m Mar. 25 238 4=AYC B Poor 
Savage Horde, The (4917) Rep. William Elliott-Adrian Booth May 22,'50 90m July 8 373 AYC A-!| Good 
nt Second Face, The ELC Ella Raines-Bruce Bennett Aug. 1,'50 
Second Chance PFC —- Ruth Warrick-John Hubbard Not Set 72m Aug. 26 450 Good 
Secret Fury, The (075) RKO -—_ Claudette Colbert-Robert Ryan May 27,50 86m Apr. 29 277. AorAY A-2. Very Good 
711 Ocean Drive (244)* Col. Edmond O'Brien-Joanne Dru July,'50 = 102m July 15 389 AorAY A-2. Good 
nt — Shadow on the Wall (27) MGM _ Ann Sothern-Zachary Scott May 19,'50 84m Mar. 18 231 = 2A A-2 Fair 
nt Shakedown Univ. | Howard Duff-Brian Donlevy Sept.,'50 80m Aug. 26 450 Good 
Showdown, The (4924) Rep. William Elliott-Marie Windsor Aug. 15,50 86m Sept. 2 457 B Good 
| Sideshow (492) Mono. Don McGuire-Tracey Roberts June 18,'50 67m June 17 347 A-1 Good 
ood Side Street (23 MGM Farley Granger-Cathy O'Donnell Apr. 14,50 83m Dec. 24 130 A A-2 Good 
Sierra (color) (919) Univ. Audie Murphy-Wanda Hendrix June,'50 83m Apr. 29 2370S ANC A-| Good 
nt Silent Dust (Brit.) Mono. Stephen Murray-Beatrice Campbell Dec. 29,'50 82m Oct. 29 65 A B Good 
Silk Noose, The (Brit.) (4923) Mono. Carole Landis-Joseph Calleia July 9,'50 72m July 15  (S)396 B 
Silver Raiders (4943) Mono. Whip Wilson-Andy Clyde Sept. 24,'50 55m Sept. 2 (S)459 
Singing Guns (color) (4909) Rep. Vaughn Monroe-Ella Raines Feb. 28,'50 91m Mar. 18 229 ~AYC A-2 Very Good 
eal Six-Gun Mesa (4951) Mono. Johnny Mack Brown-Gail Davis Apr. 30,'50 57m Apr. 29 (S)278 AYC A-! Very Good 
“a Skipper Surprised His Wife, The (31) MGM Robert Walker-Joan Leslie June 30,'50 85m May 13 294 AY A-2. Good 
Sleeping City Univ. Richard Conte-Coleen Gray Sept.,'50 85m Sept. 9 477 Good 
Snow Dog (4919) Mono. Kirby Grant-Eleana Verdugo July 16,'50 62m July 22 398 AYC A-| Good 
nt So Long at the Fair ELC Jean Simmons-Dirk Bogarde Oct. 3,'50 90m 
it Sons of New Mexico (185) Col. Gene Autry-Gail Davis Jan.,'50 7m Dec. 31 137. AYC A-| Very Good 
So Proudly We Hail (4913) Para. C.Colbert-P. Goddard (reissue) (West)Mar.,50 126m Jan. 28 170 A A-2 Fair 
South Sea Sinner (908) Univ. . Macdonald Carey-Shelley Winters Jan.,"50 88m Jan. 7 146 AY A-2 Fair 
So Young, So Bad UA Paul Henreid-Catherine McLeod May 26,'50 91m June 3 321 A-2. Good 
Spy Hunt (920) Univ. Howard Duff-Marta Toren June,'50 75m June 10 330 AYC A-!| Good 
Square Dance Katy (4922) Mono. Vera Vague-Phil Brito Mar. 25,'50 76m May 27 315 AYC A-| Very Good 
Stage Fright (919) WB J. Wyman-M. Dietrich-M. Wilding Apr. 15,50 110m Feb. 25 205 A A-2 Excellent 
e Stars in My Crown (40) MGM — Joel McCrea-Ellen Drew (trade) May 11,"50 89m Mar. 4 213 A-! Very Good 
State Penitentiary (202) Col. Warner Baxter-Onslow Stevens June 8,'50 66m May 27 314 A ©  A-2 Fair 
00d State Secret (Brit.) Col. Douglas Fairbanks, Jr.-Glynis Johns Dec.,'50 A A-2 
0 St. Benny the Dip ELC Dick Haymes-Nina Foch Oct. 10,'50 
Stella (018) 20th-Fox Ann Sheridan-Victor Mature Aug.,'50 83m July 22 397 A A-2. Good 
Storm Over Wyoming (019) RKO Tim Holt-Richard Martin Apr. 22,'56 60m Feb. I! 186 AYC A-| Fair 
500d Streets of Ghost Town Col. Charles Starrett-Smiley Burnette .  Aug.,'50 54m Aug. 19 442 A-!| Good 
Stromboli (Ital.) (070) RKO Ingrid Bergman-Mario Vitale Feb. 18,'50 8Im Feb. 25 206 A A-2 Fair 
Stronghold ELC Veronica Lake-Zachary Scott Oct. 19,'50 
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-— REVIEWED — 7—— RATINGS——___ 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Reviey 
Summer Stock (color) MGM ~ Judy Garland-Gene Kelly Aug. 25,50 109m Aug. 12 434 AYC A-| Excellent 
Sundowners, The (color) (018) ELC = Robert Preston-Robert Sterling Feb.,'50 83m Jan. 14 155 A A-2 Average 
Sunset Boulevard (4927) Para. Gloria Swanson-William Holden Aug..50 110m Apr. 22 269 «2A A-2 Excellent 
Sunset in the West (color( Rep. Roy Rogers-Estelita Rodriguez Sept. 25,'50 P 
Sun Sets At Dawn, The (Brit.) ELC Walter Reed-Sally Par Not Set 7im A A-2 
TALE of the Navajos (color) (920) MGM _ Native cast Not Set 58m Mar. 5 4522. AYC Fair 
Tarnished (4910) Rep. Dorothy Patrick-Arthur Franz Feb. 28,'50 60m Mar. 18 231 AYC A-2. Good 
Tarzan and the Slave Girl (020) RKO Lex Barker-Vanessa Brown Mar. 18,'50 74m Mar. 18 231 AYC A-2. Good 
Tattooed Stranger, The (018) RKO ~— John Miles-Patricia White Mar. 11,'50 64m Feb. I! 189 AYC A-| Average 
Tea for Two (color) (00!) WB Doris Day-Gordon MacRae Sept., 2,50 98m Aug. 19 44) A-2 Excellent 
Texas Dynamo (266) Col. Charles Starrett-Smiley Burnette June 1,50 54m June 10 331 AYC A-| Fair 
Thelma Jordon (4910) Para. Barbara Stanwyck-Wendell Corey Jan.,"50 100m Nov. 5 74 =«A B Good 
There's a Girl in My Heart (AAI6) Mono. Lee Bowman-Elyse Knox Dec. 15,'49 82m Nov. 26 98 AYC A-| Good 
Third Man, The (Brit.)* Selznick Jos. Cotten-Valli-Orson Welles Feb.,'50 104m Feb. 4 177 A A-2 Excellent 
This Side of the Law (926) WB Viveca Lindfors-Kent Simth June 17,'50 74m June 10 330 AorAY A-2. Good 
Three Came Home (007) 20th-Fox Claudette Colbert-Patric Knowles Apr.,'50 106m Feb. 11 185 Aor AY A-2 Excellent 
Three Little Words (color) (36)* MGM __ Fred Astaire-Red Skelton Aug. 4,50 102m July 8 373 AYC A-| Excellent 
Three Secrets WB _ Eleanor Parker-Patricia Neal Oct. 14,'50 98m Sept. 2 457 Good 
Ticket to Tomahawk, A(color) (O11) 20th-Fox Dan Dailey-Anne Baxter May,'50 90m Apr. 22 269 AYC A-| Very Good 
Timber Fury (066) ELC David Bruce-Laura Lee June,'50 63m AYC A-! 
Time Running Out ELC Dane Clark-Simone Signoret Oct. 3,'50 
Toast of New Orleans (color) MGM _ Kathryn Grayson-Mario Lanza Sept.,'50 97m Aug. 26 450 A-1 Good 
To Please a Lad MGM _~ Clark Gable-Barbara Stanwyck Oct.,'50 
Torch, The (025 ELC Paulette Goddard-Pedro Armendariz June,'50 83m May 13 294 +A B Fair 
Trail of the Rustlers (267) Col. Charles Starrett-Smiley Burnette Feb. 2,50 55m Feb. 4 (S)178 AYC A-| 
Train to Tombstone Lippert Don Barry-Tom Neal Aug.,'50 56m Sept. 9 477 Fair 
Traveling Saleswoman, The (226) Col. Joan Davis-Andy Devine Jan. 5,'50 75m Feb. 18 (S)199 AYorAYC A-2 
Treasure Island (color) (191)* RKO Bobby Driscoll-Robert Newton July 29,50  %bm June 24 353. AYC A-| Very Good 
Trial Without Jury (4921) Rep. Robert Rockwell-Barbara Fuller Aug. 7,'50 60m July 22 398 AorAY A-2 Fair 
Trigger, Jr. (color) (4945) Rep. Roy Rogers-Dale Evans June 30, '50 68m July 8 373. AYC A-1 Very Good 
Triple Trouble (4915) Mono. Leo Gorcey-Huntz Hall Aug. 13,'50 66m July 15 (S)390 A-2 
Tripoli (5005) (color) Maureen O'Hara-John Payne Nov.,'50 Sept. 2 (S}j459 
Twelve O'Clock High (004)* 20th-For Gregory Peck-Hugh Marlowe Feb.,"50 132m Dec. 24 129 AYC A-| Excellent 
Twilight in the Sierras (color) (4942) Rep. Roy Rogers-Dale Evans Mar. 22,'50 67m Apr. 15 262 AYC A-| Good 
Tyrant of the Sea (208) Col. Ron Randell-Rhys Williams Apr. 6,'50 70m May 20 (S)305 AYC A-| 
UNDER My Skin (008) 20th-Fox John Garfield-Micheline Prelle Mar.,"50 86m —s~ Marr. II 221 ~«A A-2 Good 
| Underworld Story. The (for. Whipped) UA Dan Duryea-Gale Storm July 21,'50 90m Apr. | 245 A B Very Good 
Union Station (5002) Para. William Holden-Nancy Olsen Sept.,'50 80m July 15 390 A A-2 Fair 
Unmasked (4907) Rep. Barbra Fuller-Robert Rockwell Jan. 30,'50 60m Feb. 18 198 AYC Fair 
VANISHING Westerner, The (4972) Rep. Monte Hale-Paul Hurst Mar. 31,50 60m May 6 287 AYC A-| Fair 
Vendetta RKO Faith Domergue-George Dolenz Not Set 
Vicious Years, The ELC Tommy Cook-Gar Moore Mar.,'50 79m Feb. 25 206 A-2 Fair 
Vigilante Hideout Rep. Allen "Rocky" Lane-Eddie Waller Aug. 6,'50 60m Aug. 19 442 A-1 Good 
Virginia City WB Errol Flynn-H. Bogart (reissue) July 15,50 115m July 29 406 A-2 
WABASH Avenue (color) (010)* 20th-Fox Betty Grable-Victor Mature-Phil Harris Apr.,'50 92m Apr. 8 254 A B Good 
Wagonmaster (074) RKO Ben Johnson-Joanne Dru Apr. 22,'50 86m Apr. 8 253  AYC A-! ~~ Excellent 
Wake Island (4914) Para. B. Donlevy-R. Preston (reissue) (West) Mar.,'50 87m Feb. 18 198 ne 
Walk Softly, Stranger RKO = Joseph Cotten-Valli Sept. 16,'50 8Im Sept. 2 458 Fair 
Western Pacific Agent (4919) Lippert Kent Taylor-Sheila Ryan Mar. 17,'50 65m Mar. 25 237 A-2 Good 
West of the Brazos (4930) Lippert James Ellison-Russell Hayden June 2,50 58m May 27 314 A-| Fair 
West of Wyoming (4925) Mono. Johnny Mack Brown-Milburn Morante Feb. 19,'50 57m Mar. 1! (S)223 aye A-l 
When Willie Comes Marching Home 
(003)* 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 145 AYC A-2 Cxcelieal 
When You're Smiling Col. Jerome Courtland-Lola Albright Sept. 21,'50 75m Sept. 2 458 A-t Fair 
Where Danger Lives or) RKO Robt. Mitchum-Faith Domerque Not Set 84m June 24 353 OA A-2. Good 
Where the Sidewalk Ends (017) 20th-Fox Dana Andrews-Gene Tierney July,'50 95m July 1 365 A A-2 Good 
While the Sun Shines Mono. Barbara White-Ronald Squire June 20,'50 82m July 15 389 A B Good 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 7 OA B Very Good 
White Tower, The (color) (023) RKO _— Glenn Ford-Valli June 24,'50 98m June 17 © 346 AYC A-! Very Good 
Winchester '73 (color) (921)* Univ. James Stewart-Shelley Winters July 12.°50 92m June 10 329 AYC A-2 Very Good 
Wind Is My Lover, The (Swed.) ELC  Viveca Lindfors-Christopher Kent Not Set 94m July 29 (S)406 
Winslow Boy, The (Brit.) (027) ELC = Sir Cedric Hardwicke-Robert Donat Not Set 97m Mar. II 222) AYorAYC A-I Fair 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 Aor AY A-2 Very Good 
Woman of Distinction, A (234) Col. Rosalind Russell-Ray Milland Apr.,'50 85m Mar. 4 3 CUA B Very Good 
Woman on Pier 13, The (008) RKO Laraine Day-Robert Ryan June 3,'50 73m Sept. 24 26 AorAY A-2 Good 
(formerly | Married a Communist) 
Woman on the Run Univ. Ann Sheridan-Dennis O'Keefe Oct.,"50 
Women from Headquarters (4916) Rep. Virginia Huston-Barbra Fuller May 1,'50 60m May 27 315 AYC Average 
Wyoming Mail (color) Univ. Stephen McNally-Alexis Smith Oct.,'50 
YELLOW Cab Man, The (22)* MGM _ Red Skelton-Gloria De Haven Apr.7,'50 85m Feb. 25 206 AYC A-| Very Good 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Mar. 5,'50 7im Mar. 4 214 AYC A-| Average 
Young Man With a Horn (916)* WB Kirk Douglas-Lauren Bacall Mar. 11,50 112m Feb. 11 185 AYorAYC A-2 Very Good 
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17th ANNUAL 














CONVENTION 


Allied States Association 
of Motion Picture Exhibitors 


MON.—TUES.—WED. OCT.—2—3—4 
WM. PENN HOTEL— PITTSBURGH, PA. 














Every Independent Exhibitor Js Welcome 


Every independent exhibitor in the country, regardless of 
whether he is a member of Allied or not, is urged to come 
to Pittsburgh. High cost of films while grosses are declining 
and every phase of theatre operation will be discussed by 
experts and by the rank and file. 


See — Hear — Talk With Entertainment for You & Your Wife 


LEADERS OF NIGHT CLUB PARTY 


GALA BANQUET 
EXHIBITION COCKTAIL PARTY 


DISTRIBUTION LUNCHEONS TEAS 
MOVIE STARS TOURS OF THE CITY 




















WRITE NOW FOR HOTEL RESERVATIONS 








CONVENTION 84. VAN BRAAM STREET 
OFFICE PITTSBURGH 19, PA. 
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BRODERICK 


‘FORD:CRAWFORD 
CONVICTED 


vn MILLARD MITCHELL - Dorothy Malone - Garl Benton Rei 


Fr ank F aylen " Will Geer * Screen Play by William Bowers, Fred Niblo, Jr. and Seton I. Miller | 
Based upon a play by Martin Flavin » Produced by JERRY BRESLER - Directed by HENRY LEVIN \3 
: \% 





